Appendix A: Town centre healthcheck reviews



BOREHAMWOOD

Description

Borehamwood is the largest centre within Hertsmere, and is home to the main
Council Offices, Elstree Studios, a small cinema, and The Venue Leisure Centre.
The centre is comprised mainly of the High Street, Shenley Road and a retail park
just off the main street called Borehamwood Shopping Park. Recent improvements

fo the connectivity between Shenley Road and the retail park will benefit both

areas. The centre is accessible by train, with the Elstree and Borehamwood
Railway Station running Thameslink services to London and towns further north.

Current Status

Town Centre

Diversity of Use

(VET) Units Units UK Av Floorspace | Floorspace | Floorspace
Category |(%) 2025((%) 2017 (%) g- (%) 2025 (%) 2017 |UK Avg. (%)
0

Comparison | 19.4% | 28.2% | 26.0% 22.4% 36.6% 28.7%
Convenience| 15.3% | 12.2% 9.4% 35.0% 29.6% 15.3%
Retail

el 19.4% | 15.4% | 15.8% | 8.7% 5.5% 7.3%
Services
Leisure 33.2% | 27.7% | 26.7% | 26.2% 19.9% 27.8%
Services
Financial &
Business 8.7% 12.2% 7.9% 4.0% 5.9% 6.0%
Services
Vacant 4.1% 4.3% 14.0% 3.7% 2.5% 14.3%

Source: Experian, April 2025

Overall
Composition

Borehamwood Town Centre is the largest of the centres within Hertsmere
Borough. Borehamwood has 196 units within the town centre, reflecting a growth
of eight units since 2017. In that period, the most significant changes are a
reduction in the proporfion of comparison units (28.2% to 19.4%), and an increase
in the proportion of leisure services units (27.7% 1o 33.2%).

The town centre features an inferesting division between Shenley Road, which is a
conventional high street, and Borehamwood Shopping Park, in refail park format.
While adjoining, both serve different purposes. The Shopping Park is car
dominated, but the amount of parking and accessibility benefits the retail offer on

Shenley Road.

The Primary Shopping Frontage runs along Shenley Road between Furzehill Road
and Grosvenor Road, and throughout Borehamwood Shopping Park. Secondary




Shopping Frontages are located at the east and western ends of the town centre
including the Tesco Extra.

The total retail floorspace for Borehamwood is 60,638 sq m.

Comparison &
Convenience

Convenience units account for 15.3% of units within the town centre, higher than
the UK average of 9.4%. In 2025, the amount of convenience floorspace is 29.6%
of the fotal, which is significantly higher than the UK average of 15.3%. This may
partly be attributed to the large Tesco Extra within the town centre, although it
should be noted that this particular Tesco Extra has large portion of floorspace
dedicated to comparison retail (approximately 30-40% of floorspace based on our
site visit observations). According to the NEMS Household Survey, this particular
Tesco Exira is the most popular location for main food shopping within the Study
Area.

Turning fo comparison units within the town centre, the proportion of units is
19.4% of the town centre. This has reduced from 28.2% in 2017 and is now lower
than the UK average of 26.0%. The proportion of comparison floorspace has
subsequently also reduced from 26.6% in 2017 to 22.4% in 2025, however this a
trend that is being seen across the UK as services become more prominent within
fown centres.

As noted above, the Tesco Extra in the town centre has a larger proportion of
floorspace dedicated to non-food retail. Based on site visit observations, the other
supermarkets (e.g. Sainsbury’s, Lidl, Aldi) have approximately 10% of non-food
floorspace.

Services

Borehamwood Town Centre has a strong offer of services in all three categories in
terms of proportion of units. This is evidence to Borehamwood being the largest
and main centre within Hertsmere Borough. However, when focussing on
floorspace, the leisure and financial and business service categories fall slightly
below the UK average, indicating that services units are generally smaller. For
example, leisure services account for 26.2% of floorspace within the town centre,
compared with the UK average of 27.8%. Similarly, financial and business
services account for 4.0% of floorspace compared with the UK average of 6.0%.

The existing cinema and Pure Gym complex, not included within Experian’s Goad
plan boundary, represents an opportunity to improve the existing leisure offer
within the fown centre. Importantly, a popular Council run leisure facility is located
just outside the boundary of the town centre.

Of evening economy uses (restaurants, takeaways, bars, nightclubs),
Borehamwood had the highest proportion (19.4%) of the centres that were
surveyed.

Retailer
Representation

Multiple retailer outlets represent 33.2% of total units in Borehamwood. Out of the
total 60,638 sqm of retail floorspace, 36,344 sqm (59.9%) are multiple outlets.
This represents a large proportion of retail compared to other fown centres,
reflecting Borehamwood’s size and ability fo accommodate multiple outlet tenants
with large units in the Borehamwood Shopping Park.

In terms of units, the mulfiple outlets represent a mix of uses, with a slight
majority of comparison units (29.2%), closely followed by leisure services
(27.7%). On a floorspace basis, convenience dominate mulfiple outlets,
representing 50.2% of the space. This is likely driven by the large Tesco Extra and
multiple other supermarkets in the town centre (e.g. Aldi, Lidl, M&S food hall).




The majority of the major retailers are situated in the Borehamwood Shopping
Park, including the other supermarkets listed above as well as Next, Boots,
Starbucks, Costa Coffee, M&S, and WHSmith. There is also a McDonald’s located
opposite the Tesco Extra.

Vacancies

Between 2017 and 2025, the number of vacant units within Borehamwood town
centre remained at 8. Both the proportion of vacant units and vacant floorspace
are well below the UK averages.

Commercial
Rents

From reviewing available online sources Borehamwood has average rents of
£32.83 psf, generally ranging between £25-£35 psf. Rents reach up to above
£70.00 for smaller units along the prime retail frontage on Shenley Road. This has
slightly increased since 2017, which saw average renfs of £30.00 psf.

Source: CoStar (2025)

Pedestrian
Flows

In terms of pedestrians, Borehamwood was generally observed fo be busy, both
along Shenley Road and within both Borehamwood Shopping Park and the Tesco
Extra. There appeared fo be higher pedestrian flows at the western end of
Shenley Road, which benefits from the through flow of footfall between the train
station and the Retail Park. The Borehamwood Shopping Park is well-connected to
the main strip of shops along Shenley Road via Keystone Passage, allowing for
the town centre to leverage flow on fooftfall from the retail park.

According to the NEMS Household Survey, of respondents living within the same
zone as Borehamwood, 82.5% of respondents visit the centre at least once a
week, with 19.7% going daily. Based on this, Borehamwood is the most visited
centre out of the surveyed centres.

Accessibility

Borehamwood benefits from strong public transport links, providing access both
info London and fo neighbouring Hertfordshire cenires. Elstree & Borehamwood
Station, situated at the western edge of the fown centre, is on the Thameslink line,
offering frequent direct services to central London destinations including St
Pancras International, Farringdon, and Blackfriars, as well as northbound
connections to St Albans, Harpenden, and Luton. The town is also supported by
various local bus services, such as the 107, 292, 306, and 398, providing regular
links to nearby areas including Barnet, Edgware, Watford, and Stanmore.

Four Council run car parks (Civic Offices, Brook Road, Clarendon Road, and
Furzehill Road) are located within the town centre or on the edge of centre. These
provide a total of 782 car parking spaces, and the Council charges a small fee.
Overall, the quality of the Council run car parking is good, although the Furzehill
Road car park would benefit from some improvements. There is also free car
parking in both the Tesco car park (671 spaces) and Borehamwood Shopping Park
car park (580 spaces) for up to three hours. There are also significant amounts of
on-street car parking along Shenley Road, which were offen mostly occupied.
Despite this, more parking spaces was amongst the top eight suggestions for
improvements to Borehamwood in the NEMS Household Survey, as voted by 4.3%
of respondents from the Study Area. At peak times, Shenley Road was observed
to become quite congested, as supported by the Survey, where 5.5% of
respondents suggested less traffic congestion as a potential improvement.

In relation to pedestrian mobility access, the centre offered dropped kerbs with
wide and flat walkways. There were also plenty of benches along the main strip.

In the NEMS Household Survey, 81.1% of respondents who visited Borehamwood
at least once a year arrived by car, while 5.8% walked. This remained frue for
respondents who live in the same zone as Borehamwood, with 56.8% stafing they
access the centre by car, the highest of the surveyed centres.




Environmental
Quality

Significant works have been undertaken over the past decade to improve the
urban environment of Borehamwood. This includes current works along the Sheley
Road strip between Clarendon Road to Keystone Passage. Overall, the centre has
a high environmental quality, however parts of Shenley Road would still benefit
from some fagade improvement work to increase the overall attractiveness and
desirability of the centre as a place to shop and visit restaurants, particularly on
the western end near the train station, such as Theobald Street. This would also
help to improve the perception of Borehamwood.

Borehamwood Shopping Park is particularly car dominated, but improvements are
being made to the public realm. Keystone Passage is an important connection
between the Park and Shenley Road, which would benefit from being more
inviting.

Perception of
Safety

At the fime of the site visits, no anfi-social or dangerous behaviour was observed,
and the level of pedestrian activity ensured a safe environment. CCTV equipment
is present throughout the centre. Hertsmere Borough Council is part of the
Hertfordshire CCTV Partnership which aims to provide reassurance across main
public, residential, retail, business and school areas by providing comprehensive
surveillance.

Customer Views
& Behaviour

Of respondents to the NEMS Household Survey who identified that they most visit
Borehamwood, 28.4% stated that what they like the most are the good cafes and
restaurants, while 15.4% identified that it was a good market.

When identifying what could be improved, 9.8% suggested more and/or better
clothes shops and 9.4% proposed an improved nighilife. Notably, having more
and/or a better range of non-food shops was one of the top eight suggested
improvements, whilst this was the most liked feature of Borehamwood in the
Survey back in 2018.

When asked whether certain measures would influence visitors’ likelihood to visit
Borehamwood, 50.6% of respondents stated a greater choice of shops and
services, 46.8% stated more events, and 46.1% identified it being a more pleasant
and aftractive place to visit. These responses indicate that the centre would
benefit from greater activation.




POTTERS BAR (DARKES LANE)

Description

Potters Bar is located in the north east of the Borough and is the second largest
centre within Hertsmere Borough, second to Borehamwood. The Darkes Lane
Local Town Centre serves an important role within the community, providing an
offer of convenience and comparison goods as well as services. The town is highly
accessible, having a dedicated train station within the centre.

Current Status

Local Town Centre

Diversity of Use

Units (%) ‘Units UK Avg.‘ Floorspace ‘ Floorspace

Use Category |

2025 (%) (%) 2025 | UK Avg. (%)

Comparison 17.7% 26.0% 20.0% 28.7%
Convenience 11.5% 9.4% 23.8% 15.3%
Retail Services 26.3% 15.8% 16.2% 7.3%
Leisure Services 28.8% 26.7% 25.1% 27.8%
Financial & 7.8% 7.9% 9.7% 6.0%
Business Services

Vacant 7.8% 14.0% 5.2% 14.3%

Source: Experian, April 2025

Please note that the available data reflects Potters Bar as a whole, and no separate
breakdown is provided for Darkes Lane or the High Street. Therefore, the analysis on
diversity of uses below has been replicated for Darkes Lane and High Street. As the
historical 2012/17 data was disaggregated for these specific areas, a comparison would not
be on a like-for-like basis and has therefore not been undertaken on historical trends.

Overall
Composition

Experian’s Goad data includes 243 units within Pofters Bar, as identified in 2025.
The majority of the Darkes Lane town centre is included within the Primary
Shopping Area and the town is anchored by a Sainsbury’s which is located
adjacent to the railway station. The centre is concentrated around Darkes Lane
and is to some extent divided by the railway bridge that passes over. The northern
section of the town is comprised of parades of shops along both sides of the road,
while south of the railway line, the parades operate down to Mutton Lane.

Potters Bar High Stireet is located approximately 1km to the east of Darkes Lane.
To some extent the two centres compete with each other, although also have

different roles in the broader retail context.

The total retail floorspace in Potters Bar is 46,331 sqm.

Comparison &
Convenience

Based on both units and floorspace, Potters Bar has a lower proportion of
comparison compared to the UK averages of 26.0% and 28.7% respectively. This
reflects a general frend away from comparison goods within smaller centres, and




also that Potters Bar competes with larger centres within a stronger comparison
goods offer.

On the other hand, Potters Bar has a greater proportion of convenience units

(11.5%) to the UK average (9.4%) as well as convenience floorspace (23.8%).
This reflects the centres’ convenience-based role and is largely driven by the
large Sainsbury’s in Darkes Lane.

Based on our observations of Sainsbury’s located adjacent to the station, being
the primary supermarket in the centre, approximately 20% of floorspace was
dedicatfed to non-food (or comparison goods) sales.

Services

Potters Bar generally has more services than that typically seen in fown centres
across the UK, representing 63.0% of their units and 51.0% of their floorspace
compared to the UK averages (50.4% units and41.1% floorspace). There is a
particularly high proportion of retail services when compared with the UK average
(26.3% compared with 15.8%).

Potters Bar has a comparable proportion of leisure service units to the UK average
of 26.7%. There is a strong presence of services that are categorised as fast food
and fakeaways (24 out of 70 units).

When considering the evening economy, Pofters Bar has 43 of the total 243 units
falling within the evening economy category (restaurants, takeaways, bars,
nightclubs). This equates to 17.7% of the total units within the centres.

Retailer
Representation

Multiple outlets represent 18.5% of total units in Potters Bar. Out of the fotal
46,330 sqm of retail floorspace, 17,057 sqm (36.8%) are multiple outlets.
Therefore, the large majority of retail in Potters Bar is occupied by independents.

In terms of units, the multiple outlets represent a mix of uses, with a slight
majority of leisure services (28.9%), driven by fast food and takeaway occupiers.
On a floorspace basis, convenience dominated multiple outlets, representing
54.4% of the space. This is likely driven by the large Sainsbury’s presence
adjacent to the train station at Darkes Lane, which represents the only major
supermarket retailer in Potters Bar.

Potters Bar Darkes Lane hosts the majority of the major retailers situated in
Potters Bar, including Sainsbury’s, Boots, and Superdrug. These are all located on
the northern end of the street. There are also some major leisure services F&B
retailers located opposite the train station on the ground floor of Metropolitan
House, including McDonald’s, Domino’s, and Subway.

Vacancies

Potters Bar has a lower than average proportion of vacancies, with just 7.8% of
units compared to the UK’s average of 14.0%. Alternafively, this is aligned to the
average vacancy across all the town centres assessed in this report (7.6%).

Commercial
Rents

From reviewing available online sources Potters Bar Darkes Lane has average
rents of £27.38 psf, typically ranging between £20-£28 psf. Rents reach up to
above £50.00 along the prime retail frontage within more modern builds, which is
higher than Potters Bar High Street. This has reduced since 2018, which saw
average rents of £37.00 psf.

Source: CoStar (2025)

Pedestrian
Flows

The centre was reasonably busy at the time of our site visit, with plenty of
carparks and easy on-street parking located throughout the centre allowing
accessibility for vehicles to pull in for short periods of time and patrons to visit
local shops.




Accessibility

The centre is well connected via public transport routes to nearby towns as well
as London city. Potters Bar Station, located directly on Darkes Lane, provides
frequent Great Northern services fo London King’s Cross, Finsbury Park, and
Moorgate, as well as northbound connections to Hatfield, Welwyn Garden City,
and Stevenage. The area is also well served by local bus routes including the 298,
313, and 398, offering access to nearby centres such as Barnet, Southgate,
Enfield, and Borehamwood.

There are two Council run car parks servicing Potters Bar Darkes Lane offering a
total 222 car parking spaces at a reasonable price. There is also the Sainsbury’s
car park offering 243 free car parking spaces (up fo 2 hours), and the Pofters Bar
Station car par which is privately run and has 202 spaces at a small cost.

In relation to pedestrian mobility access, the centre offered dropped kerbs with
wide and flat walkways.

79.4% of respondents of the Household Survey travelled fo the centre by car, with
5.8% walking.

Environmental
Quality

The centre is of moderate environmental quality. It would benefit from additional
landscaping and greenery along Darkes Lane. Some shopfronts would also benefit
from cosmetic improvement, and the railway station has significant potential for
improvements. It is nofed that there were road works being undertaken during our
site visit, which is assumed to improve the amenity of the road along Darkes Lane.

It is noted that being an attractive environment / nice place was amongst the top
eight most liked aspects of Potters Bar Darkes Lane according to the NEMS
Household Survey.

Perception of
Safety

At the fime of the site visits no anti-social behaviour was observed. The
consolidated nature and business of the centre leads to reasonable footfall and
therefore limited ability to be able to commit any form of crime. CCTV cameras
were in operation.

Customer Views
& Behaviour

When asked what they liked most about Potters Bar Darks Lane, 34.3% of
respondents who visited Potters Bar Darkes Lane the most, identified that the
centre has good cafes and restaurants. 18.8% idenfified the centre has good pubs
and bars.

When asked what could be improved, 11.2% identfified providing free parking as
their first response. Inferestingly, 10.3% identified more and/or better cafes and
restaurants. Additional parking was also voted by 8.7% of respondents.

When asked whether certain measures would influence visitors’ likelihood to visit
Potters Bar Darkes Lane, 36.7% of respondents stated a greater choice of shops
and services.




POTTERS BAR (HIGH STREET)

Description

Potters Bar (High Street) is located within Potters Bar in the north west part of the
Borough. While in close proximity fo the Potters Bar (Darkes Lane) cenire, the
High Street serves a separate function to Darkes Lane. The centre is long and
linear, consisting predominantly of small parades of shops, often with dedicated
parking areas. The High Street itself is a busy road, and pedestrians suffer to
some extent from the car dominated environment.

Current Status

District Centre

Diversity of Use

‘Units UK Avg.‘ Floorspace | Floorspace

Use Category |

(%) (%) 2025 UK Avg. (%)

Comparison 17.7% 26.0% 20.0% 28.7%
Convenience 11.5% 9.4% 23.8% 15.3%
Retail Services 26.3% 15.8% 16.2% 7.3%
Leisure Services 28.8% 26.7% 25.1% 27.8%
Financial & = 7.8% 7.9% 9.7% 6.0%
Business Services

Vacant 7.8% 14.0% 5.2% 14.3%

Source: Experian, April 2025

Please note that the available data reflects Potters Bar as a whole, and no separate
breakdown is provided for Darkes Lane or the High Street. Therefore, the analysis on
diversity of uses below has been replicated for Darkes Lane and High Street. As the
historical 2012/17 data was disaggregated for these specific areas, a comparison would not
be on a like-for-like basis and has therefore not been undertaken on historical trends.

Overall
Composition

Experian’s Goad data includes 243 units within Potters Bar, as identified in 2025.
The district centre is primarily arranged along the High Street corridor, forming a
linear parade of retail, service and food-and-beverage uses. The centre comprises
a mix of independent operators that serve the local catchment. Activity is
concentrated around the junctions with The Walk and Mutton Lane, where the
highest density of commercial frontages is found. Further along the High Street,
smaller parades continue in a more dispersed pattern, transitioning gradually info
surrounding residential areas.

Potters Bar High Street is located approximately 1km to the east of Darkes Lane.
To some extent the two centres compete with each other, although also have

different roles in the broader retail context.

The total retail floorspace in Potters Bar is 46,331 sqm.

Comparison &
Convenience

Based on both units and floorspace, Potters Bar has a lower proportion of
comparison compared to the UK averages of 26.0% and 28.7% respectively. This




reflects a general tfrend away from comparison goods within smaller centres, and
also that Potters Bar competes with larger centres within a stronger comparison
goods offer.

On the other hand, Potters Bar has a greater proportion of convenience units

(11.5%) to the UK average (9.4%) as well as convenience floorspace (23.8%).
This reflects the centfres’ convenience-based role and is largely driven by the
large Sainsbury’s in Darkes Lane.

Based on our observations of Sainsbury’s located adjacent to the station, being
the primary supermarket in the centre, approximately 20% of floorspace was
dedicatfed to non-food (or comparison goods) sales.

Services

Potters Bar generally has more services than that typically seen in town centres
across the UK, representing 63.0% of their units and 51.0% of their floorspace
compared fo the UK averages (50.4% units and41.1% floorspace). There is a
particularly high proportion of retail services when compared with the UK average
(26.3% compared with 15.8%).

Potters Bar has a comparable proportion of leisure service units fo the UK average
of 26.7%. There is a strong presence of services that are categorised as fast food
and takeaways (24 out of 70 units).

When considering the evening economy, Pofters Bar has 43 of the total 243 units
falling within the evening economy category (restaurants, takeaways, bars,
nightclubs). This equates to 17.7% of the fotal units within the centres.

Retailer
Representation

Multiple outlets represent 18.5% of total units in Potters Bar. Out of the totfal
46,330 sqm of retail floorspace, 17,057 sqm (36.8%) are multiple outlets.
Therefore, the large majority of retail in Potters Bar is occupied by independents.

In terms of units, the mulfiple outlets represent a mix of uses, with a slight
majority of leisure services (28.9%), driven by fast food and takeaway occupiers.
On a floorspace basis, convenience dominated multiple outlets, representing
54.4% of the space. This is likely driven by the large Sainsbury’s presence
adjacent to the train station at Darkes Lane, which represents the only major
supermarket retailer in Potters Bar.

Potters Bar High Streef does not host any of the mulfiple outlet occupiers.

Vacancies

Potters Bar has a lower than average proportion of vacancies, with just 7.8% of
units compared to the UK’s average of 14.0%. Alternatively, this is aligned to the
average vacancy across all the town centres assessed in this report (7.6%).

Commercial
Rents

From reviewing available online sources Potters Bar High Streef has average
renfs of £25.12 psf, ranging between £22-£29 psf. This has increased since 2018,
which saw average rents of £20.00 psf.

Source: CoStar (2025)

Pedestrian
Flows

The centre was a reasonably car dominated environment and there was limited
pedestrian activity, a result of the linear environment. Pedestrian activity was
mostly restricted fo individual shopping parades. This aligns with the resulis of the
NEMS Household Survey, which found that Potters Bar High Street had the least
amount of regular visits out of the surveyed centres, with 37.0% of respondents
visiting it at least once a week.

The Tesco Superstore situated on Mutton Lane attracted lots of pedestrian footfall,
however this is not easily accessible from or well connected to High Street,
restricting the town centre’s ability to leverage this foot traffic.




Accessibility

The centre is well connected via public transport routes to nearby towns as well
as London city. Potters Bar Station, located on Darkes Lane, provides frequent
Great Northern services to London King’s Cross, Finsbury Park, and Moorgate, as
well as northbound connections to Hatfield, Welwyn Garden City, and Stevenage.
The area is also well served by local bus routes including the 298, 313, and 398,
offering access to nearby centres such as Barnet, Southgate, Enfield, and
Borehamwood.

There is sufficient on street parking, which is generally free for one hour. In
addifion to on street parking at shopping parades, there are three Council run car
parks servicing the centre and offering a total of 133 car parking spaces for a
small charge. In addifion fo the Council run car parks there are also the Tesco car
park (450 spaces) and a privately run car park at Oakmere House (64 spaces).

In relafion fo pedestrian mobility access, the centre offered dropped kerbs and flat
walkways.

The NEMS Household Survey results identified that of those that visited Potters
Bar High Street atf least once a year, 79.4% travelled by car as either the driver or
passenger. Only 4.5% walk, the fewest of the surveyed centres. This remained
true for respondents who live in the same zone as Pofters Bar High Street, with
only 24.2% walking to the centre, the lowest of the surveyed cenfres again. These
figures are further evidence to the car dominated environment.

Environmental
Quality

The centre would benefit from significant urban environment improvement works,
including works to shop fronts as well as general public realm improvement and
providing an improved pedestrian environment. This is particularly the case for the
southern end of the High Street strip.

Despite this, according fo the Household Survey, Potters Bar High Street having
an aftractive environment / being a nice place was the fourth most liked feature of
the centre, as voted by 11.4% of respondents. Although cleaner streets / better
maintenance was also identified within the top eight suggested improvements for
Potters Bar High Street.

Perception of
Safety

While no antisocial behaviour was observed, the centre did notf provide a
partficularly inviting environment for pedestrians, being car dominated.

Customer Views
& Behaviour

Similarly to Potters Bar Darkes Lane, good cafes and restaurants (32.6%), and
pubs and bars (18.0%) were identified as the two most liked features of Potters
Bar High Street by respondents of the NEMS Household Survey.

Alternatively, for improvements to the centre, more/better leisure facilities was the
fop answer (12.5%), followed by a betfter market (10.9%). This suggests that
despite leisure services holding the highest representation of retail units across
Potters Bar, this is likely concentrated in other areas/centres and not within the
Potters Bar high Street centre. Only 21.0% of respondents said nothing can be
improved, the lowest of the surveyed cenfires.

When asked what would influence their likelihood to visit Potters Bar High Street,
37.8% of respondents to the Household Survey identified greater choice of shops
and services as having some level of influence.




RADLETT

Description

Radleft is located in the northern part of Hertsmere Borough and is centred
around Watling Street. The district centre is well connected having a railway
station which is on the Thameslink Line, connected with London and other
larger centres to the north. The centre serves an affluent populatfion and it is
understood that there is a low furnover of units generally within the centre
boundary.

Current Status

District Centre

Diversity of Use

Use Units Units Uﬂr:tvs Floorspace | Floorspace | Floorspace

Category |(%) 2025((%) 2012 (%) g- (%) 2025 (%) 2012 |UK Avg. (%)
Comparison | 21.4% | 25.3% | 26.0% 20.5% 25.8% 28.7%
Convenience| 8.7% 9.5% 9.4% 9.6% 9.7% 15.3%
Retail 24.3% | 24.2% | 15.8% | 14.8% 17.8% 7.3%
Services
Leisure 21.4% | 221% | 26.7% | 30.3% 23.7% 27.8%
Services
Financial &
Business 13.6% 13.7% 7.9% 11.5% 16.0% 6.0%
Services
Vacant 10.7% 5.3% 14.0% 13.3% 7.1% 14.3%

Source: Experian, April 2025

Overall
Composition

103 units were recorded within the district centre. This has increased from 95 units
recorded in 2012, likely a result of some redevelopment works that have now
completed that were previously under construction. The majority of units are
focused on services, including retail (24.3%) and leisure (21.4%). There has been
limited variance in the overall composition of Radlett since 2012, with the
exception of the increase in vacancies from 5.3% in 2012 to 10.7% in 2025. The
district centre is anchored by the train station and a Tesco Express supermarket.

The tofal retail floorspace for Radlett is 12,737 sqm.

Comparison &
Convenience

Radlett District Centre has a slightly lower offer of convenience good units than
the UK average (8.7% compared with 9.4%). This difference is greater when
compared on a floorspace basis, where Radlett has 9.6% of convenience
floorspace compared to the UK average of 15.3%. This reflects how the centre
lacks any larger supermarket units and is only supplied with smaller convenience
style grocery stores, including a Tesco Express and Budgens.




The centre has a smaller offer of comparison good units compared with the UK
average (21.4% compared with 26.0%). The same is seen in floorspace, with
Radleft comparison goods comprising 20.5% of area in 2025 compared to 28.7%
across the UK. This representation of comparison goods retail has reduced since
2012 both in terms of units (25.3%) and floorspace (25.8%), indicating that
Radlett’s provision is focused more on servicing.

Based on our observations of both the Tesco Express and Budgens,
approximately 10% of floorspace was dedicated to non-food (or comparison
goods) sales.

Services

Radleft District Centre has a particularly high proportion of retail services units
(24.3%) compared with the UK average (15.8%). These have remained fairly
consistent since 2012 (24.2%) and have a strong focus on health and beauty,
representing 16 out of 25 retail service units (64.0%).

Radlett has a slightly lower proportion of leisure services (21.4% compared with
26.7%), reducing since 2012 (22.1%). However, leisure service floorspace has
increased to 30.3% from 23.7% in 2012, now surpassing the UK average of 27.8%.
This suggests that the centre has introduced larger leisure service outlets. It was
noted that the majority of leisure services were cafes and restaurants (combined
representing 13 out of 22 leisure units), and there were found to be very few
takeaways (3 units). This is an indication of the affluence of the local population in
Radlett.

When considering evening economy, 11.7% of units, or 12 of the fotal 103 units
fell into the evening economy category (restaurants, takeaways, bars, nightclubs).

Retailer
Representation

Multiple outlets represent 11.7% of total units in Radlett. Out of the total 12,737
sqm of retail floorspace, 1,784 sqm (14.0%) are multiple outlets. This is testimony
to the centre having a high proportion of independent shops such as bakers,
butchers, and delicatessens.

In terms of units, the multiple outlets represent a mix of uses, with a majority of
financial and business (33.3%) as well as leisure services (25.0%). On a
floorspace basis, convenience dominafed multiple outlets, comprising 43.2% of
the space, representing the Tesco Express and Budgens.

The leisure services multiple outlets largely represent takeaway food, such as
Gails, Pizza Express, and Wenzel's. Financial and business services occupiers
include HB Partners.

Vacancies

Radlett has a high proportion of vacant units within the district centre boundaries
with 11 vacancies, or 10.7% of units. Whilst still below the UK average of 14.0%,
this has increased significantly from 5.3% in 2012.

Commercial
Rents

From reviewing available online sources Radlett has average rents of £38.92 psf,
generally ranging between £30-£45 psf. Rents reach up to above £66.00 for
smaller units along the prime retail frontage on Watling Street. This has increased
slightly since 2017, which saw average rents of £34.00 psf.

Source: CoStar (2025)

Pedestrian
Flows

At the time of the site visits there was limited pedestrian flow throughout the
centre, with most of the activity being traffic driven. The centre was observed to be
particularly quiet. The most pedestrian movement occurred in the southern part of
the centre. Despite this, it is noted that compared to the other surveyed centres,
Radlett recorded the second highest proportion of people visiting it at least once a
week (76.1%) according to the NEMS Household Survey. This suggests that the
site visit occurred out of peak time.




Accessibility

The railway station at Radlett operates Thameslink services north and south,
connecting fo surrounding Hertfordshire towns and central London. The town is
further supported by several local bus services, including routes such as the 602,
306, and 601, which connect Radlett to nearby centres including Watford, St
Albans, Borehamwood, and Potters Bar.

There is one Council run car park servicing the centre, the Newberries Car Park,
and has 197 spaces. In addition, there is a privately run car park located near to
the railway station which has 297 spaces. There is also a significant amount of on-
street car parking along Watling Street, however there is a fee for these.

In the NEMS Household Survey, 76.7% of respondents who identified that they
visit Radlett the most, fravelled to the centre by car, either as the driver or
passenger. 5.1% of respondents stated that they walked, the second fewest out of
the surveyed centres. Although, when this was narrowed down to respondents
who live within the same zone as Radlett, 45.9% stated that they walked, the
highest of the surveyed cenfires.

In relafion fo pedestrian mobility access, the centre offered dropped kerbs with
wide walkways.

Environmental
Quality

Radleft was observed as having a ‘village-like’ atmosphere and had a high
environmental quality. Some facades along Wailing Street would benefit from
some visual improvements. This aligns with the results of the Household Survey,
where Radlett having an attractive environment / being a nice place was voted as
the third most liked feature of the centre, as voted by 8.4% of respondents.

