Hertsmere Local Development Framework

Core Strategy

Retall Top

August 2009

Hertsmere i
Borough Council e



Large print and languages

Hertsmere BorOUgh Council aims to B ALy ey ia gl 338 (Hertsmere Borough Council) se s ddhis il cays
provide information in alternative e

formats where possible 31 Js ] S 020 B20T 7445 el o Sl o5 Al Bgomy o By a2y g1 20 W

o el Laga 15 sl S s customer senvices@hertsmere gov.uk 2 550
gl B35 g ol Aan 21 TS U g Unte

If you would like a document in a

different language or format please

call 020 8207 7445 or email AR AT MR S E AL U IR A, ST 020 8207 7445, B
. Mo 1% B e S customer.services @hertsmere.gov.uk, #4LE S TR . 0F

customer.services@hertsmere.gov.uk Bl AU (), Ly 0T S s

and we will do our best to help.

Hertsmere H 7 EHI 40 0l BEMTRTI T SR AL R H 2 ds et

Rada migjska Hertsmere Borough Council zamierza dostarczad wszelkie
informacje, tam gdzie jest to mozliwe, w rdznych formatach.

Please allow sufficient time for any
Jezeli ktos cheiatby otrzymac dokument w innym jezyku lub formacie

document to be translated. proszony jest zatelefonowad na numer 020 8207 7445 lub przestaé e-mail do
customer.services@hertsmere.gov.uk a my zrobimy wszystko by poméc,
Prosimy uwzglednic czas na przetiumaczenie kazdego dokumentu.

adenHing 83 Sfive iR & and, wread i gui fee @ B oass w9l 3

 gurd At e fait O 8t few, v fai 39 qu fed odler 3, 5 foeur 993 wag
020 8207 7445 7 2v a7, ¥ fow uz customer services @hartsmera gov.uk T
HiHE 5 wET FEt ve g9 2t yd athe gern feaur aad g v 99 f8 aRgea =
T T & 5 AHT mar )




Hertsmere Borough Council - Retail Topic Paper Appendices - August 2009 Il

Contents

Appendix A - Retail STUAY COVETAZE ... ..vuivriiiriiieieieieieieiie ettt sttt 3
Table - Retail STUAY DY POSICOAR ...............oooooevioeioeieeieoeeee e 5
Map - Retail Stucly Dy POSICOE” ............coo.ooieioiieieieiee e 6
Map - RETAILSTUAY DY ZONE” ... 7
APPENdix B - Travel dISTANICES ....vuiviiieiiieiieiieeis ettt 9
Table - Travel distance from town and district centres to nearby retail destinAtions ..............cc..coovoveoreereereereereereeseereereen. 11
Appendix C - Retail needs: Watford study 2005 ..ot 13
Detailed expenditure profile for WD6 1 and WDG6 5. Taken from ‘Watford retail stucly 20057 .........c..coovovvveveorierierne. 15
Appendix D - Retail needs: Watford update StUAY ..o 19
Retail needs forecasts taken from Watford retail study 2005 - supplementary report’ ..o 21
Appendix E - Retail needs: Welwyn and Hatfield study ........cooooioiriii e 27
Retail needs forecasts taken from Welwyn and Hatfield retail stucy 2007 .............cooooveoevooeooeeieeeeoeeeeeeeeeeeeeeeee e 29
Appendix F - Shoppers survey: HertSmere StUAY ..o 39
Shoppers survey. Taken from ‘Hertsmere Town Centre study 2008 ...........cooovvuivieeiiiiieisiieisseeseeseeeee s 39
Appendix G - Retailers and business survey: Hertsmere StUdy ........ooeieiiiriirieeinineeee e 45
Retailer and business survey for Hertsmere's retail centres. Taken from ‘Hertsmere Town Centre study 2008’ ..................... 45
Retailer and business survey for Borehamwood Shenley ROAA. ...................cc.ccoooovvevoeioeieieieeoeieeeeoee s 47
Retailer and business survey for Potters Bar Darkes LANe.................cococoeoiiiiiriiiiiisee e 53
Retailer and business survey for Potters Bar High STt ................coocovuivuoieieiieeieeeieeee oo 58
Retailer and business survey for Bushey High SITECT ..............ccc.cocoiiiiiiiiiieiieiiiecseees e 63
Retailer and business survey for Bushey Heath Hight ROAC.................cc..coooooiiiiiiiiioiieieeieeeee e 68
Retailer and business survey for RAdlett Watling STt ................coo.ovwovoioeeeeoeeeoeeeeeeeeee e 73
Appendix H - Footfall counts: HErtSMeTre STUAY ........c.vuevieiieeiieiieieieicesieie s 79
Footfall counts in HErtSIEre's TeIATL CONTTES ...............ocovveveeeeoeeeeoeeeeoeeee et 81
Appendix [ - Retail units: Hertsmere Study ......ooevoiiriieieccs e 33
Retail units in Hertsmere. Taken from Hertsmere Town Centre study 2008 ..........c..ccoooivorvieioiriieieeieeeeeeeeeee e 85



Hertsmere Borough Council - Retail Topic Paper Appendices - August 2009 I}

Appendix A

Retail study coverage

Appendix A - Retall study coverage | 3



Hertsmere Borough Council - Retail Topic Paper Appendices - August 2009 I}

Retail study by postcode (to accompany maps)

Retail study Postcode & zone* Colour on map
WD6 4-5 & WD7 7-9 (Zone 4)
WD6 1-3 (Zone 5)
Watford (2007) WD231,3&4 (Zone 10) Red outline**
WD23 2 (Zone 16)
WD25 8 (Zone 19)
St Albans (2005) WD7 7-9 & WD25 8 (Southern fringe) Blue horizontal line**
Welwyn and Hatfield (2007) EN6 1-3 &5 (Zone 5) Green outline

* Zone as stated within retail study.
** Note that Watford and St Albans retail study area overlap

Appendix A - Retail study coverage | 5
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Red = Watford

Green = Wewyn and Hatfield

Blue hatch = St Albans

Purple = Hertsmere oundary

Retail Study by postcode

This map is reproduced from Ordnance Survey with the permission of Ordnance Survey on behalf of the Cantralier

of Her Majesty's Stationery Office. Crown Copyright. Unauthorises reproduction infringes Grown Capyright

and may lead to prosecution or civil proceedings 100017428 [2008].

Copyright Hertsmere Borough Gouncil [2009]. All rights reserved
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Travel distance from town and district centres in Hertsmere to nearby retail destinations

Borehamwood

(26 minutes)

(28 minutes)

(23 minutes)

(16 minutes)

(17 minutes)

Colney Fields .
| A L Galleria Broadwalk
Town or District Harlequin Brent (_:ross Victoria Shopping Shopping Centre /
Centre, Shopping Street, Centre,
Cenira Watford Centre St Albans London Gontra, Edgware
Hatfield Town Centre
Colney
6.5 miles 8.0 miles 13.4 miles 6.8 miles 9.3 miles 4.9 miles

(19 minutes)

. Broadwalk

Town or District g:;';g"m Centre /
)
Centre Watford Edgware
Town Centre

Bushey 1.6 miles 5.7 miles
(High Street) (8 minutes) (21 minutes)

. St George’s Broadwalk
Town or District g:;'t'::"m :;':)nt (i:;oss Centre / Centre /
Centre Watfor,d Cenrrz 9 Harrow Town | Edgware

Centre Town Centre

Bushey Heath 3.6 miles 9.2 miles 4.7 miles 4.0 miles
(High Road) (16 minutes) (30 minutes) (19 minutes) (16 minutes)

Colney Fields

(Darkes Lane)

(14 minutes)

(20 minutes)

. Palace Galleria
Town or District S ILG| Gardens / Shopping
Centre, .
Centre Enfield Town @ Centre,
L Centre Hatfield
Colney
Potters Bar 7.7 miles 6.4 miles 9.9 miles

(17 minutes)

Radlett

(18 minutes)

(12 minutes)

Colney Fields
i Harlequin Victoria Shopping
E::l"t“r eor A, Centre, Street, Centre,
Watford St Albans London
Colney
4.6 miles 5.4 miles 3.9 miles

(11 minutes)

Source: AA Route Planner
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Expenditure Parson WD65 1
Area Profile Repaoit

Profect: Profile Report

FPrepared For: CB Richard Eflis Lid

Praparad By: Maplnfe Lid

Arasgr WOE

Comparison Area;  Greal Brilain

Desctiption Valug Area %  Comparisen  Index Index.
Area %

2001 Expenditure Estimates

Population and househoid counts -

Usually regident population 2001 22,003 100.00 - 100.00 160

Consumaer retail expenditure estimates

Per person

Food - expenditure per person 1,128 2503 2570 a7

Alcoholic drink - expenditure ger person 168 3.73 4,62 g1

Tobacco - expenditlire per persen 227 5.04 5.18 32

Baoks, newspapers and magazines - 110 244 311 78

expenditure pet person

Books - expendiiure per person 42 083 118 79

Newspapers and magazines - expenditurae per €3 1.51 1.83 78

person

Clothing and foctwear - expenditure per person a1 14.00 15.60 g0

Footwesr - expenditure per person 79 1.75 1.96 B9

Clothing - expenditure per person 552 1225 13.64 80

Furniture, floor coverings and household 386 3.79 8.36 105

textiles - expenditure per person _

Furniture and iloor coverings - expendiiure per 301 65.68 5.36 His

persoen

Household textiles and soft furnishings - o4 2.09 2,019 104

expenditidre pef person .

Audio-visual equipment and cther durables - 547 1244 10.25 118

expendilire per person

Domestic appliances - expenditure per person 10 244 2.31 108

Aldio-visuat, photographic and optica: goods - 420 §.32 7.64 122

expenditure psr persen

Telephone and fax equipment - sxpenditure per 17 .38 0.30 125

persan

Hardware ard DY supplies - expenditure per 285 §.32 5.93 a7

person

China, glass and hardware - expendgitura per 153 3.39 3.27 104

persan

DIY and decorators' suppiies - experditura per 132 293 2.66 10

person

Other gocds - expenditure per person 1016 2252 20.28 il

Chemists' goods - expenditure per parson 330 7.32 7.06 104

& Maplnto Gorporation and Uxford Economic Forecasting, Mapinla Corporation. Growr: Gopytight Beserved.