Perception of
Safety

No anti-social behaviour was observed atf the fime of the site visits, and the centre
was generally observed to be a peaceful and safe environment.

Customer Views
& Behaviour

Of respondents to the NEMS Household Survey who identified that they visit
Radlett the most, 25.7% of the stated that the thing they liked most about Radlett
was the good cafes and restaurants. 12.1% of respondenfts stated that it was
because Radlett was a good market.

When identifying what could be improved, 12.9% suggested more parking and
8.4% proposed less charity shops. Notably, having more and/or better cafes and
restaurants was also the third most suggested improvement. Further, the 2018
Survey found that convenient parking was Radlett’s third most liked feature,
suggesting this has reduced over fime. 31.2% of respondents said nothing can be
improved, the highest of the surveyed cenftres.

For what measures would influence visitors’ likelihood to visit Borehamwood,
39.7% of respondents stated a greater choice of shops and services, 37.6% stated
more evenfs, and 37.7% idenfified making it easier to park.




BUSHEY

Bushey is located in the west of the Borough, lying between Bushey Heath and
Watford. One of the smaller centres of the Study, the centre plays an important
Description role serving the local population and offering a smaller alternative to the larger
Watford. Bushey District Centre is predominantly comprised of part of the High
Street.
Current Status District Centre

Use Units Units Uzrxtvs Floorspace | Floorspace | Floorspace
Category |(%) 2025((%) 2017 (%) 9- (%) 2025 (%) 2017 |UK Avg. (%)
Comparison | 20.4% 16.7% 26.0% 16.1% 12.3% 28.7%
Convenience| 1.9% 3.7% 9.4% 3.4% 4.5% 15.3%
. Refail 22.2% | 22.2% | 15.8% | 21.6% 24.4% 7.3%
Diversity of Use |[Services
o
elsure 31.5% | 29.6% | 26.7% | 38.4% 34.1% 27.8%
Services
Financial &
Business 16.7% | 20.4% 7.9% 11.8% 17.8% 6.0%
Services
Vacant 7.4% 7.4% 14.0% 8.7% 7.0% 14.3%

Source: Experian, April 2025

There are 54 units in 2025 when using Experian Goad data, which has remained
unchanged since 2017. The Goad data includes a parade of shops on the northern
side of High Street to the east and west of Koh-I-Noor Avenue that is not currently
included within the district centre boundary.

Overall

Composition Between 2017 and 2025, the trend in Bushey has been a reduction in the
proportion of convenience good and financial and business services units, and an
increase in the proportion of comparison good and leisure services units.

The total retail floorspace for Bushey is 5,983 sqm.

The centre is anchored by a SPAR as the main convenience offer. The centre has

a very low proportion of convenience units, with just one of the overall 54 units, or

1.9%. Consequently, convenience floorspace is also very low, just 3.4% of the
Comparison & total floorspace. This is significantly below the UK averages for both units (9.4%)
Convenience and floorspace (15.3%).

Whilst the proportion of comparison units has increased since 2017 from 16.7% to
20.4%, the centre still has a comparatively low proportion of comparison goods




retail compared to the UK average (26.0%). The same stands for floorspace, which
is lower than the UK average (28.7%) despite also increasing from 12.3% to
16.1%.

Bushey and Bushey Heath, which is located not far from Bushey, complement
each other, with Bushey Heath having a stronger provision of convenience and
comparison goods.

Based on our observations of the SPAR convenience store, approximately 20% of
floorspace was dedicated to non-food (or comparison goods) sales.

Services

The District Centre has a high proportion of services, with total service units
(70.4%) being well above the UK average (50.4%). This difference is even greater
on a floorspace basis, with fotal services accounting for 71.7% of retail space in
Bushey compared to 41.1% across the UK.

Financial and business services had the greatest difference from the UK average
in terms of units (16.7% compared to 7.9%). However, on a floorspace basis, retail
and leisure services both significantly outpaced the UK averages, representing
21.6% and 38.4% respectively, compared with the UK averages of 7.3% and
27.8% respectively.

Each of the categories lack a mix of services, being dominated by one industry.
For retail services, health and beauty dominate the units, representing 7 out of 12
retfail service units (58.3%). Leisure services are focused on food and beverage
(cafes, takeaway, restaurants), comprising 13 of the 17 leisure service units
(76.5%). Similarly, the centre provides a good array of financial and business
services, although still has a high proportion of real estate agents (6 of 9).

When considering the evening economy, Bushey has 10 of the total 54 units
falling within the evening economy category (restaurants, takeaways, bars,
nightclubs). This equates to 18.5% of the total units within the centre.

Retailer
Representation

Multiple retailers account for 13.0% of all units in Bushey. Of the centre’s 5,983
sgqm of retail floorspace, 929 sqm (15.5%) is occupied by these operators. This is
broadly in line with the surveyed-centre average (12.7%), suggesting that Bushey
supports a balanced retail environment where national operators are present but
do not dominate, allowing independent businesses fo remain a key component of
the centre’s character.

In terms of units, the multiple outlets represent a mix of uses, however has a
strong majority of leisure services (42.9%), with the remaining units being split
evenly amongst the other categories. Leisure services also dominated on a
floorspace basis, with 55.0% of area, followed by convenience, representing
22.0% with the SPAR store.

The multiple outlets largely represent food and beverage occupiers, such as Zaza
Italian Restaurant.

Vacancies

The number of vacant units in Bushey has remained stable since 2017 at four
units, representing 7.4% of total stock. This is broadly in line with the surveyed-
centre average of 7.6% and remains well below the UK average of 14.0%. In
floorspace terms, vacancy has risen slightly from 7.0% in 2017 to 8.7% in 2025,
which is marginally above the surveyed-centre average of 7.5% but confinues to
sit significantly below the national average of 14.3%.

Commercial
Rents

From reviewing available online sources Bushey has average rents of £20.05 psf,
generally ranging between £15-£23 psf. Rents reach up to above £30.00 for




boutique modern units along the prime retail frontage on High Street. This has
increased slightly since 2017, which saw average rents of £18.00 psf.

We note that this is based on historical data, with the most recent transaction in
2022 due to limited leasing activity in the town centre.

Source: CoStar (2025)

Pedestrian
Flows

At the time of the site visits there was a reasonable flow of pedestrians throughout
the centre, with some local restaurants and the Red Lion Pub driving most of the
activity.

According to the NEMS Household Survey, 52.3% of respondents visit Bushey
fown centre at least once a week, with only 6.3% visiting it daily. This was the
second lowest of the surveyed centres.

Accessibility

Bushey does have a railway stafion with services by London Overground and
Northwestern Railway, however this is located approximately 0.9 miles west of the
town centre. The primary transportafion is buses, with several services, including
routes such as the 602, 306, and 823, connecting Bushey fo nearby centres
including Watford, Borehamwood, and Elstree.

The main car park servicing the district cenire is the Kemp Place Council car park,
which has a capacity of 120 spaces and charges a small fee. At the fime of the
site visits this car park appeared to be particularly busy. Some on street car
parking is also available throughout the centre, however this is much more limited
compared fo the other surveyed centres.

In the Household Survey, 73.4% of respondents who visit the town centre at least
once a year access if by car, either as a driver or passenger. 9.7% of visitors walk,
which was the second highest of the surveyed centres, indicating its accessibility
for local residents.

In relatfion fo pedestrian mobility access, the centre offered dropped kerbs with flat
walkways, however these were fairly narrow.

Environmental
Quality

Bushey provides a pleasant environment for the local community. The
environmental quality is of a good standard particularly in areas at the western
edge of the centre where there is a church and public green. Parts of the eastern
section of High Streef would benefit from fagade improvements.

It is noted that being an attractive environment / nice place was amongst the top
eight most liked aspects of Bushey according to the NEMS Household Survey.

Perception of
Safety

No anfi-social behaviour was observed within Bushey at the time of the site visits,
and perception of safety was good.

Customer Views
& Behaviour

Of respondents to the NEMS Household Survey who identified that they visited
Bushey at least once a year, 32.7% stated that what they like most about the
centre are the good cafes and restaurants, 14.9% identified it as a good market,
and 11.0% stated they like the good pubs and bars. This speaks to the strong
offering of food and beverage unifs in the centre discussed above.

When asked that they believe could be improved in the centre, 12.1% suggested
more parking followed by 9.5% wanting free parking. This may be influencing how
the centre is accessed by walking more than other centres.

When asked whether certain measures would influence visitors’ likelihood to visit
Bushey, 39.8% of respondents stated a greater choice of shops and services
followed by 36.7% suggesting more events.




BUSHEY HEATH

Bushey Heath is one of two district centres located in the Bushey area of
Hertsmere Borough Council, the other being Bushey (High Street), which lies fo
the south west of Bushey Heath. Bushey Heath consists of a short strip of shops
along High Road which provide everyday services and facilities serving the local
population. The centre consists of 49 units, making it the smallest in the Study
Area.

Current Status District Centre

Description

Use Units Units Uﬂrll\tvs Floorspace | Floorspace | Floorspace
Category |(%) 2025((%) 2017 (%) g- (%) 2025 (%) 2017 |UK Avg. (%)
Comparison | 24.5% | 28.9% | 26.0% 39.5% 42.5% 28.7%
Convenience| 14.3% 20.0% 9.4% 19.1% 25.3% 15.3%
o Refail 28.6% | 20.0% | 15.8% | 16.0% 10.1% 7.3%
Diversity of Use |[Services
o
elsure 16.3% | 20.0% | 26.7% | 13.8% 15.6% 27.8%
Services
Financial &
Business 8.2% 11.1% 7.9% 4.9% 6.4% 6.0%
Services
Vacant 8.2% 0.0% 14.0% 6.7% 0.0% 14.3%

Source: Experian, April 2025

Using Experian’s Goad dafa, Bushey Heath has 49 units, which has grown slightly
from 45 in 2017. The Primary Shopping Frontages in Bushey Heath are centred
around the main parades in the High Road. Since 2017 there has been a shift
towards more retail service units within the district centre (20.0% to 28.6%), and a
reduction in all of the other categories.

Overall

Composition L : .
P The district centre suffers from its close proximity to Watford, however also serves

an important, more local role, as a smaller centre for dropping info for a top up
shop or similar.

The total retail floorspace for Bushey Heath is 6,262 sqm.

Bushey Heath has been identified to have a significantly higher proportion of

convenience units (14.3%) when compared with the UK average (9.4%). The
Comparison & centre has several small scale convenience units serving the local population.
Convenience However, this has reduced from 20.0% in 2017, reflecting a shift to more retail

services.




In addition, there has also been a decline in comparison units since 2017, from
28.9% to 24.5%. While the 2025 figure is slightly below the UK average for the
proportion of units (26.0%), the amount of comparison floorspace (39.5%) is above
the UK average (28.7%). This shows that despite the centre’s location near to
Watford, it holds its own in terms of comparison shopping provision with large
units.

Based on our observations of both the Morrisons and Budgens, approximately
20% of floorspace was dedicated to non-food (or comparison goods) sales.

Services

Bushey Heath was identified to have a lower than average offer of leisure services
units both in ferms of proportion of units and floorspace. Leisure was identified to
account for 13.8% of floorspace in the centre compared with the UK average of
27.8%. This reflects a reduction in the number of units, with only 16.3% of units
now being leisure services compared to 20.0% previously. The centre competes
with the nearby centre of Bushey, which has a particularly strong leisure offer. All
of the leisure service units relafe to the food and beverage industry.

Financial and business services have also reduced from 11.1% in 2017 to 8.2% in
2025. Whilst this is slightly above the UK average for units (7.9%), it is lower than
average on a floorspace basis (4.9% compared to 6.0% average). This indicates
that the financial and business service units tend to be smaller in size. The
majority of financial and business services units were real estate agents, which is
common in smaller centres.

Retail services were the only category to increase in proportion since 2017,
growing to 28.6% from 20.0%. This significantly surpasses the UK averages, both
in terms of proportion of units (15.8%) and overall floorspace (16.0% compared fo
7.3% average). Health and beauty represented the majority of the units (8 of 14
retail services units).

In terms of evening economy provision, Bushey Heath was identified to have 6
units of the fotal 49 within the evening economy category (restaurants, takeaways,
bar and nightclubs), which equates to 12.2% of total units.

Retailer
Representation

Multiple outlets represent 14.3% of total units in Bushey Heath. Out of the total
6,262 sqm of refail floorspace, 929 sqm (14.8%) are multiple ouflets. This is
testimony fo the centre having a high proportion of independent shops.

In terms of units, the muliiple outlets represent an even mix of uses, however
there are no financial and business. On a floorspace basis, convenience
dominated multiple outlets, representing 50.0% of the space, followed by
comparison goods (26.0%).

The largest multiple outlet occupier is a Honda car dealership.

Vacancies

Bushey Heath has experienced a notable rise in vacancies, increasing to 8.2% of
units after being fully occupied in 2017. Although this rate is slightly higher than
the surveyed-centre average of 7.6%, it remains well below the UK average of
14.0%. Despite the recent increase, the vacancy level is still considered
reasonable, particularly given that full occupancy in a town centre is uncommon.

Commercial
Rents

From reviewing available online sources Bushey Heath has average rents of
£26.20 psf, generally ranging between £22-£29 psf. Rents reach up to £37.00 for
modern smaller units along the prime retail frontage on High Road.

We note that this is based on historical data, with the most recent transaction in
2023 due to limited leasing activity in the town centre.

Source: CoStar (2025)




The centre was reasonably busy at the time of the site visits, with pedestrians
mainly identified at the Primary Shopping Frontage areas of the district centre.

Pedestrian

Flows The NEMS Household Survey found that 54.8% of respondents in the study area
access the Bushey Heath centre at least once a week, with only 7.8% visiting it
daily.

While the area does not have its own railway station, nearby Bushey Railway
Statfion provides London Northwestern Railway and London Overground services
to centfral London, Watford, and other destinations along the West Coast Main
Line. The town is also served by several local bus routes, including the 306, 602,
and 823, which connect to nearby centres such as Watford, Borehamwood, and
Elstree.

There are two car parks in operation within Bushey Heath in addition to plenty of
on-street car parking. These car parks include The Rutts car park and High Road
o St Peters car park just outside the town centre boundary, both of which are council
Accessibility . . .
car parks and cater for approximately 100 car parking spaces in totfal.
When asked how they usually fravel to Bushey Heath, 72.5% of respondents to
the Household Survey who identified that they visit Bushey Heath at least once a
year, travelled to the centre by car. 9.9% walked, however for respondents living
within the same zone as Bushey Heath, 38.2% walked. This has decreased
slightly from 44.0% in 2018.

In relation to pedestrian mobility access, the cenire offered dropped kerbs with
wide walkways, however the path was relatively uneven.

The urban environment is of a reasonable quality. Some shop fronts would benefit
from fagade improvements to upgrade the urban space. Street trees and addifional

. street furniture might also further benefit the urban environment.
Environmental

Quality It is noted that being an attractive environment / nice place was amongst the top
eight most liked aspects of Bushey Heath according to the NEMS Household
Survey.

Perception of At the time of the site visit, no anti-social behaviour was observed. The small

Safety scale and pedestrian crossing allow safe pedestrian movement.

When asked what they liked most about Bushey Heath, 21.6% of respondents to
the NEMS Household Survey identified good cafes and restaurants, while 14.2%
stated it’'s a good market.

When asked what could be improved about the centre, 8.4%identified more
Customer Views parking while 8.1% suggested more/better cafes and restaurants. Interestingly,
& Behaviour 7.8% also suggested having a better market. 26.7% of respondents said they

wouldn’t change anything, the second highest of the surveyed centres.

When asked what would influence their likelihood to visit Bushey Heath, 36.1% of
respondents to the Household Survey identified more events as having some level
of influence, with 35.8% suggesting a greater choice of shops and services.
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WAKEFIELD
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Cushman & Wakefield (NYSE: CWK) is a leading global commercial
real estate services firm for property owners and occupiers with
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receives numerous industry and business accolades for its award-
winning culture and commitment to Diversity, Equity and Inclusion
(DELI), sustainability and more. For additional information, visit

As a global commercial real estate services leader with 52,000
professionals worldwide, we will never settle for the world that’s
been built, but relentlessly drive it forward for our clients,
colleagues and communities.

© Copyright Cushman & Wakefield 2025

Better never settles
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Appendix B: Catchment area plan
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Appendix C: Retail capacity tables



[Catchment Area Population and Expenditure

Table: 1
CATCHMENT AREA POPULATION FORECASTS

Base Year Forecasting Years
Zone Postcode Sectors 2026 2031 2036 2041 2043]
1 WD17 1-4; WD18 0; WD18 6 - 8; WD19 4; WD23 2; WD99 1. 68,789 68,670 68,863 69,434 69,700
2 WD24 4; WD24 5; WD24 6; WD24 7; WD25 0; WD25 7; WD25 9. 53477 53,405 53,529 53,890 54,092
3 WD23 1; WD23 3; WD23 4; WD25 8. 21,373 21,523 21,590 21,615 21,649
4 WD7 7; WD7 8; WD7 9. 13,388 13,409 13,412 13,485 13,535
F WD6 1; WD6 2; WD6 3; WD6 4; WD6 5. 42,155 42441 42,770 43,323 43,565
6 ENG 1; EN6 2; EN6 3; EN6 5. 24,738 24,754 24,873 25,048 25,125
|7 AL2 1; AL4 0; AL9 6; ALY 7; EN6 4. 35,881 36,093 36,346 36,752 37,011
8 AL22; AL2 3. 14,586 14,526 14,469 14,448 14,467
9 EN4 0; EN4 9; EN5 2 -5; HA3 5 - 7; HA7 1 - 3; HAT 4; HA8 0; HA8 5 - 9; NW7 3 - 4. 204,533 206,872 209,456 212,127 213,249
TOTAL 478,920 481,693 485,308 490,122 492,393
Source:
Experian Retail Planner Data for the Catchment Area (November 2025).
Table: 2
CATCHMENT AREA PER CAPITA EXPENDITURE
[[Price Basis: 2023 Prices
CONVENIENCE GOODS COMPARISON GOODS
[ Per Capita Expenditure Including Special Form of Irading Per Capita Expenditure Including Special Form of Trading |
Catchment Zone Base Year Forecasting Years Base Year Forecasting Years
2026 2031 2036 2041 2043 2026 2031 2036 2041 2043]
1 2,668 2,628 2,601 2,575 2,565 4,032 4,535 5,125 5,791 6,093
2 2,597 2,558 2,532 2,507 2,497 3,841 4,321 4,883 5517 5,804
3 3,093 3,046 3,016 2,986 2974 4,823 5425 6,131 6,928 7,288
4 3,420 3,369 3,335 3,302 3,288 5,453 6,135 6,932 7,833 8,241
15 2,685 2,645 2,618 2,592 2,582 3,949 4,443 5,020 5,673 5,968
6 2,958 2914 2,885 2,856 2,844 4,576 5,148 5817 6,573 6,915
7 3,052 3,006 2,976 2,946 2,935 4,771 5,368 6,066 6,854 7,211
8 3,163 3,116 3,085 3,054 3,042 5,126 5,766 6,516 7,363 7,746
9 2,546 2,507 2,482 2,458 2,448 3,801 4,276 4,832 5,460 5,744
Catchment Area Average 2,909 2,865 2,837 2,808 2,797 4,486 5,046 5,702 6,444 6,779
Expenditure on Special Forms
of Trading (%)* 54 6.1 6.8 74 7.6 244 26.2 279 29.7 305
Per Capita Expenditure EXCLUDING* Special Form of Trading Per Capita Expenditure EXCLUDING* Special Form of Trading
Catchment Zone Base Year Forecasting Years Base Year Forecasting Years
2026 2031 2036 2041 2043] 2026 2031 2036 2041 2043
1 2,524 2467 2424 2,385 2,370 3,048 3,347 3,695 4,071 4,234
2 2,457 2,402 2,360 2,322 2,307 2,904 3,189 3,520 3,879 4,034
3 2,926 2,861 2,811 2,765 2,748 3,646 4,004 4,420 4,870 5,065
4 3,235 3,163 3,108 3,057 3,039 4,122 4,527 4,998 5,507 5,727
15 2,540 2,483 2,440 2,400 2,386 2,986 3,279 3,620 3,988 4,148
6 2,798 2,736 2,688 2,644 2,628 3,459 3,799 4,194 4,621 4,806
7 2,887 2,823 2,174 2,728 2,712 3,607 3,961 4,373 4,818 5,011
8 2,993 2,926 2,875 2,828 2,811 3,875 4,256 4,698 5,176 5,384
9 2,408 2,355 2,314 2,276 2,262 2,873 3,156 3484 3,838 3,992
Catchment Area Average 2,752 2,691 2,644 2,601 2,585 3,391 3,724 4,111 4,530 4,711
Source: Experian Retail Planner Data for the Catchment Area (November 2025) for per capita expenditure.

SFT deductions by CPW Planning with regard to Experian Retail Planner Briefing Note 22 (Appendix 3).

DTZ RECAP Model 1



Table: 3
CATCHMENT AREA EXPENDITURE FORECASTS
Catchment TOTAL RETAIL EXPENDITURE
Zone CONVENIENCE GOODS COMPARISON GOODS
2026 2031 2036 2041 2043 2026 2031 2036 2041 2043
(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)
1 173,597 169,434 166,957 165,585 165,197 209,659 229,852 254,463 282,689 295,131
2 131,379 128,278 126,341 125,111 124,807 155,279 170,300 188,443 209,024 218,206
3 62,532 61,567 60,685 59,761 59,487 77,924 86,177 95,433 105,269 109,655
4 43,315 42,416 41,688 41,229 41,127 55,192 60,708 67,034 74,260 77,519
5 107,078 105,402 104,372 103,991 103,929 125,859 139,158 154,817 172,781 180,701
6 69,227 67,728 66,871 66,239 66,034 85,574 94,039 104,315 115,742 120,745
7 103,598 101,887 100,818 100,275 100,361 129,429 142,981 158,953 177,089 185,476
8 43,650 42,502 41,599 40,859 40,661 56,522 61,818 67,977 74,788 77,884
9 492,555 487,084 484,597 482,740 482,309 587,685 652,785 729,656 814,179 851,248
TOTALS 1,226,931 1,206,297 1,193,929 1,185,789 1,183,910 1,483,122 1,637,817 1,821,093 2,025,822 2,116,565
Source: Tables 1and 2
Table: 4
COMPARISON GOODS PER CAPITA EXPENDITURE BY GOODS TYPE
Per Capita Comparison Goods Expenditure in 2026 for the catchment area as a whole 2023 Prices
Chemist's goods,
Furniture & floor| Household| Audio-visual & DIY goods &| medical & beauty| All other Total C
Clothing & footwear| coverings|  Household textiles| computer decorating supplies| products goods| Good:
Including SFT (£) 1,062 469 127 292 452 306 154 1,624 4,486
Deduction for SFT (%) 23.0 235 22.0 215 21.0 9.5 11.5 28.5 24.4
Excluding SFT (£) 818 359 99 212 330 217 136 1,161 3,391
Source: Experian Retail Planner Data for the Catchment Area (November 2025) for per capita expenditure.
SFT deductions estimated by CPW Planning.
Table: 5
CATCHMENT AREA COMPARISON GOODS EXPENDITURE BY GOODS TYPE IN 2026
Catchment Clothing & Furniture/| k k dio-visual Hardware, DIY, Chemists, medcl Al other,
Zone footwear: florcvrgs etc Textiles| Appliances| equipment garden prdcts & beauty goods comprsn gds|
(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)|
1 50,557 22,182 6,124 13,088 20,400 17,121 8,426 71,753
2 37,444 16,429 4,536 9,694 15,109 12,681 6,241 53,142
3 18,790 8,244 2,276 4,865 7,582 6,363 3,132 26,668
4 13,309 5,839 1,612 3,445 5370 4,507 2,218 18,889
5 30,350 13,316 3,677 7,857 12,246 10,278 5,058 43,074
6 20,635 9,054 2,500 5,342 8,326 6,988 3,439 29,286
7 31,211 13,694 3,781 8,080 12,594 10,570 5,202 44,296
8 13,630 5,980 1,651 3,529 5,500 4,616 2,272 19,344
9 141,714 62,177 17,167 36,688 57,182 47,992 23,619 201,128
TOTALS 357,640 156,915 43,324 92,587 144,309 121,116 59,607 507,580
Source: Tables 1 and 4
2
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Scenario 1
Borehamwood
Table: 6
CONVENIENCE GOODS MARKET SHARES IN 2026
2026
Borehamwood
Zones Main Food Top-up| WEIGHTED
convenience AVERAGE
Q1 Q5
Expenditure weighting
70 30 100
(%) (%) (%)
1 0.0 0.0 0.0
2 0.0 0.0 0.0
3 8.3 338 6.9
4 8.5 14.9 10.4
5 15.8 36.9 221
6 1.7 0.6 14
7 0.0 0.0 0.0
8 0.7 0.7 0.7
9 1.3 29 1.7
Sources: Household Survey 2025.
Expenditure weighting by CPW Planning.
Table: 7
COMPARISON GOODS MARKET SHARES BY GOODS TYPE IN 2026
2026 Allocations to
Borehamwood
Indicated by Household Interview Survey
Clothing & Furniture/ I F di | Hardware, DIY, Chemists, medcl Al other WEIGHTED
footwear! florcvrgs etc Textiles equipment garden products| & beauty goods comparison gds AVERAGE|
Q32 Q33 Q34 Q35 Q36 Q37 Q38 Q39
Zones Expenditure weighting
818 359 99 212 330 217 136 1,161 3,391
(%) (%) (%) (%) (%) (%) (%) (%) (%)
1 0.0 0.0 0.0 0.0 0.0 1.8 14 0.0 0.2
2 71 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.7]
3 0.0 0.0 3.1 0.0 0.0 0.0 4.8 0.0 0.3
4 0.7 49 0.0 0.0 0.0 0.6 13.8 48 2.9
15 15.0 8.7 9.1 11.1 8.2 13.7 69.3 34.1 21.9
6 6.7 35 3.0 10.0 52 10.8 0.6 1.1 45"
7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
8 1.7 0.0 0.0 0.0 0.0 0.0 0.7 14 0.9
9 9.5 0.6 0.5 54 1.3 4.1 9.9 49 53
Sources: Household Survey 2025.

DTZ RECAP Model

Table 4 for expenditure weights.




Table: 8
MARKET SHARES ATTRACTED FROM THE CATCHMENT AREA

Scenario: 1 Location: Borehamwood

Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.

Market shares correction factors: Convenience Goods:
Comparison Goods:

100{% of survey indicated figures
120{% of survey indicated figures

Catchment PROPORTION OF CATCHMENT AREA EXPENDITURE ATTRACTED
Zone CONVENIENCE GOODS COMPARISON GOODS

2026 2031 2036 2041 2043 2026 2031 2036 2041 2043

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%)

1 0 0 0 0 0 0 0 0 0 0
2 0 0 0 0 0 2 2 2 2 2
3 7 7 7 7 7 0 0 0 0 0
4 10 10 10 10 10 4 4 4 4 4
15 22 22 22 22 22 26 26 26 26 26
6 1 1 1 1 1 5 5 5 5 5
7 0 0 0 0 0 0 0 0 0 0
8 1 1 1 1 1 1 1 1 1 1
9 2 2 2 2 2 6 6 6 6 6
Sources: CPW Planning for market share corrections.
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Table: 9
COMPARISON GOODS SALES BY GOODS TYPE IN 2026
Catchment 2026 Sales in Borehamwood
Zones By Comparison Goods Type.
Clothing & Furniture/| k k Audi Hardware, DIY, Chemists, medcl All other]
footwear! florcvrgs etc Textiles: Appliances equipment garden products & beauty goods comparison gds|
(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)
1 0 0 0 0 0 362 145 0
2 3,208 0 0 0 0 0 0 0
3 0 0 84 0 0 0 180 0
4 17 341 0 0 0 34 367 1,077
5 5470 1,389 401 1,048 1,206 1,686 4,203 17,610
6 1,652 376 9 642 516 903 25 397
7 0 0 0 0 0 0 0 0
8 278 0 0 0 0 0 19 330
9 16,087 470 107 2,360 906 2,361 2,817 11,923
TOTALS 26,812 2,575 683 4,051 2,628 5,345 7,755 31,337)
MARKET
SHARES 7.5% 1.6% 1.6% 4.4% 1.8% 4.4% 13.0% 6.2%
Table: 10
FORECAST RETAIL SALES
Scenario: 1 Location: Borehamwood
Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.
Catchment RETAIL SALES BY CATCHMENT ZONE
zone CONVENIENCE GOODS COMPARISON GOODS
2026 2031 2036 2041 2043 2026 2031 2036 2041 2043
(£000) (£000) (£000) (£000) (£000)] (£000) (£000) (£000) (£000) (£000)
1 0 0 0 0 0] 0 0 0 0 0
2 0 0 0 0 0 3,106 3,406 3,769 4,180 4,364
3 4,377 4,310 4,248 4,183 4,164 0 0 0 0 0
4 4,331 4,242 4,169 4,123 4,113] 2,208 2428 2,681 2,970 3,101
5 23,557 23,188 22,962 22,878 22,864 32,723 36,181 40,252 44,923 46,982
6 692 677 669 662 660) 4,279 4,702 5216 5,787 6,037]
7 0 0 0 0 0 0 0 0 0 0
8 437 425 416 409 407| 565 618 680 748 779
9 9,851 9,742 9,692 9,655 9,646) 35,261 39,167 43,779 48,851 51,075
TOTALS 43,246 42,584 42,155 41,910 41,854 78,142 86,503 96,378 107,460 112,338

DTZ RECAP Model



Table: 11
SALES CAPACITY OF EXISTING

MAIN FOOD & CONVENIENCE GOODS SHOPS AND STORES IN 2026
Store Net Convenience Net convnce Convenience Convenience|
Floorspace Goods Goods Goods sales Goods sales|
Allocation Floorspace Density
(sq m) (%) (sq m) (£ per sq m) (£000)]
Aldi (Borehamwood Shopping Park) 1,353 80 1,082 10,975 11,880
Lidl (Borehamwood Shopping Park) 900 80 720 8,029 5,781
M&S Foodhall (Borehamwood Shopping Park) 746 95 709 10,302 7,301
Sainsbury's Local (Shenley Road) 225 95 214 12,766 2,729
Other convenience goods shops and stores 2,889 95 2,745 5,500 15,095
ALL STORES 6,113 5469 7,823 42,785
Sources: SW Hertfordshire Retail & Leisure Study 2018. Experian Goad. Global Data. CPW Planning.
Table: 12
SALES CAPACITY OF COMMITTED RETAIL DEVELOPMENTS 2026
ICONVENIENCE GOODS
Store/Scheme Net Convenience Net Conv Gds Conv Goods Conv Goods|
Floorspace Goods Floorspace Sales Density Sales|
Allocation
(sq m) (%) (sq m) (£ p sq m net) (£000)
ALL STORES
COMPARISON GOODS
Store/Scheme Gross Net to Gross Net Sales Sales
Floorspace Ratio Floorspace Density
(sq m) (%) (sq m) (£ p sq m net) (£000)
ALL STORES AND SCHEMES
Sources:

DTZ RECAP Model



Table: 13
FORECAST RETAIL CAPACITY

Scenario: 1 Location: Borehamwood

Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.