02 June 2005
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Area: WD 1
Comparison Arear Great Britain

@ blaplnio Corporalion and Oxford Economic Forecasting, Maplnia Gorporation. Crown Copyright Reserved,

Bescription Value Area % Compatison  Index Index
Area %

Jeweliery, watches and clocks - expenditure 7 1.68 1.58 105

per pEISON :

Non-durable household goods - expenditure 59 1.3 1.26 104

per parson

Bicycles - expendiiure per person 20 0.44 0.4G 110

Recreational and other miscelianeous goods - 532 1180 296 119

expendiiure per persen

Convenience goods - expendiiure per person 1,680 3681 39.69 g2

Comparison geods - expenditure per person 2,857 63.39 60.31 108

Total goods - expenditure per person 4507  100.00 100.00 113

02 June 2005

16 | Appendix C - Retail needs: Watford study 2005
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Expenditure Person WD6 5
Area Profils Repori

Projeci. Profile Report

Prapared For: CB Righard Eilis Lid

Fraparcd By: Maplnfo Lid

Arear WERE 5

Comparfson Area;  Greal Britain _

Description Value Area %  Comparison  Index index

Area %

2001 Expenditure Estimates

Population and household counis

Ususgily residant popllation 2041 27,534 100.00 169.00 100

Consumer refall expenditure estimates

Per person

Food - expenditure per parson 1,111 24.93 2570 87

Aicoholic drink - expenditure pey person 1585 3.48 4.62 7H

Tobacco - expendifure per person 221 4.95 6.18 80
- Books, nrewspagers and magazines - 101 2.27 3.1 73

expenditure per person

Books - expenditure per persan 38 .85 1.18 72

Newspapers and magazines - expenditure per 63 1.41 1.63 73

person '

Clothing and foctwear - expenditure per person 532 1306 15,80 84

Footwsar - expendifure per person 73 1.64 1.66 24

Clothing - expenditure per person 508 1142 1564 34

Furriture, floar coverings and household 399 8.5 8.36 107

textites - expenditure per person

Furniiure and floor coverings - expenditurs per 308 6.80 6.36 107

person

Household textiles and soft furnishings - a6 2.15 2.0t 137

expenditure per parson

Audio-visual equipment and other durables - 864 1265 1025 123

expenditure per parson

Domestic appliances - expenditure per person 111 249 231 1608

Audio-visual, photographic and optica! goods - 437 4.80 7.64 128

expenditure per person

Telephone and fax eguioment - expenditure per 17 038 - 0.30 127

person

Hardware and 1Y supplles - expenditure per a3 6.55 583 111

person

China, giass and hardware - expenditure par 156 3.50 327 107

person

DIY ard decorators’ supplies - expenditure per 138 308 2.68 15

person

Qther goods - expenditure per nersen 1032 23.15 20.25 114

Chemists' goods - expenditure per person 322 728 7.06 102

® Mapinfe Corporation and Oxford Leonomic Forscrsbng, Mapinfo Comoration. Crown Copyright Reserved.

02 June 2005
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£ Maplrfo Gorporation: and Gxiord Econcmle Forgcastng, Mapinfs Gorporation. Grown Copytight Reserved.

Area: WDE& 5

Comparison Area:  Great Britain

Description Value Atea®%  Comparison  index Indey
Arpa T

Jewellery, watches and clocks - expenditure 76 1.71 1.58 108

per persen -

Non-durable household goods - expenditure iy 1.35 1.28 107

per persoh

Bicycles - expenditure per persan 21 047 0.40 117

Recreational and other miscellanesus goods - §63 1244 9.85 125

expenditire per person

Conventerce goods - sxpendiiure per person 1,610 3612 39.58 at

Comparison goods - expendiilre per person 2,847 6388 65031 106

Total goods - expanditure per person 4,457 100.00 16000 112

02 June 2005

18 | Appendix C - Retail needs: Watford study 2005
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TASLE 1
CATCHMENT AREA POPULATION FORECASTS
!
jzone Postcades 2007 2005 2L08 20t 2096 2021
AT 1. AT & ALTA, A2 T PRV Zagar| 94,050 24dbri  74Bay | 25312
2[ALZ 2 AL2 3, WDE 0 54,5og 26452] 95,55 26,765 1 20,800 | 27,562
A[HP3 8, HP3 g HP2 2 51,174 32366 32504} gsganl 35192 | 36505
A WD 4 WOB B, Wo7 7, DY 8. WE7 § 3744 7Ba76|  PRA9G| 26,0851 30,166} 30,986
5'ENG 3, WD6 1. WD6 2, Who 3 21,514 F2567|  v2Be9 | 78807 |  a4aiai 25044
6INWT 3, NVIT 4, A8 § 74,558 2EB1Z] 26,0431  47.003 | oRash | 49,918
TiHAT &, NWT B, HAB G 74,208 26798]  Job25 | 009 | 278Al ! 20804
B3AB 0, M 5 92536 | Zi6o6| 237581 24,743 |  J9E70 26837
9liHAT 2, HAG 6. FAB T 25,180 papazl 232591 24,104 | @672 26,141
TO[WDZE 1, WDZ3 o, WhHZa 2, HAT 3 24.976 25EPAL__ 25876 ] 26,770 | 27,7983 28640
T1[WD10 6, WD D 7. HAB 4. W8 & 24,055 S57671  2EHa7 1 26,679 | 27862 | 98808
3 2[FIAB 1, FAB 4, HAG 3 72,058]  23030] 03496 | 24,400 U508 | 26,370
T3[HA3 B, HAS 6 HAS T 25,578 26294] 6503 | 27508 | 8607 | A8781]
ViTE g, Wo g o, WhE T WoEs wD3 T,
14[WD2 B, WD2 9 23603 pas3p|  pave1| oneasi  zesen| 27439
16/WD4 B, WD4 5, WD3 6, vila 3, WD3 4 25,301 S7A%5| 77496  2B500 1  pasdy | 30566
W17 1, W0 7 2, WD17 3, WD 4, WD25
1812 20,763 si094| 21,080}  23831) 21831 20312
T8 G, Wi 6, WDi8 7, Wole ST 78007|  26.Ca7 | 2D3ga! 29,746 ] 30078
TR0 4 W04 B, WD74 6, WDga T 20,146 a0377] 204211 20671 20,451 20811
19fWDZ6 C, WD2b 7, WD25 8, ¥iuis § 25647 | 0BUAS] 20,088 ) 26441 26840 | 27,201
TCTAL 464981 | 4TDG83 | 482,858 | 408008 | 513583 | 520478

SOURCE:  Mapinfe Area Profile Repart for Watiord
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TABLE Za
CATCHMENT AREA RETAIL EXPENIMTURE FORECASTS (2001 prices)
[FER CAPITE EXPLNDITURE 2001
iE]
Convenishos Gogds ©. 706
Crorparson Gooos 2,788
GROWTH [ PEFR CAPITA AETAIL EXPENDITURE:
Convaniense Goods: 421 % 20003 0,50 Mpa 2032021
Cornpatisor Gaons: 1343 370 Sopa 20332021
FER CAPITA EXPENDITURE N [BEiE ANGE 2211 FLAL 2021
Corveciench Gonds: (£) 1810 1.8268 1810 1,087 2085
Corrpanser Gonds (21 3401 4827 4,224 5,072 B.ua%
Catchiant i CTOTAL RETAIL EXPENDITURE i i
Zong ; CONVERIENTGE GOS8 SOMPARISON GOGDS |
- 2605 2606 ZDis Zozt 2006 06 2011 286
[Fiatny (£e00) EOUD)  (EGON (EO (EQL0) (£050) (£000} e
T e 43 418 43,80 ARED 43,810 53,500 §1,573 84815 L3474 126 4 71 154,308
2 46,057 4B 568 50,531 53731 57,577 B BET 95 119 199,785 136,526 467,531
3 5B EBU 58,525 9814 73.284 75,257 110,060 114 846 143,515 73 Au R
4 51,467 52,047 65,545 63058 B4,728 G5,327  4COEDS 155 854 152,860 TBE45A §
5 : 40EL | ALel_ 449m ABA54 52,335 77953 .54 68,595 123,306 152,313 1
3 I AT 51.984 55535 f%,661 &7 el 1.843 115,130 TIARGE 179523
i 45, T8 45,618 55 T4 ] 50,525 5,043 GOiT 112,871 4% 8T 176,510
i 42830 43,378 47,256 51274 55 B BU,1G8 53,785 104,595 161,575
5 47,705 45 20 5,258 62 BC2 7BA6T 1,020 302,320 53,068
] 48,505 5t 13 55,281 52,526 91,262 BERSE 74 151
11 48,637 51357 85,713 60,232 91,470 113,675 ¥hA0E
i2 46 653 50711 a5,058 A2614 03318 16t 418
13 52872 57,281 62,169 60,420 53462 116638 181,007
14 48 thd 53,058 57,379 83751 BT A% AT 134,702 1655 863
15 48457 51433 58,018 63,851 02 528 %0968 120,530 148,850 185,805
s 32,178 41,123 53,055 45,803 71,735 74,624 RN 135,597
T 53 4B 53,084 56,124 58.416 A2,0a7 83,612 102 505 174,269 192,831
i@ 36 457 37,294 39,280 41449 43,587 B2.296 (YT 56,007 127,178
N EFALE 47 663 1,5l EERCR 55,622 88,573 82,041 T 1,622 185,353 |
FOTALS B5E,T54 BE1 825 Bhd 48T LOPSEST  LIRATES | 1EIZE1F LYURASD 2906138 LEB(MGER 3,278,568
SOURGES: Fapitfa Araa Predls Reporl for Wakond

Fiapinfo Inforrmaiion Brief 0802
Tabla 1k for popualion

MOTES: Expendiicre or: Speciat Farms of Trading rrciuded,
SFT exeluded at 1 .0% “or convenietes goods
SFT mxelugde) al 7.0% ‘or comparison 3o00s
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WATFORD FORECASTS

TABLE 3a
WATFORD'S DRAW UPGN THE CATCHMENT AREA,
e

i R 1 - Bassing
ftarket Shares indwated by Hoosehold Irtendew Survey 2005 remain urohanged thioughout ieecagting pricd.
1
T actor appied io suovey dedved moilket shares £ %
2 zlchment FROPORTIGN BF EXSCHDTURE ATTRAGTED T0 WATFORD
2rinm CONVENENCE GO0DS COMPARIECN 20005
b el 2611 206 2021 206 2003 i 2016 2
%} [ %) (30 3] (%) {%) 3] (%)
a8 & 3 Kt A7 q7 T 4T &7
a5 5 85 65 ] 7 i 7E
i3 kE] e T u 35 k!
E ER 31 49 a3 4 a
i BE ST 52 63 5] h& B
G 9 a5 ) : Ad a4 s 44
©4 4 24 5 B T2 72 i 7
a1 1 4% 4 ai: ] 65 ) B
0 [2ld ) B A (7 62 62 A
45 i) a5 4 1T 53 B [
1 48 [ EEy 4 43 il 1 71 f
2 54 G ] E 54 T4 4 A 74
3 a8 1% 43 4 45 &1 61 G &3
13 28 25 a8 2 ] B3 ) &1 53
HE 45 a3 S 4 43 BE 6 58 517
4 ¥4 74 i i 7 | 19 [ 74
7 i:E 63 [ [0 33 [ ) ] 69
13 h 71 fil il 01 % T FE] T8
A [ i3] 5] EG i) 1 jix] H a3
Tables 3 are 300
TASELE 4=
TORECAST RETAIL SALES IN WATFDRD (2681 prices)
ECENARID; Ax Talde 3a
[Calensmart o RETAL BALEG 1M WATFORT @Y GATCHMENT ZORE 7 ™™
zone CONVENIENTE GQODS LUPARISON GOODE
b 2598 20711 2046 i g 2005 2038 2011 20
A (B0 005) Enes; {EOGH (ECED) (E20
5 201 45,633 TA6EE
E : A K 132,428
5 9,331 9.043 25 168 1,781
4 15,852 15134 20065 703
I 22 GRS 72840 2T G
e 15,250 15,540 24048 0,Bo7
i 20,508 20834 SEaT 4.267
17,881 e 22970 2,75
G0 25453 ERkR [ERK
20 TER 23357 22315 71.58
; 22,356 22736 25936 BL.705 100,434
112 2.0 2502 FARES 152 §5,48°
i 27 B4 23232 20845 85,717
12AR2 12 67 16,048 T 24332 106135
4 1267 2159 247 AES 53,999 GB.50°  <33601
e 25 263 28 59 54,558 E aT.358
77 33006 5244 ; 75,730 55741 04 4K
I 26,186 AT 424 3414 55,10 58,74 83,140
SE] 1593 314t 33,340 35393 a7 72,204 9281 PR
A L R S
I
TCTALS ASTATE 443835 4TEOS3  S1483Y EBSAG | 1 U3S6ZE 1I3BDVE 1334683 1549325 2035080

EGURZE: Tebles 28 da
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Table Sa (ki)
RETAIL DEVELOPMENT COMPLETED AND DEMOLISHED
APRIL 2005 - MARGCE 2007

Net Net Gainfl.oss
Development Gross convenience |comparison  |(completed/demotished
250 tHigh Street 297 223 Gain
Cagsio Garage 354 272 Gain
Colne Valley Retall Parg 836 Gain
Primark 1463 Gain
Sub-tokat: 494 2328
1-3 Derby Road 1575 1181 Loss
78 Whippendell Road 46 - Loss
Sub-totat: 35 1181
Total gain: 480 1148
Source; Watord District Councll March 2007

Appendix D - Retail needs: Watford update study | 25



Bl Hertsmere

ough Council - Retail Tc

THELE Ja
FUTURE

S0P FLOOREPACE CAPACITY IN WATFORD

As Tabls 3a

g At 20045 fa 2007 prices)

SOURCES:

Tablo da, Daliy, Sald) and Szliiy GEB Sickard Bils

Corparisen
WD % pa 2L050E1 Goods! 5 % pa FNE-20R
CONVERIENSE GONTS COMPARISTN GOODS
2005 2UGE i) 2ME paiiy] PN 2008 2001 2746 2024
B Rl ] A TR 443,835 473,053 514,833 1,080 1,548,450 2 A0UsU0HE
Flum vigibors'
spending (Y} i 0 jul [ T T ¥ ¥
ota
speficlng E.i.:f]lj) A37, 372 443,555 473,05 64,233 et L R e 53'35,?&5 1.426,311 1 PG TTE 2TV GER
iz ¥izting shop
[Tlocrzmaze
28275 26276 26,275 245,276 2E.ETE 147,278 147,479 187,23 1A7.ATE av.avk
iGE4E 16,648 16645 16,645 16,645 7534 B2ET 8563 b54d
AFr55E 437572 437,572 437 372 AT ATz na0Bed  1taeias  IPIGEA  1.305.33¢ 14006191
. Q 6263 4,501 P, 116498 [ M041 ZIGA4Z EESEE  FT134E
Salns pEr§3 N
W R FEw
shaps (EL 0,550 10,620 16,200 12,609 19,640 7,524 BZIY 8,53 5,584
Gupporiabla
15q m rel) a 615 405D 7,758 i%.B50 G 4065 3GaCH 51,8942 6, i |
Flocrspace g
Sine Novimbe
a alii AR 4B 450 I 1,448 1,448 1,149 1,148
shep ree e
8a m net) i ks 3,608 T-286 11180 1] 2817 25,161 S 684 75848
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Appendix E
Retail needs: Welwyn and Hatfield study

Appendix E - Retall needs: Welwyn and Hatfield study | 27



Hertsmere Borough Council - Retail Topic Paper Appendices - Augu

Table 1B : Population Projections

1 - Welwyn Garden Gity 43,750 48,815: 48,148; 49,702: 51,565!
2 - Hatfield ; 36,945: 39,533, 40,659 41,871} 43,536}
‘3 - Welwyn Morth 28,8117 24 804! 25,7521 26,808] 27,861

4 - 8t Albans {Rural; | 25,908, 28,272! 26,778 27,329 27,878

-5 - Potters Bar 26,093 29,338% 30,256° 31,306 32,407
8 - Hertlord 21,180! 21,890 23,031° 24,307 25613
? - Stevenage (Urbar) 76,917¢ 78,334 79,0273 79,623 80,782

'8 - Harpenden 24,233 24,576] 25049, 25,565 26,079
‘9 - 8t Albans (Urban) 56,801, 57,698 58,809 60,026 61,226
R B .,..349.261° 357,508 366,632] 877,087
Saurces: East of England Regicnal Assambly Group 3 Dwellings Based Forecasts

Experian 2001 Population Censos 2001
Herifordshire County Council

Tabie 2B: Cenvenience Goods Expenditure Per Capita (2005 Prices)

e e G T T
e 20072021
i "

{1 - Welwyn Garden Cily £1,547, £1,578, £1,847) £1,705 2.0%, 10.2%
(2 . Hatfield £1508° £1,536 £1,803 £1,860: 2.0%! 10.2%
13 - Welwyn Notth £1,7951  £1,8311 £1911] £1.979 2.0%; 10,3%
{4 - 5t Albans {Aural) £1,655] £1,688, £1,762] £1.824, 2.0%:; 10.2%
{5 - Potters Bar £1.867) £1,700] £1,774] £1,837; 2.0%: 10.2%
'8 - Herfford £1,704] £1,738 £1814] £1,879 2.0%; 10.3%;
? - Stevenage {Urban) Y op1,5271 £4,857.  £1.626] £1,68 2.0%:} 10.29%!
8 - Harpenden . R1,691]  £1,725)  £1,801 2.0%] 10,8%
5;9 - St Albans {Urban) © o £1,888] £1,722  £1,798/ 2.0%] 10.2%
Sources:

Experian (pcal astimates for 2005 canvanience goods expendiiure per cagiy

(Excfuging special forms of trading - 1.8% in 2008, 2.3% in 2011 and bevond)

Experian Business Strategies - recommended forecast grovdh rafes

(0,E% per anmum balween 2005 to 2070 and 0.9% por amnum between 2010 and 2015 and 0.7 % belveen 2075 to 2020}
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- August 2009

H1 - Webwyn Garden Gity
‘2 - Hatfield

'3 - Welwyn North

4 - 5t Albans (Ruraly

‘B - Potters Bar

6 - Hertford

{7 - Btevenage (Urban)
8 - Harpenden

:9 - 8t Albans (Urban)

Sobrees:

Tabie 48:

iCentre/Faciliies

élwyn Garder
:Sainsbury s, CGhurch Roacd
_\:Wai:rose. Bridge Road
Marrisong, Blacs Fan Jead
;Oiher Conmvanience SloresShoos

Fable 38; Tolal Available Convenience Goods Expenditure (EM - 2005 Prices}

e

T Growth Growih
200?-201!5 2007-2021 ;

Girowth
2007-2011

£72.42 EV5 58 ¢ £87.90 9% 13.0% 21.4%
8854 £E2 45 67,28 2 RTRR7 4.9% 3.0%  214%
£44 52 24715 EE123 ¢ 05534 5.9% 151% | 24.3%
Laday 0 L4LED £4g. 15 50,85 4.0% 10.8%: ‘ 1T.0%

. B4B91 [ £5143 (55,54 £5063 I B2% 13.6% l 21 7%
fOp3730 ¢ £4003 ; £4409 P48.13 F T3% 18.2% 29.0%
©oRt1eRs 12304 1 £120.47 £135.58 25% B.2% 13.7%
£41.56 £33.21 | E46.04 £48.84 4,0% 10.8% 17.0%
Lar.ag o127 1 E107.92 £113.54 4,0%: 10.8% 17.0%
858877 £672.85 P ey

Tahle iB and Table 28

Convenience Shopping Fenetration Rates 2007

‘Hatfield

iAsda,Town Cantre
iTesaa, Meunt Flaasar
iOTher CCRVETIENNE Stores; SHobs
ther WelsryniHattisld )
| shopping fagllilies

By
Slgvenage
Fooorz Bar
Walford
Lutoes
Hertford
Hargenden
{thar Oy

Other Bub-Total

i Zone§ ) T Z;l;e; :
;

BY%: 0% A% % (1Y Y : i 1% 0%
T 13% 7% % N R 3 0% %
24T % 9% T . T T 0% 1% E oV

&% 4% [ : 0% 1 T 0% 1%
51% 25% s o% 1% 1% 1% 1%

= o o :

5% i3 8% % s% 1 o 1%

25% 1% 5% § 1% i R
(% B L6 O iy H 4521 0 g
23% 2% HEE & Z
"

Miarket Share Tot

Sowrge:

Marked shares basad on NELS housenold suriey 2607
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Table 5B:

Convenience Expenditure 2607 Chittion

Bizok Fan Road
staresshops

Hathieid
Asda, Tover Cerlre

E58.64

a3 e
£3.57
L84 .97

oETET

T TR

£117.22

11203

¢ Eiggaz

Bper oo i b
AT E

AT

? " zones | Zoned

\r.l'eh\r;;:l Gardan Gity H :
Sainsbury's, Ghelih Road 12% 1% B% : 0%
Walrose, Bridge Poad Po1e% EE N L3 0
FOMSC, Hack [ar Roed Po0% E 0%
mer Gomenrienon SioresShons ,l B, 1% 1%

Pom% 5% i 1%
‘Hastiotd - : e
PAsda. Town Centre H A I i
Tesco, Mount Plasss: E 23% 41 wEn
Cilher Canveriehcs SloresiSnans l i B 0%

Stavar

Pottars Bar
“atford
Lutar
Heuritord

nker Outfow

1% W
i e e !

i 0% !
oo
: D% ; 0%

Markot shares based an MEMS holsebold sunay 20067

ML

e
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YOO
1O

)
Y

dices - AugL

Tabe 78

Convenience Expenditure 2011 CM4IGn

" Zone Lone b

Zane

e

g.oo s

o ERLGD

£a.43 £6 0D :
£500 £ o !
£0.43 an
4% E108 £50.18
€359 408 ERILLT
£9.00 £ 00 £3 75

Shvvaaane
Putters Bar

Tabie BB:

Canvenienee Expenditure 2076 Ehfillion

TEE
£12810
23515
1 26
o224
£24 42
4" GE
Taé 53

E134.61

Fagilities

Tatat
Experd

e storasshons

L2058 £356 RT3
C1B.83 jaceia) 6.6 CL76
jacr il F4.04 HJ H

TR Ve vy niat ield
Loga: shopolng fag

vE2d £32.45
A e 64 51
£0.00 g
£7.55 L1080

Welnyn Hattlely Sub-Total
gg M
Srevanags
Poters Bar
Wat'ord
Lubn

Lither Sub-Total

Sowrseg:

ke FILGE L
EOST .04 Elda
F.43 ER.CD epad
EDLOT EQS £0.00
£25 2]

jake]

Talwn PR an? 97
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Hertsm

W

h Cour

Tabie BB:

"n\i'e!wvn Garden Ciby
Saiasturys, Chureh Road
E"f"a'zlrc\%e. Brdos Foad
Thoriscag. Black Fan Aead
{0Inar covenience slaTRs

" Zonet

Convenlence Expendliture 2024 £hililicn

GBS
1318

E.
4668

Zoned

Zone d

z

cre

- Retail Topic Pa

£2.0%
FRiEE
ke

£2375

[NE]

Fatla 2 and 26

£38.86
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Table 10B; Summary of Convenience Turnover/Floorspace Projections 2007 to 2021 {CMillion}

Town e

i 201
|
!

{Avaiiabie Expenditure in DI
ivelwyn Garden City
iHatfield
Neighbourheod!Village Centres

26010 { £7482
£83.9R | £I01.10
£3207 | £34.63
£19518 ;.