Comparison
Growth in sales per sq m from shop floorspace existing in 2026 Goods:

2.00

% pa

2026 to

2033

CONVENIENCE GOODS

COMPARISON GOODS

2026 2031 2036 2041

2043

2026

2031

2036

2041

2043

Residents'

Spending £000 43,246 42,584 42,155 41,910 41,854

78,142

86,503

96,378

107,460

112,338

Plus visitors'
spending (%) 5 - B B

Total

spending (£000) 43,246 42,584 42,155 41910 41,854

78,142

86,503

96,378

107,460

112,338

Existing shop
floorspace
(sq m net) 5,469 5,469 5,469 5,469

5,469

11,807

11,807

11,807

11,807

11,807

Sales
per sq m net (£) 7,907 7,823 7,823 7,823

7,823

6,619

7,307

8,068

8,908

9,268

Sales from extg

firspoe (£000) 43,246 42,785 42,785 42,785 42,785

78,142

86,275

95,254

105,168

109,417]

Available

spending to
support new
shops (£000) 0 -202 -630 -875

931

228

1,123

2,291

2,921

Less sales
capacity of
committed new
floorspace (£000) 0 0 0 0

Net available
spending for new
shops (£000) 0 -202 -630 -875

931

228

1,123

2,291

2,921

Sales per sqm
netin new
shops (£) 12,000 12,000 12,000 12,000 1

2,000

6,000

6,624

7,314

8,075

8,401

Capacity for
new shop
flrspc (sq m net) 0 17 -52 -73

-78

34

154

284

348

Market Share of
Catchment Area 3.5% 3.5% 3.5% 3.5%
Expenditure

3.5%

5.3%

5.3%

5.3%

5.3%

5.3%

Sources:

Notes:
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Scenario

1

Potters Bar (Darkes Lane)

Table: 14
CONVENIENCE GOODS MARKET SHARES IN 2026
2026
Potters Bar (Darkes Lane)
Zones Main Food Top-up| WEIGHTED
convenience AVERAGE
Q1 Q5
Expenditure weighting
70 30 100
(%) (%) (%)
1 0.0 0.0 0.0
2 0.0 0.0 0.0
3 0.0 0.0 0.0
4 0.0 0.0 0.0
5 0.0 0.0 0.0
6 22.0 345 257
7 4.1 338 4.0
8 0.0 0.0 0.0
9 0.0 0.0 0.0
Sources: Household Survey 2025.
Expenditure weighting by CPW Planning.
Table: 15
COMPARISON GOODS MARKET SHARES BY GOODS TYPE IN 2026
2026 Allocations to
Potters Bar (Darkes Lane)
Indicated by Household Interview Survey
Clothing & Furniture/ I F di | Hardware, DIY, Chemists, medcl Al other WEIGHTED
footwear! florcvrgs etc Textiles equipment garden products| & beauty goods comparison gds AVERAGE|
Q32 Q33 Q34 Q35 Q36 Q37 Q38 Q39
Zones Expenditure weighting
818 359 99 212 330 217 136 1,161 3,391
(%) (%) (%) (%) (%) (%) (%) (%) (%)
1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
15 0.0 0.0 0.0 0.0 0.0 0.0 2.1 0.0 0.1
6 3.8 20.1 14.4 3.0 3.1 124 29.1 213 13.4
7 0.7 0.9 2.2 0.0 0.7 0.6 35 1.9 1.2)
8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
9 0.0 0.0 0.0 0.0 0.0 2.5 2.1 32 14
Sources: Household Survey 2025.

DTZ RECAP Model

Table 4 for expenditure weights.




Table:

16

MARKET SHARES ATTRACTED FROM THE CATCHMENT AREA

Scenario:

1 Location:

Potters Bar (Darkes Lane)

Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.

Market shares correction factors:

Convenience Goods:
Comparison Goods:

100{% of survey indicated figures
100{% of survey indicated figures

Catchment PROPORTION OF CATCHMENT AREA EXPENDITURE ATTRACTED
Zone CONVENIENCE GOODS COMPARISON GOODS

2026 2031 2036 2041 2043 2026 2031 2036 2041 2043

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%)

1 0 0 0 0 0 0 0 0 0 0
2 0 0 0 0 0 0 0 0 0 0
3 0 0 0 0 0 0 0 0 0 0
4 0 0 0 0 0 0 0 0 0 0
5 0 0 0 0 0 0 0 0 0 0
6 26 26 26 26 26 13 13 13 13 13
7 4 4 4 4 4 1 1 1 1 1
8 0 0 0 0 0 0 0 0 0 0
9 0 0 0 0 0 1 1 1 1 1
Sources: CPW Planning for market share corrections.
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Table: 17

COMPARISON GOODS SALES BY GOODS TYPE IN 2026
Catchment 2026 Sales in Potters Bar (Darkes Lane)
Zones By Comparison Goods Type.
Clothing & Furniture/| k k Audi Hardware, DIY, Chemists, medcl All other]
footwear! florcvrgs etc Textiles: Appliances equipment garden products & beauty goods comparison gds|
(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)
1 0 0 0 0 0 0 0 0
2 0 0 0 0 0 0 0 0
3 0 0 0 0 0 0 0 0
4 0 0 0 0 0 0 0 0
5 0 0 0 0 0 0 105 0
6 790 1,823 361 161 261 863 1,000 6,235)
7 215 118 82 0 92 61 183 846
8 0 0 0 0 0 0 0 0
9 0 0 0 0 0 1214 498 6,436)
TOTALS 1,006 1,940 443 161 353 2,139 1,786 13,517
MARKET
SHARES 0.3% 1.2% 1.0% 0.2% 0.2% 1.8% 3.0% 2.7%
Table: 18
FORECAST RETAIL SALES
Scenario: 1 Location: Potters Bar (Darkes Lane)
Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.
Catchment RETAIL SALES BY CATCHMENT ZONE
zone CONVENIENCE GOODS COMPARISON GOODS
2026 2031 2036 2041 2043 2026 2031 2036 2041 2043
(£000) (£000) (£000) (£000) (£000)] (£000) (£000) (£000) (£000) (£000)
1 0 0 0 0 0] 0 0 0 0 0
2 0 0 0 0 0 0 0 0 0 0
3 0 0 0 0 0 0 0 0 0 0
4 0 0 0 0 0 0 0 0 0 0
5 0 0 0 0 0 0 0 0 0 0
6 17,999 17,609 17,386 17,222 17,169 11,125 12,225 13,561 15,046 15,697
7 4,144 4,075 4,033 4,011 4,014 1,294 1,430 1,590 1,771 1,855
8 0 0 0 0 0 0 0 0 0 0
9 0 0 0 0 0 5877 6,528 7,297 8,142 8,512
TOTALS 22,143 21,685 21,419 21,233 21,183] 18,296 20,183 22,447 24,959 26,064

DTZ RECAP Model



Table: 19
SALES CAPACITY OF EXISTING

MAIN FOOD & CONVENIENCE GOODS SHOPS AND STORES IN 2026
Store Net Convenience Net convnce Convenience Convenience|
Floorspace Goods Goods Goods sales Goods sales|
Allocation Floorspace Density
(sqm) (%) (sqm) (E persqm) (£000)
[Sainsbury's (Darkes Lane) 1,943 80 1,554 12,766 19,844
Other convenience goods shops and stores 570 95 542 5,500 2,978
ALL STORES 2,513 2,096 10,889 22,822
Sources: SW Hertfordshire Retail & Leisure Study 2018. Experian Goad. Global Data. CPW Planning.
Table: 20
SALES CAPACITY OF COMMITTED RETAIL DEVELOPMENTS 2026
ICONVENIENCE GOODS
Store/Scheme Net Convenience Net Conv Gds Conv Goods Conv Goods|
Floorspace Goods Floorspace Sales Density Sales|
Allocation
(sq m) (%) (sq m) (£ p sq m net) (£000)
ALL STORES
COMPARISON GOODS
Store/Scheme Gross Net to Gross Net Sales Sales
Floorspace Ratio Floorspace Density
(sq m) (%) (sq m) (£ p sq m net) (£000)
ALL STORES AND SCHEMES
Sources:

DTZ RECAP Model



Table: 21
FORECAST RETAIL CAPACITY

Scenario: 1 Location: Potters Bar (Darkes Lane)

Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.

Comparison
Growth in sales per sq m from shop floorspace existing in 2026 Goods:

2.00

% pa

2026 to

2033

CONVENIENCE GOODS

COMPARISON GOODS

2026 2031 2036 2041

2043

2026

2031

2036

2041

2043

Residents'

Spending £000 22,143 21,685 21,419 21,233 21,183

18,296

20,183

22,447

24,959

26,064

Plus visitors'
spending (%) 5 - B B

Total

spending (£000) 2143 21,685 21419 21,233 21183

18,296

20,183

22,447

24,959

26,064

Existing shop
floorspace
(sq m net) 2,096 2,096 2,096 2,096

2,096

5,015

5015

5,015

5015

5,015

Sales

per sq m net (£) 10,565 10,889 10,889 10,889 10,889)

3,648

4,028

4,447

4910

5,108

Sales from extg

firspce (£000) 22,143 22,822 22,822 22,822 22,822

18,296

20,200

22,302

24,624

25,618

Available
spending to
support new

shops (£000) 0 4,137 -1,403 -1,589 1,639

145

336

446

Less sales
capacity of
committed new
floorspace (£000) 0 0 0 0

Net available
spending for new

shops (£000) 0 4,137 -1,403 -1,589 1,639

145

336

446

Sales per sqm
netin new

shops (£) 12,000 12,000 12,000 12,000 12,000]

6,000

7,314

8,075

8,401

Capacity for
new shop
flrspc (sq m net) 0 -95 -117 -132

-137]

20

42

53

Market Share of
Catchment Area 1.8% 1.8% 1.8% 1.8%
Expenditure

1.8%

1.2%

1.2%

1.2%

1.2%

1.2%

Sources:

Notes:

DTZ RECAP Model



Scenario 1

Potters Bar (High Street)

Table: 22
CONVENIENCE GOODS MARKET SHARES IN 2026
2026
Potters Bar (High Street)
Zones Main Food Top-up| WEIGHTED
convenience AVERAGE
Q1 Q5
Expenditure weighting
70 30 100
(%) (%) (%)
1 0.0 0.0 0.0
2 0.0 0.0 0.0
3 0.0 0.0 0.0
4 0.0 0.0 0.0
5 0.0 0.0 0.0
6 0.0 12.2 37
7 0.0 33 1.0
8 0.0 0.0 0.0
9 0.0 0.0 0.0
Sources: Household Survey 2025.
Expenditure weighting by CPW Planning.
Table: 23
COMPARISON GOODS MARKET SHARES BY GOODS TYPE IN 2026
2026 Allocations to
Potters Bar (High Street)
Indicated by Household Interview Survey
Clothing & Furniture/ I F di | Hardware, DIY, Chemists, medcl Al other WEIGHTED
footwear! florcvrgs etc Textiles equipment garden products| & beauty goods comparison gds AVERAGE|
Q32 Q33 Q34 Q35 Q36 Q37 Q38 Q39
Zones Expenditure weighting
818 359 99 212 330 217 136 1,161 3,391
(%) (%) (%) (%) (%) (%) (%) (%) (%)
1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
15 0.0 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.1
6 0.8 79 0.8 0.0 0.0 6.1 23.0 0.0 25|
7 0.7 43 2.0 0.0 0.0 0.0 36 1.0 1.1
8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
9 0.0 1.3 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Sources: Household Survey 2025.

Table 4 for expenditure weights.

DTZ RECAP Model




Table:

MARKET SHARES ATTRACTED FROM THE CATCHMENT AREA

Scenario:

Potters Bar (High Street)

Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.

Market shares correction factors:

Convenience Goods:
Comparison Goods:

100{% of survey indicated figures
100{% of survey indicated figures

Catchment PROPORTION OF CATCHMENT AREA EXPENDITURE ATTRACTED
Zone CONVENIENCE GOODS COMPARISON GOODS

2026 2031 2036 2041 2043 2026 2031 2036 2041 2043

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%)

1 0 0 0 0 0 0 0 0 0 0
2 0 0 0 0 0 0 0 0 0 0
3 0 0 0 0 0 0 0 0 0 0
4 0 0 0 0 0 0 0 0 0 0
5 0 0 0 0 0 0 0 0 0 0
6 4 4 4 4 4 2 2 2 2 2
7 1 1 1 1 1 1 1 1 1 1
8 0 0 0 0 0 0 0 0 0 0
9 0 0 0 0 0 0 0 0 0 0
Sources: CPW Planning for market share corrections.

DTZ RECAP Model




Table: 25

COMPARISON GOODS SALES BY GOODS TYPE IN 2026
Catchment 2026 Sales in Potters Bar (High Street)
Zones By Comparison Goods Type.
Clothing & Furniture/| k k Audi Hardware, DIY, Chemists, medcl All other]
footwear! florcvrgs etc Textiles: Appliances equipment garden products & beauty goods comparison gds|
(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)
1 0 0 0 0 0 0 0 0
2 0 0 0 0 0 0 0 0
3 0 0 0 0 0 0 0 0
4 0 0 0 0 0 0 0 0
5 0 115 0 0 0 0 0 0
6 161 " 19 0 0 426 791 0
7 215 582 77 0 0 0 185 421
8 0 0 0 0 0 0 0 0
9 0 783 0 0 0 0 0 0
TOTALS 376 2,191 96 0 0 426 976 421
MARKET
SHARES 0.1% 1.4% 0.2% 0.0% 0.0% 0.4% 1.6% 0.1%
Table: 26
FORECAST RETAIL SALES
Scenario: 1 Location: Potters Bar (High Street)
Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.
Catchment RETAIL SALES BY CATCHMENT ZONE
zone CONVENIENCE GOODS COMPARISON GOODS
2026 2031 2036 2041 2043 2026 2031 2036 2041 2043
(£000) (£000) (£000) (£000) (£000)] (£000) (£000) (£000) (£000) (£000)
1 0 0 0 0 0] 0 0 0 0 0
2 0 0 0 0 0 0 0 0 0 0
3 0 0 0 0 0 0 0 0 0 0
4 0 0 0 0 0 0 0 0 0 0
5 0 0 0 0 0 0 0 0 0 0
6 2,769 2,709 2,675 2,650 2,641 1,711 1,881 2,086 2,315 2,415)
7 1,036 1,019 1,008 1,003 1,004 1,294 1,430 1,590 1,771 1,855
8 0 0 0 0 0 0 0 0 0 0
9 0 0 0 0 0 0 0 0 0 0
TOTALS 3,805 3,728 3,683 3,652 3,645 3,006 3311 3,676 4,086 4,270)

DTZ RECAP Model 15



Table: 27
SALES CAPACITY OF EXISTING

MAIN FOOD & CONVENIENCE GOODS SHOPS AND STORES IN 2026
Store Net Convenience Net convnce Convenience Convenience|
Floorspace Goods Goods Goods sales Goods sales|
Allocation Floorspace Density
(sq m) (%) (sq m) (£ per sq m) (£000)]
Co-Op (High Street) 186 95 177 11,218 1,982
M&S Food (BP Garage - High Street) 300 95 285 10,302 2,936)
Other convenience goods shops and stores 400 95 380 5,500 2,090
ALL STORES 886 842 8,326 7,008
Sources: SW Hertfordshire Retail & Leisure Study 2018. Experian Goad. Global Data. CPW Planning.
Table: 28
SALES CAPACITY OF COMMITTED RETAIL DEVELOPMENTS 2026
ICONVENIENCE GOODS
Store/Scheme Net Convenience Net Conv Gds Conv Goods Conv Goods|
Floorspace Goods Floorspace Sales Density Sales|
Allocation
(sq m) (%) (sq m) (£ p sq m net) (£000)
ALL STORES
COMPARISON GOODS
Store/Scheme Gross Net to Gross Net Sales Sales
Floorspace Ratio Floorspace Density
(sq m) (%) (sq m) (£ p sq m net) (£000)
ALL STORES AND SCHEMES
Sources:

DTZ RECAP Model



Table: 29
FORECAST RETAIL CAPACITY

Scenario: 1 Location: Potters Bar (High Street)

Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.

Comparison
Growth in sales per sq m from shop floorspace existing in 2026 Goods:

2.00

% pa

2026 to

2033

CONVENIENCE GOODS

COMPARISON GOODS

2026 2031 2036 2041

2043

2026

2031

2036

2041

2043

Residents'
Spending £000 3,805 3,728 3,683 3,652

3,645

3,006

3311

3,676

4,086

4,270

Plus visitors'
spending (%) 5 - B B

Total
spending (£000) 3,805 3,728 3,683 3,652

3,645

3,006

3311

3,676

4,086

4,270

Existing shop
floorspace
(sq m net) 842 842 842 842

842

3910

3910

3910

3910

3,910

Sales
per sq m net (£) 4,521 8,326 8,326 8,326

8,326

769

849

937

1,035

1,076]

Sales from extg
firspce (£000) 3,805 7,008 7,008 7,008

7,008

3,006

3319

3,664

4,045

4,209

Available
spending to
support new

shops (£000) 0 -3,280 -3,325 -3,356 -3,363)

40

61

Less sales
capacity of
committed new
floorspace (£000) 0 0 0 0

Net available
spending for new

shops (£000) 0 -3,280 -3,325 -3,356 -3,363)

40

61

Sales per sqm
netin new
shops (£) 12,000 12,000 12,000 12,000 1

2,000

6,000

7,314

8,075

8,401

Capacity for
new shop
flrspc (sq m net) 0 -273 =277 -280

-280)

Market Share of
Catchment Area 0.3% 0.3% 0.3% 0.3%
Expenditure

0.3%

0.2%

0.2%

0.2%

0.2%

0.2%

Sources:

Notes:

DTZ RECAP Model




Scenario 1

Bushey (High Street)
Table: 30
CONVENIENCE GOODS MARKET SHARES IN 2026
2026
Bushey (High Street)
Zones Main Food Top-up| WEIGHTED
convenience AVERAGE
Q1 Q5
Expenditure weighting
70 30 100
(%) (%) (%)
1 0.0 0.0 0.0
2 0.0 0.0 0.0
3 0.7 47 1.9
4 0.0 0.0 0.0
5 0.0 0.0 0.0
6 0.0 0.0 0.0
7 0.0 0.0 0.0
8 0.0 0.0 0.0
9 0.0 0.0 0.0
Sources: Household Survey 2025.
Expenditure weighting by CPW Planning.
Table: 31
COMPARISON GOODS MARKET SHARES BY GOODS TYPE IN 2026
2026 Allocations to
Bushey (High Street)
Indicated by Household Interview Survey
Clothing & Furniture/ I F di | Hardware, DIY, Chemists, medcl Al other WEIGHTED
footwear! florcvrgs etc Textiles equipment garden products| & beauty goods comparison gds AVERAGE|
Q32 Q33 Q34 Q35 Q36 Q37 Q38 Q39
Zones Expenditure weighting
818 359 99 212 330 217 136 1,161 3,391
(%) (%) (%) (%) (%) (%) (%) (%) (%)
1 0.0 0.7 0.0 0.0 0.0 0.0 33 0.0 0.2
2 0.0 34 0.0 0.0 0.0 0.0 0.0 0.0 04
3 1.6 12.9 0.8 0.0 0.0 6.0 13.9 0.0 28
4 0.0 0.0 0.8 0.0 0.0 0.0 0.0 0.0 0.0
15 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sources: Household Survey 2025.
Table 4 for expenditure weights.
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Table:

MARKET SHARES ATTRACTED FROM THE CATCHMENT AREA

Scenario:

Bushey (High Street)

Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.

Market shares correction factors:

Convenience Goods:
Comparison Goods:

100{% of survey indicated figures
100{% of survey indicated figures

Catchment PROPORTION OF CATCHMENT AREA EXPENDITURE ATTRACTED
Zone CONVENIENCE GOODS COMPARISON GOODS

2026 2031 2036 2041 2043 2026 2031 2036 2041 2043

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%)

1 0 0 0 0 0 0 0 0 0 0
2 0 0 0 0 0 0 0 0 0 0
3 2 2 2 2 2 3 3 3 3 3
4 0 0 0 0 0 0 0 0 0 0
5 0 0 0 0 0 0 0 0 0 0
6 0 0 0 0 0 0 0 0 0 0
7 0 0 0 0 0 0 0 0 0 0
8 0 0 0 0 0 0 0 0 0 0
9 0 0 0 0 0 0 0 0 0 0
Sources: CPW Planning for market share corrections.

DTZ RECAP Model




Table: 33

COMPARISON GOODS SALES BY GOODS TYPE IN 2026
Catchment 2026 Sales in Bushey (High Street)
Zones By Comparison Goods Type.
Clothing & Furniture/| k k Audi Hardware, DIY, Chemists, medcl All other]
footwear! florcvrgs etc Textiles: Appliances equipment garden products & beauty goods comparison gds|
(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)
1 0 153 0 0 0 0 281 0
2 0 564 0 0 0 0 0 0
3 306 1,064 19 0 0 381 435 0
4 0 0 12 0 0 0 0 0
5 0 0 0 0 0 0 0 0
6 0 0 0 0 0 0 0 0
7 0 0 0 0 0 0 0 0
8 0 0 0 0 0 0 0 0
9 0 0 0 0 0 0 0 0
TOTALS 306 1,781 31 0 0 381 716 0
MARKET
SHARES 0.1% 1.1% 0.1% 0.0% 0.0% 0.3% 1.2% 0.0%
Table: 34
FORECAST RETAIL SALES
Scenario: 1 Location: Bushey (High Street)
Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.
Catchment RETAIL SALES BY CATCHMENT ZONE
zone CONVENIENCE GOODS COMPARISON GOODS
2026 2031 2036 2041 2043 2026 2031 2036 2041 2043
(£000) (£000) (£000) (£000) (£000)] (£000) (£000) (£000) (£000) (£000)
1 0 0 0 0 0] 0 0 0 0 0
2 0 0 0 0 0 0 0 0 0 0
3 1,251 1,231 1214 1,195 1,190 2,338 2,585 2,863 3,158 3,290)
4 0 0 0 0 0 0 0 0 0 0
5 0 0 0 0 0 0 0 0 0 0
6 0 0 0 0 0 0 0 0 0 0
7 0 0 0 0 0 0 0 0 0 0
8 0 0 0 0 0 0 0 0 0 0
9 0 0 0 0 0 0 0 0 0 0
TOTALS 1,251 1,231 1214 1,195 1,190 2,338 2,585 2,863 3,158 3,290)

DTZ RECAP Model
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Table: 35
SALES CAPACITY OF EXISTING

MAIN FOOD & CONVENIENCE GOODS SHOPS AND STORES IN 2026
Store Net Convenience Net convnce Convenience Convenience|
Floorspace Goods Goods Goods sales Goods sales|
Allocation Floorspace Density
(sq m) (%) (sq m) (£ per sq m) (£000)]
Local convenience goods shops and stores 176 95 167 5,500 920
ALL STORES 176 167 5,500 920
Sources: Experian Goad. Global Data. CPW Planning.
Table: 36
SALES CAPACITY OF COMMITTED RETAIL DEVELOPMENTS 2026
ICONVENIENCE GOODS
Store/Scheme Net Convenience Net Conv Gds Conv Goods Conv Goods|
Floorspace Goods Floorspace Sales Density Sales|
Allocation
(sq m) (%) (sq m) (£ p sq m net) (£000)
ALL STORES
COMPARISON GOODS
Store/Scheme Gross Net to Gross Net Sales Sales
Floorspace Ratio Floorspace Density
(sq m) (%) (sq m) (£ p sq m net) (£000)
ALL STORES AND SCHEMES
Sources:

DTZ RECAP Model
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Table: 37
FORECAST RETAIL CAPACITY

Scenario: 1

Location:

Bushey (High Street)

Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.

Growth in sales per sq m from shop floorspace existing in

2026

Comparison
Goods:

2.00

% pa

2026 to

2033

CONVENIENCE GOODS

COMPARISON GOODS

2026

2031

2036

2041

2043

2026

2031

2036

2041

2043

Residents'
Spending £000 1,251

1,231

1214

1,195

1,190

2,338

2,585

2,863

3,158

3,290

Plus visitors'
spending (%) -

Total
spending (£000) 1,251

1,231

1214

1,195

1,190

2,338

2,585

2,863

3,158

3,290

Existing shop
floorspace
(sq m net) 167

167

167

167

167

887

887

887

887

887,

Sales
per sq m net (£) 7,480

5,500

5,500

5,500

5,500

2,634

2,909

3211

3,545

3,689

Sales from extg
firspce (£000) 1,251

920

920

920

920

2,338

2,581

2,850

3,146

3,273

Available

spending to
support new
shops (£000) 0

312

294

276

270

Less sales
capacity of
committed new
floorspace (£000) 0

Net available
spending for new
shops (£000) 0

312

294

276

270

Sales per sqm
netin new
shops (£) 12,000

12,000

12,000

12,000 1

2,000

6,000

6,624

7,314

8,075

8,401

Capacity for
new shop
flrspc (sq m net) 0

26

25

23

23

Market Share of
Catchment Area 0.1%
Expenditure

0.1%

0.1%

0.1%

0.1%

0.2%

0.2%

0.2%

0.2%

0.2%

Sources:

Notes:

DTZ RECAP Model
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Scenario

1

Bushey Heath (High Road)

Table: 38
CONVENIENCE GOODS MARKET SHARES IN 2026
2026
Bushey Heath (High Road)
Zones Main Food Top-up| WEIGHTED
convenience AVERAGE
Q1 Q5
Expenditure weighting
70 30 100
(%) (%) (%)
1 2.7 0.0 1.9
2 0.0 43 1.3
3 14 212 73
4 0.0 0.0 0.0
5 0.0 0.0 0.0
6 0.0 0.0 0.0
7 0.0 0.0 0.0
8 0.0 0.0 0.0
9 0.0 0.0 0.0
Sources: Household Survey 2025.
Expenditure weighting by CPW Planning.
Table: 39
COMPARISON GOODS MARKET SHARES BY GOODS TYPE IN 2026
2026 Allocations to
Bushey Heath (High Road)
Indicated by Household Interview Survey
Clothing & Furniture/ I F di | Hardware, DIY, Chemists, medcl Al other WEIGHTED
footwear! florcvrgs etc Textiles equipment garden products| & beauty goods comparison gds AVERAGE|
Q32 Q33 Q34 Q35 Q36 Q37 Q38 Q39
Zones Expenditure weighting
818 359 99 212 330 217 136 1,161 3,391
(%) (%) (%) (%) (%) (%) (%) (%) (%)
1 0.0 0.0 0.0 0.0 0.0 0.0 04 0.0 0.0
2 0.0 35 32 0.0 0.0 0.0 0.0 0.0 05|
3 0.0 1.0 39 0.0 0.0 0.0 226 15 1.6)
4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
15 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 34 1.2)
Sources: Household Survey 2025.
Table 4 for expenditure weights.

DTZ RECAP Model
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Table: 40
MARKET SHARES ATTRACTED FROM THE CATCHMENT AREA

Scenario: 1 Location: Bushey Heath (High Road)

Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.

Market shares correction factors: Convenience Goods:
Comparison Goods:

100{% of survey indicated figures
100{% of survey indicated figures

Catchment PROPORTION OF CATCHMENT AREA EXPENDITURE ATTRACTED
Zone CONVENIENCE GOODS COMPARISON GOODS

2026 2031 2036 2041 2043 2026 2031 2036 2041 2043

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%)

1 2 2 2 2 7] 0 0 0 0 0
2 1 1 1 1 1 0 0 0 0 0
3 7 7 7 7 7 2 2 2 2 2
4 0 0 0 0 0 0 0 0 0 0
5 0 0 0 0 0 0 0 0 0 0
6 0 0 0 0 0 0 0 0 0 0
7 0 0 0 0 0 0 0 0 0 0
8 0 0 0 0 0 0 0 0 0 0
9 0 0 0 0 0 1 1 1 1 1
Sources: CPW Planning for market share corrections.

DTZ RECAP Model
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Table: 4

COMPARISON GOODS SALES BY GOODS TYPE IN 2026
Catchment 2026 Sales in Bushey Heath (High Road)
Zones By Comparison Goods Type.
Clothing & Furniture/| k k Audi Hardware, DIY, Chemists, medcl All other]
footwear! florcvrgs etc Textiles: Appliances equipment garden products & beauty goods comparison gds|
(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)
1 0 0 0 0 0 0 33 0
2 0 582 143 0 0 0 0 0
3 0 80 75 0 0 0 709 392
4 0 0 0 0 0 0 0 0
5 0 0 0 0 0 0 0 0
6 0 0 0 0 0 0 0 0
7 0 0 0 0 0 0 0 0
8 0 0 0 0 0 0 0 0
9 0 0 0 0 0 0 0 6,899)
TOTALS 0 662 218 0 0 0 742 7,291
MARKET
SHARES 0.0% 0.4% 0.5% 0.0% 0.0% 0.0% 1.2% 1.4%
Table: 42
FORECAST RETAIL SALES
Scenario: 1 Location: Bushey Heath (High Road)
Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.
Catchment RETAIL SALES BY CATCHMENT ZONE
zone CONVENIENCE GOODS COMPARISON GOODS
2026 2031 2036 2041 2043 2026 2031 2036 2041 2043
(£000) (£000) (£000) (£000) (£000)| (£000) (£000) (£000) (£000) (£000)
1 3472 3,389 3,339 3,312 3,304 0 0 0 0 0
2 1,314 1,283 1,263 1,251 1,248 0 0 0 0 0
3 4,377 4,310 4,248 4,183 4,164 1,558 1,724 1,909 2,105 2,193]
4 0 0 0 0 0 0 0 0 0 0
5 0 0 0 0 0 0 0 0 0 0
6 0 0 0 0 0 0 0 0 0 0
7 0 0 0 0 0 0 0 0 0 0
8 0 0 0 0 0 0 0 0 0 0
9 0 0 0 0 0 5877 6,528 7,297 8,142 8,512
TOTALS 9,163 8,981 8,851 8,746 8,716) 7,435 8,251 9,205 10,247 10,706

DTZ RECAP Model

25



Table: 43
SALES CAPACITY OF EXISTING

MAIN FOOD & CONVENIENCE GOODS SHOPS AND STORES IN 2026
Store Net Convenience Net convnce Convenience Convenience|
Floorspace Goods Goods Goods sales Goods sales|
Allocation Floorspace Density
(sqm) (%) (sqm) (E persqm) (£000)
Budgens (High Road) 266 90 239 10,824 2,591
Morrisons Daily (High Road) 192 95 182 10,031 1,830)
Other convenience goods shops and stores 435 95 413 5,500 2,273
ALL STORES 893 835 8,016 6,694
Sources: SW Hertfordshire Retail & Leisure Study 2018. Experian Goad. Global Data. CPW Planning.
Table: 44
SALES CAPACITY OF COMMITTED RETAIL DEVELOPMENTS 2026
ICONVENIENCE GOODS
Store/Scheme Net Convenience Net Conv Gds Conv Goods Conv Goods|
Floorspace Goods Floorspace Sales Density Sales|
Allocation
(sq m) (%) (sq m) (£ p sq m net) (£000)
ALL STORES
COMPARISON GOODS
Store/Scheme Gross Net to Gross Net Sales Sales
Floorspace Ratio Floorspace Density
(sq m) (%) (sq m) (£ p sq m net) (£000)
ALL STORES AND SCHEMES
Sources:

DTZ RECAP Model
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Table:

FORECAST RETAIL CAPACITY

45

Scenario:

Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.

1

Location:

Bushey Heath (High Road)

Growth in sales per sq m from shop floorspace existing in

2026

Comparison

Goods:

2.00

% pa

2026 to

2033

CONVENIENCE GOODS

COMPARISON GOODS

2026

2031

2036

2041

2043

2026

2031

2036

2041

2043

Residents'
Spending £000

9,163

8,981

8,851

8,746

8,716

7,435

8,251

9,205

10,247

10,706

Plus visitors'
spending (%)

Total
spending (£000)

9,163

8,981

8,851

8,746

8,716

7,435

8,251

9,205

10,247

10,706

Existing shop
floorspace
(sq m net)

835

835

835

835

835

2,173

2,173

2,173

2,173

2,173

Sales
per sq m net (£)

10,973

8,016

8,016

8,016

8,016

3421

3,777

4,170

4,604

4,790

Sales from extg
firspce (£000)

9,163

6,694

6,694

6,694

6,694

7,435

8,209

9,064

10,007

10,411

Available
spending to
support new
shops (£000)

2,287

2,157

2,052

2,022

42

142

240

294

Less sales
capacity of
committed new
floorspace (£000)

Net available
spending for new
shops (£000)

2,287

2,157

2,052

2,022

42

142

240

294

Sales per sqm
netin new
shops (£)

12,000

12,000

12,000

12,000

12,000]

6,000

6,624

7,314

8,075

8,401

Capacity for
new shop
flrspc (sq m net)

191

180

17

169)

30

35

Market Share of
Catchment Area
Expenditure

0.7%

0.7%

0.7%

0.7%

0.7%

0.5%

0.5%

0.5%

0.5%

0.5%

Sources:

Notes:

DTZ RECAP Model
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Scenario 1
Radlett
Table: 46
CONVENIENCE GOODS MARKET SHARES IN 2026
2026
Radlett
Zones Main Food Top-up| WEIGHTED
convenience AVERAGE
Q1 Q5
Expenditure weighting
70 30 100
(%) (%) (%)
1 0.0 0.0 0.0
2 0.0 0.0 0.0
3 0.0 23 0.7
4 5.7 574 212
5 0.0 18 0.5
6 0.0 0.0 0.0
7 0.0 0.0 0.0
8 0.0 0.0 0.0
9 0.0 0.0 0.0
Sources: Household Survey 2025.
Expenditure weighting by CPW Planning.
Table: 47
COMPARISON GOODS MARKET SHARES BY GOODS TYPE IN 2026
2026 Allocations to
Radlett
Indicated by Household Interview Survey
Clothing & Furniture/ I F di Hardware, DIY, Chemists, medcl Al other WEIGHTED
footwear! florcvrgs etc Textiles equipment garden products| & beauty goods comparison gds AVERAGE|
Q32 Q33 Q34 Q35 Q36 Q37 Q38 Q39
Zones Expenditure weighting
818 359 99 212 330 217 136 1,161 3,391
(%) (%) (%) (%) (%) (%) (%) (%) (%)
1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
3 0.0 0.0 0.0 0.0 0.0 0.0 14 0.0 0.1
4 3.6 0.0 0.0 49 0.0 0.0 43.7 24 3.7
15 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
8 0.0 0.0 0.0 0.0 0.0 0.0 39 52 1.9)
9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sources: Household Survey 2025.

DTZ RECAP Model

Table 4 for expenditure weights.
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Table: 48
MARKET SHARES ATTRACTED FROM THE CATCHMENT AREA

Scenario: 1 Location: Radlett

Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.

Market shares correction factors: Convenience Goods:
Comparison Goods:

100{% of survey indicated figures
100{% of survey indicated figures

Catchment PROPORTION OF CATCHMENT AREA EXPENDITURE ATTRACTED
Zone CONVENIENCE GOODS COMPARISON GOODS

2026 2031 2036 2041 2043 2026 2031 2036 2041 2043

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%)

1 0 0 0 0 0 0 0 0 0 0
2 0 0 0 0 0 0 0 0 0 0
3 1 1 1 1 1 0 0 0 0 0
4 21 21 21 21 21 4 4 4 4 4
5 1 1 1 1 1 0 0 0 0 0
6 0 0 0 0 0 0 0 0 0 0
7 0 0 0 0 0 0 0 0 0 0
8 0 0 0 0 0 2 2 2 2 2
9 0 0 0 0 0 0 0 0 0 0
Sources: CPW Planning for market share corrections.

DTZ RECAP Model
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Table: 49

COMPARISON GOODS SALES BY GOODS TYPE IN 2026
Catchment 2026 Sales in Radlett
Zones By Comparison Goods Type.
Clothing & Furniture/| k k Audi Hardware, DIY, Chemists, medcl All other]
footwear! florcvrgs etc Textiles: Appliances equipment garden products & beauty goods comparison gds|
(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)
1 0 0 0 0 0 0 0 0
2 0 0 0 0 0 0 0 0
3 0 0 0 0 0 0 43 0
4 476 0 0 168 0 0 969 448
5 0 0 0 0 0 0 0 0
6 0 0 0 0 0 0 0 0
7 0 0 0 0 0 0 0 0
8 0 0 0 0 0 0 87 1,014
9 0 0 0 0 0 0 0 0
TOTALS 476 0 0 168 0 0 1,100 1,461
MARKET
SHARES 0.1% 0.0% 0.0% 0.2% 0.0% 0.0% 1.8% 0.3%
Table: 50
FORECAST RETAIL SALES
Scenario: 1 Location: Radlett
Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.
Catchment RETAIL SALES BY CATCHMENT ZONE
zone CONVENIENCE GOODS COMPARISON GOODS
2026 2031 2036 2041 2043 2026 2031 2036 2041 2043
(£000) (£000) (£000) (£000) (£000)] (£000) (£000) (£000) (£000) (£000)
1 0 0 0 0 0] 0 0 0 0 0
2 0 0 0 0 0 0 0 0 0 0
3 625 616 607 598 595| 0 0 0 0 0
4 9,096 8,907 8,754 8,658 8,637, 2,208 2428 2,681 2,970 3,101
5 1,071 1,054 1,044 1,040 1,039 0 0 0 0 0
6 0 0 0 0 0 0 0 0 0 0
7 0 0 0 0 0 0 0 0 0 0
8 0 0 0 0 0 1,130 1,236 1,360 1,496 1,558
9 0 0 0 0 0 0 0 0 0 0
TOTALS 10,792 10,577 10,405 10,296 10,271 3,338 3,665 4,041 4,466 4,658

DTZ RECAP Model
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Table: 51
SALES CAPACITY OF EXISTING

MAIN FOOD & CONVENIENCE GOODS SHOPS AND STORES IN 2026
Store Net Convenience Net convnce Convenience Convenience|
Floorspace Goods Goods Goods sales Goods sales|
Allocation Floorspace Density
(sq m) (%) (sq m) (£ per sq m) (£000)]
Budgens (Watling Street) 355 90 320 10,824 3458
Tesco Express (Watling Street) 259 95 246 14,913 3,669
Other convenience goods shops and stores 424 95 403 5,500 2,215
ALL STORES 1,038 968 9,648 9,343
Sources: SW Hertfordshire Retail & Leisure Study 2018. Experian Goad. Global Data. CPW Planning.
Table: 52
SALES CAPACITY OF COMMITTED RETAIL DEVELOPMENTS 2026
ICONVENIENCE GOODS
Store/Scheme Net Convenience Net Conv Gds Conv Goods Conv Goods|
Floorspace Goods Floorspace Sales Density Sales|
Allocation
(sq m) (%) (sq m) (£ p sq m net) (£000)
ALL STORES
COMPARISON GOODS
Store/Scheme Gross Net to Gross Net Sales Sales
Floorspace Ratio Floorspace Density
(sq m) (%) (sq m) (£ p sq m net) (£000)
ALL STORES AND SCHEMES
Sources:

DTZ RECAP Model

31



Table: 53
FORECAST RETAIL CAPACITY

Scenario: 1 Location: Radlett

Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.

Comparison
Growth in sales per sq m from shop floorspace existing in 2026 Goods:

2.00

% pa

2026 to

2041

CONVENIENCE GOODS

COMPARISON GOODS

2026 2031 2036 2041

2043

2026

2031

2036

2041

2043

Residents'
Spending £000 10,792 10,577 10,405 10,296 1

0,271

3,338

3,665

4,041

4,466

4,658

Plus visitors'
spending (%) 5 - B B

Total
spending (£000) 10,792 10,577 10,405 10,296 1

0,271

3,338

3,665

4,041

4,466

4,658

Existing shop
floorspace
(sq m net) 968 968 968 968

968

2,369

2,369

2,369

2,369

2,369

Sales
per sq m net (£) 11,145 9,648 9,648 9,648

9,648

1,409

1,556

1,718

1,896

1,973

Sales from extg
firspce (£000) 10,792 9,343 9,343 9,343

9,343

3,338

3,686

4,069

4,493

4674

Available

spending to
support new
shops (£000) 0 1,234 1,062 952

928

21

27

Less sales
capacity of
committed new
floorspace (£000) 0 0 0 0

Net available
spending for new
shops (£000) 0 1,234 1,062 952

928

21

27

Sales per sqm
netin new
shops (£) 12,000 12,000 12,000 12,000 1

2,000

6,000

6,624

8,075

Capacity for
new shop
flrspc (sq m net) 0 103 89 79

7

Market Share of
Catchment Area 0.9% 0.9% 0.9% 0.9%
Expenditure

0.9%

0.2%

0.2%

0.2%

0.2%

0.2%

Sources:

Notes:
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Scenario

1

Non-central stores in Hertsmere Borough

Table: 54
CONVENIENCE GOODS MARKET SHARES IN 2026
2026
Non-central stores in Hertsmere Borough
Zones Main Food Top-up WEIGHTED|
convenience AVERAGE|
Q1 Q5]
Expenditure weighting
70 30 100
(%) (%) (%)
1 2.7 18 25
2 6.0 0.0 42
3 441 16.4 77
4 294 6.5 225
5 76.5 373 64.7
6 442 203 37.0
7 12.7 0.0 89
8 14 0.0 1.0
9 10.8 52 9.1
Sources: Household Survey 2025.
Expenditure weighting by CPW Planning.
Table: 55
COMPARISON GOODS MARKET SHARES BY GOODS TYPE IN 2026
2026 Allocations to
Non-central stores in Hertsmere Borough
Indicated by Household Interview Survey
Clothing & Furniture/ t H Audio-visual Hardware, DIY, Chemists, medc! All other| WEIGHTED
footwear, florcvrgs etc! Textiles equipment garden products & beauty goods| comparison gds AVERAGE
Q32 Q33 Q34 Q35 Q36 Q37 Q38 Q39
Zones Expenditure weighting
818 359 99 212 330 g 136 1,161 3,391
(%) (%) (%) (%) (%) (%) (%) (%) (%)
1 0.0 25 2.0 34 0.0 6.6 1.8 0.0 1.1
2 0.0 0.0 0.0 25 10.5 29 2.2 0.7 1.8
3 0.8 0.0 0.8 6.3 25.1 15 2.7 5.8 5.3
4 36 6.2 45 21.2 16.4 14.2 4.2 11.8 9.9
5 42 34 18.5 11.8 14.4 46.5 17.5 15.5 13.8)
6 13.2 6.5 11.9 16.6 8.7 12.1 18.2 221 15.4)
7 0.7 0.0 0.0 43 6.3 5.0 3.6 0.0 1.6
8 3.1 0.0 0.0 5.7 6.4 72 0.0 14 2.8
9 6.6 0.6 45 8.0 5.9 5.0 5.5 11.6 74
Sources: Household Survey 2025.
Table 4 for expenditure weights.
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Table: 56
MARKET SHARES ATTRACTED FROM THE CATCHMENT AREA

Scenario: 1 Location: Non-central stores in Hertsmere Borough

Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.

Market shares correction factors: Convenience Goods:
Comparison Goods:

00]% of survey indicated figures

1

80| % of survey indicated figures

Catchment PROPORTION OF CATCHMENT AREA EXPENDITURE ATTRACTED
Zone CONVENIENCE GOODS COMPARISON GOODS

2026 2031 2036 2041 2043 2026 2031 2036 2041 2043

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%)

1 2 2 2 2 2 1 1 1 1 1
2 4 4 4 4 4 1 1 1 1 1
3 8 8 8 8 8 4 4 4 4 4
4 23 23 23 23 23 8 8 8 8 8
5 65 65 65 65 65| i K i K i
6 37 37 37 37 37 12 12 12 12 12
7 9 9 9 9 9 1 1 1 1 1
8 1 1 1 1 1 2 2 2 2 2
9 9 9 9 9 9 6 6 6 6 6
Sources: CPW Planning for market share corrections.
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Table: 57
COMPARISON GOODS SALES BY GOODS TYPE IN 2026
Catchment 2026 Sales in Non-central stores in Hertsmere Borough
Zones By Comparison Goods Type.
Clothing & Furniture/ H He dio-visual Hardware, DIY, Chemists, medcl Al other,

footwear florcvrgs etc Textiles Appliances equipment garden products & beauty goods comparison gds|

(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)|
1 0 449 98 356 0 903 123 0
2 0 0 0 192 1,266 296 107 315)
3 122 0 15 246 1,524 76 68 1,231
4 386 289 58 584 704 512 74 1,785
5 1,027 359 544 742 1,406 3,823 710 5331
6 2,186 468 238 709 582 676 501 5,183]
7 172 0 0 275 638 425 148 0
8 341 0 0 160 280 266 0 220|
9 7449 313 614 2,357 2,694 1,904 1,030 18,616
[TOTALS 11,683 1,878 1,566 5,621 9,092 8,882 2,760 32,680
MARKET
SHARES 3.3% 1.2% 3.6% 6.1% 6.3% 7.3% 4.6% 6.4%
Table: 58
FORECAST RETAIL SALES
Scenario: 1 Location: Non-central stores in Hertsmere Borough
Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.
Catchment RETAIL SALES BY CATCHMENT ZONE
zone CONVENIENCE GOODS COMPARISON GOODS

2026 2031 2036 2041 2043 2026 2031 2036 2041 2043

(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)|
1 3472 3,389 3,339 3312 3,304] 2,097 2,299 2,545 2,827 2,951
2 5,255 5,131 5,054 5,004 4,992 1,553 1,703 1,884 2,090 2,182
3 5,003 4,925 4,855 4,781 4,759 3,117 3447 3817 4211 4,386)
4 9,962 9,756 9,588 9,483 9,459) 4415 4,857 5,363 5,941 6,201
5 69,601 68,511 67,842 67,594 67,554 13,844 15,307 17,030 19,006 19,877
6 25,614 25,059 24,742 24,508 24,432 10,269 11,285 12,518 13,889 14,489
7 9,324 9,170 9,074 9,025 9,032 1,294 1,430 1,590 1,771 1,855
8 437 425 416 409 407 1,130 1,236 1,360 1,496 1,558
9 44,330 43,838 43,614 43,447 43,408 35,261 39,167 43,779 48,851 51,075
[TOTALS 172,997 170,204 168,523 167,562 167,347 72,981 80,730 89,885 100,081 104,575
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Table: 59
SALES CAPACITY OF EXISTING

MAIN FOOD & CONVENIENCE GOODS SHOPS AND STORES IN 2026
FStore Net Convenience Net convnce Convenience Convenience
Floorspace Goods Goods Goods sales Goods sales
Allocation Floorspace Density
(sqm) (%) (sqm) (£ persqm) (£000)
[Tesco (Mutton Lane, Potters Bar) 3,587 80 2,870 14,913 42,793
Waitrose (M25 Junction 23, Potters Bar) 400 95 380 14,065 5,345
Tesco Extra (Shenley Road, Borehamwood) 10,534 60 6,320 14,913 94,253
Morrisons (Stirling Way, Borehamwood) 3,941 80 3,153 10,031 31,626
Lidl (Elstree Way, Borehamwood) 1414 80 1,131 8,029 9,083
M&S Food (BP Garage - Elstree Way, Borehamwood) 300 95 285 10,302 2,936
Co-Op (Organ Hall Road, Borehamwood) 90 95 86 11,218 959
[Asda (Asda Garage - Allum Lane, Borehamwood) 300 95 285 10,193 2,905
Tesco Express (Esso Garage - High Road, Bushey Heath) 150 95 143 14,913 2,125
ALL STORES 20,716 14,652 13,106 192,025
Sources: SW Hertfordshire Retail & Leisure Study 2018. Experian Goad. Global Data. CPW Planning.
Table: 60
SALES CAPACITY OF EXISTING COMPARISON GOODS FLOORSPACE
Net to gross ratio: 90 % (unless otherwise indicated) 2023
Store Gross Flrspce Net Flrspce Sales Density Sales
(sqm) (sq m) (Eper sqm net) (£000)
IComparison Goods Floorspace in stores & warehouses:
Wickes (Elstree Way, Borehamwood) [1] 2,300 1,449 2,162 3,133
Wickes (Otterspool Way, Bushey, Watford) [1] 2,300 1,449 2,162 3,133
Screwfix (Moda Centre, Stirling Way, Borehamwood) [2] 822 444 5218 2,316
We Sell Carpets (Stirling Way, Borehamwood) 600 540 1,194 7,248
Costco (Hartspring Lane, Bushey, Watford) [3] 12,000 1,620 4,200 3,130
[Tesco (Mutton Lane, Potters Bar) comparison goods n/a 717 9,018 6,470
Tesco Extra (Shenley Road, Borehamwood) comparison goods n/a 4214 9,018 37,998
Morrisons (Stirling Way, Borehamwood) comparison goods n/a 788 5,031 3,965
Lidl (Elstree Way, Borehamwood) comparison goods n/a 283 4,677 1,323
[TOTALS Trading at the date of the Household
Interview Survey of Shopping Patterns 11,504 5,973 68,715
Sources: Experian Goad. Global Data. CPW Planning.
Notes: (1) 2,070 sq m net floorspace but 30% excluded for trade / non-retail sales.
(2) 740 sq m net floorspace but 40% excluded for trade / non-retail sales.
(3) 10,800 sq m net floorspace but 85% excluded as wholesale.
Table: 61
SALES CAPACITY OF COMMITTED RETAIL DEVELOPMENTS 2026
CONVENIENCE GOODS
Store/Scheme Net Convenience Net Conv Gds Conv Goods Conv Goods|
Floorspace Goods Floorspace Sales Density Sales
Allocation
(sq m) (%) (sq m) (£ p sqm net) (£000)
ALL STORES - - -
COMPARISON GOODS
Store/Scheme Gross Net to Gross Net Sales Sales
Floorspace Ratio Floorspace Density
(sq m) (%) (sq m) (£ p sqm net) (£000)
ALL STORES AND SCHEMES - - -
Sources:
Notes:
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Table: 62
FORECAST RETAIL CAPACITY

Scenario: 1 Location: Non-central stores in Hertsmere Borough

Baseline - Market shares indicated by the Household Interview Survey 2025 remain unchanged throughout the forecasting period.

Comparison
Growth in sales per sq m from shop floorspace existing in 2026 Goods: 2.00 % pa 2026 to

2041

CONVENIENCE GOODS COMPARISON GOODS

2026 2031 2036 2041 2043 2026 2031 2036

2041

2043

Residents'
Spending £000 172,997 170,204 168,523 167,562 167,347 72,981 80,730 89,885

100,081

104,575

Plus visitors'
spending (%) - o o - - R -

Total
spending (£000) 172,997 170,204 168,523 167,562 167,347 72,981 80,730 89,885

100,081

104,575|

Existing shop
floorspace
(sq m net) 14,652 14,652 14,652 14,652 14,652 11,504 11,504 11,504

11,504

11,504

Sales
per sq m net (£) 11,807 13,106 13,106 13,106 13,106 6,344 6,999 7,727

8,531

8,531

Sales from extg
firspce (£000) 172,997 192,025 192,025 192,025 192,025 72,981 80,511 88,891

98,143

98,143

Available

spending to
support new
shops (£000) 0 -21,821 -23,501 -24,463 24,678 0 219 994

1,938

6,432

Less sales
capacity of
committed new
floorspace (£000) 0 0 0 0 0 0 0 0

Net available
spending for new
shops (£000) 0 -21,821 -23,501 -24,463 24,678 0 219 994

1,938

6,432

Sales per sqm
net in new
shops (£) 12,000 12,000 12,000 12,000 12,000 5,500 6,072 6,704

7,402

7,701

Capacity for
new shop
flrspc (sq m net) 0 -1,818 -1,958 -2,039 -2,056) 0 36 148

262

835

Market Share of
Catchment Area 14.1% 14.1% 14.1% 14.1% 14.1% 4.9% 4.9% 4.9%
Expenditure

4.9%

4.9%

Sources:

Notes:
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Appendix D: Household survey results



Zone Wtd [B] Hertsmere Household Survey Page 1
Weighted: for CPW Planning October 2025

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Q01 Where does your household do most of its main food and grocery shopping?

Zone 1
Aldi, Century Park, Dalton 1.9% 20 10.2% 15 3.6% 4 1.1% I 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Way, Watford, WD17 2SF

Lidl, Lower High Street, 1.2% 12 6.1% 9 1.9% 2 1.7% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Watford, WD17 2HY

M&S Store, High Street, 0.5% 5 24% 4  04% 0 1.1% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.5% 0 0.0% 0
Watford, WD17 2DH

Medina Food Store, 0.2% 2 1.4% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Whippendell Road,

Watford, WD18 7ND
Morrisons Daily, Cassiobury ~ 0.2% 2 1.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Drive, Watford, WD17

3AJ

Morrisons, Ascot Road, 1.6% 16 52% 8 7.5% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford, WD18 8AA

Premier, Chalk Hill, 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford, WD19 4DA

Sainsbury's Superstore, 2.6% 27 163% 24 0.8% 1 27% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 1 0.0% 0

Albert Road South,

Watford, WD17 1PE

Tesco Express, High Street, 0.2% 2 1.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford, WD17 2BJ

Tesco Extra, Lower High 5.2% 54 19.3% 28  6.1% 7 32.3% 15 23% 1 1.2% 1 0.0% 0 0.0% 0 3.7% 1 02% 1
Street, Watford, WD17

2BD

Zone 2

Asda (Express Petrol), North ~ 0.5% 5 1.0% 1 32% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Orbital Road, Garston,

WD25 7LW

Asda, Odhams Industrial 4.5% 47 33% 5 24.4% 29  0.0% 0 62% 2 0.0% 0 0.0% 0 0.0% 0 10.0% 3 1.9% 8
Estate, St Albans Road,

Watford, WD24 7RT

Co-Op, Abbotswood Park, 0.2% 2 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0
Leavesden, Watford,

WD25 7LS

Co-Op, York Way, Watford,  0.2% 2 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
WD25 9EA

Sainsbury's Superstore, Cow  3.6% 37 4.9% 7 20.9% 24 10.9% 5 05% 0 03% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0
Lane, Watford, WD25 9JS

Tesco Express, North 0.3% 3 2.0% 3 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Approach, Watford,

WD25 OEL

Zone 3

Budgens, High Road, 0.4% 4 24% 4 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bushey Heath, Bushey,

090A25 NEMS market research



Zone Wtd [B] Hertsmere Household Survey Page 2
Weighted: for CPW Planning October 2025

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

WD23 1EE

Costco Watford, Hartspring 1.3% 13 24% 4 52% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Lane, Bushey, Watford,

WD25 8JS

NIJ Shallis Butchers, 0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Harcourt Road, Bushey,

WD23 3PP

Spar, High Street, Bushey, 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
WD23 3HD

Tesco Express, Harcourt 0.2% 2 03% 0 0.0% 0 4.6% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Road, Bushey, WD23 3PP

Zone 4

Tesco Express, Andrew 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Close, Shenley, Radlett,

WD7 9LP

Tesco Express, Watling 0.1% 1 0.0% 0 0.0% 0 0.0% 0 3.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, Radlett, WD7 7LA

Zone 5

Aldi, Borehamwood 1.0% 10 0.0% 0 0.0% 0 3.0% 1 24% 1 53% 5 0.0% 0 0.0% 0 05% 0 0.8% 3
Shopping Park,

Borehamwood, WD6 4PR

Asda (Petrol), Allum Lane, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 5
Elstree, Borehamwood,

WD6 3LS

Lidl, Elstree Way, 1.4% 14 0.0% 0 0.0% 0 0.6% 0 23% 1 14.1% 13 0.4% 0 0.0% 0 0.0% 0 0.0% 0
Borehamwood, WD6 1SH

Lidl, Theobald Street, 0.7% 7 0.0% 0 0.0% 0 0.0% 0 24% 1 47% 4 1.7% 1 0.0% 0 0.0% 0 02% 1

Borehamwood, WD6 4PR

M&S (BP Garage), Elstree 0.2% 2 0.0% 0 0.0% 0 0.0% 0 1.7% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Way, Borehamwood,
WD6 1SD

M&S Foodhall, 0.6% 6 0.0% 0 0.0% 0 4.0% 2 09% 0 4.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Borehamwood Shopping
Centre, WD6 4PR

Morrisons, Stirling Way, 0.9% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 1.5% 7
Borehamwood, WD6 2RN

Tesco Extra, Shenley Road, 6.6% 68 0.0% 0 0.0% 0 2.8% 1 16.0% 4 48.1% 44 04% 0 1.6% 1 1.1% 0 3.7% 16
Borehamwood, WD6 1JG

Zone 6

Sainsbury's Superstore, 1.3% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.2% 11 3.1% 2 0.0% 0 0.0% 0
Darkes Lane, Potters Bar,
EN6 1AU

Tesco Express, Orchard 0.7% 7  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.7% 2 0.0% 0 0.0% 0 1.1% 5
Parade, Mutton Lane,
Potters Bar, EN6 3AZ

Tesco Superstore, Mutton 3.4% 35 0.0% 0 0.0% 0 0.0% 0  0.0% 0 12% 1 41.7% 22 7.5% 6 0.0% 0 1.4% 6
Lane, Potters Bar, EN6
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Zone Wtd [B]
Weighted:

Hertsmere Household Survey
for CPW Planning

Page 3
October 2025

2PB

Waitrose, M25 Motorway,
Junction 23, Potters Bar,
EN6 3QQ

Zone 7

Co-Op, Haseldine Road,
London Colney, St
Albans, AL2 IRR

Hammersley J R & Son,
Bradmore Green, Hatfield,
AL9 7QS

M&S Store, Barnet Road,
Colney Fields, London
Colney, AL2 1AB

Sainsbury's Superstore,
Colney Fields Shopping
Park, London Colney,
AL2 1AB

Tesco Express, High Street,
London Colney, AL2 1JQ

Tesco Express, Station Road,
Cuffley, Potters Bar, EN6
4HX

Zone 8

Co-Op, How Wood, Park
Street, St Albans, AL2
2RA

Zone 9

Asda, High Street,
Wealdstone, HA3 7AE

Iceland, High Street, Barnet,
ENS5 5XQ

Iceland, Station Road,
Edgware, HA8 7AA

Lidl, High Road, Harrow,
HA3 6HF

Lidl, High Street, Edgware,
HA8 7DD

Lidl, The Broadway,
Stanmore, HA7 4DU

Prahova Supermarket,
Honeypot Lane, Stanmore,
HA7 1AR

Sainsbury's Local, Heddon
Court Parade, Cockfosters
Road, Barnet, EN4 0DB

Sainsbury's Superstore,

Total

0.0%

0.2%

0.1%

0.5%

2.8%

0.1%

0.1%

0.0%

0.1%

0.3%

0.3%

1.5%

0.1%

1.1%

0.3%

0.1%

2.1%

29

21

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 2

0.0%

1.9%

0.0%

0.0%

0.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.9%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 3

0.0%

0.0%

0.0%

0.6%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

3.4%

0.0%

1.1%

0.0%

0.0%

0.0%

Zone 4 Zone 5

0.0%

0.0%

0.0%

6.2%

20.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0  0.0%

0  0.0%

0  0.0%

2 03%

6 1.7%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

Zone 6

0.0%

0.0%

0.0%

4.8%

5.9%

2.1%

0.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 7

0.4%

0.0%

1.7%

0.0%

20.0%

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

15

Zone 8

0.0%

0.0%

0.0%

0.5%

5.8%

0.0%

0.0%

0.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 9

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.2%

0.8%

0.8%

2.5%

0.2%

2.5%

0.8%

0.2%

4.8%

21
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Broadwalk Shopping
Centre, Edgware, HA8
7BQ