£69.32
£88.64
£R5.5E

£18330 | £186.11

‘Welwyr Garden City
i Hatfield
iNeighbourhood/Vilage Centres
iCommitments
Wetwyr Garden Clty

‘Hatfield
iNeighbourmoodiviliage Gentres
:Surplus Expenditure '

Aelwyn Garden Gily

Hatfield

‘Neighbourhood/Village Gentres

Turnover Density for New Floorspace £ per Sq M :
'é\Nelwyn Garden City ;o £10.433 [ £10,556 O R10,718
:Hatfiald 210,433 210,552 1+ 210,718
INetghboushood/village Ceontros : . | £4,503
TOt 87

{Sales Fioorspace (S4 m Nat) '
‘Walwyn Garden City

‘Hatfialg '
INeighBournoadiVitage Cantres

I £22 31
LoRE7

£6.20
oo 2108,

-£22.62
£3.77
£0.88

E1B06

‘Welwyn Garden ity
sHatfield
iNeighbaurhood/Village Centres

Sowrces: Tables 1A, 24, 5B 1o 98

£80.22
£108.24
£37.23 |
£225.69

£10,380
£10,280
74,5718
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Hertsmere Borough Councll

- Retail Topic Paper A

Table 1C: Comparison Goods Expenditure Per Capita {2005 Prices)

20217 "Growth | “Growth | Growih |

12007:2011| 2007:2016 | 2007-2021,

i1 - Welwyn Garden ity £3,3478  £39527 £4,762) 15.6%] 38.5% 64.4%
i2 - Haftietd £3,5017  £3.807F £4.6980  15.8%[  364%!  64.4%
{8 - Wetwyn Morth £4,044; £4775. £5758]  156%;  365%  644%
;4 - St Albans (Rural) £3,758; £4,437) €5347)  156%;  36.4%  64.4%
i5 - Potters Bar £3.690) £4357] €5250)  158%]  365%  64.4%
6 - Herford 23,302§ £4,480) £5409.  156%  265%  645%
{7 - Stevenage (Lirnan) £3,307)  £3904] £47051  15.6%;  365%  84.5%
18 - farpenden £3811] £4500] £5422  1B56%!  364%  644%
18- S5t Albans (Urban) £3.807i £4.494! £5416; ?5.6%% 64 5%

Souwrces:

Expenan iscal sstimaiss for 003 companzon goeds axperndiiing per canita

(Excluding specia! fotnrs of irading -6.5% (1 2007, ¥.8% in 2011 and hayond)

Exparian Business Sirategies - recommended forecast growdl rates

[4.5% par anaum betwean S005 te 2010 and 3.53% per anaom batween Z010 and F015, and 3.8% - 2015 to 2025)

Table 2C: Total Available Comparison Goods Expenditure (£M - 2005 Prices}

it - Walwyn Garden City £135.58 i £161.15 £995.42 ‘. £245.50 18.9% i 44.9% 21.1%
2 - Hatfield £152.91 1 913421 £183.56 ': £204.44 18.9% 44.9% 81.1%
3 - Welwyn North £8678 | £104.14 £128.01 '! £160.86 20.8% 47.5% 85.3%
4 - 5t Albans (Ruwral} £85.44 1 £100.83 12125 4§ £140.07 17.8% 41.9% 74.5%
& - Polters Bar £93.68 2111.84 £138.40 . £173.14 19.24% 45.6% B1.6%
§ - Hertforg 7200 ¢ EBY.SY £108.12 ; E138.54 21.6% 51.6% 42.4%
‘7 - Stevenage (Urban) £204 11 i £261.34 £310.85 £380.05 16.6% 38.7% 59.6%
8 - Harpenden FBT.OB 1 R83486 ; £115.04 £141.40 17.8% MNe% 1 TFA5%
g - St Abans {Urban) £190.00 | £223.88 | £26873 £331.80 17.8% 42.0% f 74.5%
;

Sources:

Table 18 and Table 28

Appendix E -Retail needs: Welwyn and Hatfield study | 35




jh Council - Retall

Table 36

Compatison Shopping Penetrafion Aates and Availaife Expenditure 2007

‘Potlers Bar

At ard

iLalan

iLandos Golnoy
‘Shevenag:

O E
Cner Sui-Yatal

Zan &

Zone ¥ %

inflow

TOTAL WAHRET

oty
S

Table 46:

IComreFaclithe

0162
pa -t
£0.00

L2907

£210.87

£330
RN
£330

1645
168
£1.82

Er3.00
£147

£175.59

a2
WS Housafiold gocd Streal Suresps 2007

B el

ion Rates and Ave

Comparlson Siuapplng P

Zene i

2011

I

£141.98

Xarwod Ghiee

SRR ERIRN LRy bwn centie
" lorn cRnire
Millage CentEs

3 5
Feslens Bas

ryn I %
twn centra

sl imge Cenkas
i Gali

foned | % Fatal
i Inflow | Expenditure:
i £ SRS

0%

fone &

L6508
V1450
£i.01
T4.32

aden Daing:

SoLrees

LIt 77

£pad.en

£1.323.64
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Table §C

[Centeimacitles Zome 4

Zome7 . Zone d Zune & % Totat
Intow | Expondilire

i15.04 . F26A,TI i £3,550.38

iy

SoLIES

Tab'e 6C:

Foters Bar

Fetlew
Expent,

EB.CD
[N
£21.59 §

Bty Eub-fotal

£114.04

TESiED

WELAS Mougrno'o and Sleal Sunigys

Gomparisen Shopping P

Aates and A ble Txpord 2021

"Zona? | Zenns Zores |

[REE

- TR,

B . LR £ 4

2%

it
KEaE 0T

S0R3E and Sirest Survays 2
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Table 7C: Summary of Comparison Expenditure/Floorspace Projections 2007 to 2021

Total

£357.90 £409.22

Commitments _
‘Welwyn Garden City town centre na
tHatfield town centre : Nz
Neighbourhood/village Centres 5- nla !
sHathield Galleria ’ e
' na
‘Welwyn Garden City town centre £31.44 g
‘Hatfield town centre £13.82
‘Neighbourhgod/Village Centres CED0Z
iMatfiold Galleria CERT
:Qut-of-ceritre stores ©oe1188
i £26.02
Webvyn Garden City town centre £5000 |  £5.807
‘Hatfield town centre . EBO00 . B5307
iNeighbourhoodVillage Centres . B4000 ¢ f4.245
{Hatlield Galleria ©oea500 ¢ £3.715

Qui-af:centre stares
ales Floorspace (Sq

£3.184

et)

{Welwyn Garden City fown centre 12,658

iHatfield fown centre BEO
:NeighbourhoodiVillage Centres 883
‘Hatfield Galleria 513

;fOut-of—cemre stores

"Weiwyn Gardar: Clly town centre f24187 1 £28216 £325.52
Hatfield town cenlre 84552 €7285 1 EB7.O
NeighbourhoodiVillage Centres £49.50 ° £23.23 £28.35
Hatfietd Galleria £41.00 | £44.47 £53.97
Qut-of-centre stores £3629 .  £3839 £46.81
Total 246111 | ES4198
‘Benchmark Turnover of Existing Floorspace T '

Webwyn Garder City town gentre ! P20e8B L ER22TR £239.97
iHatfield town centre | fatso | £33.86 £36.47
f,'@Neighhourhood:‘\ﬁllage Centres : £10.48 £20.658 £22.27
iMatfield Galleria ; E4BOO }  ES20° ! 25603
{Cut-of-centre stores © RA7BA 1 £30.58 ¢ 5447

£405.599
£108.66
£35.35
£67.08
£58.43

£253.52
¥59.29

£23.00

£G0.36

preatalald

2440.85

£14.21
£49.24
£2.19

£0.00

£0.00

_£65.64

£133.26
£20.12
£9.17
£5.70
2025 |
(18800

£5,158
£6,158
£4,927
£4,311

-2,233
Total st o . 1855
iGross Fioorspace (Sq M Gross) '
‘Welwyn Garden City lown centre 16,877
'Hatfield town centre 1,147
INeighbourhoodVillage Centres 1,177
iHatfield Gafteria 584
iOut-of-centre stores 2,827
‘Total . 15890
Sources: Tables 34, 3C io 6C

38 | Appendix E - Retail needs: Welwyn and Hatfield study




Hertsmere Borough Council - Retail Topic Paper Appendices - August 2009 I}

Appendix F

Shoppers survey: Hertsmere study
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Table H10 - How often do you visit the following centres outside of the Borough?

Borehamwood Rarely 1-2times a Once a week 2-3timesa Everyday
month week
London Colney 13 12 6 1 0
Watford 31 21 8 0 0
Brent Cross 31 6 5 0 0
Hatfield 19 7 0 0 0
St. Albans 31 14 3 0 0
Welwyn Garden City 11 4 2 1 0
Milton Keynes 9 0 0 0 0
Central London 33 8 3 4 0
Other (1) 1 2 0 0
Other (2) 4 0 0 0 0
Bushey Heath Rarely 1-2timesa Once a week 2-3timesa Everyday
month week
London Colney 8 3 0 0 0
Watford 0 5 9 5 1
Brent Cross 6 7 1 1 0
Hatfield 5 0 0 0 0
St. Albans 9 1 0 0 0
Welwyn Garden City 3 0 0 0 0
Milton Keynes 4 0 0 0 0
Central London 7 3 0 0 3
Other (1) 1 1 2 1 0
Other (2) 0 1 0 0 0
Bushey High Street Rarely 1-2times a Once a week 2-3times a Everyday
month week
London Colney 4 1 0 0 0
Watford 1 4 2 2 2
Brent Cross 3 1 0 0 0
Hatfield 0 0 0 0 0
St. Albans 3 2 1 0 0
Welwyn Garden City 1 0 0 0 0
Milton Keynes 0 0 0 0 1
Central London 6 2 0 0 0
Other (1) 0 1 0 1 0
Other (2) 0 0 0 0 0
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Radlett Rarely 1-2times a Once a week 2-3timesa Everyday
month week
London Colney 6 7 9 7 1
Watford 8 13 7 1 0
Brent Cross 13 8 2 0 0
Hatfield 10 0 0 0 0
St. Albans 14 12 2 2 0
Welwyn Garden City 4 1 0 0 0
Milton Keynes 2 0 0 0 0
Central London 18 5 3 0 0
Other (1) 1 1 1 1 0
Other (2) 0 1 1 0 0
Potters Bar Rarely 1-2timesa Once a week 2 -3 times a Everyday
Darkes Lane month week
London Colney 12 17 4 1 1
Watford 9 8 2 1 0
Brent Cross 13 4 0 0 0
Hatfield 18 8 1 0 0
St. Albans 19 14 2 1 0
Welwyn Garden City 15 18 2 0 0
Milton Keynes 3 0 0 0 0
Central London 16 5 2 4 0
Other (1) 3 4 3 1 1
Other (2) 0 3 0 1 0
Potters Bar Rarely 1-2timesa Once a week 2 -3timesa Everyday
High Street month week
London Colney 4 7 2 0 0
Watford 2 1 0 0 0
Brent Cross 1 0 0 0 0
Hatfield 2 5 0 0 0
St. Albans 4 7 0 0 0
Welwyn Garden City 5 2 0 0 0
Milton Keynes 0 0 0 0 0
Central London 0 3 2 0 0
Other (1) 2 3 1 0 0
Other (2) 0 3 0 0 0
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Table H11 - What do you use the following centres for?