Sainsbury's Superstore, The
Broadway, Stanmore, HA7
4DA

Stanmore Place Food
Market, Howard Road,
Stanmore, HA7 1FW

Tesco Express (Esso
Garage), Honeypot Lane,
Stanmore, HA7 1JN

Tesco Express, Glengall
Road, Edgware, HA8 8TE

Tesco Express, Hale Lane,
Edgware, HA8 8NP

Tesco Express, High Street,
Chipping Barnet, Barnet,
EN5 58J

Tesco Express, Watling
Avenue, Burnt Oak, HA8
OLU

Waitrose (Little), Stirling
Corner, Barnet by Pass,
ENS 3]G

Waitrose, High Road,
Harrow, HA3 6HF

Waitrose, High Street,
Barnet, EN5 5XY

Outside Survey Area

Aldi, Ballards Lane, Tally
Ho Corner, North
Finchley, N12 OER

Aldi, Bessemer Road,
Welwyn Garden City, AL7
1HH

Aldi, Brookhill Road,
Barnet, EN4 §SL

Aldi, Capitol Way,
Colindale, NW9 0AW

Aldi, Graham Close, St
Albans, AL1 2DF

Aldi, Kingsbury Road,
Kingsbury, NW9 9HN

Aldi, London Road, Hemel
Hempstead, HP3 9AA

Aldi, Northolt Road, Harrow,

Total

2.0%

0.5%

0.7%

0.1%

0.5%

0.3%

0.1%

0.5%

0.9%

0.9%

0.6%

0.1%

2.4%

0.5%

0.8%

0.5%

0.3%

0.5%

21

25

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

2.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 2

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.4%

0.0%

2.2%

0.0%

Zone 3

8.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 4 Zone 5

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.5%

0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.6%

0.0%

0.0%

0.0%

2.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 7

0.0%

0.0%

0.0%

0.0%

1.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.9%

0.0%

0.0%

0.0%

Zone 8

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

6.7%

0.0%

2.5%

0.0%

Zone 9

3.9%

1.1%

1.5%

0.2%

0.8%

0.8%

0.2%

1.1%

1.8%

2.1%

0.8%

0.0%

5.6%

1.3%

1.1%

1.1%

0.0%

1.1%

17

25
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Zone Wtd [B] Hertsmere Household Survey Page 5
Weighted: for CPW Planning October 2025
Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9
HA2 8EQ
Aldi, Parkhouse Court, 0.3% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.8% 3.2% 0.0% 0.0% 0
Hatfield, AL10 9RQ
Aldi, Station Road, Arnos 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 1.6% 0.0% 0.0% 0.0% 0
Grove, New Southgate,
NI111QJ
Asda (Express Petrol), 0.7% 7  0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 1.5% 7
Belmont Circle, Stanmore,
Harrow, HA3 8SF
Asda (Express Petrol), 0.3% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.8% 3
London Road, St Albans,
AL1 1LP
Asda (Express Petrol), 0.3% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.8% 3
Watford Way, Mill Hill,
Barnet, NW7 2PT
Asda, Capitol Way (off 0.4% 5 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 1.0% 5
Edgware Road), Colindale,
NW9 0AS
Asda, Chase Side, Southgate, 1.2% 13 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 2.8% 13
London, N14 5PW
Asda, Town Centre, Hatfield, 0.2% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 4.4% 0.0% 0.5% 0.0% 0
AL10 0JP
Co-Op, Church Road, 0.3% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.8% 3
Hendon, London, NW4
4EB
Lidl, Jarman Way, Hemel 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.5% 0.0% 0
Hempstead, HP2 4JS
Lidl, Prestwick Road, 0.2% 2 1.6% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0
Watford, WD19 7AG
Lidl, St Anns Road, Harrow,  0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.2% 1
HA1 1AT
M&S (BP Garage), Great 0.8% 8 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 1.8% 8
North Road, Barnet, EN5
1WQ
M&S (BP Garage), Watford 0.1% 1 1.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0
Way, Al, Mill Hill, NW7
2PT
M&S Foodhall, Bishops 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.2% 1
Walk, Pinner, HAS5 5QQ
M&S Foodhall, High Road, 0.4% 4  0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.8% 4
Whetstone, N20 9DR
M&S Foodhall, High Street, 0.1% 1 0.6% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0
Rickmansworth, WD3
1BB
M&S Foodhall, The 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.5% 0.0% 0

Ridgeway, St Albans, AL4
9TU
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October 2025

M&S Store, Brookfield
Centre, Halfhide Lane,
Cheshunt, EN8 0TZ

MA&S Store, St Peter's Street,
St Albans, AL1 3DP

Morrisons, Black Fan Road,
Welwyn Garden City, AL7
IRY

Morrisons, Edgware Road,
Colindale, NW9 0AS

Morrisons, Hatfield Road, St
Albans, AL1 4SU

Morrisons, Honeypot Lane,
Queensbury, Brent, NW9
6RN

Morrisons, Uxbridge Road,
Hatch End, Pinner, HAS
4QT

Sainsbury's Local, Eastcote
Tube Station, Field End
Road, Eastcote, HAS 1RD

Sainsbury's Superstore, East
Barnet Road, New Barnet,
EN4 8RQ

Sainsbury's Superstore,
Everard Close, St Albans,
AL12QU

Sainsbury's Superstore,
London Road, Hemel
Hempstead, HP3 9QZ

Tesco Express (Esso
Garage), East Bamet
Road, Barnet, EN4 8QX

Tesco Express, Beech Road,
St Albans, AL3 5AS

Tesco Express, Greenhill
Parade, Great North Road,
Barnet, EN5 1ES

Tesco Express, Hatfield
Road, St Albans, AL1 4JL

Tesco Express, Katherine
Place, College Road,
Leavesden Green, Abbots
Langley, WDS 0BT

Tesco Express, St Peters
Street, St Albans, ALI
3EB

Total

0.1%

0.1%

0.2%

0.3%

0.6%

0.8%

0.9%

0.1%

2.1%

0.8%

0.0%

1.5%

0.2%

0.3%

0.2%

0.0%

0.0%

22

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 2

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.4%

0.0%

Zone 3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 4 Zone 5

0.0%

0.0%

0.0%

0.0%

0.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0 0.0%

0 0.0%

0  0.0%

0  0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 1L.7%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.6%

0.0%

0.0%

1.6%

0.0%

0.0%

Zone 7

0.9%

0.9%

2.7%

0.0%

8.0%

0.0%

0.0%

1.6%

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%

1.7%

0.0%

0.0%

Zone 8

0.0%

0.5%

0.0%

0.0%

0.5%

0.0%

0.0%

0.0%

0.0%

24.5%

0.5%

0.0%

2.0%

0.0%

0.0%

0.0%

1.1%

Zone 9

0.0%

0.0%

0.0%

0.8%

0.0%

1.9%

1.9%

0.0%

4.9%

0.0%

0.0%

3.4%

0.0%

0.8%

0.0%

0.0%

0.0%

22
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Tesco Extra, Brookfield
Centre, Cheshunt,
Waltham Cross, EN8 0TA

Tesco Extra, Great Central
Way, Wembley, NW10
O0TL

Tesco Extra, Great North
Road, Hatfield, AL9 5JY

Tesco Extra, High Street,
Ponders End, Enfield, EN3
4DP

Tesco Extra, Jarman Way,
Hemel Hempstead, HP2
4JS

Tesco Extra, North Circular
Road, Colney Hatch, N12
OSH

Tesco Extra, The Forum,
Stevenage, SG1 1ES

Tesco Superstore, Frogmoor
Wharf, Harefield Road,
Rickmansworth, WD3
1LX

Tesco Superstore, Station
Road, Harrow, HA1 2TU

Tesco Superstore, Ware
Road, Hertford, SG14
1QA

Waitrose, Bridge Road,
Welwyn Garden City, AL8
6AB

Waitrose, Ermine Close, St
Albans, AL3 4]JZ

Waitrose, Green Lane,
Northwood, HA6 2XW

Waitrose, High Road,
Whetstone, N20 9HX

Waitrose, Northolt Road,
South Harrow, HA2 OEG

Waitrose, Prince Charles
Drive, Brent Cross
Shopping Centre, NW4
3FQ

Others

Internet / delivery

Weighted base:
Sample:

Total

0.3%

0.3%

0.8%

0.5%

0.2%

0.3%

0.1%

0.2%

0.3%

0.0%

0.1%

0.2%

0.1%

0.3%

0.0%

0.1%

17.8%

184

1034
1034

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

11.9%

147
125

Zone 2

0.0%

0.0%

0.0%

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%

13.2%

117
120

Zone 3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

2.3%

15.8%

7

45
100

Zone 4

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.9%

0.0%

0.0%

0.0%

0.0%

31.8%

9

28
100

Zone 5

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

11.1%

91
110

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%

0.0%

3.7%

2

53
100

Zone 7

4.4%

0.0%

11.2%

0.0%

0.0%

0.0%

1.7%

0.0%

0.0%

0.4%

0.9%

0.4%

0.0%

0.0%

0.0%

0.0%

24.0%

18

76
111

Zone 8

0.0%

0.0%

0.0%

0.0%

3.7%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.7%

2.7%

0.0%

0.0%

0.0%

23.5%

7

31
110

Zone 9

0.0%

0.8%

0.0%

1.1%

0.0%

0.8%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.8%

0.0%

0.0%

22.0%

98

444
158
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Zone Wtd [B] Hertsmere Household Survey Page 8
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Q02 Which retailer do you normally purchase your main food internet / delivery shopping from?
Those who said 'Internet / delivery’ at Q01

Aldi 2.7% 5 8.6% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 3
Amazon 0.8% 2 0.0% 0 0.0% 0 3.6% 0 0.0% 0 0.0% 0 0.0% 0 6.8% I 0.0% 0 0.0% 0
Asda 6.0% 11 0.0% 0 14.1% 2 0.0% 0 1.5% 0 0.0% 0 11.5% 0 0.0% 0 0.0% 0 8.7% 8
Iceland 8.3% 15 0.0% 0 0.0% 0 0.0% 0  0.0% 0 15.5% 2 0.0% 0 0.0% 0 0.0% 0 14.1% 14
Lidl 1.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 3
Marks & Spencer 2.0% 4 0.0% 0 0.0% 0 3.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 3
Morrisons 4.6% 9 22.5% 4 8.6% 1 0.0% 0 1.5% 0 14.9% 2 0.0% 0 3.7% 1 0.0% 0 1.0% 1
Ocado 17.3% 32 13.2% 2 35.7% 5 37.0% 3 56.6% 5 26.9% 3 0.0% 0 7.4% 1 42.7% 3 94% 9
Sainsbury’s 17.3% 32 92% 2 57% 1 3.6% 0 21.0% 2 6.0% 1 11.5% 0 33.8% 6 13.6% 1 197% 19
Tesco 34.0% 63 35.0% 6 33.1% 5 35.0% 3 13.6% 1 36.6% 4 65.5% 1 46.4% 8 39.1% 3 32.1% 31
Waitrose 2.8% 5 23% 0 0.0% 0 0.0% 0 59% 1 0.0% 0 11.5% 0 19% 0 23% 0 35% 3
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0
Oakhouse Foods 0.2% 0 0.0% 0 2.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0
Wiltshire Farm Foods 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 0 0.0% 0
(Don't know / varies) 2.0% 4 92% 2 0.0% 0 17.0% I 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Weighted base: 184 17 15 7 9 10 2 18 7 98
Sample: 171 17 17 15 30 11 6 22 22 31

090A25 NEMS market research



Zone Wtd [B] Hertsmere Household Survey Page 9
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Q03 What are the the main reasons your household does most of its main food shopping at STORE MENTIONED AT Q017 [MR]

Close to home 33.7% 348 418% 62 463% 54 274% 12 24.1% 7 328% 30 39.7% 21 447% 34 27.7% 9 269% 120

Can get everything I need 242% 250 242% 36 132% 15 9.5% 4 14.9% 4 24.0% 22 12.8% 7 11.8% 9 13.3% 4 335% 149
there

Low prices / value for money 21.0% 217 324% 48 22.1% 26 15.5% 7 14.6% 4 323% 29 28.4% 15 17.0% 13 18.8% 6 155% 69

Quality of food goods 12.9% 133 13.8% 20 10.0% 12 82% 4 6.7% 2 12.7% 12 11.3% 6 7.8% 6 10.5% 3 155% 69
available

Online shopping is 12.5% 129  5.8% 9 84% 10 8.1% 4 27.5% 8 52% 5 3.5% 2 152% 12 18.1% 6 17.0% 76
convenient

Good offers 11.6% 120 14.8% 22 52% 6 2.1% 1 0.0% 0 93% 8 6.8% 4 5.6% 4 4.6% 1 165% 73

Range of food goods 9.0% 93 7.9% 12 8.7% 10 16.2% 7 14.1% 4 11.3% 10 8.7% 5 11.8% 9 13.1% 4 71% 31
available

Loyalty scheme / reward 73% 76 12% 11 43% 5 0.0% 0 2.8% 1 11.8% 11 93% 5 81% 6 59% 2 80% 36
points

Delivery service 7.0% 72 7.0% 10 6.7% 8 5.6% 3 95% 3 33% 3 33% 2 98% 8 57% 2 79% 35

Familiar / know where 6.0% 62 6.7% 10 1.9% 2 3.4% 2 0.5% 0 68% 6 14.7% 8 2.6% 2 85% 3 68% 30
everything is

Parking provision is good / 5.3% 55 1.9% 3 34% 4 21.2% 10 10.6% 3 6.6% 6 93% 5 44% 3 8.0% 3 42% 19
easy to park

Clean store 47% 49 34% 5 1.9% 2 0.0% 0 24% I 03% 0 3.7% 2 3.9% 3 0.0% 0 8.0% 36

Friendly / helpful staff 45% 47 1.9% 3 1.9% 2 3.0% 1 09% 0 23% 2 4.6% 2 55% 4 1.6% 1 7.0% 31

Close to work 39% 40 3.8% 6 0.0% 0 7.3% 3 09% 0 3.4% 3 0.0% 0 1.7% 1 21% 1 58% 26

Easy to get to by car 3.4% 35 33% 5 49% 6 1.1% 1 24% 1 54% 5 2.0% 1 21% 2 2.7% 1 34% 15

Habit / always used it 3.3% 35 57% 8 3.8% 4 8.0% 4 14% 0 3.0% 3 29% 2 49% 4 53% 2 1.8% 8

Large store 3.1% 32 3.0% 4 3.4% 4 51% 2 97% 3 67% 6 62% 3 3.1% 2 51% 2 12% 5

Long opening hours 3.0% 31 1.4% 2 0.0% 0 0.0% 0 0.0% 0 1.7% 2 3.1% 2 1.7% 1 0.5% 0 55% 25

Close to other shops / 21% 21 2.7% 4 33% 4 23% 1 57% 2 0.0% 0 3.0% 2 0.0% 0 1.1% 0 2.0% 9
services / facilities

Close to family / friends 2.0% 21 4.8% 7  0.0% 0 0.0% 0 0.0% 0 03% 0 0.0% 0 0.0% 0 1.6% 1 29% 13

Preference for retailer 1.6% 17 1.7% 3 48% 6 0.6% 0 05% 0 0.0% 0 25% 1 1.3% 1 2.1% 1 12% 5

Pleasant shopping 1.4% 15 03% 0 04% 0 0.0% 0 0.0% 0 03% 0 1.6% 1 04% 0 27% 1 2.6% 12
environment

Quality of non-food goods 1.2% 13 0.0% 0 0.0% 0 3.8% 2 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 23% 10
available

Easy to get to by foot 1.2% 12 1.7% 2 2.6% 3 0.0% 0 05% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 1.3% 6

Parking is free 1.1% 12 13% 2 0.4% 0 29% 1 57% 2 1.7% 2 1.3% 1 0.0% 0 1.1% 0 0.8% 4

Good disability access 1.0% 11 24% 4 0.0% 0 0.0% 0 0.0% 0 1.7% 2 1.6% 1 0.0% 0 0.0% 0 1.1% 5

Small / quiet store 1.0% 11 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 1.6% 1 45% 3 21% 1 1.1% 5

Good layout / easy to get 0.9% 9 0.0% 0 0.0% 0 0.6% 0 0.0% 0 1.2% 1 1.7% 1 1.6% I 0.5% 0 1.3% 6
around

Started online shopping due 0.7% 7 1.1% 2 04% 0 0.0% 0 0.5% 0 0.0% 0 04% 0 0.0% 0 0.5% 0 1.0% 5
to the pandemic and kept

using it

Range of non-food goods 0.7% 7 1.7% 3 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.1% 1 2.1% 2 32% 1 0.0% 0

available
Staff discount / work there 0.7% 7 0.0% 0 22% 3 0.6% 0 0.0% 0 1.6% 1 2.6% 1 04% 0 2.6% 1 0.0% 0
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Ethical policy 0.7% 7 1.4% 2 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Has a petrol station 0.5% 5 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0 0.8% 3
Only one in the area 0.5% 5 0.0% 0 04% 0 0.0% 0 0.0% 0 3.7% 3 0.0% 0 0.0% 0 0.0% 0 02% 1
Use store / location because 0.5% 5 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 1.1% 5
it has good covid safety
measures
Easy to get to by public 0.4% 5 0.0% 0 04% 0 0.6% 0 0.5% 0 0.3% 0 3.7% 2 04% 0 0.5% 0 02% 1
transport
Has a cafe 0.4% 4 0.0% 0 04% 0 0.0% 0 1.9% 1 03% 0 21% 1 1.7% 1 0.0% 0 0.0% 0
Self-service checkouts 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 1.6% 1 0.0% 0 0.0% 0 0.0% 0
Good bicycle parking 0.2% 2 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Safe shopping environment 0.2% 2 1.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(from crime)
Use online shopping due to 0.2% 2 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 02% 1
the pandemic / because it's
covid safe
Offers self-scanning 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0
(No particular reason) 22% 23 3.8% 6 5.8% 7 51% 2 39% 1 12% 1 0.8% 0 1.6% 1 33% 1 08% 3
(Don't know) 0.8% 9 0.0% 0 33% 4 0.0% 0 1.7% 0 0.3% 0 0.0% 0 0.0% 0 2.0% 1 08% 3
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Meanscore: [£]

Q04 How much on average does your household spend on main food shopping in a week?

£1-£10 0.4% 4 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
£11 - £20 1.2% 12 3.7% 5 0.0% 0 0.6% 0 34% 1 0.7% 1 43% 2 04% 0 0.5% 0 04% 2
£21 - £30 35% 36 63% 9 3.8% 4 29% 1 34% 1 3.6% 3 49% 3 42% 3 37% 1 22% 10
£31 - £40 6.0% 62 3.1% 5 8.1% 10 3.4% 2 2.8% 1 24% 2 7.8% 4 44% 3 41% 1 78% 35
£41 - £50 78% 81 12.2% 18 7.4% 9 10.3% 5 52% 1 73% 7 5.6% 3 53% 4 10.1% 3 70% 31
£51 - £60 77% 79 8.6% 13 4.1% 5 10.9% 5 09% 0 9.7% 9 8.4% 4 49% 4 48% 2 8.6% 38
£61 - £70 6.0% 62 3.9% 6 85% 10 9.4% 4 3.8% 1 54% 5 50% 3 39% 3 7.4% 2 64% 28
£71 - £80 9.7% 100  7.3% 11 11.2% 13 8.0% 4 8.4% 2 7.6% 7 6.9% 4 11.9% 9 85% 3 10.8% 48
£81 - £90 33% 34 0.8% 1 7.9% 9 35% 2 1.9% 1 62% 6 2.5% 1 63% 5 3.7% 1 2.0% 9
£91 - £100 172% 178 17.1% 25 10.7% 13 16.8% 8 17.7% 5 17.3% 16 28.3% 15 20.0% 15 16.4% 5 17.1% 76
£101 - £110 0.9% 9 14% 2 04% 0 35% 2 43% 1 03% 0 04% 0 25% 2 2.6% 1 02% 1
£111 - £120 6.0% 62 52% 8 53% 6 3.4% 2 52% 1 8.6% 8 45% 2 22% 2 54% 2 71% 32
£121 - £130 1.5% 16 0.0% 0 23% 3 1.1% 1 2.8% 1 1.6% 1 0.0% 0 62% 5 1.1% 0 12% 5
£131 - £140 0.5% 5 0.0% 0 04% 0 0.6% 0 32% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.8% 3
£141 - £150 71% 73 145% 21 43% 5 41% 2 10.9% 3 41% 4 8.0% 4 97% 7 3.8% 1 58% 26
£151 - £160 0.7% 8 03% 0 15% 2 0.0% 0 0.0% 0 13% 1 04% 0 04% 0 0.0% 0 0.8% 4
£161 - £170 0.6% 6  0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 0 0.0% 0 0.0% 0 2.1% 1 1.1% 5
£171 - £180 0.5% 5 0.0% 0 0.0% 0 0.6% 0 0.5% 0 1.7% 2 0.0% 0 27% 2 33% 1 0.0% 0
£181 - £190 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£191 - £200 3.6% 37 4.0% 6 54% 6 51% 2 43% 1 6.7% 6 0.0% 0 2.6% 2 25% 1 2.8% 12
£201 - £220 0.1% 1 0.0% 0  0.0% 0 0.0% 0 24% 1 03% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0
£221 - £240 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 5
£241 - £260 1.1% 11 2.4% 4 1.4% 2 0.0% 0 3.7% 1 0.0% 0 0.0% 0 23% 2 0.0% 0 0.8% 3
£261 - £280 0.1% 1 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 2.0% 1 0.0% 0
£281 - £300 1.0% 10 0.0% 0 0.0% 0 0.0% 0 24% I 1.7% 2 0.0% 0 0.0% 0 33% 1 15% 7
£301+ 0.5% 5 1.4% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.8% 3
(Don't know / varies) 10.3% 107  5.4% 8 14.5% 17 11.2% 5 10.8% 3 7.6% 7 10.1% 5 7.4% 6 10.6% 3 11.7% 52
(Refused) 23% 24 25% 4 2.7% 3 4.0% 2 1.9% 1 56% 5 29% 2 27% 2 3.0% 1 12% 5
Mean: 96.65 97.38 91.61 87.30 115.85 101.02 81.25 100.90 103.31 97.11
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Q05 Where does your household do most of its shopping for small scale ‘top-up’ food and convenience goods items?

Zone 1

Aldi, Century Park, Dalton 1.6% 17 4.8% 7 33% 4 5.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Way, Watford, WD17 2SF

Ar & Vs Food & Wine, 0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bushey Mill Lane,

Bushey, WD23 2AS

B&M, High Street, Watford,  0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
WDI17 1EA

Budgens, Whippendell Road,  0.0% 0 0.3% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford, WD18 7QR

C Loveday & Son, Villiers 0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Watford, WD19

4AG

Das Store, Aldenham Road, 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bushey, WD23 2LX

Lidl, Lower High Street, 1.2% 13 5.1% 8 3.9% 5 1L7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford, WD17 2HY
M&S Store, High Street, 1.2% 13 5.8% 8 34% 4 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0

Watford, WD17 2DH

Morrisons Daily, Cassiobury  0.4% 4 27% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Drive, Watford, WD17
3AJ

Morrisons Daily, Tolpits 0.7% 7 27% 4 1.9% 2 21% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lane, Watford, WD18
6NT

Morrisons, Ascot Road, 0.9% 9 6.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford, WD18 8AA

Premier, Chalk Hill, 0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford, WD19 4DA

RS Convenience, Park Ave, 0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Bushey, WD23 2DQ

Sainsbury's Superstore, 23% 24 15.0% 22 1.5% 2 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Albert Road South,
Watford, WD17 1PE

Sully’s Supermarket, Bushey  0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mill Lane, Bushey, WD23

2AN

T&O Stores, Bushey Hall 0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Bushey, WD23 2ED

Tesco Express, Campbell 0.3% 3 22% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Court, Colnhurst Road,
Watford, WD17 4BU

Tesco Express, High Street, 0.5% 5 2.5% 4 14% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford, WD17 2BJ

Tesco Express, Whippendell ~ 0.4% 5 3.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Road, Watford, WD18
7NB

Tesco Extra, Lower High
Street, Watford, WD17
2BD

Vimco, Whippendell Road,
Watford, WD18 7PA

Zone 2

Asda, Odhams Industrial
Estate, St Albans Road,
Watford, WD24 7RT

Co-Op, Abbotswood Park,
Leavesden, Watford,
WD25 7LS

Co-Op, St Albans Road,
Watford, WD24 4AE

Co-Op, York Way, Watford,
WD25 9EA

Local shops, St Albans Road,
Watford

Nisa, Haines Way, Watford,
WD25 7QX

Nisa, The Brow, Watford,
WD25 INY

Premier, Bushey Mill Lane,
Watford, WD24 7PE

Sainsbury's Superstore, Cow
Lane, Watford, WD25 9JS

Tesco Express, North
Approach, Watford,
WD25 0EL

Tesco Express, St Albans
Road, Watford, WD24
4AU

Zone 3

Andrews High Class
Fruiterers, High Road,
Bushey, WD23 1GG

Budgens, High Road,
Bushey Heath, Bushey,
WD23 1EE

Costco Watford, Hartspring
Lane, Bushey, Watford,
WD25 8JS

Cowlings Hardware, High
Street, Bushey, WD23
3HL

Total

0.8%

0.2%

1.2%

0.7%

1.1%

0.5%

0.0%

0.1%

0.0%

0.0%

1.8%

0.8%

0.9%

0.1%

0.6%

0.7%

0.1%

12

11

Zone 1

4.1%

1.4%

0.8%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

1.4%

2.4%

0.3%

0.0%

0.0%

1.4%

0.0%

Zone 2

0.0%

0.0%

9.3%

6.1%

9.4%

4.1%

0.4%

0.0%

0.4%

0.4%

10.4%

3.7%

6.7%

0.0%

1.4%

0.0%

0.0%

Zone 3

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

2.7%

9.2%

2.8%

3.0%

Zone 4 Zone 5

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0 1.2%

0  0.0%

0  0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 7

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 8

2.5%

0.0%

0.0%

0.5%

0.0%

2.1%

0.0%

0.0%

0.0%

0.0%

2.1%

0.5%

2.7%

0.0%

0.0%

0.0%

0.0%

Zone 9

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.8%

0.0%

0.0%

0.0%

0.0%

0.8%

0.0%
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Flax Food, High Road, 0.0% 0 0.0% 0.0% 0.6% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.0%
Bushey Heath, WD23 1EE
Local shops, Bushey Town 0.1% 1 0.0% 0.0% 2.3% 1 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.0%
Centre
Morrisons Daily, High Road,  0.4% 4 0.0% 1.9% 4.1% 2 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.0%
Bushey Heath, Bushey,
WD23 1GE
NJ Shallis Butchers, 0.0% 0 0.0% 0.0% 0.6% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.0%
Harcourt Road, Bushey,
WD23 3PP
Simmons Bakers, Harcourt 0.0% 0 0.0% 0.0% 0.6% 0 0.0% 0  0.0% 0.0% 0.0% 0.0% 0.0%
Road, Bushey, WD23 3PP
Spar, High Street, Bushey, 0.0% 0 0.0% 0.0% 0.6% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.0%
WD23 3HD
Tesco Express (Esso 0.3% 3 0.0% 0.0% 5.7% 3 0.0% 0  0.0% 0.0% 0.0% 0.0% 0.0%
Garage), High Road,
Bushey Heath, Bushey,
WD23 1EL
Tesco Express, Harcourt 1.4% 14 13% 1.9% 22.4% 10 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.0%
Road, Bushey, WD23 3PP
Zone 4
Battlers Green Farm Shop, 0.1% 1 0.0% 0.0% 1.1% 1 23% 1 0.0% 0.0% 0.0% 0.0% 0.0%
Common Lane, Radlett,
WD7 8PH
Budgens, Watling Street, 0.5% 5 0.0% 0.0% 0.6% 0 17.4% 5 0.0% 0.0% 0.0% 0.0% 0.0%
Radlett, WD7 7LB
Chocolate Box Convenience  0.0% 0 0.0% 0.0% 0.0% 0 0.5% 0 0.0% 0.0% 0.0% 0.0% 0.0%
Store, Watling Street,
Radlett, WD7 7LA
Gales Bakery, Watling 0.1% 1 0.0% 0.0% 0.0% 0 23% I 0.0% 0.0% 0.0% 0.0% 0.0%
Street, Radlett, WD7 7AA
Local shops, Radlett Village  0.0% 0 0.0% 0.0% 0.0% 0 0.9% 0 0.0% 0.0% 0.0% 0.0% 0.0%
Centre
Silvermans, Watling Street, 0.2% 2 0.0% 0.0% 0.0% 0 1.9% 1 1.3% 0.0% 0.0% 0.0% 0.0%
Radlett, WD7 7LA
Tesco Express, Andrew 0.3% 3 0.0% 0.0% 0.0% 0 94% 3 0.0% 0.0% 0.0% 0.0% 0.0%
Close, Shenley, Radlett,
WD79LP
Tesco Express, Watling 0.8% 8 0.0% 0.0% 1.1% 1 26.8% 7  0.0% 0.0% 0.0% 0.0% 0.0%
Street, Radlett, WD7 7LA
Zone 5
Aldi, Borehamwood 1.2% 12 0.0% 0.0% 0.0% 0 49% 1 63% 0.4% 0.0% 0.5% 1.1%
Shopping Park,
Borehamwood, WD6 4PR
Asda (Petrol), Allum Lane, 0.0% 0 0.0% 0.0% 0.0% 0  0.0% 0 0.3% 0.0% 0.0% 0.0% 0.0%

Elstree, Borehamwood,
WD6 3LS
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Co-Op, Leeming Road, 0.7% 7  0.0% 0.0% 0.0% 1.9% 1 7.4% 7  0.0% 0.0% 0.0% 0.0%
Borehamwood, WD6 4EB
Co-Op, Organ Hall Road, 0.2% 2 0.0% 0.0% 0.0% 0.0% 0 2.0% 2 0.0% 0.0% 0.0% 0.0%
Borehamwood, WD6 4TH
Devi Food and Wine, 0.0% 0  0.0% 0.0% 0.0% 0.0% 0 0.3% 0  0.0% 0.0% 0.0% 0.0%
Shenley Road,
Borehamwood, WD6 1DR
Lidl, Elstree Way, 0.9% 10 0.0% 0.0% 0.0% 0.5% 0 6.6% 6 0.0% 0.0% 0.0% 0.8%
Borehamwood, WD6 1SH
Lidl, Theobald Street, 1.0% 10 0.0% 0.0% 0.0% 1.4% 0 10.0% 9 0.0% 0.0% 0.0% 0.2%
Borehamwood, WD6 4PR
M&S (BP Garage), Elstree 0.1% 2 0.0% 0.0% 0.0% 0.0% 0 1.7% 2 0.0% 0.0% 0.0% 0.0%
Way, Borehamwood,
WD6 1SD
M&S Foodhall, 1.4% 14 0.0% 0.0% 2.9% 6.6% 2 84% 8 0.0% 0.0% 0.0% 0.8%
Borehamwood Shopping
Centre, WD6 4PR
Morrisons Daily, Hartforde 0.1% 2 0.0% 0.0% 0.0% 0.0% 0 1.7% 2 0.0% 0.0% 0.0% 0.0%
Road, Borehamwood,
WD6 SHY
Morrisons Daily, Howard 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 1.0% I 0.0% 0.0% 0.0% 0.0%
Drive, Borehamwood,
WD6 2NY
Morrisons, Stirling Way, 0.5% 5 0.0% 0.0% 0.0% 0.0% 0 2.0% 2 0.0% 0.0% 0.0% 0.8%
Borehamwood, WD6 2RN
One Stop, Manor Way, 0.2% 2 0.0% 0.0% 0.0% 0.0% 0 24% 2 0.0% 0.0% 0.0% 0.0%
Borehamwood, WD6 1QX
Sainsbury's Local, Shenley 0.1% 2 0.0% 0.0% 0.0% 0.0% 0 1.7% 2 0.0% 0.0% 0.0% 0.0%
Road, Borehamwood,
WD6 1AA
Studio Way Food & Wine, 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 03% 0  0.0% 0.0% 0.0% 0.0%
Studio Way,
Borehamwood, WD6 5NN
Tesco Extra, Shenley Road, 1.8% 18 0.0% 0.0% 0.0% 2.8% 1 14.1% 13 0.4% 0.0% 0.0% 1.0%
Borehamwood, WD6 1JG
Zone 6
Alpha Butchers, Darkes 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 04% 0.0% 0.0% 0.0%
Lane, Potters Bar, EN6
1AE
Candie Stop, The Broadway,  0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 04% 0.0% 0.0% 0.0%
Mutton Lane, Potters Bar,
ENG6 2HT
Co-Op, High Street, Potters 0.6% 6 0.0% 0.0% 0.0% 0.0% 0  0.0% 0 7.7% 2.7% 0.0% 0.0%
Bar, EN6 5AS
M&S (BP Garage), High 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 1.7% 0.0% 0.0% 0.0%

Street, Potters Bar, EN6
SAB
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Sainsbury's Superstore, 1.5%
Darkes Lane, Potters Bar,
EN6 1AU