Location Boreham- Bushey  Bushey | Radlett Potters Potters
wood Heath High Bar Bar High
Street Darkes Street
Lane
Food 21 7 3 24 27 8
Clothes/Shoes 17 9 3 18 25 10
London Colney
Household/Electrical 4 2 1 4 1
Leisure 1 0 0 8 5 3
Food 10 15 9 2 2
Clothes/Shoes 46 18 10 25 18 2
Watford
Household/Electrical 22 13 8 20 8 0
Leisure 13 8 4 14 4 1
Food 2 3 0 2 0 0
Clothes/Shoes 27 15 2 21 13 2
Brent Cross
Household/Electrical 12 6 0 12 6 2
Leisure 6 4 0 3 1 1
Food 3 2 0 0 4 3
Clothes/Shoes 14 2 0 6 9 3
Hatfield
Household/Electrical 5 0 0 1 7 1
Leisure 7 0 0 3 4 2
Food 12 1 2 11 8 4
Clothes/Shoes 30 4 3 21 21 6
St. Albans
Household/Electrical 8 2 2 7 11 1
Leisure 12 3 2 10 8 3
Food 5 1 0 0 8 3
) Clothes/Shoes 7 0 1 4 23 4
Welwyn Garden City -
Household/Electrical 5 0 0 2 21 3
Leisure 2 0 0 1 4 1
Food 1 0 0 0 0 0
) Clothes/Shoes 2 1 5 1 2 0
Milton Keynes
Household/Electrical 1 1 0 0 3 0
Leisure 2 0 0 0 0 0
Food 7 2 2 2 3 0
Clothes/Shoe 27 6 1 14 15 3
Central London
Household/Electrical 5 3 0 4 5 2
Leisure 24 8 0 11 1 4
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Appendix G

Retailer and business survey: Hertsmere study
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Retailer and business survey for Borehamwood Shenley Road

Table 1: Breakdown of business type

Percentage
Retailer 48% (21)
Restaurant/café/takeaway/pub 16% (7
Professional/financial services 20% (9)
Personal and other services 11 % (5)
Other 5% (2)
Table 2: Business structure
Percentage
National multiple chain 23% (10)
Part of regional multiple chain 4.5% (2)
Independent/individual 68.% (30)
Other 4.5% (2)
Table 3: Main users/Source of business
Percentage
Local residents 84.% (37)
People working in the town centre 4.5% (2)
Local residents and those working in the town centre 11.5% (5)
Table 4: Business tenure
Percentage
Owner/freeholder 16% (7)
Leaseholder 75% (33)
License/short-term rental 4.5% (2)
Other /not stated 4.5% (2)
Table 5: Size of premises
Percentage
Upto46sqm 20% (9
47 -93sqm 23% (10)
94-140sqm 16% (7
Over 140 sqm 18% (8)
No response 23% (10)
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Table 6: Estimated sales 2005/2006 and 2006/2007

Estimated Sales 2005/6 Percentage Estimated Sales 2006/7 Percentage
Less than £20,000 5% (2) Less than £20,000 2% (1)
£20,001 - £40,000 2% (1) £20,001 - £40,000 2% (1)
£40,001 - £60,000 7% (3) £40,001 - £60,000 5% (2)
£60,001 - £80,000 2% (1) £60,001 - £80,000 2% (1)
£80,001 - £100,000 7% (3) £80,001 - £100,000 5% (2)
£100,001 - £125,000 7% (3) £100,001 - £125,000 7% (3)
£125,001 - £150,000 11% (5) £125,000 - £150,000 5% (2)
£150,001 - £200,000 2% (1) £150,001 - £200,000 0% (0)
Over £200,000 32% (14) Over £200,000 34 % (15)
Not stated 25% (11) Not stated 36 % (16)

Table 7: Number of years in current premises

Percentage
Less than 1 year 11.4% (5)
1-5years 18.1% (8)
6 - 10 years 27.3% (12)
11 years or more 41% (18)
Not stated 2.2% (1)

Table 8: Monthly rent for current premises

Percentage Percentage (No)
Less than £600 7% (3) £4,001 - £5,000 5% (2)
£601 - £800 5% (2) £5,001 - £6,000 0% (0)
£801 - £1,000 2% (1) £6,001 - £7,000 2% (1)
£1,001 - £2,000 36% (16) £7,001 - £8,000 2% (1)
£2,001 - £3,000 9% (4) £8,001 - £9,000 0% (0)
£3,001 - £4,000 0% (0) More than £9,000 5% (2)
Not stated 27% (12)
Table 9: Satisfaction with current premises
Percentage Percentage (No)
Very satisfied 23% (10) Unsatisfied 18% (8)
Fairly satisfied 15% (7) Very unsatisfied 7% (3)
Satisfied 34% (15) Not stated 2% (1)
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Table 10: Reason for dissatisfaction with current premises

No No
Too large 0 Other (1) - Rent/rates too high 1
Too small 2 Other (2) - Too many fast food shops 1
In poor condition 6 Other (3) - Not enough flow of customers 1
Lack of suitable servicing 3 Not stated 11
Lack of parking 10

Table 11: Plans for refurbishment

Percentage
Yes - Internal refurbishment 18% (8)
Yes - External refurbishment 0% (0)
Yes - Internal and external 9% (4)
No 71% (31)
Not stated 2% (1)
Table12: Plans to relocate and reasons
Percentage
Rents or business rates too high 20.45% (9)
Need to access more customers 4.54% (2)
Rents/business rates too high + need to access more customers 4.54% (2)
Other 1: Premises in poor state 4.54% (2)
Table 13: Where intended to locate
Percentage
Within any of the other town centres listed in Q1 9% (4)
Anywhere else (Please specify) 11.36% (5)
Not known 4.54% (2)
Not stated 9% (4)
Table 14: Intention to close business and reasons
Percentage
Rent or business rates too high 11% (5)
Profit margins too low 5% (2)
Other: Competition from GIANTS/Tesco 5% (2)
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Table 15: Turnover in the past three years

Percentage
Increasing 16% (7)
Decreasing 39% (17)
No change 34% (15)
Not stated 11 % (5)

Table 16: Main factors that affected business turnover in the past year

Percentage
Rent increases 16% (7)
Increased competition 25% (11)
None 18% (8)
Other 1: Parking 6.8% (3)
Other 2: Competition from Tesco 6.8% (3)
Other 3 9% (4)
Markets 2% (1)
Low footfall 2% (1)
Education policies 2% (1

Not stated

11.36 % (5)

Table 17: Business performance in the next five years

Percentage

Stay the same 29% (13)
Expanding 23% (10)
Opening other branches 14% (6)
Looking to sell 14% (6)
Close 7% (3)
Other: Move to another area) 2% (1)
Decreasing in profit 2% (1)

Not stated 9% (4)
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Table 18: Main challenges faced by retailers/businesses within town centre

No
Crime and vandalism 12
Poor quality environment 18
Low pedestrian flow outside premises 18
Competition from all town centres in Hertsmere 2
Competition specifically from Radlett 2
Competition from town centres outside Hertsmere
Barnet 1
Watford 3
St. Albans 1
Edgware 1
Brent 1
Competition form similar providers/traders 2
Insufficient passing trade 20
Lack of parking 3
Competition form Tesco 3
Too many charity shops 1
Continuous road works 1
Table 19: Rating of Borehamwood facilities

Good Average Poor

No No No
Quality of shops 7 27 11
Range of shops 6 24 15
Accessibility by car 10 19 13
Car parking provision 7 11 24
Accessibility by public transport 19 22 1
Ease with which pedestrians can move around 18 21 2
Restaurants/ cafes/takeaways 23 20 5
Crime/perception of crime 8 31 10
Security measures (e.g. CCTV) 10 16 10
Cleanliness/tidiness 4 17 21
Traffic and congestion 4 22 17
Range of leisure/recreation facilities 5 24 13
Quality of leisure/recreational facilities 6 24 14
Things to do in the evening 0 16 22
Quality of street furnishing/landscaping 5 21 17
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Table 20: Borehamwood town centre economic performance

Percentage (No)
Excellent 2% (1)
Fairly good 2% (1)
Average 52% (23)
Poor 20% (9)
Very poor 9% (4)
Not stated 1.6% (6)
Table 21: Satisfaction with evening activities/facilities in Borehamwood
Evening Activity o Satisfied e Unsatisfied VeV
Restaurant 1 12 15 3
Takeaway 1 16 9 4
Pubs/bars 15 9 3
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Retailer and business survey for Potters Bar Darkes Lane

Table 22: Breakdown of business type

Percentage
Retailer 51% (18)
Restaurant/café/takeaway/pub 11% (4)
Professional/financial services 29% (10)
Personal and other services 9% (3)
Table 23: Business structure
Percentage
National multiple chain 20% (7)
Part of regional multiple chain 3% (1)
Independent/individual 77% (27)
Table 24: Main users/Source of business
Percentage
Local residents 77% (27)
People working in the town centre 0
Local residents and those working in the town centre 9% (3)
Hertsmere boundaries and beyond 11% (4)
Table 25: Business tenure
Percentage
Owner/fregholder 11% (4)
Leaseholder 80% (28)
License/short-term rental 6% (2)
Other 3% (1)
Table 26: Size of premises
Percentage
Up to 46 sq m 17% (6)
47 -93sqm 31.5% (11)
94 -140sqm 31.5% (11)
Over 140 sqgm 6% (2)
No response 14% (5)
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Table 27: Estimated sales 2005/2006 and 2006/2007

Estimated Sales 2005/6 Percentage Estimated Sales 2006/7 Percentage
Less than £20,000 2 Less than £20,000 1
£20,001 - £40,000 0 £20,001 - £40,000 1
£40,001 - £60,000 1 £40,001 - £60,000 0
£60,001 - £80,000 1 £60,001 - £80,000 3
£80,001 - £100,000 2 £80,001 - £100,000 2
£100,001 - £125,000 2 £100,001 - £125,000 1
£125,001 - £150,000 2 £125,000 - £150,000 2
£150,001 - £200,000 6 £150,001 - £200,000 5
Over £200,000 9 Over £200,000 11
Not stated/not applicable 10 Not stated/not applicable 7

Table 28: Number of years in current premises

Percentage
Less than 1 year 4
1-5years 9
6 - 10 years 4
11 years or more 16
Not stated 2

Table 29: Monthly rent for current premises

Percentage Percentage (No)
Less than £600 1 £4,001 - £5,000 1
£601 - £800 6 £5,001 - £6,000 0
£801 - £1,000 3 £6,001 - £7,000 0
£1,001 - £2,000 9 £7,001 - £8,000 0
£2,001 - £3,000 5 £8,001 - £9,000 0
£3,001 - £4,000 1 More than £9,000 2
Not stated/owner occupier 7
Table 30: Satisfaction with current premises
Percentage Number
Very satisfied 11% 4
Satisfied 20% 7
Fairly satisfied 48% 16
Unsatisfied 1% 4
Very unsatisfied 11% 4
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Table 31: Reason for dissatisfaction with current premises

Percentage Percentage (No)
Too large 0% Lack of suitable servicing 13%
Too small 5% Lack of parking 64%
In poor condition 5% Other 1: Competition 13%
Table 32: Plans for refurbishment

Percentage Number
Yes - Internal refurbishment 20% 7
Yes - External refurbishment 11% 4
No 69% 24

Table 33: Plans to relocate and reasons

Percentage
Rents or business rates too high 53%
Need to access more customers 20%
Larger premises 13%
Too small 7%
No parking 7%