Tesco Express, Orchard 0.8%
Parade, Mutton Lane,
Potters Bar, EN6 3AZ

Tesco Superstore, Mutton 1.0%
Lane, Potters Bar, EN6
2PB

Zone 7

Co-Op, Bradmore Green, 0.5%
Brookmans Park, Hatfield,
AL9 7QR

Co-Op, Haseldine Road, 0.8%
London Colney, St
Albans, AL2 1RR

MA&S Store, Barnet Road, 0.2%
Colney Fields, London
Colney, AL2 1AB

Post Office, High Street, St 0.0%
Albans, AL4 ONS

Sainsbury's Superstore, 0.6%
Colney Fields Shopping
Park, London Colney,
AL2 1AB

Simmons Bakers, Dellsome 0.1%
Lane, Welham Green,
Hatfield, AL9 7DY

Simmons Bakers, Station 0.0%
Road, Cuffley, Potters Bar,
EN6 4HT

Spar, Russet Drive, St 0.2%
Albans, AL4 0AS

Tesco Express, High Street, 0.4%
London Colney, AL2 1JQ

Tesco Express, Station Road,  0.5%
Cuffley, Potters Bar, EN6
4HX

The Dutch Marketplace, 0.1%
Great North Road,
Hatfield, AL9 6ND

Zone 8

Co-Op, How Wood, Park 0.6%
Street, St Albans, AL2
2RA

Co-Op, Watford Road, 0.6%
Chiswell Green, St

16

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 2

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 4 Zone 5 Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

52%

0.0%

0.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0 0.0% 0 255% 14

0 0.0% 0 6.9% 4

0 0.0% 0 15.1% 8

0 0.0% 0 04% 0

0 0.0% 0 0.0% 0

1 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0

0 0.0% 0 0.8% 0

0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0

0 0.0% 0 04% 0

0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0

Zone 7

3.1%

1.7%

0.0%

6.7%

10.2%

0.9%

0.4%

7.0%

1.3%

0.4%

2.2%

4.9%

6.6%

0.9%

0.0%

0.0%

Zone 8

0.0%

0.0%

0.0%

0.0%

0.0%

0.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

19.2%

18.8%

Zone 9

0.0%

0.8%

0.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
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Albans, AL2 3EA
Londis, Oakwood Road, St 0.1% 0.0% 0.0% 0.0% 0.0% 0  0.0% 0.0% 0.0% 4.2% 0.0%
Albans, AL2 3QB
Nicks News Agents, Old 0.0% 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.5% 0.0%
Watford Road, Bricket
Wood, St Albans, AL2
3UN
Simmons Bakers, How 0.0% 0.0% 0.0% 0.0% 0.0% 0  0.0% 0.0% 0.0% 0.5% 0.0%
Wood, St Albans, AL2
2RA
Simmons Bakers, Tippendell ~ 0.0% 0.0% 0.0% 0.0% 0.0% 0  0.0% 0.0% 0.0% 0.5% 0.0%
Lane, St Albans, AL2 3HL
Waitrose (Little), Watford 0.0% 0.0% 0.0% 0.0% 0.5% 0 0.0% 0.0% 0.0% 0.5% 0.0%
Road, Chiswell Green, St
Albans, AL2 3EH
Zone 9
Co-Op, Deansbrook Road, 0.3% 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.8%
Edgware, HA8 9BX
Co-Op, Hale Lane, Edgware,  0.5% 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 1.1%
HAS8 9QW
Co-Op, Mays Lane, Barnet, 0.7% 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 1.6%
ENS5 2DY
Fios Food Sentre, 0.5% 0.0% 0.0% 0.0% 0.0% 0  0.0% 0.0% 0.0% 0.0% 1.1%
Cockfosters Parade,
Barnet, EN4 0BX
H K Supermarket, Bulwer 0.1% 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.2%
Road, Barnet, EN5 5B
Hadar Kosher Supermarket, 0.4% 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.8%
Hale Lane, Edgware, HAS
TAX
Iceland, Burnt Oak 0.1% 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.2%
Broadway, Burnt Oak,
Edgware, HA8 SEJ
Iceland, High Road, Harrow 0.1% 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.2%
Weald, HA3 6HF
Iceland, High Street, Barnet,  0.4% 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 1.0%
ENS5 5XQ
Iceland, High Street, Harrow, 0.1% 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.2%
HA3 5DL
Iceland, Station Road, 0.5% 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 1.1%
Edgware, HA8 7AA
Kosher Deli, Hale Lane, 0.1% 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.2%
Edgware, HA8 7JZ
Kosher Edge, Edgwarebury 0.1% 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.2%
Lane, Edgware, HA8 8LH
Lidl, High Road, Harrow, 0.1% 1.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.0%

HA3 6HF
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Lidl, High Street, Edgware,
HAS8 7DD

Lidl, The Broadway,
Stanmore, HA7 4DU

Londis, Handel Parade,
Whitchurch Lane,
Edgware, HA8 6LE

Louis Mann & Son,
Edgwarebury Lane,
Edgware, HA8 8LH

M&S Foodhall, The
Broadway, Mill Hill, NW7
3LN.

Prahova Supermarket,
Honeypot Lane, Stanmore,
HA7 1AR

Sainsbury's Local, Heddon
Court Parade, Cockfosters
Road, Barnet, EN4 0DB

Sainsbury's Superstore,
Broadwalk Shopping
Centre, Edgware, HA8
7BQ

Sainsbury's Superstore, The
Broadway, Stanmore, HA7
4DA

Tesco Express (Esso
Garage), Honeypot Lane,
Stanmore, HA7 1JN

Tesco Express, Glengall
Road, Edgware, HA8 8TE

Tesco Express, Hale Lane,
Edgware, HA8 8NP

Tesco Express, High Street,
Chipping Barnet, Barnet,
ENS 5SJ

Tesco Express, Watling
Avenue, Burnt Oak, HA8
OLU

Waitrose (Little), Stirling
Corner, Barnet by Pass,
ENS 3]G

Waitrose, High Road,
Harrow, HA3 6HF

Waitrose, High Street,
Barnet, EN5 5XY

Outside Survey Area

Total

0.4%

1.8%

0.1%

0.1%

0.9%

0.3%

0.6%

0.7%

0.8%

0.5%

1.1%

0.3%

0.3%

0.4%

0.5%

0.9%

1.9%

19

11

20

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 2

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

3.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

Zone 4

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0 0.0%

0  0.0%

0  0.0%

0  0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 13%

Zone 5

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.6%

0.0%

0.0%

Zone 7

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 8

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 9

1.0%

4.3%

0.2%

0.2%

2.0%

0.8%

1.2%

1.7%

1.5%

0.8%

2.5%

0.8%

0.8%

1.0%

1.1%

2.0%

4.2%

19

11

19
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Aldi, Ballards Lane, Tally
Ho Corner, North
Finchley, N12 OER

Aldi, Brookhill Road,
Barnet, EN4 8SL

Aldi, Graham Close, St
Albans, AL1 2DF

Aldi, London Road, Hemel
Hempstead, HP3 9AA

Aldi, Station Road, Armos
Grove, New Southgate,
N111QJ

Asda (Express Petrol),
Belmont Circle, Stanmore,
Harrow, HA3 8SF

Asda (Express Petrol),
London Road, St Albans,
AL1 1LP

Asda (Express Petrol),
Lytton Way, Stevenage,
SG1 3HB

Asda (Express Petrol),
Watford Way, Mill Hill,
Barnet, NW7 2PT

Asda, Capitol Way (off
Edgware Road), Colindale,
NW9 0AS

Asda, Northolt Road, South
Harrow, HA2 8JN

Asda, Town Centre, Hatfield,
AL10 0JP

Budgens, The Quadrant,
Marshalswick, St Albans,
AL4 9RB

Co-Op, Church Road,
Hendon, London, NW4
4EB

Co-Op, East Barnet Road,
Barnet, EN4 8SS

Co-Op, High Street, St
Albans, AL3 7LN

Iceland, High Street,
Rickmansworth, WD3 1AJ

Iceland, Hillfield Road,
Hemel Hempstead, HP2
4AB

Iceland, Town Centre,

Total

0.1%

1.8%

0.1%

0.0%

0.3%

0.8%

0.3%

0.1%

1.4%

0.1%

0.1%

0.0%

0.2%

0.3%

0.5%

0.0%

0.0%

0.1%

0.0%

Zone 1

1.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.3%

0.0%

0.0%

Zone 2

0.0%

0.0%

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 4

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0 0.0%

0 0.0%

0  0.0%

0  0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

Zone 5

Zone 6

0.0%

1.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.6%

0.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 7

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.4%

Zone 8

0.0%

0.0%

4.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.5%

0.0%

2.7%

0.0%

Zone 9

0.0%

3.9%

0.0%

0.0%

0.8%

1.9%

0.8%

0.2%

3.4%

0.2%

0.0%

0.0%

0.0%

0.8%

1.1%

0.0%

0.0%

0.0%

0.0%

17

15
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Hatfield, AL10 0JW

John Lewis, Bridge Road, 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 04% 0 0.0% 0  0.0% 0 0.0% 0
Welwyn Gaden City, AL8

6TP

Lidl, Prestwick Road, 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.5% 0 0.0% 0
Watford, WD19 7AG

Local shops, Kingsbury 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Brent

Londis, Watling View & 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.5% 0 0.0% 0
Vesta Avenue, St Albans,

AL12PD

M&S (BP Garage), Great 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 5
North Road, Barnet, ENS

1WQ

M&S Foodhall, The 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 3.1% 2 0.0% 0 0.0% 0
Ridgeway, St Albans, AL4

9TU

M&S Store, Brookfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.4% 0  0.0% 0 0.0% 0
Centre, Halfhide Lane,

Cheshunt, EN8 0TZ

M&S Store, Finsbury 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0  0.0% 0 0.0% 0
Pavement, London, EC2A

1SA

M&S Store, Marlowes, 0.0% 0 0.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Hemel Hempstead, HP1

1BL

M&S Store, St Peter's Street,  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 1 1.6% 1 0.0% 0
St Albans, AL1 3DP

Marks & Spencer, Clifton 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 5
Drive South, The

Broadway, London, W5

SIW

Morrisons Daily, High 0.0% 0 0.0% 0 0.4% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Street, Abbots Langley,

WD5 0AR

Morrisons, Black Fan Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 0.0% 0 0.0% 0
Welwyn Garden City, AL7

1RY

Morrisons, Hatfield Road, St ~ 0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 22% 1 8.8% 7  0.0% 0 0.0% 0
Albans, AL1 4SU

Morrisons, Honeypot Lane, 0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 8
Queensbury, Brent, NW9

6RN

Morrisons, Uxbridge Road, 0.2% 2 0.6% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1
Hatch End, Pinner, HAS

4QT

New Barnet Supermarket, 0.3% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
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Station Road, Barnet, EN5
1QW

Sainsbury's Local, Bowes 0.2% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0
Road, Arnos Grove, N11
1AH

Sainsbury's Local, Charcot 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0
Road, Colindale Station,
NW9 5WU

Sainsbury's Local, Clock 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 1.6% 1 0.0% 0 0.0% 0
Parade, London Road,
Enfield, EN2 6JG

Sainsbury's Local, Eastcote 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% I 0.0% 0 0.0% 0
Tube Station, Field End
Road, Eastcote, HAS 1RD

Sainsbury's Local, Hobson 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Square, Great Kneighton,
Cambridge, CB2 9AP

Sainsbury's Local, 0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.0% 0 2.7% 2 0.0% 0 0.0% 0
Marshalswick Lane, St
Albans, AL14UZ

Sainsbury's Local, Station 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0
Approach, St Albans, AL1
SHE

Sainsbury's Superstore, East 0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 8
Barnet Road, New Barnet,

EN4 8RQ

Sainsbury's Superstore, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.4% 2 0.0% 0
Everard Close, St Albans,

AL12QU

Tesco Express (Esso 0.7% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 7

Garage), East Barnet
Road, Barnet, EN4 8QX

Tesco Express (Esso 0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Garage), Prestwick Road,
South Oxhey, Watford,
WD19 6EG

Tesco Express, Beech Road,  0.1% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0
St Albans, AL3 5AS

Tesco Express, Greenhill 1.6% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 3.7% 16
Parade, Great North Road,
Barnet, EN5 1ES

Tesco Express, High Street, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 0.0% 0 0.0% 0
Wheathampstead, St
Albans, AL4 8BB

Tesco Express, Katherine 0.3% 3 1.0% 1 1.1% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Place, College Road,
Leavesden Green, Abbots
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Langley, WD5 0BT

Tesco Express, Kenton Lane,
Stanmore, Harrow, HA3
8RQ

Tesco Express, Tudor Way,
Berry Lane,
Rickmansworth, WD3
4DF

Tesco Express, Uxbridge
Road, Pinner, HAS 4JN

Tesco Extra, Brookfield
Centre, Cheshunt,
Waltham Cross, EN8 0TA

Tesco Extra, Great North
Road, Hatfield, AL9 5JY

Tesco Extra, North Circular
Road, Colney Hatch, N12
OSH

Tesco Superstore, Frogmoor
Wharf, Harefield Road,
Rickmansworth, WD3
1ILX

Tesco Superstore, Turners
Hill, Cheshunt, Waltham
Cross, EN8 8LQ

Waitrose, Ermine Close, St
Albans, AL3 4]JZ

Waitrose, Homestead Road,
Rickmansworth, WD3
1FX

Waitrose, Langstone Way,
Mill Hill, NW7 1GU

Waitrose, Northolt Road,
South Harrow, HA2 0EG

Others

Internet / delivery

(Don't know / varies)

(Don't do this type of
shopping)

Weighted base:

Sample:

Total

0.6%

0.2%

0.4%

0.0%

0.7%

0.5%

0.2%

0.0%

0.1%

0.0%

0.5%

0.2%

7.0%

6.9%
11.0%

72
72
113

1034
1034

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.3%

0.0%

1.4%

9.8%

4.1%
10.9%

14
6
16

147
125

Zone 2

0.0%

1.5%

0.0%

0.0%

0.0%

0.0%

1.5%

0.0%

0.0%

0.0%

0.0%

0.0%

2.3%

3.5%
17.6%

EN

117
120

Zone 3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.9%

5.3%
16.0%

—_

45
100

Zone 4

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.5%

0.0%

0.0%

0.0%

0.5%

3.4%
9.5%

0  0.0%

0  0.0%

0  0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

1 97%
3 18.1%

28
100

Zone 5

ENNe]

91
110

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.4%

7.3%
15.9%

o A

53
100

Zone 7

0.0%

0.0%

0.0%

0.4%

3.8%

0.0%

0.0%

0.4%

0.4%

0.0%

0.0%

0.0%

4.2%

3.6%
11.6%

3
3
9

76
111

Zone 8

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.6%

0.0%

0.0%

0.0%

2.1%

3.0%
17.0%

W

31
110

Zone 9

1.5%

0.0%

0.8%

0.0%

1.1%

1.1%

0.0%

0.0%

0.0%

0.0%

1.1%

0.0%

11.1%

9.4%
6.2%

49
7))
28

444
158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Meanscore: [£]

Q06 How much on average does your household spend on ‘top-up’ food shopping in a week?
Those who do top-up food shopping at Q05

£1-£10 14.4% 132 162% 21 24.6% 24 26.0% 10 19.3% 5 18.6% 14 17.8% 8 155% 10 19.1% 5 84% 35
£11 - £20 22.1% 204 282% 37 304% 29 34.1% 13 25.0% 6 14.5% 11 24.9% 11 27.7% 19 30.8% 8 16.7% 69
£21 - £30 18.7% 172 10.3% 14 8.5% 8 10.4% 4 13.0% 3 253% 19 23.5% 11 22.6% 15 15.5% 4 22.6% 94
£31 - £40 11.1% 102 8.5% 11 8.1% 8  7.4% 3 12.1% 3 12.7% 10 6.1% 3 6.1% 4 10.8% 3 141% 59
£41 - £50 77% 71 12.9% 17 1.4% 1 74% 3 10.3% 3 7.3% 5 24% 1 45% 3 2.6% I 9.0% 37
£51 - £60 29% 27 1.6% 2 4.6% 4 14% I 53% I 2.0% 2 25% 1 4.0% 3 24% 1 3.1% 13
£61 - £70 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 1.9% 1 0.0% 0 0.6% 0 0.8% 3
£71 - £80 25% 23 32% 4 0.0% 0 0.0% 0 27% 1 2.0% 2 0.0% 0 1.8% 1 0.6% 0 3.6% 15
£81 - £90 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£91 - £100 1.7% 15 27% 4 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 0 27% 11
£101 - £110 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£111 - £120 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 5
£121 - £130 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0
£131 - £140 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0  0.0% 0 0.0% 0
£141 - £150 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£151 - £160 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£161 - £170 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£171 - £180 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£181 - £190 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£191 - £200 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0
£201 - £220 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£221 - £240 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0
£241 - £260 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0
£261 - £280 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£281 - £300 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0
£301+ 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 16.0% 147 14.9% 20 19.7% 19  8.6% 3 82% 2 12.5% 9 15.6% 7 152% 10 10.9% 3 17.7% 74
(Refused) 1.7% 16 1.5% 2 28% 3 47% 2 1.6% 0 49% 4 35% 2 25% 2 3.6% 1 02% 1
Mean: 30.58 30.16 21.04 21.27 29.74 27.43 26.85 25.09 26.58 35.86
Weighted base: 921 131 96 38 25 75 45 67 26 417
Sample: 865 112 91 81 90 90 78 92 89 142
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Meanscore: [Number of visits per week]

Q07 How often does your household visit the following centres? [PR]

Borehamwood
Daily 4.1% 43 1.0% I 1.9% 2 0.0% 0 29% 1 19.7% 18  0.4% 0 0.0% 0  0.0% 0 45% 20
At least two times a week 81% 84 55% 8 1.4% 2 17.1% 8 17.7% 5 36.9% 34 2.0% 1 23% 2 2.0% 1 55% 24
At least weekly 11.6% 120 2.6% 4 14% 2 4.0% 2 27.5% 8 259% 24 89% 5 7.6% 6 4.6% 1 156% 69
Once a fortnight 9.9% 102 2.4% 4 33% 4 10.4% 5 14.7% 4  7.0% 6 4.4% 2 47% 4 1.1% 0 16.6% 74
Once a month 8.1% 83 42% 6 0.8% 1 97% 4 75% 2 1.3% 1 9.4% 5 91% 7 69% 2 123% 55
Once every 2-3 months 43% 45 3.7% 5 23% 3 4.0% 2 2.8% I 1.7% 2 133% 7 09% I 1.1% 0 55% 24
Once every 6 months 2.8% 29 0.0% 0 1.8% 2 47% 2 0.0% 0 0.0% 0 3.4% 2 6.1% 5 32% 1 38% 17
Once a year 24% 25 2.1% 3 22% 3 1.7% 1 0.0% 0 1.9% 2 4.8% 3 1.3% 1 47% 1 27% 12
Less often 58% 60 5.5% 8 8.6% 10 23% 1 6.1% 2 0.0% 0 4.1% 2 41% 3 1.1% 0 75% 33
Never 39.3% 407 70.5% 104 74.2% 87 46.2% 21 17.9% 5 2.0% 2 47.6% 25 64.0% 49 684% 21 20.8% 93
(Don’t know / varies) 36% 37 24% 4 23% 3 0.0% 0 2.8% 1 35% 3 1.7% 1 0.0% 0 7.1% 2 53% 24
Mean: 0.63 0.23 0.18 0.47 0.93 2.30 0.22 0.17 0.12 0.70
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Darkes Lane, Potters Bar
Daily 1.8% 19 14% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 18.9% 10 0.0% 0 0.0% 0 1.5% 7
At least two times a week 4.6% 47 1.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31.4% 17 8.6% 7  0.0% 0 49% 22
At least weekly 44% 45 1.0% 1 0.0% 0 0.0% 0 0.5% 0 0.0% 0 25.1% 13 8.7% 7 2.0% 1 52% 23
Once a fortnight 46% 48 1.0% 1 0.0% 0 0.0% 0 24% 1 1.6% I 5.0% 3 4.0% 3 27% 1 84% 38
Once a month 45% 46 1.0% 1 14% 2 0.0% 0 4.1% 1 1.7% 2 7.7% 4 52% 4  0.0% 0 73% 32
Once every 2-3 months 33% 35 1.0% 1 04% 0 0.6% 0  0.0% 0 4.7% 4 24% 1 47% 4 0.5% 0 52% 23
Once every 6 months 1.4% 14 1.0% 1 0.0% 0 0.0% 0 1.9% I 1.7% 2 04% 0 23% 2 0.0% 0 1.9% 8
Once a year 1.7% 18 1.0% 1 0.0% 0 0.6% 0  0.0% 0 2.0% 2 0.8% 0 1.3% 1 0.5% 0 2.8% 13
Less often 52% 54 0.0% 0 1.8% 2 21% 1 0.0% 0 2.1% 2 1.6% 1 3.6% 3 0.0% 0 102% 45
Never 61.3% 634 87.3% 128 89.0% 104 96.7% 44 89.3% 25 70.0% 64  3.0% 2 587% 45 87.7% 28 43.8% 195
(Don’t know / varies) 72% 74 3.8% 6 7.4% 9 0.0% 0 1.9% 1 16.3% 15 3.7% 2 3.0% 2 6.6% 2 86% 38
Mean: 0.31 0.14 0.01 0.00 0.03 0.02 2.14 0.31 0.04 0.34
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9
High Street, Potters Bar
Daily 0.9% 10 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 8.6% 5 22% 2 0.0% 0 0.8% 3
At least two times a week 39% 41 24% 4  0.0% 0 0.0% 0  0.0% 0 1.2% 1 16.3% 9 71% 5 0.0% 0 49% 22
At least weekly 3.2% 33 24% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.1% 6 1.8% 1 2.0% 1 4.6% 21
Once a fortnight 57% 59 14% 2 0.0% 0 0.0% 0 24% 1 0.0% 0 143% 8 0.4% 0  0.0% 0 10.8% 48
Once a month 56% 58 2.0% 3 1.4% 2 0.0% 0 1.7% 0 03% 0 18.6% 10 3.0% 2 32% 1 88% 39
Once every 2-3 months 2.6% 27 0.0% 0 04% 0 0.0% 0 0.0% 0 5.0% 5 28% 2 25% 2 05% 0 42% 19
Once every 6 months 0.8% 9 2.0% 3 0.0% 0 0.0% 0 0.5% 0 2.0% 2 0.0% 0 3.6% 3 0.0% 0 02% 1
Once a year 1.2% 13 0.0% 0 0.0% 0 1.1% 1 0.0% 0 03% 0  04% 0 3.1% 2 0.0% 0 21% 9
Less often 52% 54 03% 0 33% 4 0.0% 0 1.9% 1 41% 4 54% 3 27% 2 0.0% 0 92% 41
Never 62.2% 643 85.7% 126 87.5% 102 98.9% 45 91.7% 26 70.4% 64 13.5% 7 71.6% 55 87.7% 28 43.0% 191
(Don’t know / varies) 8.6% 89 3.8% 6 7.4% 9 0.0% 0 1.9% 1 16.6% 15 8.0% 4 2.1% 2 6.6% 2 11.4% 51
Mean: 0.24 0.09 0.01 0.00 0.02 0.04 1.19 0.31 0.03 0.31
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
High Street, Bushey
Daily 2.3% 24 4.8% 7 4.6% 5 63% 3 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 1.8% 8
At least two times a week 5.3% 55 7.9% 12 3.8% 4 30.7% 14 0.0% 0 03% 0 1.6% 1 1.6% 1 2.0% 1 5.0% 22
At least weekly 6.2% 64  6.4% 9 33% 4 153% 7 22% 1 42% 4 6.8% 4 49% 4  0.0% 0 72% 32
Once a fortnight 2.6% 27 2.5% 4 29% 3 51% 2 24% 1 03% 0 0.0% 0 1.7% 1 27% 1 33% 15
Once a month 52% 54 5.6% 8 4.0% 5 14.9% 7 T74% 2 55% 5  0.0% 0 0.0% 0 0.0% 0 6.0% 27
Once every 2-3 months 5.0% 52 2.7% 4 34% 4 1.1% 1 81% 2 1.7% 2 2.0% 1 04% 0 1.6% 1 84% 37
Once every 6 months 1.8% 19 0.6% 1 1.8% 2 1.7% 1 05% 0 0.7% 1 21% 1 1.6% 1 1.1% 0 2.6% 11
Once a year 2.0% 21 52% 8 6.0% 7 3.5% 2 1.4% 0 1.7% 2 0.0% 0 27% 2 0.0% 0 02% 1
Less often 5.4% 56 1.4% 2 0.8% 1 0.6% 0 05% 0 1.7% 2 41% 2 04% 0 0.0% 0 10.9% 49
Never 54.8% 567 60.0% 88 66.8% 78 16.7% 8 77.1% 21 67.1% 61 77.7% 42 84.8% 65 86.1% 27 39.8% 177
(Don’t know / varies) 9.3% 96  3.0% 4 2.6% 3 4.0% 2 0.5% 0 17.0% 15 42% 2 1.6% 1 6.6% 2 14.7% 65
Mean: 0.38 0.56 0.43 1.27 0.07 0.08 0.20 0.09 0.06 0.38
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9
High Road, Bushey Heath
Daily 24% 25 54% 8 4.6% 5 78% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.8% 8
At least two times a week 44% 46 3.0% 4 38% 4 35.0% 16  0.0% 0 03% 0 6.8% 4 33% 2 2.0% 1 3.1% 14
At least weekly 3.7% 39 6.5% 10 3.3% 4 12.0% 5 0.0% 0 29% 3 0.0% 0 33% 2 0.0% 0 33% 15
Once a fortnight 38% 40 2.9% 4 0.0% 0 15.8% 7  0.0% 0 1.6% 1 1.6% 1 0.0% 0 2.7% 1 57% 25
Once a month 5.4% 56 53% 8 1.5% 2 87% 4 33% 1 21% 2 0.0% 0 0.0% 0 0.0% 0 89% 39
Once every 2-3 months 2.7% 28 1.1% 2 04% 0 1.7% 1 27% 1 1.7% 2 1.6% 1 0.0% 0 1.6% 1 48% 21
Once every 6 months 1.3% 13 0.6% I 1.8% 2 0.0% 0 0.5% 0  0.0% 0 0.0% 0 1.6% 1 05% 0 2.0% 9
Once a year 1.7% 18 23% 3 23% 3 1.7% 1 05% 0  0.0% 0 1.6% 1 27% 2 05% 0 1.8% 8
Less often 5.8% 60 2.8% 4 14% 2 0.0% 0 0.5% 0 1.7% 2 41% 2 04% 0 21% 1 11.2% 50
Never 58.8% 608 67.2% 99 78.3% 92 14.9% 7 92.1% 26 70.9% 65 80.7% 43 87.0% 66 84.1% 26 41.5% 184
(Don’t know / varies) 9.8% 102 2.7% 4 2.6% 3 23% 1 0.5% 0 18.9% 17 3.7% 2 1.6% 1 6.6% 2 15.9% 71
Mean: 0.34 0.50 0.40 1.43 0.01 0.06 0.15 0.10 0.06 0.32
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Radlett
Daily 1.0% 10 1.0% 1 0.0% 0 0.6% 0 20.1% 6 1.7% 2 21% 1 0.0% 0 05% 0 0.0% 0
At least two times a week 3.7% 38 0.3% 0 1.9% 2 5.6% 3 36.7% 10 0.3% 0 3.1% 2 3.9% 3 1.1% 0 3.9% 17
At least weekly 5.3% 55 2.8% 4 0.0% 0 4.6% 2 19.3% 5 64% 6 2.0% 1 3.7% 3 9.6% 3 69% 31
Once a fortnight 2.7% 28 0.0% 0 0.0% 0 57% 3 92% 3 97% 9 04% 0 09% 1 8.8% 3 23% 10
Once a month 4.6% 48  2.9% 4 0.8% 1 9.1% 4 42% I 93% 9 1.6% 1 5.0% 4 69% 2 49% 22
Once every 2-3 months 5.0% 51 0.3% 0 8.0% 9 1.7% 1 05% 0 6.1% 6 0.0% 0 3.8% 3 8.0% 3 6.7% 30
Once every 6 months 2.1% 22 0.3% 0 3.7% 4 8.8% 4 43% 1 3.1% 3 3.1% 2 1.6% 1 91% 3 0.8% 3
Once a year 1.6% 17 1.9% 3 1.5% 2 1.1% 1 0.0% 0 23% 2 04% 0 32% 2 1.1% 0 1.5% 7
Less often 6.5% 67 3.4% 5 37% 4 2.8% 1 05% 0 51% 5 37% 2 23% 2 0.5% 0 10.7% 48
Never 55.5% 574 80.9% 119 72.3% 85 59.9% 27 24% 1 37.3% 34 79.8% 43 75.5% 58 47.9% 15 43.6% 194
(Don’t know / varies) 12.0% 124  6.3% 9 82% 10  0.0% 0 2.8% 1 18.7% 17 3.7% 2 0.0% 0 6.6% 2 18.8% 83
Mean: 0.25 0.11 0.05 0.25 2.26 0.31 0.23 0.14 0.24 0.22
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Q08 How does your household normally travel to Borehamwood?
Those who said they visit Borehamwood “Once a year” or more often at Q07

Car / van — driver 73.9% 392 751% 24 642% 11 944% 22 89.8% 18 48.0% 41 732% 18 74.5% 18 58.7% 4 79.5% 234
Car / van — passenger 72% 38 1.3% 0 17.4% 3 22% 1 53% 1 8.8% 8 8.1% 2 11.1% 3 39.1% 3 6.0% 18
Bus, minibus or coach 6.4% 34 12.5% 4 92% 2 33% 1 43% 1 42% 4 14.4% 4 28% 1 23% 0 63% 19
Bicycle 0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 12% 3
Motorcycle, scooter or 0.8% 4  0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 33% 1 0.0% 0  0.0% 0 12% 3
moped
Disability vehicle (e.g. 0.4% 2 64% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
mobility scooter)
Taxi 26% 14 0.0% 0 92% 2 0.0% 0 0.0% 0 0.7% 1 0.0% 0 51% 1 0.0% 0 35% 10
Train 1.8% 10 4.7% 1 0.0% 0 0.0% 0 0.6% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 23% 7
Walk 58% 31 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33.7% 29 0.0% 0 6.5% 2 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
(Don't know / varies) 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 3 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Weighted base: 531 32 18 23 20 86 25 24 7 295
Sample: 447 24 14 45 76 102 38 29 23 96
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Q09 What do you like most about Borehamwood for shopping and services? [MR]
Those who said they visit Borehamwood “Once a year” or more often at Q07

Good cafés / restaurants 28.4% 151 53.7% 17 18.4% 3 57% 1 7.1% 1 6.1% 5 159% 4 13.6% 3 23% 0 39.0% 115

Good market 154% 82 22.3% 7 18.4% 3 41% 1 32% 1 0.0% 0 6.7% 2 51% 1 83% 1 225% 66

Close to home 92% 49 0.0% 0 0.0% 0 22% 1 8.1% 2 41.6% 36 4.3% 1 7.9% 2 0.0% 0 2.6% 8

Parking - it's easy to find a 92% 49 713% 2 15.4% 3 24.4% 6 28.5% 6 0.7% 1 10.1% 3 79% 2 18.0% 1 88% 26
space

Shops - good range of 87% 46  7.6% 2 0.0% 0 12.3% 3 20.9% 4 73% 6 19.9% 5 18.0% 4 26.3% 2 64% 19
supermarkets

Shops - good range of 'high 8.5% 45  0.0% 0 2.5% 0 1.1% 0 0.0% 0 53% 5 14.6% 4 0.0% 0 23% 0 12.2% 36
street' retailers

Easy to get there by car 79% 42 0.0% 0 11.7% 2 0.0% 0 0.6% 0 1.8% 2 33% 1 51% 1 45% 0 122% 36

Shops - good range of 73% 39 9.5% 3 0.0% 0 57% 1 33% 1 7.6% 7 16.2% 4 6.5% 2 0.0% 0 73% 22
affordable shops

Parking - it's free 69% 37 71.7% 2 12.9% 2 12.4% 3 15.4% 3 45% 4 45% 1 12.3% 3 29.1% 2 54% 16

Good pubs / bars 6.6% 35 11.2% 4 92% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0 72% 2 0.0% 0 95% 28

Attractive environment / nice  6.5% 35 4.7% 1 92% 2 1.1% 0 0.0% 0 3.5% 3 33% 1 65% 2 0.0% 0 88% 26
place

You can get everything you 56% 30 0.0% 0 12.5% 2 0.0% 0 12.2% 3 6.3% 5 0.0% 0 0.0% 0 23% 0 6.6% 19
need there

Shops - good range of 56% 30 3.9% 1 25% 0 16.6% 4 143% 3 3.6% 3 9.7% 2 13.7% 3 15.7% 1 38% 11
non-food shops generally

Good layout / shops close 53% 28 11.2% 4 2.5% 0 12.2% 3 0.6% 0 0.7% 1 93% 2 55% 1 23% 0 57% 17
together

Shops - good range of 46% 24 11.2% 4  0.0% 0 0.0% 0 0.0% 0 04% 0 1.8% 0 0.0% 0 11.3% 1 65% 19
clothes shops

Shops - good opening hours/  4.5% 24  0.0% 0 0.0% 0 0.0% 0 33% 1 5.0% 4 4.6% 1 0.0% 0  0.0% 0 6.0% 18
open on Sundays

Shops - good range of 45% 24 1.3% 0 5.0% 1 1.1% 0 13% 0 7.1% 6 8.8% 2 6.5% 2 23% 0 40% 12

independent shops

Good for financial services 41% 22 6.4% 2 0.0% 0 0.0% 0 32% 1 3.1% 3 7.9% 2 15.3% 4 23% 0 35% 10
(e.g. banks / building

societies)

Good leisure facilities (e.g. 37% 20 12.9% 4 0.0% 0 0.0% 0 0.0% 0 1.8% 2 6.7% 2 0.0% 0 11.3% 1 39% 12
leisure centres, cinema,

health and fitness clubs,

etc)

Familiar / know where 3.2% 17 4.7% 1 0.0% 0 0.0% 0 0.0% 0 7.5% 6 33% 1 0.0% 0 23% 0 2.8% 8
everything is

Nice atmosphere / friendly 3.0% 16  0.0% 0 0.0% 0 1.1% 0 0.6% 0 2.5% 2 0.9% 0 0.0% 0 83% 1 42% 12
people

Close to work / en route to 28% 15 4.7% 1 92% 2 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 39% 12
work

Close to friends / relatives 2.6% 14 0.0% 0 0.0% 0 0.0% 0 0.6% 0 3.6%
Good range of other services  2.6% 14 9.5% 3 0.0% 0 88% 2 0.6% 0 04% 0  0.0% 0 51%
(e.g. library, hairdresser,

W

3.3% 1 0.0% 0 83% 1 3.1% 9
0.0% 0 24% 7
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vets etc.)
Clean streets / well 2.2% 12 4.7% 1 0.0% 0 0.0% 0 0.0% 0 3.6% 3 0.0% 0 14% 0 0.0% 0 23% 7
maintained
Good for a day out 2.1% 11 47% 1 0.0% 0 0.0% 0 0.0% 0 1.8% 2 1.8% 0 2.8% 1 0.0% 0 23% 7

Shops - good range of bakers  1.8% 10 15.9% 5 0.0% 0 0.0% 0 0.6% 0 1.3% 1 6.7% 2 72% 2 0.0% 0 0.0% 0
/ butchers / greengrocers

Shops - good range of 1.8% 9 0.0% 0 0.0% 0 1.1% 0 1.9% 0 4.5% 4 0.9% 0 0.0% 0 23% 0 1.5% 4
quality shops

Like to support local 1.6% 8 4.7% 1 0.0% 0 0.0% 0  0.0% 0 1.8% 2 4.6% 1 0.0% 0 11.3% 1 1.2% 3
businesses

Shops - good range of 1.5% 8 9.5% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 51% 1 23% 0 12% 3
charity shops

Quiet / not too busy 0.9% 5 47% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 12% 3

Borehamwood Shopping 0.7% 4 1.3% 0 0.0% 0 0.0% 0 3.9% I 1.8% 2 47% 1 0.0% 0 0.0% 0 0.0% 0
Park

Easier to compare goods 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 3
online

Good bus service 0.6% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 04% 0 8.0% 2 0.0% 0  0.0% 0 0.3% 1

Easy to get there on foot 0.6% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 3.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Diverse / multi-cultural 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 33% 1 0.0% 0 0.0% 0 0.0% 0

It's different 0.5% 2 0.0% 0 99% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% I 0.0% 0 0.0% 0

Good train service 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0

Good toilet facilities 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 33% 1 51% I 0.0% 0 0.0% 0

Good for window shopping 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 55% 1 89% 1 0.0% 0

The Lidl store 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.6% 0 1.8% 2 0.9% 0 0.0% 0  0.0% 0 0.0% 0

Good range of health 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0
services (e.g. doctors,
dentists, opticians etc.)

The Pets at Home store 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0  0.0% 0 55% 1 0.0% 0 0.0% 0

The Tesco store 0.2% 1 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0

Good seating areas 0.2% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 33% 1 0.0% 0  0.0% 0 0.0% 0

The M&S store 0.1% 1 0.0% 0 0.0% 0 0.0% 0 3.8% 1 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0

The Boots store 0.1% 1 0.0% 0 0.0% 0 0.0% 0 25% I 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0

Shops - good range of kosher  0.1% 1 0.0% 0 0.0% 0 0.0% 0 2.5% 1 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
stores

Parking - it's cheap 0.1% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0  0.0% 0 0.0% 0

Shops - good range of DIY 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.9% 0 0.0% 0  0.0% 0 0.0% 0
shops

The Aldi store 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0

(Nothing) 78% 42 13% 0 2.5% 0 25.5% 6 52% 1 16.6% 14 45% 1 17.7% 4 23% 0 47% 14

(Don't know) 0.9% 5 0.0% 0 0.0% 0 0.0% 0 24% 0 0.7% 1 0.0% 0 14% 0 0.0% 0 12% 3

Weighted base: 531 32 18 23 20 86 25 24 7 295

Sample: 447 24 14 45 76 102 38 29 23 96
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Q10 Is there anything about Borehamwood that could be improved? [MR]
Those who said they visit Borehamwood “Once a year” or more often at Q07

Shops - more / better clothes  9.8% 52 4.7% 1 0.0% 0 6.9% 2 8.6% 2 322% 28 94% 2 51% 1 23% 0 52% 15
shops

Improve the nightlife 9.4% 50 9.5% 3 0.0% 0 0.0% 0 32% 1 1.8% 2 6.7% 2 51% 1 0.0% 0 142% 42

Better market 85% 45 11.2% 4 0.0% 0 0.0% 0 0.0% 0 62% 5 33% 1 72% 2 0.0% 0 11.5% 34

More / better cafés / 7.1% 38  0.0% 0 0.0% 0 0.0% 0 0.0% 0 53% 5 7.9% 2 0.0% 0 0.0% 0 10.6% 31
restaurants

Less traffic congestion / 55% 29 4.7% 1 0.0% 0 6.7% 2 45% 1 9.8% 8 1.8% 0 69% 2 0.0% 0 49% 15

improved access
Shops - more / better range 44% 23 0.0% 0  0.0% 0 1.1% 0 10.3% 2 15.7% 14 47% 1 55% 1 45% 0 1.5% 4
of non-food shops
generally
Parking - make more spaces 43% 23 0.0% 0 25% 0 22% 1 7.8% 2 3.6% 3 0.0% 0 69% 2 6.8% 1 52% 15
available
Parking - make it free 42% 22 64% 2 92% 2 1.1% 0 33% 1.4% 1 0.0% 0 0.0% 0 0.0% 0 55% 16
More / better financial 42% 22 47% 1 0.0% 0 0.0% 0 13% 0 6.5% 6 0.0% 0 0.0% 0  0.0% 0 50% 15
services (e.g. banks /
building societies)

—_

Parking - make it cheaper 4.0% 21 6.4% 2 92% 2 0.0% 0 0.0% 0 0.0% 0 33% 1 0.0% 0 0.0% 0 5.6% 16

Less empty shops 3.7% 19 4.7% 1 0.0% 0 1.1% 0 39% 1 7.6% 7  0.0% 0 0.0% 0 0.0% 0 3.5% 10

Shops - more / better range 3.6% 19 4.7% 1 0.0% 0 0.0% 0 2.5% I 22% 2 0.0% 0 0.0% 0  0.0% 0 52% 15
of supermarkets

Shops - more 'high street' 3.5% 19 0.0% 0 0.0% 0 0.0% 0 59% 1 6.9% 6 4.7% 1 1.4% 0 0.0% 0 34% 10
retailers

Shops - more high quality 3.5% 19 0.0% 0 0.0% 0 0.0% 0 39% 1 63% 5 5.6% 1 65% 2 23% 0 3.1% 9
shops

Less takeaways 3.4% 18 0.0% 0 0.0% 0 0.0% 0 72% 1 87% 8 12.6% 3 0.0% 0 11.3% 1 1.6% 5

Shops - more affordable 3.3% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51% 1 13.6% 1 52% 15
shops

Easier to get to by car 3.2% 17 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 12.6% 3 83% 1 44% 13

Better security / safety 3.2% 17 4.7% 1 0.0% 0 0.0% 0  0.0% 0 2.0% 2 0.0% 0 0.0% 0 11.3% 1 43% 13

Make it more attractive / 2.8% 15 9.5% 3 0.0% 0 0.0% 0 84% 2 4.6% 4 6.9% 2 51% 1 0.0% 0 12% 3
nicer environment

Cleaner streets / better 2.7% 14 4.7% 1 0.0% 0 1.1% 0 4.0% 1 3.8% 3 0.0% 0 0.0% 0 23% 0 2.8% 8
maintained

Less betting shops 2.7% 14 17.6% 6 0.0% 0 0.0% 0 0.0% 0 1.8% 2 9.1% 2 0.0% 0 0.0% 0 1.6% 5

Shops - longer opening hours  2.3% 12 4.7% 1 0.0% 0 0.0% 0 0.0% 0 13% 1 11.3% 3 0.0% 0 0.0% 0 23% 7
/ more open on Sundays

More / better leisure facilities 2.1% 11  6.4% 2 0.0% 0 0.0% 0 32% 1 1.8% 2 0.0% 0 0.0% 0 0.0% 0 23% 7
(e.g. leisure centres,

cinema, health and fitness

clubs, etc)

Better layout / shops closer 20% 11 47% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 72% 2 83% 1 23% 7
together

More / better health facilities  2.0% 11 4.7% 1 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0 83% 1 23% 7
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(e.g. doctors, dentists,
opticians, etc)
Better lighting 20% 10 0.0% 0  0.0% 0 0.0% 0  0.0% 0 25% 2 0.0% 0 0.0% 0  0.0% 0 2.8% 8
Shops - more bakers / 1.9% 10 4.7% 1 0.0% 0 0.0% 0 0.0% 0 4.7% 4 3.6% 1 14% 0 0.0% 0 12% 3
butchers / greengrocers
More / better seating areas 1.8% 9 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 51% 1 0.0% 0 27% 8
More / better range of other 1.7% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 1 0.0% 0  0.0% 0 27% 8
services (e.g. library,
hairdresser, vets etc.)
Shops - more independent 1.6% 8 0.0% 0  0.0% 0 0.0% 0 51% 1 14% 1 6.7% 2 0.0% 0  0.0% 0 1.5% 4
shops
More rubbish bins 1.4% 7 1.3% 0 0.0% 0 0.0% 0 0.6% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 7
Update / refurbish the 1.3% 7 0.0% 0 12.9% 2 0.0% 0 1.9% 0 0.0% 0 33% 1 0.0% 0  0.0% 0 12% 3
shopping area
More green / open spaces 1.3% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 7
More / better public toilets 1.2% 6 4.7% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0  0.0% 0 1.5% 4
More pedestrianised areas 1.2% 6 47% 1 0.0% 0 0.0% 0 0.6% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 12% 3
Less cheap shops 1.1% 6 4.7% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 33% 1 0.0% 0  0.0% 0 12% 3
Parking - make more 1.0% 5 0.0% 0 0.0% 0 0.0% 0 4.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 5
disabled spaces available
A shoe shop 0.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 58% 5 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Better disabled access 0.9% 5 0.0% 0 0.0% 0 0.0% 0 32% 1 0.0% 0 33% 1 0.0% 0 0.0% 0 12% 3
Less charity shops 0.8% 4 6.4% 2 0.0% 0 0.0% 0 0.0% 0 25% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less barbers / hairdressers / 0.8% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 4  0.0% 0 0.0% 0  0.0% 0 0.0% 0
nail bars / salons
Easier to get to by train 0.7% 4 11.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
More undercover shopping 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 12% 3
More / better pubs / bars 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.9% 2 51% 1 0.0% 0 0.0% 0
Easier to get to by bus 0.5% 3 47% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.9% 0 14% 0 0.0% 0 0.0% 0
Quieter / less busy 0.5% 3 47% 1 0.0% 0 1.1% 0 0.0% 0 0.0% 0 33% 1 0.0% 0  0.0% 0 0.0% 0
Better quality pavements 0.5% 3 1.3% 0 0.0% 0 0.0% 0 0.6% 0 2.1% 2 0.0% 0 0.0% 0 23% 0 0.0% 0
More road crossings 0.4% 2 4.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 1 0.0% 0  0.0% 0 0.0% 0
Less restaurants 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0 23% 0 0.0% 0
An Iceland store 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Nicer atmosphere / friendlier ~ 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0
people
A stationery store 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Shops - more shops for 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
children
Shops - more bookshops 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Easier to get to on foot 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.1% 1 0.0% 0 0.0% 0
Better train station 0.2% I 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shops - more Indian food 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
stores
Parking - wider parking 0.2% 1 0.0% 0 0.0% 0 0.0% 0 33% 1 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
spaces
Less protests in the street 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 1 0.0% 0 0.0% 0 0.0% 0
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A Hobbycraft store 0.1% 0 0.0% 0 2.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Larger M&S store 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
A department store 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
A Primark store 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reduce the number of road 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

crossings
Better quality roads 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less bookmakers 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing) 252% 134 27.8% 9 42.0% 7 68.0% 16 37.9% 8 4.5% 4 359% 9 55.6% 14 59.9% 4 214% 63
(Don't know) 79% 42 12.5% 4 30.9% 5 12.9% 3 5.6% 1 1.1% 1 64% 2 0.0% 0 23% 0 87% 26
Weighted base: 531 32 18 23 20 86 25 24 7 295
Sample: 447 24 14 45 76 102 38 29 23 96
Q11 How does your household normally travel to Darkes Lane, Potters Bar?

Those who said they visit Darkes Lane, Potters Bar “Once a year” or more often at Q07

Car / van — driver 74.0% 201 72.9% 10 100.0% 2 100.0% 1 80.3% 2 85.8% 9 46.0% 23 76.1% 20 100.0% 2 80.5% 134
Car / van — passenger 54% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.3% 1 23% 1 2.6% 1 0.0% 0 71% 12
Bus, minibus or coach 87% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 0 158% 8 20.0% 5 0.0% 0 62% 10
Bicycle 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0
Motorcycle, scooter or 2.0% 5 15.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 3

moped
Disability vehicle (e.g. 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0

mobility scooter)
Taxi 0.7% 2 11.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0 0.0% 0 0.0% 0 0.0% 0
Train 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0 0.0% 0 0.0% 0
Walk 58% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31.6% 15 13% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 2.7% 7 0.0% 0 0.0% 0 0.0% 0 19.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.1% 7
Weighted base: 272 13 2 1 2 11 49 26 2 166
Sample: 207 8 2 2 5 10 93 37 4 46
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Q12 What do you like most about Darkes Lane, Potters Bar for shopping and services? [MR]
Those who said they visit Darkes Lane, Potters Bar “Once a year” or more often at Q07

Good cafés / restaurants 343% 93 38.5% 5 0.0% 0 0.0% 0 26.9% 1 0.0% 0 15.9% 8 1.3% 0 0.0% 0 479% 79

Good pubs / bars 18.8% 51 22.9% 3 0.0% 0 0.0% 0  0.0% 0  0.0% 0 52% 3 94% 2 0.0% 0 26.0% 43

Good leisure facilities (e.g. 15.7% 43 38.5% 5 0.0% 0 50.0% 0 0.0% 0 25.0% 3 39% 2 9.4% 2 0.0% 0 183% 30
leisure centres, cinema,
health and fitness clubs,
etc)

Good market 152% 41 77.1% 10 78.6% 2 0.0% 0 26.9% 1 0.0% 0 23% 1 94% 2 0.0% 0 153% 25

Close to home 8.4% 23  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 28.9% 14 64% 2 0.0% 0 43% 7

Attractive environment / nice ~ 8.0% 22 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 48% 2 14.4% 4 34.4% 1 9.0% 15
place

Familiar / know where 6.0% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 12.2% 6 0.0% 0 0.0% 0 62% 10
everything is

Shops - good range of 5.9% 16  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1 0.0% 0 0.0% 0 91% 15
affordable shops

Clean streets / well 5.3% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 1 47% 1 0.0% 0 7.0% 12
maintained

Easy to get there by car 51% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.6% I 1.7% 1 13% 0 0.0% 0 7.0% 12

Shops - good range of bakers  4.6% 12 0.0% 0  0.0% 0 0.0% 0  0.0% 0 14.4% 2 23% 1 6.6% 2 0.0% 0 49% 8
/ butchers / greengrocers

Shops - good range of 46% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 64% 3 13.9% 4 0.0% 0 34% 6
supermarkets

Shops - good range of 'high 42% 11 15.6% 2 78.6% 2 0.0% 0 0.0% 0 0.0% 0 8.1% 4 13% 0 0.0% 0 2.1% 3
street' retailers

Good layout / shops close 41% 11 11.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 2 0.0% 0  0.0% 0 49% 8
together

Good range of other services  4.1% 11 11.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 64% 3 11.4% 3 0.0% 0 2.1% 3
(e.g. library, hairdresser,

vets etc.)

Good for a day out 4.0% 11  0.0% 0 78.6% 2 0.0% 0 0.0% 0 14.4% 2 0.0% 0 0.0% 0 46.9% 1 41% 7
Nice atmosphere / friendly 38% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.6% 1 42% 2 13% 0 0.0% 0 4.1% 7
people

Shops - good range of 37% 10 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 64% 3 13.0% 3 0.0% 0 2.1% 3
charity shops

Shops - good opening hours/  3.4% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 47% 1 0.0% 0 49% 8
open on Sundays

You can get everything you 3.2% 9 0.0% 0 0.0% 0 0.0% 0 54% 0 14.4% 2 2.6% 1 77% 2 0.0% 0 22% 4
need there

Good toilet facilities 3.0% 8 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 4.9% 8

Close to friends / relatives 2.8% 8 11.5% 1 0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 1.3% 0 0.0% 0 3.5% 6

Shops - good range of 2.7% 7 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 4.5% 2 6.6% 2 0.0% 0 2.1% 3
clothes shops

Parking - it's free 2.5% 7 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 1.8% 1 5.0% 1 0.0% 0 28% 5

Shops - good range of 2.5% 7 0.0% 0  0.0% 0 0.0% 0 0.0% 0 11.3% 1 75% 4 7.6% 2 0.0% 0 0.0% 0

non-food shops generally
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Good for financial services 2.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 3 12.4% 3 0.0% 0 0.0% 0
(e.g. banks / building

societies)

Shops - good range of 2.3% 6 0.0% 0 0.0% 0 0.0% 0 26.9% 1 0.0% 0 4.4% 2 9.4% 2 46.9% 1 0.0% 0
quality shops

Like to support local 2.1% 6 0.0% 0  0.0% 0 0.0% 0 26.9% 1 0.0% 0  0.0% 0 1.3% 0  0.0% 0 2.8% 5
businesses

Parking - it's cheap 2.1% 6 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 1.7% 1 0.0% 0  0.0% 0 29% 5

Parking - it's easy to find a 1.7% 5 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 6.5% 3 51% 1 0.0% 0 0.0% 0
space

Good bus service 1.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.7% 1 0.0% 0 0.0% 0 22% 4

Easy to get there on foot 1.7% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 22% 1 0.0% 0 0.0% 0 21% 3

Good range of health 1.6% 4 11.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 1 0.0% 0 81.3% 1 0.0% 0

services (e.g. doctors,
dentists, opticians etc.)

Shops - good range of 1.5% 4  0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.5% 0 1.3% 0  0.0% 0 21% 3
independent shops
Diverse / multi-cultural 1.3% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 21% 3
The Superdrug store 0.8% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 42% 2 0.0% 0 0.0% 0 0.0% 0
Traditional / quaint 0.7% 2 15.6% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Quiet / not too busy 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 13% 0 34.4% 1 0.0% 0
The Holland & Barrett store 0.5% 1 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 5.0% 1 0.0% 0 0.0% 0
Good seating areas 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 47% I 0.0% 0 0.0% 0
It's different 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.3% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Open / green spaces / parks 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0  0.0% 0
Good train service 0.4% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 23% 1 0.0% 0  0.0% 0 0.0% 0
Good safety / security / feel 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0  0.0% 0 0.0% 0
safe there
The Sainsbury's store 0.1% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 1.3% 0  0.0% 0 0.0% 0
The Card Factory store 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0  0.0% 0 0.0% 0
Pedestrianised areas 0.1% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.5% 0 0.0% 0  0.0% 0 0.0% 0
(Nothing) 9.8% 27 0.0% 0 21.4% 0 0.0% 0 40.9% 1 35.0% 4 19.1% 9 6.4% 2 18.7% 0 6.1% 10
(Don't know) 1.5% 4  0.0% 0 0.0% 0 50.0% 0 0.0% 0 29% 0  0.0% 0 0.0% 0  0.0% 0 21% 3
Weighted base: 272 13 2 1 2 11 49 26 2 166
Sample: 207 8 2 2 5 10 93 37 4 46
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Q13 Is there anything about Darkes Lane, Potters Bar that could be improved? [MR]
Those who said they visit Darkes Lane, Potters Bar “Once a year” or more often at Q07

Parking - make it free 11.2% 30 11.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 79% 4 6.6% 2 0.0% 0 14.1% 23
More / better cafés / 10.3% 28 15.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 2 47% 1 34.4% 1 13.3% 22
restaurants

Parking - make more spaces 87% 24 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 10.5% 5 2.6% 1 0.0% 0 10.8% 18
available

Shops - more / better range 83% 23 11.5% 1 0.0% 0 0.0% 0 0.0% 0 14.9% 2 15.0% 7 72% 2 0.0% 0 62% 10
of non-food shops

generally
Shops - more / better range 7.6% 21 15.6% 2 0.0% 0 0.0% 0  0.0% 0  0.0% 0 23% 1 0.0% 0  0.0% 0 10.6% 18
of supermarkets
Parking - make it cheaper 69% 19 11.5% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.5% 0 2.6% I 0.0% 0 99% 16
Less empty shops 6.6% 18 11.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1 6.6% 2 0.0% 0 83% 14
Less cheap shops 63% 17  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 98% 16
More / better leisure facilities 5.8% 16  0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.9% 2 0.0% 0 47% I 0.0% 0 7.8% 13
(e.g. leisure centres,
cinema, health and fitness
clubs, etc)
Better market 48% 13 27.1% 4 0.0% 0 0.0% 0 26.9% 1 0.0% 0 1.7% 1 0.0% 0  0.0% 0 49% 8
Shops - more affordable 47% 13 11.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 2 47% 1 0.0% 0 5.0% 8
shops
Better security / safety 44% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 2 0.0% 0 0.0% 0 62% 10
Improve the nightlife 42% 11 15.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0  0.0% 0 5.0% 8
Shops - more 'high street' 39% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 0 7.8% 4 11.3% 3 0.0% 0 2.1% 3
retailers
More / better seating areas 37% 10 11.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 2 0.0% 0 0.0% 0 4.1% 7

More / better range of other 3.4% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 2 0.0% 0  0.0% 0 41% 7
services (e.g. library,
hairdresser, vets etc.)

Make it more attractive / 33% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0  0.0% 0 5.0% 8
nicer environment

Shops - more / better clothes ~ 3.1% 9 11.5% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 6.6% 3 1.3% 0  0.0% 0 21% 3

shops
More / better pubs / bars 3.0% 8 11.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 3 0.0% 0 0.0% 0 2.1% 3
More / better financial 2.8% 8 0.0% 0 0.0% 0 0.0% 0  0.0% 0 25.0% 3 23% 1 13% 0 0.0% 0 2.1% 3
services (e.g. banks /
building societies)
More rubbish bins 2.8% 8 15.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 2.8% 5
Shops - more high quality 2.7% 7 11.5% 1 0.0% 0 0.0% 0 0.0% 0 14.4% 2 4.6% 2 5.0% 1 34.4% 1 0.0% 0
shops
More pedestrianised areas 2.5% 7  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.1% 7
Shops - more bakers / 2.5% 7 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 47% 1 0.0% 0 29% 5

butchers / greengrocers
Better layout / shops closer 2.3% 6  0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 34.4% 1 29% 5
together
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Cleaner streets / better 2.1% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 47% 1 0.0% 0 2.1% 3
maintained
Shops - more independent 2.0% 5 0.0% 0  0.0% 0 0.0% 0  0.0% 0 29% 0 5.1% 2 10.1% 3 0.0% 0 0.0% 0
shops
Easier to get to by car 2.0% 5 11.5% 1 0.0% 0 0.0% 0  0.0% 0 25.0% 3 24% 1 0.0% 0 0.0% 0 0.0% 0
Less betting shops 1.8% 5 11.5% 1 0.0% 0 0.0% 0 26.9% 1 0.0% 0 57% 3 0.0% 0 0.0% 0 0.0% 0
More affordable markets 1.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 5
More / better health facilities  1.6% 4 11.5% 1 0.0% 0 0.0% 0  0.0% 0  0.0% 0 34% 2 47% 1 0.0% 0 0.0% 0
(e.g. doctors, dentists,
opticians, etc)
Less takeaways 1.6% 4 15.6% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 4.6% 2 0.0% 0 0.0% 0 0.0% 0
Less traffic congestion / 1.6% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 46.9% 1 2.1% 3
improved access
Easier to get to by train 1.6% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.7% 1 0.0% 0 0.0% 0 2.1% 3
Nicer atmosphere / friendlier ~ 1.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.5% 0 0.0% 0 0.0% 0 2.1% 3
people
More undercover shopping 1.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.9% 2 0.0% 0 47% 1 46.9% 1 0.0% 0
Shops - longer opening hours  1.3% 4  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 74% 4 0.0% 0 0.0% 0 0.0% 0
/ more open on Sundays
Easier to get to by bus 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 0 1.7% 1 2.6% 1 0.0% 0 0.0% 0
Less charity shops 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.7% 2 0.0% 0 0.0% 0 0.0% 0
Less barbers / hairdressers / 0.7% 2 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 3.7% 2 0.0% 0  0.0% 0 0.0% 0
nail bars / salons
Better disabled access 0.5% 1 0.0% 0 0.0% 0 0.0% 0 26.9% I 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0
Quieter / less busy 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 13% 0 0.0% 0 0.0% 0
Better Christmas lights 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0 0.0% 0 0.0% 0
Update / refurbish the 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0 0.0% 0 0.0% 0
shopping area
Parking - longer free parking  0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0
Parking - make more 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0
disabled spaces available
Better lighting 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less cafes 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Parking - more payment 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0
methods
Better quality pavements 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0
Shops - more charity shops 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0
Easier to get to on foot 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 46.9% 1 0.0% 0
More green / open spaces 0.3% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0
Less restaurants 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0
Bring back the post office 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 0 0.0% 0 0.0% 0
Less housing being built 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0
Less vape shops 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0
Lower business rates 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing) 23.9% 65 0.0% 0 21.4% 0 50.0% 0 73.1% 2 51.5% 5 95% 5 48.8% 13 9.4% 0 23.7% 39
(Don't know) 9.9% 27 0.0% 0 78.6% 2 50.0% 0 0.0% 0 2.9% 0 33% 2 1.7% 2 94% 0 12.7% 21
Weighted base: 272 13 2 1 2 11 49 26 2 166
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Sample: 207 8 2 2 5 10 93 37 4 46

Q14 How does your household normally travel to the High Street, Potters Bar?
Those who said they visit High Street, Potters Bar “Once a year” or more often at Q07

Car / van — driver 70.6% 175 53.2% 8 78.6% 2 100.0% 1 62.0% 1 96.3% 8 46.2% 18 88.9% 16 53.1% 1 749% 121
Car / van — passenger 88% 22 13.5% 2 21.4% 0 0.0% 0 0.0% 0 0.0% 0 63% 2 1.9% 0 0.0% 0 10.2% 17
Bus, minibus or coach 85% 21 13.5% 2 0.0% 0 0.0% 0 38.0% 0 0.0% 0 19.3% 8 0.0% 0 46.9% 1 64% 10
Bicycle 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Motorcycle, scooter or 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
moped
Disability vehicle (e.g. 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 1 0.0% 0 0.0% 0 0.0% 0
mobility scooter)
Taxi 43% 11 19.8% 3 0.0% 0 0.0% 0 0.0% 0 3.7% 0 12% 0 0.0% 0 0.0% 0 42% 7
Train 1.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 3
Walk 45% 11  0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 24.2% 9 92% 2 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 1.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 3
Weighted base: 248 15 2 1 1 8 39 18 2 162
Sample: 174 9 2 2 3 9 73 26 4 46
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Q15 What do you like most about the High Street, Potters Bar for shopping and services? [MR]
Those who said they visit High Street, Potters Bar “Once a year” or more often at Q07

Good cafés / restaurants 32.6% 81 13.5% 2 0.0% 0 0.0% 0 51.7% 1 22.4% 2 16.0% 6 25.8% 5 0.0% 0 404% 65