Table 34: Where intended to locate

Percentage
Within any of the other town centres listed in Q1 - Stay in Darkes Lane 20%
Potters Bar High St 10%
Anywhere else - Welwyn Garden City 20%
Luton 10%
Hatfield 10%
London/closer to London 20%
Ware 10%

Table 35: Intention to close business and reasons

Percentage
Rent or business rates too high 79% (11)
Profit margins too low 14% (2)
Other 1: Too much competition from supermarkets 7% (1)
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Table 36: Turnover in the past three years

Percentage
Increasing 35%
Decreasing 35%
No change 26%
Not stated 4%
Table 37: Main factors that affected business turnover in the past year
Percentage
Rent increases 26% (9)
Increase in competition 31% (11)
None 17% (6)
Other 1: Parking/lack of free staff parking 14% (5)
Other 2: Decrease in shoppers 6% (2)
Other 3: Poor quality shops 3% (1)
Other 4: Increased competition 3% (1)
Table 38: Business performance in the next five years
Percentage
Stay the same 29% (10)
Expanding 29% (10)
Opening other branches 6% (2)
Looking to sell 21% (7)
Close 12% (4)
Other 1: Parking 3% (1)
Table 39: Main challenges faced by retailers/businesses within town centre
Percentage
Crime and vandalism 12
Poor quality environment 8
Low pedestrian flow outside premises 23
Competition from town centres outside Hertsmere 3
Insufficient passing trade 14
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Table 40: Rating of Potters Bar (Darkes Lane) facilities

Good Average Poor
Quality of shops 4 16 16
Range of shops - 10 25
Accessibility by car 4 19 10
Car parking provision 2 13 18
Accessibility by public transport 13 18 3
Ease with which pedestrians can move around 17 17 1
Restaurants/ cafes/takeaways 12 14 8
Crime/perception of crime 3 14 16
Security measures (e.g. CCTV) 6 12 17
Cleanliness/tidiness 4 21 9
Traffic and congestion 3 20 7
Range of leisure/recreation facilities 4 24 12
Quality of leisure/recreational facilities 3 18 8
Things to do in the evening 0 13 20
Quality of street furnishing/landscaping 12 16 6
Table 41: Rating Potters Bar Darkes Lane performance
Percentage
Excellent 0
Fairly good 6% (2)
Average 37% (13)
Poor 46% (16)
Very poor 1% (4)

Table 42: Satisfaction with evening activities/facilities in Darkes Lane

Evening Activity e Satisfied ooV Unsatisfies VeV
Restaurant 13 12 3 4
Takeaway 14 10 2 4
Pubs/bars 14 12 2 6
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Retailer and Business Survey for Potters Bar High Street

Table 43: Breakdown of business type

Percentage
Retailer 50% (12)
Restaurant/café/takeaway/pub 21% (5)
Professional/financial services 12.5% (3)
Personal and other services 12.5% (3)
Other 4% (1)
Table 44: Business structure
Percentage
National multiple chain 13% (3)
Part of regional multiple chain 4% (1)
Independent/individual 83% (20)
Table 45: Main users/Source of business
Percentage
Local residents 58% (14)
People working in the town centre 4% (1)
Local residents and those working in the town centre 4% (1)
Other 1: Beyond Hertsmere 25% (6)
Other 2: National 8% (2)
Table 46: Business tenure
Percentage
Owner/freeholder 33% (8)
Leaseholder 54% (13)
License/short-term renta 13% (3)
Table 47: Size of premises
Percentage
Upto46sqm 17% (4)
47 -93sqm 25% (6)
94-140sqm 28% (7)
Over 140 sqm 21% ()
No response 8% (2)
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Table 48: Estimated sales 2005/2006 and 2006/2007

Estimated Sales 2005/6 Percentage Estimated Sales 2006/7 Percentage
Less than £20,000 - Less than £20,000 -
£20,001 - £40,000 4% (1) £20,001 - £40,000 4% (1)
£40,001 - £60,000 8% (2) £40,001 - £60,000 -
£60,001 - £80,000 - £60,001 - £80,000 -
£80,001 - £100,000 4% (1) £80,001 - £100,000 4% (1)
£100,001 - £125,000 - £100,001 -£125,000 4% (1)
£125,001 - £150,000 - £125,000 - £150,000 -
£150,001 - £200,000 4% (1) £150,001 - £200,000 4% (1)
Over £200,000 38% (9) Over £200,000 42% (10)
Not stated/not applicable 42% (10) Not stated/not applicable 42% (10)

Table 49: Number of years in current premises

Percentage
Less than 1 year -
1-5years 25% (6)
6 - 10 years 8% (2)
11 years or more 67% (16)
Table 50: Monthly rent for current premises
Percentage Percentage
Less than £600 8% (2) £4,001 - £5,000 -
£601 - £800 13% (3) £5,001 - £6,000 -
£801 - £1,000 4% (1) £6,001 - £7,000 -
£1,001 - £2,000 13% (3) £7,001 - £8,000 -
£2,001 - £3,000 4% (1) £8,001 - £9,000 -
£3,001 - £4,000 4% (1) More than £9,000 29% (7)
Not stated/own premises 25% (6)
Table 51: Satisfaction with current premises
Percentage
Very satisfied 21% (5)
Satisfied 29% (7)
Fairly satisfied 33% (8)
Unsatisfied 4% (1)
Very unsatisfied 8% (2)
Not stated 4% (1)

Appendix G - Retaller and business survey: Hertsmere study | 59



Il Hertsmere Borough Council - Retail Topic Paper Appendices - August 2009

Table 52: Reason for dissatisfaction with current premises

Percentage Percentage
Too large - Lack of suitable servicing 8% (2)
Too small - Lack of parking 21% (5)
In poor condition 13% (3) Other (1) Rates too high 4% (1)
Table 53: Plans for refurbishment
Percentage
Yes - Internal refurbishment 21% (5)
Yes - External refurbishment 13% (3)
No 63% (15)
Internal and external 4% (1)
Table 54: Plans to relocate and reasons
Percentage
Rents or business rates too high 25% (6)
Need to access more customers 13% (3)
Other 1: Save costs 4% (1)
Table 55: Where intended to locate
Percentage
Within any of the other town centres listed in Q1 Radlett 4% (1)
Not specified 4% (1)
Anywhere else? Hatfield 4% (1)
Not specified 4% (1)
Table 56: Intention to close business and reasons
Percentage
Rent or business rates too high 21% (5)
Profit margins too low (0)
Table 57: Turnover in the past three years
Percentage
Increasing 13% (3)
Decreasing 42% (10)
No change 46% (11)
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Table 58: Main factors that affected business turnover in the past year

Percentage
Rent /rate increases 28% (7)
Increased competition 46% (11)
None 8% (2)
Other 1: Parking 4% (1)
Other 2: Change of market 4% (1)
Not stated 8% (2)

Table 59: Business performance in the next five years

Percentage
Stay the same 67% (16)
Expanding 21% (5)
Opening other branches 0% (0)
Looking to sell 8% (2)
Close 0% (0)
Not stated 4% (1)

Table 60: Main challenges faced by retailers/businesses within town centre

Number
Crime and vandalism 8
Poor quality environment 3
Low pedestrian flow outside premises 10
Competition from town centres outside Hertsmere Watford 1
Not specified 1
Insufficient passing trade 10
Other 1: Competition from Tesco 2
Other 2: Online businesses/internet 1
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Table 61: Rating of Potters Bar High Street facilities

Good Average Poor

% % %
Quality of shops 21% (5) 58% (14) 21% (5)
Range of shops 8% (2) 46% (11) 42% (10)
Accessibility by car 46% (11) 42% (10) 8% (2)
Car parking provision 21% (5) 58% (14) 21% (5)
Accessibility by public transport 33% (8) 50% (12) 13% (3)
Ease with which pedestrians can move around 71% (17) 33% (8) 0% (0)
Restaurants/cafes/takeaways 50% (12) 38% (9) 17% (4)
Crime/perception of crime 13% (3) 54% (13) 25% (6)
Security measures (e.g. CCTV) 4% (1) 42% (10) 46% (11)
Cleanliness/tidiness 17% (4) 79% (19) 8% (2)
Traffic and congestion 17% (4) 71% (17) 13% (3)
Range of leisure/recreation facilities 17% (4) 58.3% (14) 13% (3)
Quality of leisure/recreational facilities 25% (6) 42% (10) 17% (4)
Things to do in the evening 4% (1) 42% (10) 50% (12)
Quality of street furnishing/landscaping 13% (3) 62.5% (15) 21% (5)

Table 62: Rating Potters Bar High Street economic performance

Percentage
Excellent -
Fairly good 13% (3)
Average 50% (12)
Poor 17% (4)
Very poor -
No response 21% (5)

Table 63: Satisfaction with evening activities/facilities in Potters Bar High Street

Evening Activity . Satisfied N Unsatisfied VeV
Restaurant 25% (6) 25% (6) 33% (8) 0 8% (2)
Takeaway 17% @) 2% (7) 33% (8) 13% (3) 2% (1)
Pubs/bars 13% (3) 25% (6) 25% (6) 17% @) 4% (1)
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Retailer and business survey for Bushey High Street

Table 64: Breakdown of business type

Percentage
Retailer 47% (9)
Restaurant/café/takeaway/pub 11% (2)
Professional/financial services 26% (5)
Personal and other services 11% (2)
Other 5% (1)
Table 65: Business structure
Percentage
National multiple chain 16% (3)
Part of regional multiple chain 0
Independent/individual 79% (15)
Not stated 5% (1)
Table 66: Main users/Source of business
Percentage
Local residents 84% (16)
People working in the town centre 0
Local residents and those working in the town centre 0
Beyond Hertsmere boundaries and/or national 5% (1)
National 11% (2)
Table 67: Business tenure
Percentage
Owner/freeholder 53% (10)
Leaseholder 37% (7)
License/short-term rental 5% (1)
Other/not stated 5% (1)
Table 68: Size of premises
Percentage
Up to 46 sq m 21% (4)
47 -93sqm 31% (6)
94 -140sqm 21% (4)
Over 140 sqg m 16% (3)
No response 11% (2)
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Table 69: Estimated sales 2005/2006 and 2006/2007

Estimated Sales 2005/6 Percentage Estimated Sales 2006/7 Percentage
Less than £20,000 - Less than £20,000 -
£20,001 - £40,000 - £20,001 - £40,000 -
£40,001 - £60,000 11% (2) £40,001 - £60,000 11% (2)
£60,001 - £80,000 5% (1) £60,001 - £80,000 11% (2)
£80,001 - £100,000 5% (1) £80,001 - £100,000 5% (1)
£100,001 - £125,000 16% (3) £100,001 - £125,000 0
£125,001 - £150,000 0 £125,000 - £150,000 5% (1)
£150,001 - £200,000 5% (1) £150,001 - £200,000 5% (1)
Over £200,000 21% (4) Over £200,000 26% (5)
Not stated/not applicable 37% (7) Not stated/not applicable 37% (7)
Table 70: Number of years in current premises
Percentage
Less than 1 year 0
1-5years 42% (8)
6 - 10 years 26% (5)
11 years or more 32% (6)
Table 71: Monthly rent for current premises
Percentage Percentage
Less than £600 0 £4,001 - £5,000 0
£601 - £800 0 £5,001 - £6,000 5% (1)
£801 - £1,000 5%(1) £6,001 - £7,000 0
£1,001 - £2,000 16% (3) £7,001 - £8,000 0
£2,001 - £3,000 5% (1) £8,001 - £9,000 0
£3,001 - £4,000 0 More than £9,000 5% (1)
Owner-occupier 11% (2)
Not stated 63% (10)
Table 72: Satisfaction with current premises
Percentage
Very satisfied 26% (5)
Satisfied 21% (4)
Fairly satisfied 32% (6)
Unsatisfied 16% (3)
Very unsatisfied 5% (1)
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Table 73: Reason for dissatisfaction with current premises

Number Number
Too large 0 Lack of suitable servicing 0
Too small 1 Lack of parking 4
In poor condition 1
Table 74: Plans for refurbishment
Percentage
Yes - Internal refurbishment 16% (3)
Yes - External refurbishment 11% (2)
No 68% (13)
Not stated 5% (1)

Table 75: Plans to relocate and reasons

Number
Rents or business rates too high 2
Need to access more customers 1
Other 1: Need for bigger premises 1
Table 76: Where intended to locate
Number
Within any of the town centres listed in Q1 (please state where) 3
Anywhere else (Please specify) 0
Table 77: Intention to close business and reasons
Number
Rent or business rates too high 2
Profit margins too low 0
Table 78: Turnover in the past three years
Percentage
Increasing 53% (10)
Decreasing 21% (4)
No change 21% (4)
Not stated 5% (1)
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Table 79: Main factors that affected business turnover in the past year

Percentage
Rent increases 5% (1)
Increased competition 16% (3)
None 11% (2)
Other 1: Parking 11% (2)
Drop in footfall 5% (1)
Deteriorating physical conditions 5% (1)
High business rates 11% (2)
Business closures | the town centre 5% (1)
Expansion of company (positive impact) 5% (1)
Not stated 26% (5)

Table 80: Business performance in the next five years

Percentage
Stay the same 47% (9)
Expanding 21% (4)
Opening other branches 5% (1)
Looking to sell 16% (3)
Close 5% (1)
Other 1: Decreasing slowly 5% (1)

Table 81: Main challenges faced by retailers/businesses within town centre

Number
Crime and vandalism 7
Poor quality environment 2
Low pedestrian flow outside premises 10
Competition from town centres outside Hertsmere: Watford 4
Insufficient passing trade 6
Other 1: Parking 2
None 1
Not stated 2
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Table 82: Rating of Bushey High Street facilities

Good Average Poor
Quality of shops 3 11 5
Range of shops 1 6 13
Accessibility by car 6 12 1
Car parking provision 8 8 4
Accessibility by public transport 10 10 0
Ease with which pedestrians can move around 8 12 0
Restaurants/cafes/takeaways 8 9 3
Crime/perception of crime 3 9 8
Security measures (e.g. CCTV) 1 4 14
Cleanliness/tidiness 3 1 6
Traffic and congestion 3 11 6
Range of leisure/recreation facilities 2 11 7
Quality of leisure/recreational facilities 3 9 6
Things to do in the evening 1 9 9
Quality of street furnishing/landscaping 1 7 10
Table 83: Rating Bushey High Street economic performance
Percentage
Excellent 0
Fairly good 16% (3)
Average 42% (8)
Poor 26% (5)
Very poor 5% (1)
Not stated 11% (2)

Table 84: Satisfaction with evening activities/facilities in Bushey High Street

Evening Activity = Satisfied N Unsatisfies VoV
Restaurant 5 6 5 0 1
Takeaway 4 6 5 2 0
Pubs/bars 6 4 7 1 0
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Retailer and business survey for Bushey Heath High Road

Table 85: Breakdown of business type

Percentage
Retailer 70% (7)
Restaurant/café/takeaway/pub 10% (1)
Professional/financial services 20% (2)
Personal and other services 0
Table 86: Business structure
Percentage
National multiple chain -
Part of regional multiple chain -
Independent/individual 90% (9)
Franchise 10% (1)
Table 87: Main users/Source of business
Percentage
Local residents 80% (8)
People working in the town centre -
Local residents and those working in the town centre -
Beyond Hertsmere boundary 10% (1)
Not stated 10% (1)
Table 88: Business Tenure
Percentage
Owner/fregholder 0
Leaseholder 100% (10)
License/short-term rental 0
Table 89: Size of Premises
Percentage
Up to 46 sq m 10% (1)
47 -93sqm 30% (3)
94 -140sqm 0
Over 140 sqm 30% (3)
No response 30% (3)
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Table 90: Estimated sales 2005/2006 and 2006/2007

Estimated Sales 2005/6 Percentage Estimated Sales 2006/7 Percentage
Less than £20,000 - Less than £20,000 -
£20,001 - £40,000 - £20,001 - £40,000 -
£40,001 - £60,000 - £40,001 - £60,000 -
£60,001 - £80,000 - £60,001 - £80,000 -
£80,001 - £100,000 - £80,001 - £100,000 -
£100,001 - £125,000 - £100,001 - £125,000 -
£125,001 - £150,000 10% (1) £125,000 - £150,000 10% (10)
£150,001 - £200,000 20% (2) £150,001 - £200,000 10% (10)
Over £200,000 30% (3) Over £200,000 50% (5)
Not stated/not applicable 40% (4) Not stated/not applicable 30% (3)

Table 91: Number of years in current premises

Percentage
Less than 1 year -
1-5years 30% (3)
6 - 10 years 40% (4)
11 years or more 30% (3)
Table 92: Monthly rent for current premises
Percentage Percentage
Less than £600 - £4,001 - £5,000 -
£601 - £800 10% (1) £5,001 - £6,000 10% (1)
£801 - £1,000 20% (2) £6,001 - £7,000 -
£1,001 - £2,000 30% (3) £7,001 - £8,000 -
£2,001 - £3,000 - £8,001 - £9,000 -
£3,001 - £4,000 - More than £9,000 20% (2)
Not stated 10% (1)
Table 93: Satisfaction with current premises
Percentage
Very satisfied 0
Satisfied 20% (2)
Fairly satisfied 40% (4)
Unsatisfied 30% (3)
Very unsatisfied 10% (1)
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Table 94: Reason for dissatisfaction with current premises

Percentage Percentage
Too large - Lack of suitable servicing 10% (1)
Too small 10% (1) Lack of parking 20% (2)
In poor condition 20% (2) Other 1: Unhelpful landlord 10% (1)
Other 2: Too small and lack parking | 10% (1)
Table 95: Plans for refurbishment
Percentage
Yes - Internal refurbishment 10% (1)
Yes - External refurbishment 10% (1)
No 80% (8)
Table 96: Plans to relocate and reasons
Number
Rents or business rates too high 10% (1)
Need to access more customers -
Table 97: Where intended to locate
Number
No response
Table 98: Intention to close business and reasons
Percentage
Rent or business rates too high 10% (1)
Profit margins too low -
Other (please state) -
Table 99: Turnover in the past three years
Percentage
Increasing 50% (5)
Decreasing 20% (2)
No change 30% (3)
Table 100: Main factors that affected business turnover in the past year
Percentage
Rent increases 10% (1)
Increased competition 20% (1)
None -
Other 1: Road works 10% (1)
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Table 101: Business performance in the next five years

Percentage

Stay the same 30% (3)

Expanding 40% (4)

Opening other branches 0

Looking to sell 10% (1)

Close 0

Table 102: Main challenges faced by retailers/businesses within town centre
Percentage

Crime and vandalism 50% (5)

Poor quality environment -

Low pedestrian flow outside premises 40% (4)

Competition from town centres outside Hertsmere: Harrow 10% (1)

Insufficient passing trade 20% (2)

Other 1: Parking restrictions/lack of parking 40% (4)

Other 2: Closure of bank branches 10% (1)

Table 103: Rating of Bushey Heath facilities
Good Average Poor

Quality of shops 0 8 0
Range of shops 1 2 5
Accessibility by car 2 4 1
Car parking provision 2 1 6
Accessibility by public transport 1 5 3
Ease with which pedestrians can move around 3 5 0
Restaurants/cafes/takeaways 3 6 0
Crime/perception of crime 2 3 4
Security measures (e.g. CCTV) 0 0 8
Cleanliness/tidiness 0 5 3
Traffic and congestion 2 7 1
Range of leisure/recreation facilities 0 2 6
Quality of leisure/recreational facilities 0 0 0
Things to do in the evening 0 1 7
Quality of street furnishing/landscaping 1 4 4
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Table 104: Rating Bushey Heath economic performance

Percentage
Excellent 0
Fairly good 40% (4)
Average 50% (5)
Poor 10% (1)
Very poor -
Table 105: Satisfaction with evening activities/facilities in Bushey Heath
Evening Activity e Satisfied T Unsatisfies VoV
Restaurant 4 5
Takeaway 3 5
Pubs/bars 1 3 2 2 1
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Retailer and business survey for Radlett Watling Street

Table 106: Breakdown of business type

Percentage
Retailer 59% (13)
Restaurant/café/takeaway/pub 0% (0)
Professional/financial services 36 % (8)
Personal and other services 0% (0)
Other 5% (1)
Table 107: Business structure
Percentage
National multiple chain 9% (2)
Part of regional multiple chain 5% (1)
Independent/individual 86% (19)
Table 108: Main users/Source of business
Percentage
Local residents 77% (17)
People working in the town centre 0% (0)
Local residents and those working in the town centre 9% (2)
Beyond Hertsmere boundary 4% (1)
National 9% (2)
Table 109: Business tenure
Percentage
Owner/freeholder 18% (4)
Leaseholder 73% (16)
License/short-term rental 0% (0)
Other /not stated 9% (2)
Table 110: Size of premises
Percentage
Up to 46 sq m 41% (9)
47 -93sqm 18% (4)
94-140sqm 9% (2)
Over 140 sqgm 14% (3)
Not stated 18% (4)
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Table 111: Estimated sales 2005/2006 and 2006/2007

Estimated Sales 2005/6 Percentage Estimated Sales 2006/7 Percentage
Less than £20,000 0% (0) Less than £20,000 0% (0)
£20,001 - £40,000 14% (3) £20,001 - £40,000 9% (2)
£40,001 - £60,000 5% (1) £40,001 - £60,000 5% (1)
£60,001 - £80,000 18% (4) £60,001 - £80,000 5% (1)
£80,001 - £100,000 0% (0) £80,001 - £100,000 5% (1)
£100,001 - £125,000 9% (2) £100,001 - £125,000 5% (1)
£125,001 - £150,000 5% (1) £125,000 - £150,000 5% (1)
£150,001 - £200,000 5% (1) £150,001 - £200,000 5% (1)
Over £200,000 14% (3) Over £200,000 18% (4)
Not stated/not applicable 32% (7) Not stated/not applicable 45 (10)
Table 112: Number of years in current premises
Percentage
Less than 1 year 5% (1)
1-5years 27% (6)
6 - 10 years 27% (6)
11 years or more 41% (9)
Table 113: Monthly rent for current premises
Percentage Percentage
Less than £600 14% (3) £5,001 - £6,000 0
£601 - £800 5% (1) £6,001 - £7,000 0
£801 - £1,000 14% (3) £7,001 - £8,000 0
£1,001 - £2,000 23% (5) £8,001 - £9,000 0
£2,001 - £3,000 23% (5) More than £9,000 0
£3,001 - £4,000 0
£4,001 - £5,000 5% (1)
gg\{r;?[;t é)dccupler/freeholder / 18% (4)
Table 114: Satisfaction with current premises
Percentage
Very satisfied 27% (6)
Satisfied 27% (6)
Fairly satisfied 23% (5)
Unsatisfied 18% (4)
Very unsatisfied 5% (1)
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Table 115: Reason for dissatisfaction with current premises

Percentage Percentage

Too large 0 Lack of suitable servicing 3
Too small 3 Lack of parking 8
In poor condition 1 Sltjr;?nre SR:tes high for a small 1

Other: Not stated 2

Table 116: Plans for refurbishment
Percentage

Yes - Internal refurbishment 23% (5)
Yes - External refurbishment 0% (0)
No 77% (17)

Table 117: Plans to relocate and reasons

Percentage
Rents or business rates too high 9% (2)
Need to access more customers 5% (1)
Other 1: Lack of parking 5% (1)
Other 2: Premises too small 5% (1)
Table 118: Where intended to relocate
Percentage
Elsewhere in Radlett 9% (2)
Anywhere else 5% (1)
East London 5% (1)
Table 119: Intention to close business and reasons
Percentage
Rent or business rates too high 14% (3)
Profit margins too low 5% (1)
Other (please state) 0
Table 120: Turnover in the past three years
Percentage
Increasing 36% (8)
Decreasing 18% (4)
No change 36% (8)
Other 1: Fluctuating 5% (1)
Not stated 5% (1)
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Table 121: Main factors that affected business turnover in the past year

Percentage
Rent increases 36% (8)
Increased competition 18% (4)
None 36% (8)
Fluctuating 5% (1)
Not stated 5% (1)

Table 122: Business performance in the next five years

Percentage
Stay the same 40%. (9)
Expanding 23% (5)
Opening other branches 9% (2)
Looking to sell 23% (5)
Close 0% (0)
Not stated 5% (1)

Table 123: Main challenges faced by retailers/businesses within town centre

Number
Crime and vandalism 5
Poor quality environment 3
Low pedestrian flow outside premises 13
Competition from other town centres in Hertsmere: Borehamwood 2
Competition from town centres outside Hertsmere: London Colney 2
Insufficient passing trade 8
Other: Lack of parking/parking facilities 2
Other: Flooding 1
No response 3
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Table 124: Rating of Radlett facilities

August 2009 H

Good Average Poor
Quality of shops 9 10 2
Range of shops 2 11 8
Accessibility by car 8 9 3
Car parking provision 6 10 5
Accessibility by public transport 5 9 5
Ease with which pedestrians can move around 11 9 1
Restaurants/cafes/takeaways 16 6 0
Crime/perception of crime 2 14 6
Security measures (e.g. CCTV) 2 8 13
Cleanliness/tidiness 4 12 5
Traffic and congestion 3 10 10
Range of leisure/recreation facilities 1 6 13
Quality of leisure/recreational facilities 1 7 11
Things to do in the evening 4 11 7
Quality of street furnishing/landscaping 4 12 6
Table 125: Radlett economic performance rating
Percentage
Excellent 5% (1)
Fairly good 36% (8)
Average 41% (9)
Poor 9% (2)
Very poor 5% (1)
Not stated 5% (1)
Table 126: Satisfaction with evening activities/facilities in Radlett
Evening Activity = Satisfied N Unsatisfied VeV
Restaurant 1 7 5
Takeaway 6 13 3
Pubs/bars 4 12 3 2 1
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Appendix H

Footfall counts in Hertsmere’s retail centres
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Footfall counts October 2007

Shenley = Shenley = White- White- | The Point,  The Point, Boulevard Shenley @ Shenley
Road Road house/ house/ @ Shenley | Shenley | Centre, Road, Road,
Borehamwood outside opposite = Shenley @ Shenley Road, Road, Shenley | Petzone @ Petzone
Tesco Tesco South North South North Road South North
(6) (6) ) (5) @) 4) (1/10) 3) (9)
Male child 0 0 2 5 1 2 5 3 0
Male teenager 1 1 2 0 7 1 1 1 0
Male 20 - 40 9 12 15 37 9 9 28 11 21
Male 41 - 65 20 6 11 21 12 21 15 6 9
Male 66+ 4 3 4 8 2 9 19 1 0
Female child 1 0 3 5 0 3 7 0 1
Female teenager 0 1 1 4 3 0 0 0 0
Female 20 - 40 18 25 21 29 17 33 52 7 15
Female 41 - 65 18 8 13 39 10 26 32 5 10
Female 66+ 2 5 7 17 7 8 17 2 2
TOTAL 73 61 79 165 68 112 176 36 58
Manor A Manor Darkes @ Darkes . . The The TOTALS
::trt:;: E:;e Road Road Lane Lane Saw:::y g SamEs:sutry's Broadway  Broadway OF
West East West East West East AGES
Male child 1 1 3 3 3 2 3 16
Male teenager 0 0 3 0 1 0 5 2 11
Male 20 - 40 8 4 4 9 7 0 11 4 47
Male 41 - 65 3 3 8 4 11 4 4 1 38
Male 66+ 3 2 7 8 2 2 1 3 28
Female child 0 2 3 1 3 4 2 1 16
Female teenager 0 0 3 1 6 3 2 3 18
Female 20 - 40 5 1 14 15 14 7 11 7 74
Female 41 - 65 3 5 10 10 6 5 6 3 48
Female 66+ 2 2 1 6 5 0 4 3 23
TOTAL 25 20 56 54 58 28 48 30 319
High High
Potters Bar War ) War ) BP BP Stre(_et Stre(_et Barnet | Barnet | Opposite = TOTALS
High Street Memorial  Memorial Garage | Garage | Junction | Junction | Road Road Bus OF
West East West East West East West East Garage AGES
Side Side
Male child 0 0 2 0 0 1 0 0 1 4
Male teenager 1 1 0 1 0 0 0 0 2 5
Male 20 - 40 2 2 11 1 13 3 7 7 2 48
Male 41 - 65 7 2 6 5 9 6 2 4 0 41
Male 66+ 4 1 1 2 1 1 0 0 3 13
Female child 0 0 1 0 1 1 0 0 1 4
Female teen 0 0 0 1 2 0 1 0 2 6
Female 20 - 40 5 3 8 0 15 3 2 2 2 40
Female 41 - 65 5 1 5 3 11 4 3 2 2 36
Female 66+ 3 2 2 0 2 1 1 1 2 14
TOTAL 27 12 36 13 54 20 16 16 17 211
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Opposite
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Radlett Synagogue = Station Station M War_ War_ PO.St PO.St HLLLS
Watling Street Watling West East emorial Memorial Office Office OF
Street West East West East AGES
Male child 1 1 3 1 5 3 1 15
Male teenager 0 0 3 0 2 2 3 10
Male 20 - 40 7 7 5 5 5 11 3 43
Male 41 - 65 6 1 5 6 5 8 2 33
Male 66+ 3 1 1 6 6 3 5 25
Female child 2 1 1 0 3 3 4 14
Female teenager 2 0 1 6 5 1 3 18
Female 20 - 40 6 6 12 12 11 13 14 74
Female 41 - 65 3 2 3 10 5 6 15 44
Female 66+ 1 2 5 3 4 6 25
TOTAL 31 21 38 51 50 54 56 301
Kem Kem Park Park
Bushey Plac:I Plac:I Road/ Road/ BNI"T:: Al TOEI;LS
High Street High St. = High St. | High St. | High St. North AGES
North South North South
Male child 0 0 0 0 2 2
Male teenager 1 0 2 0 1 4
Male 20 - 40 4 0 7 2 4 17
Male 41 - 65 6 0 6 0 4 16
Male 66+ 5 0 4 0 0 9
Female child 0 0 3 0 3 6
Female teenager 1 0 0 0 0 1
Female 20 - 40 4 0 7 0 7 18
Female 41 - 65 4 0 5 0 5 14
Female 66+ 4 1 4 0 3 12
TOTAL 29 1 38 2 29 99
Opposite | Middle - = Middle - TOTALS
Bushey Heath Mhe High High "l‘,’l‘;’;:“ OF
Rutts Road Road AGES
Male child 1 1 2 1 5
Male teenager 0 0 2 0 2
Male 20 - 40 1 9 9 7 26
Male 41 - 65 1 3 6 4 14
Male 66+ 0 2 4 1 7
Female child 0 3 5 1 9
Female teenager 1 0 1 0 2
Female 20 - 40 3 16 10 8 37
Female 41 - 65 3 8 8 1 20
Female 66+ 2 0 3 1 6
TOTAL 12 42 50 24 128
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Appendix |

Retail units: Hertsmere study
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Maps showing the nature of retail units in the borough (based on
June 2008 Retail Survey)

Map K1 - Borehamwood use classes

N

]

Key
B A1 Shops B 01 Non-residential institutions
. A1/A3 Shops with an element of A3 use . D2 Assembly and leisure
. A2 Financial and professional services . SG Sui generis
A3 Restaurants and cafes Eﬂ Vacant A1 units
A4 Drinking establishments Eﬂ Vacant A2 units
. A5 Hot food takeaways I Vacant A3 units
. B1 Buisiness light industry Eﬂ Vacant sui generis

. B1 (A) Business offices
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Map K2 - Borehamwood Comparison and convenience units
: P- B0 e

A}: B T

Key

. Comparison Units
. Convenience Units
L] Non-A1 Units
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Map K3 - Borehamwood - National and local units

ey

K

. National

. Local Chain

Local Only

. Vacant
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Map K4 - Potters Bar Darkes Lane - use classes
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. A1 Shops . D1 Non-residential institutions
. A1/A3 Shops with an element of A3 use . D2 Assembly and leisure
. A2 Financial and professional services . SG Sui generis
A3 Restaurants and cafes Eﬂ Vacant A1 units
A4 Drinking establishments Eﬂ Vacant A2 units
. A5 Hot food takeaways 1 Vacant A3 units
. B1 Buisiness light industry Eﬂ Vacant sui generis

. B1 (A) Business offices
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Map K6 - Potters Bar Darkes Lane - National and local units
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Map K7 - Potters Bar High Street - Use class
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. A1/A3 Shops with an element of A3 use . D2 Assembly and leisure
. A2 Financial and professional services . SG Sui generis
A3 Restaurants and cafes Eﬂ Vacant A1 units
A4 Drinking establishments Eﬂ Vacant A2 units
. A5 Hot food takeaways 1 Vacant A3 units
Eﬂ Vacant sui generis
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. B1 (A) Business offices
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Map K8 - Potters Bar High Street - Comparison and convenience units
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Map K9 - Potters Bar High Street - National and local units
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Map K10 - Radlett - Use class
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B A1 shops

. A1/A3 Shops with an element of A3 use
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A3 Restaurants and cafes
A4 Drinking establishments
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B 1 Buisiness light industry

. B1 (A) Business offices
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parison and convenience units
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Map K12 - Radlett - National and local units
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Map K13 - Bushey - Use class
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Map K14 - Bushey - Comparison and convenience units
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Map K15 - Bushey - National and local units

Key

. National
. Local Chain
Local Only

. Vacant

Appendix | - Retall units: Hertsmere study | 99



[l Hertsmere Borough Council - Retail Topic Paper Appendices - August 2009

Map K16 - Bushey Heath - Use class
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B A1 shops
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100 | Appendix | - Retail units: Hertsmere study
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. D2 Assembly and leisure

. SG Sui generis

Eﬂ Vacant A1 units

Eﬂ Vacant A2 units
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Eﬂ Vacant sui generis
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Map K17 - Bushey Heath - Comparison and convenience units
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Map K6 - Bushey Heath - National and local units
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