Good pubs / bars 18.0% 45 23.4% 4  0.0% 0 0.0% 0  0.0% 0  0.0% 0 72% 3 0.0% 0  0.0% 0 23.7% 38

Good market 16.4% 41 9.9% 1 78.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.9% 1 81.3% 1 21.6% 35

Attractive environment / nice  11.4% 28 9.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1 69% 1 0.0% 0 15.1% 24
place

Shops - good range of 'high 9.0% 22 23.4% 4 0.0% 0 0.0% 0 0.0% 0  0.0% 0 15.0% 6 69% 1 0.0% 0 72% 12
street' retailers

Like to support local 89% 22 0.0% 0 0.0% 0 0.0% 0 51.7% I 0.0% 0 5.1% 2 0.0% 0 46.9% 1 11.5% 19
businesses

Close to home 7.1% 18 9.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.5% 5 16.2% 3 0.0% 0 51% 8

Good for financial services 6.7% 17 13.5% 2 0.0% 0 0.0% 0 51.7% I 0.0% 0 0.0% 0 20.7% 4  0.0% 0 6.4% 10
(e.g. banks / building
societies)

Shops - good range of 6.4% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.7% 2 53% 2 5.6% I 0.0% 0 69% 11

independent shops

Good leisure facilities (e.g. 6.2% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51.7% 4 48% 2 6.9% 1 0.0% 0 5.0% 8
leisure centres, cinema,
health and fitness clubs,
etc)

Shops - good opening hours/  5.8% 14 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 69% I 0.0% 0 81% 13
open on Sundays

Good bus service 48% 12 0.0% 0 0.0% 0 0.0% 0 38.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 71% 12

Good layout / shops close 46% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 1 69% 1 46.9% 1 51% 8
together

Close to friends / relatives 46% 11  0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.7% 1 0.0% 0 69% 1 0.0% 0 5.6% 9

Shops - good range of 44% 11 9.9% 1 78.6% 2 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0  0.0% 0 42% 7
quality shops

Good toilet facilities 3.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0  0.0% 0 5.0% 8

Easy to get there by car 3.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.7% 2 0.0% 0 1.9% 0 94% 0 42% 7

Shops - good range of 3.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 2 0.0% 0 0.0% 0 42% 7
affordable shops

Shops - good range of 3.5% 9 9.9% 1 0.0% 0 0.0% 0 0.0% 0 14.7% I 5.0% 2 37% 1 0.0% 0 21% 3
non-food shops generally

Clean streets / well 3.4% 8 19.8% 3 0.0% 0 0.0% 0 0.0% 0 13.7% 1 21% 1 0.0% 0 0.0% 0 2.1% 3
maintained

Shops - good range of 3.4% 8 0.0% 0 78.6% 2 0.0% 0 0.0% 0 18.7% 2 29% 1 37% 1 0.0% 0 21% 3
supermarkets

Good range of other services ~ 3.3% 8 99% 1 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.6% 0 97% 2 0.0% 0 3.0% 5
(e.g. library, hairdresser,

vets etc.)
Good disabled access 3.3% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 8
Good for a day out 3.2% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 1.9% 0 0.0% 0 42% 7
Familiar / know where 3.2% 8 9.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.8% 3 0.0% 0 0.0% 0 21% 3

everything is
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You can get everything you 3.2% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 65% 3 0.0% 0 34.4% 1 29% 5
need there
Shops - good range of 3.1% 8 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 2.1% 1 0.0% 0  0.0% 0 42% 7
charity shops
Good seating areas 2.8% 7 99% 1 0.0% 0 0.0% 0  0.0% 0  0.0% 0 2.1% 1 69% 1 0.0% 0 21% 3
Parking - it's easy to find a 2.4% 6 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 29% 1 0.0% 0  0.0% 0 3.0% 5
space
Delivery service 2.2% 5 13.5% 2 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 21% 3
Good range of health 1.9% 5 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 11.3% 4 1.9% 0  0.0% 0 0.0% 0
services (e.g. doctors,
dentists, opticians etc.)
Nice atmosphere / friendly 1.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 4.6% 2 6.9% 1 34.4% 1 0.0% 0
people
Easy to get there on foot 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 54% 2 1.9% 0 0.0% 0 0.0% 0
Has undercover shopping 0.8% 2 13.5% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
The Co-op store 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 74% 1 0.0% 0 0.0% 0
Diverse / multi-cultural 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 2 0.0% 0  0.0% 0 0.0% 0
The M&S store 0.4% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 23% 1 0.0% 0  0.0% 0 0.0% 0
Shops - good range of 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0
clothes shops
Shops - good range of bakers  0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0  0.0% 0 0.0% 0
/ butchers / greengrocers
Close to work / en route to 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0
work
The Radlett Centre 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.7% 0 0.0% 0 0.0% 0 94% 0 0.0% 0
The Sainsbury's store 0.2% 0 0.0% 0 21.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Parking - it's free 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 0  0.0% 0 0.0% 0
Has a post office 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.6% 0 0.0% 0 0.0% 0 0.0% 0
Open / green spaces / parks 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing) 104% 26 0.0% 0 0.0% 0 100.0% I 0.0% 0 7.5% 1 20.3% 8 16.9% 3 0.0% 0 84% 14
(Don't know) 2.4% 6 0.0% 0 0.0% 0 0.0% 0 10.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 6
Weighted base: 248 15 2 1 1 8 39 18 2 162
Sample: 174 9 2 2 3 9 73 26 4 46
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Q16 Is there anything about the High Street, Potters Bar that could be improved? [MR]
Those who said they visit High Street, Potters Bar “Once a year” or more often at Q07

More / better leisure facilities 12.5% 31  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 43% 2 0.0% 0 0.0% 0 181% 29
(e.g. leisure centres,
cinema, health and fitness

clubs, etc)

Better market 109% 27 0.0% 0  0.0% 0 0.0% 0 51.7% 1 0.0% 0  0.0% 0 16.5% 3 0.0% 0 144% 23

Improve the nightlife 9.7% 24 13.5% 2 78.6% 2 0.0% 0 0.0% 0 0.0% 0 2.9% 1 0.0% 0 34.4% 1 11.5% 19

Parking - make it free 85% 21 0.0% 0 0.0% 0 50.0% 0 0.0% 0 0.0% 0 12% 0 13.4% 2 0.0% 0 11.0% 18

More / better cafés / 83% 21 13.5% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 59% 2 6.9% I 0.0% 0 93% 15
restaurants

Less charity shops 7.4% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.6% 2 0.0% 0  0.0% 0 10.0% 16

Shops - more / better clothes  6.9% 17 9.9% 1 0.0% 0 0.0% 0 0.0% 0 18.7% 2 12.1% 5 1.9% 0 46.9% 1 51% 8
shops

Cleaner streets / better 5.8% 14 9.9% 1 0.0% 0 0.0% 0 0.0% 0 32.4% 3 21% 1 13.8% 2 0.0% 0 42% 7
maintained

Less takeaways 5.8% 14 19.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.9% 3 0.0% 0  0.0% 0 51% 8

Parking - make more spaces 5.5% 14 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 9.9% 4 3.7% 1 0.0% 0 57% 9
available

Less empty shops 5.3% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.3% 2 11.9% 5 0.0% 0  0.0% 0 42% 7

Shops - more bakers / 52% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0  0.0% 0 79% 13
butchers / greengrocers

More rubbish bins 51% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 7.1% 12

Shops - more affordable 3.9% 10 9.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 51% 8
shops

More / better range of other 39% 10 9.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 69% 1 0.0% 0 42% 7
services (e.g. library,
hairdresser, vets etc.)

Shops - more / better range 3.8% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.7% 5 0.0% 0 0.0% 0 2.7% 4
of non-food shops

generally
More / better seating areas 3.7% 9 9.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 46.9% 1 42% 7
Easier to get to by train 3.7% 9 9.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 42% 7
Better security / safety 3.7% 9 9.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 42% 7
Parking - make it cheaper 3.4% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 51% 8
Shops - more independent 3.1% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.1% 3 24.1% 4 94% 0 0.0% 0
shops
Shops - more / better range 3.1% 8 9.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 1 8.8% 2 0.0% 0 2.1% 3
of supermarkets
Shops - more high quality 2.9% 7 9.9% 1 0.0% 0 0.0% 0 0.0% 0 13.7% 1 62% 2 92% 2 34.4% 1 0.0% 0
shops
Less cheap shops 2.8% 7 13.5% 2 0.0% 0 0.0% 0  0.0% 0 19.3% 2 0.0% 0 0.0% 0 0.0% 0 2.1% 3
More undercover shopping 2.4% 6 0.0% 0  0.0% 0 0.0% 0 0.0% 0 19.3% 2 2.1% 1 0.0% 0 0.0% 0 2.1% 3
Better lighting 2.3% 6 9.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 2.1% 3
Less betting shops 2.0% 5 13.5% 2 0.0% 0 0.0% 0 51.7% 1 0.0% 0 2.9% 1 69% 1 0.0% 0 0.0% 0
More pedestrianised areas 2.0% 5 9.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 3
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More / better pubs / bars 2.0% 5 0.0% 0 0.0% 0 0.0% 0 51.7% 1 0.0% 0 2.1% 1 0.0% 0 0.0% 0 2.1% 3
More / better financial 1.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 46.9% 1 2.1% 3
services (e.g. banks /
building societies)
More / better health facilitiess ~ 1.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.7% 2 43% 2 6.9% 1 0.0% 0 0.0% 0
(e.g. doctors, dentists,
opticians, etc)
Easier to get to by bus 1.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.6% 0 0.0% 0 0.0% 0 2.1% 3
More road crossings 1.4% 4 23.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better disabled access 1.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 2.1% 3
Easier to get to on foot 1.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 3
More / better public toilets 1.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 3
Shops - more 'high street' 1.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 1 11.1% 2 0.0% 0 0.0% 0
retailers
Shops - longer opening hours  1.2% 3 13.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0
/ more open on Sundays
Less traffic congestion / 1.1% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.7% 2 23% 1 1.9% 0 0.0% 0 0.0% 0
improved access
Less barbers / hairdressers / 0.8% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 52% 2 0.0% 0 0.0% 0 0.0% 0
nail bars / salons
Nicer atmosphere / friendlier ~ 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.7% 1 2.1% 1 0.0% 0 0.0% 0 0.0% 0
people
Update / refurbish the 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 1.9% 0 0.0% 0 0.0% 0
shopping area
Better quality roads 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 1 0.0% 0 0.0% 0 0.0% 0
Make it more attractive / 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 1 0.0% 0 0.0% 0 0.0% 0
nicer environment
Better layout / shops closer 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0
together
Easier to get to by car 0.2% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34.4% 1 0.0% 0
Parking - more payment 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0
methods
Less restaurants 0.1% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0
Less cafes 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing) 21.0% 52 13.5% 2 0.0% 0 0.0% 0 48.4% 1 29.6% 2 261% 10 28.7% 5 94% 0 19.5% 32
(Don't know) 57% 14 0.0% 0 21.4% 0 50.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 84% 14
Weighted base: 248 15 2 1 1 8 39 18 2 162
Sample: 174 9 2 2 3 9 73 26 4 46
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Q17 How does your household normally travel to the High Street, Bushey?
Those who said they visit High Street, Bushey “Once a year” or more often at Q07

Car / van — driver 64.7% 204 42.5% 22 757% 26 51.0% 18 85.7% 5 75.8% 10 74.7% 6 71.7% 7 65.8% 2 70.2% 108
Car / van — passenger 87% 28 6.7% 4 12.1% 4 1.5% 1 43% 0 23% 0 14.1% 1 12.5% 1 26.9% 1 103% 16
Bus, minibus or coach 7.0% 22 15.4% 8 1.3% 0 6.1% 2 10.1% 1 11.0% 1 0.0% 0 0.0% 0 73% 0 6.0% 9
Bicycle 1.8% 6 2.9% 1 10.9% 4 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Motorcycle, scooter or 1.1% 3 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 22% 3
moped
Disability vehicle (e.g. 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
mobility scooter)
Taxi 31% 10 2.9% 1 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 12.5% 1 0.0% 0 45% 7
Train 1.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.6% 1 11.1% 1 0.0% 0 0.0% 0 22% 3
Walk 9.7% 31 29.7% 16 0.0% 0 40.0% 14  0.0% 0 23% 0 0.0% 0 3.4% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
(Don't know / varies) 2.2% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 45% 7
Weighted base: 316 52 35 36 6 13 8 10 2 154
Sample: 252 45 25 75 19 15 9 9 7 48
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Q18 What do you like most about the High Street, Bushey for shopping and services? [MR]
Those who said they visit High Street, Bushey “Once a year” or more often at Q07

Good cafés / restaurants 32.7% 103 36.5% 19 448% 16 15.7% 6 22.9% 1 21.3% 3 0.0% 0 12.5% 1 0.0% 0 374% 57
Good market 14.9% 47 163% 9 22.0% 8 3.8% 1 0.0% 0 8.6% 1 11.1% 1 24.9% 2 26.9% 1 159% 24
Good pubs / bars 11.0% 35 12.4% 7 9.3% 3 0.7% 0 0.0% 0 0.0% 0 11.1% 1 0.0% 0 0.0% 0 15.6% 24
Good leisure facilities (e.g. 9.4% 30 3.9% 2 0.0% 0 0.0% 0  0.0% 0 11.7% 2 262% 2 30.0% 3 0.0% 0 13.7% 21

leisure centres, cinema,
health and fitness clubs,
etc)
Good for financial services 9.1% 29 0.8% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 26.2% 2 12.5% 1 0.0% 0 159% 24
(e.g. banks / building

societies)

Attractive environment / nice  8.0% 25 7.5% 4  0.0% 0 0.7% 0 19.2% 1 8.6% 1 262% 2 12.5% 1 73% 0 10.0% 15
place

Good for a day out 7.0% 22 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.1% 2 11.1% 1 0.0% 0 0.0% 0 12.8% 20
Nice atmosphere / friendly 62% 20 0.8% 0 0.0% 0 59% 2 0.0% 0 14.4% 2 0.0% 0 0.0% 0 0.0% 0 9.8% 15
people

Good range of other services  6.0% 19 52% 3 0.0% 0 8.6% 3 85% 1 0.0% 0 15.1% 1 0.0% 0 0.0% 0 7.5% 12
(e.g. library, hairdresser,

vets etc.)

Shops - good range of 58% 18 10.6% 6 6.3% 2 0.0% 0 0.0% 0 23% 0 0.0% 0 24.9% 2 36.6% 1 45% 7
clothes shops

Like to support local 55% 17 1.5% 4 11.1% 4 34% 1 10.8% 1 12.1% 2 222% 2 0.0% 0 36.6% 1 22% 3
businesses

Shops - good range of 53% 17 54% 3 63% 2 51% 2 0.0% 0 14.4% 2 11.1% 1 0.0% 0 73% 0 45% 7
independent shops

Quiet / not too busy 49% 15 7.9% 4 59% 2 29% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 53% 8
Close to home 48% 15 10.1% 5 0.0% 0 26.2% 9 22% 0 23% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Good range of health 46% 15 6.0% 3 0.0% 0 43% 2 0.0% 0 0.0% 0  0.0% 0 17.5% 2 0.0% 0 53% 8
services (e.g. doctors,

dentists, opticians etc.)

You can get everything you 45% 14 2.9% 1 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 17.5% 2 0.0% 0 69% 11
need there

Shops - good range of 41% 13 11.1% 6 0.0% 0 45% 2 0.0% 0 0.0% 0 11.1% 1 12.5% 1 0.0% 0 22% 3
charity shops

Shops - good range of 'high 4.0% 13 6.7% 4 0.0% 0 0.7% 0 0.0% 0 0.0% 0 11.1% 1 12.5% 1 0.0% 0 4.5% 7
street' retailers

Close to work / en route to 3.7% 12 3.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.4% 1 0.0% 0 54% 8
work

Shops - good range of 3.4% 11 0.8% 0 13% 0 58% 2 22% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 51% 8
non-food shops generally

Shops - good range of 34% 11 0.0% 0 6.5% 2 0.7% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 53% 8
quality shops

Shops - good range of 3.4% 11 0.0% 0 63% 2 0.0% 0 0.0% 0 11.7% 2 0.0% 0 0.0% 0  0.0% 0 45% 7
affordable shops

Familiar / know where 3.1% 10 0.0% 0 13% 0 3.6% 1 11.1% 1 23% 0 11.1% 1 12.5% 1 73% 0 3.0% 5
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everything is

Easy to get there by car 2.6% 8 0.0% 0  0.0% 0 0.0% 0  0.0% 0 11.7% 2 15.1% 1 0.0% 0  0.0% 0 3.6% 6

Shops - good opening hours/  2.5% 8 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 15.1% 1 0.0% 0  0.0% 0 45% 7
open on Sundays

Close to friends / relatives 2.5% 8 57% 3 7.6% 3 0.0% 0 43% 0 11.0% 1 0.0% 0 0.0% 0 26.9% 1 0.0% 0

Clean streets / well 2.5% 8 29% 1 0.0% 0 1.5% 1 0.0% 0 8.6% 1 0.0% 0 12.5% 1 0.0% 0 22% 3
maintained

Shops - good range of bakers  2.2% 7  0.0% 0 63% 2 27% 1 0.0% 0 23% 0 0.0% 0 0.0% 0  0.0% 0 22% 3
/ butchers / greengrocers

Good layout / shops close 2.1% 7  0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0 11.1% 1 12.5% 1 73% 0 22% 3
together

Parking - it's easy to find a 2.0% 6 0.8% 0 1.3% 0 1.5% I 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 5
space

Shops - good range of 1.8% 6 0.8% 0 0.0% 0 43% 2 0.0% 0 23% 0 0.0% 0 0.0% 0 0.0% 0 22% 3
supermarkets

Has undercover shopping 1.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.5% 1 0.0% 0 22% 3

Traditional / quaint 1.4% 4 4.0% 2 1.3% 0 51% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0

Good toilet facilities 1.1% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 22% 3

The Mavis of Bushey store 0.8% 3 0.0% 0 0.0% 0 3.8% 1 22% 0 92% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Good disabled access 0.7% 2 29% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 36.6% 1 0.0% 0

Diverse / multi-cultural 0.5% 1 29% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0

Good bus service 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.6% 1

Parking - it's free 0.3% 1 0.8% 0 1.3% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Parking - it's cheap 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.1% 1 0.0% 0  0.0% 0 0.0% 0

Open / green spaces / parks 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26.9% 1 0.0% 0

Shops - good range of DIY 0.1% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
shops

Easy to get there on foot 0.1% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Has a post office 0.1% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bushey Museum and Art 0.1% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Gallery

Clean air 0.1% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Good for window shopping 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 0 0.0% 0  0.0% 0 0.0% 0

(Nothing) 11.8% 37 14.7% 8 12.4% 4 17.6% 6 38.3% 2 13.9% 2 0.0% 0 34% 0 73% 0 93% 14

(Don't know) 2.3% 7  0.8% 0 12.4% 4 34% 1 0.0% 0 0.0% 0 11.1% 1 34% 0 0.0% 0 0.0% 0

Weighted base: 316 52 35 36 6 13 8 10 2 154

Sample: 252 45 25 75 19 15 9 9 7 48
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Q19 Is there anything about the High Street, Bushey that could be improved? [MR]
Those who said they visit High Street, Bushey “Once a year” or more often at Q07

Parking - make more spaces  12.1% 38 11.9% 6 28.9% 10 14.1% 5 0.0% 0  0.0% 0  0.0% 0 0.0% 0 7.3% 0 10.8% 17
available

Parking - make it free 9.5% 30 15.5% 8 22.0% 8 24.8% 9 11.1% 1 23% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 4

More / better cafés / 9.1% 29 47% 2 0.0% 0 72% 3 10.8% 1 0.0% 0 15.1% 1 0.0% 0 0.0% 0 143% 22
restaurants

Better market 71% 22 2.9% 1 4.6% 2 0.0% 0 10.8% 1 0.0% 0 0.0% 0 12.5% 1 0.0% 0 114% 17

Less charity shops 64% 20 3.9% 2 0.0% 0 0.0% 0 0.0% 0 8.6% 1 11.1% 1 12.5% 1 0.0% 0 97% 15

Less cheap shops 62% 19 13.5% 7 0.0% 0 27% 1 0.0% 0 0.0% 0 15.1% 1 0.0% 0 0.0% 0 67% 10

Shops - more / better range 5.8% 18 5.7% 3 0.0% 0 0.7% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 9.7% 15
of supermarkets

Shops - more / better range 53% 17 0.0% 0 6.5% 2 64% 2 0.0% 0 11.7% 2 11.1% 1 17.5% 2 0.0% 0 53% 8
of non-food shops
generally

Shops - more affordable 47% 15 2.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17.5% 2 0.0% 0 7.6% 12
shops

Shops - more high quality 47% 15 0.0% 0 0.0% 0 29% 1 22% 0 11.7% 2 222% 2 0.0% 0  0.0% 0 69% 11
shops

Make it more attractive / 43% 14 0.0% 0 6.5% 2 1.5% 1 0.0% 0 20.3% 3 0.0% 0 12.5% 1 0.0% 0 45% 7

nicer environment
Shops - more independent 4.2% 13 0.0% 0 0.0% 0 3.6% 1 22% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.7% 12

shops
More pedestrianised areas 3.6% 11 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 67% 10
Better security / safety 36% 11 6.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.1% 1 0.0% 0 0.0% 0 45% 7
Parking - make it cheaper 35% 11 85% 4 10.9% 4 6.7% 2 0.0% 0 23% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Less empty shops 32% 10 0.8% 0 0.0% 0 0.0% 0 10.8% 1 0.0% 0 11.1% 1 0.0% 0 0.0% 0 53% 8
More / better leisure facilities 3.2% 10 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.5% 1 26.9% 1 53% 8

(e.g. leisure centres,

cinema, health and fitness

clubs, etc)
More / better pubs / bars 31% 10 0.0% 0 4.6% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 53% 8

Shops - longer opening hours ~ 2.6% 8 2.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.5% 36.6% 1 3.0% 5

/ more open on Sundays

Cleaner streets / better 2.5% 8 3.6% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0 26.2% 2 0.0% 0 26.9% 1 22% 3
maintained
Shops - more bakers / 2.5% 8 3.8% 2 1.3% 0 44% 2 0.0% 0 23% 0 0.0% 0 0.0% 0 0.0% 0 22% 3

butchers / greengrocers

More / better range of other 2.4% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.1% 1 0.0% 0 0.0% 0 45% 7
services (e.g. library,
hairdresser, vets etc.)

Better layout / shops closer 2.4% 7 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 26.9% 1 45% 7
together

More / better health facilities  2.1% 7 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 26.2% 2 12.5% 1 0.0% 0 22% 3
(e.g. doctors, dentists,
opticians, etc)
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Less traffic congestion / 2.0% 6  4.6% 2 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 3
improved access
Improve the nightlife 2.0% 6 2.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 5
Easier to get to on foot 1.7% 5 3.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 3
Quieter / less busy 1.6% 5 0.8% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 11.1% 1 0.0% 0 0.0% 0 22% 3
More road crossings 1.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 5
More / better public toilets 1.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 5
Easier to get to by car 1.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.1% 1 0.0% 0 0.0% 0 22% 3
More / better financial 1.2% 4  0.8% 0 0.0% 0 0.0% 0 10.8% 1 14.4% 2 0.0% 0 0.0% 0 36.6% 1 0.0% 0

services (e.g. banks /
building societies)

More rubbish bins 1.1% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 3
More green / open spaces 1.1% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 3
Less takeaways 1.0% 3 39% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 12.5% I 0.0% 0 0.0% 0
Easier to get to by train 0.9% 3 39% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 11.1% 1 0.0% 0 0.0% 0 0.0% 0
Better disabled access 0.9% 3 2.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.5% 1 0.0% 0 0.0% 0
Less betting shops 0.8% 3 29% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.1% 1 0.0% 0  0.0% 0 0.0% 0
Update / refurbish the 0.8% 3 29% 1 0.0% 0 0.0% 0  0.0% 0 8.6% I 0.0% 0 0.0% 0  0.0% 0 0.0% 0

shopping area
Nicer atmosphere / friendlier ~ 0.8% 3 48% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
people

Parking - more payment 0.6% 2 3.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
methods
More undercover shopping 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.1% 1 0.0% 0 36.6% 1 0.0% 0
Better lighting 0.5% 1 29% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shops - more 'high street' 0.4% 1 0.0% 0 0.0% 0 3.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
retailers
Less estate agents 0.4% 1 0.0% 0 0.0% 0 3.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less barbers / hairdressers / 0.4% 1 0.0% 0 0.0% 0 3.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
nail bars / salons
Better quality roads 0.4% 1 08% 0 0.0% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Larger M&S store 0.3% 1 0.0% 0 0.0% 0 29% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Larger Waitrose store 0.3% 1 0.0% 0 0.0% 0 29% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Less vape shops 0.2% 1 0.0% 0 0.0% 0 0.0% 0 10.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Easier to get to by bus 0.1% 0 0.0% 0 1.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less restaurants 0.1% 0 0.0% 0 1.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Lower prices in the Budgens  0.1% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
store
Parking - longer time slots 0.1% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More recycling containers 0.1% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing) 244% 77 29.3% 15 17.3% 6 28.3% 10 47.8% 3 582% 8 14.1% 1 45.1% 4 29.2% 1 18.6% 29
(Don't know) 89% 28 9.6% 5 27.9% 10 6.8% 2 15.4% 1 47% 1 0.0% 0 0.0% 0 0.0% 0 6.0% 9
Weighted base: 316 52 35 36 6 13 8 10 2 154
Sample: 252 45 25 75 19 15 9 9 7 48
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Q20 How does your household normally travel to High Road, Bushey Heath?
Those who said they visit High Road, Bushey Heath “Once a year” or more often at Q07

Car / van — driver 67.8% 179 527% 21 71.1% 15 53.7% 20 75.0% 1 85.5% 7 59.2% 4 85.0% 7 73.1% 2 73.6% 102
Car / van — passenger 47% 12 5.0% 2 84% 2 21% 1 0.0% 0  0.0% 0 27.2% 2 15.0% 1 26.9% 1 3.1% 4
Bus, minibus or coach 6.3% 17 2.0% 1 2.1% 0 53% 2 251% 0 14.5% 1 0.0% 0 0.0% 0 0.0% 0 8.5% 12
Bicycle 2.2% 6 5.1% 2 18.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Motorcycle, scooter or 0.6% 1 37% 1 0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
moped
Disability vehicle (e.g. 1.9% 5 37% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 3
mobility scooter)
Taxi 1.4% 4 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 25% 3
Train 39% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 74% 10
Walk 9.9% 26 27.7% 11 0.0% 0 382% 14  0.0% 0  0.0% 0 13.6% 1 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
(Don't know / varies) 1.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 25% 3
Weighted base: 264 40 21 38 2 8 6 8 2 139
Sample: 205 34 13 74 8 9 7 7 7 46
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Q21 What do you like most about High Road, Bushey Heath for shopping and services? [MR]
Those who said they visit High Road, Bushey Heath “Once a year” or more often at Q07

Good cafés / restaurants 21.6% 57 20.6% 8 47.6% 10 10.4% 4 54.5% 1 242% 2 0.0% 0 15.0% 1 342% 1 21.5% 30

Good market 142% 37 18.9% 8 47.8% 10 2.6% 1 34.1% 1 0.0% 0 13.6% 1 15.0% 1 0.0% 0 11.6% 16

Attractive environment / nice 11.3% 30 11.2% 4 0.0% 0 0.7% 0 6.8% 0 32.8% 3 0.0% 0 15.0% 1 73% 0 15.1% 21
place

Nice atmosphere / friendly 10.4% 27 4.7% 2 10.9% 2 43% 2 0.0% 0 39.1% 3 0.0% 0 0.0% 0 0.0% 0 13.3% 19
people

Good range of health 10.3% 27  0.0% 0 2.1% 0 49% 2 0.0% 0 39% 0 27.2% 2 15.0% 1 36.6% 1 15.0% 21

services (e.g. doctors,

dentists, opticians etc.)

Good range of other services  9.4% 25 12.5% 5 0.0% 0 62% 2 0.0% 0 0.0% 0 18.5% 1 15.0% 1 0.0% 0 10.8% 15
(e.g. library, hairdresser,

vets etc.)

Good for financial services 69% 18 8.8% 4 0.0% 0 0.0% 0 34.1% 1 14.5% 1 13.6% 1 15.0% 1 26.9% 1 74% 10
(e.g. banks / building

societies)

Shops - good range of 'high 68% 18 5.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.6% 1 0.0% 0  0.0% 0 10.8% 15
street' retailers

Like to support local 65% 17 51% 2 0.0% 0 2.6% 1 0.0% 0 24.2% 2 0.0% 0 0.0% 0 26.9% 1 84% 12
businesses

Parking - it's easy to find a 63% 17 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 13.6% 1 21.0% 2 0.0% 0 98% 14
space

Shops - good range of 62% 16 7.5% 3 0.0% 0 4.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 73% 0 82% 11
independent shops

Shops - good range of bakers  6.2% 16 2.0% 1 0.0% 0 83% 3 6.8% 0 0.0% 0 13.6% 1 15.0% 1 36.6% 1 6.8% 9
/ butchers / greengrocers

Shops - good range of 6.1% 16 58% 2 0.0% 0 62% 2 0.0% 0 15.5% 1 0.0% 0 0.0% 0 0.0% 0 74% 10
non-food shops generally
Good for a day out 6.0% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.6% 1 0.0% 0 0.0% 0 10.8% 15

Good leisure facilities (e.g. 5.4% 14 3.7% 1 0.0% 0 2.6% 1 0.0% 0 0.0% 0 13.6% 1 51.0% 4 0.0% 0 49% 7
leisure centres, cinema,
health and fitness clubs,

etc)
Shops - good range of 4.7% 13 4.7% 2 0.0% 0 63% 2 6.8% 0 0.0% 0 0.0% 0 15.0% 1 0.0% 0 49% 7
charity shops
Good pubs / bars 4.5% 12 5.1% 2 7.8% 2 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 58% 8
Close to home 3.7% 10 3.7% 1 0.0% 0 22.0% 8 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Easy to get there by car 3.6% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.7% 2 0.0% 0 0.0% 0 0.0% 0 58% 8
Clean streets / well 3.5% 9 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 30.0% 2 0.0% 0 4.9% 7
maintained
Good layout / shops close 3.4% 9 0.0% 0 0.0% 0 2.6% 1 0.0% 0 0.0% 0 18.5% 1 0.0% 0 0.0% 0 49% 7
together
Diverse / multi-cultural 3.0% 8 0.0% 0 0.0% 0 0.7% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0 36.6% 1 49% 7
Shops - good range of 3.0% 8 3.7% 1 7.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 5
affordable shops
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Close to friends / relatives 2.9% 8 3.7% 1 0.0% 0 3.6% 1 0.0% 0 3.9% 0  0.0% 0 0.0% 0 7.3% 0 3.1% 4

Shops - good range of 2.8% 7  0.0% 0 21.6% 4 4.1% 2 6.8% 0  0.0% 0 18.5% 1 0.0% 0  0.0% 0 0.0% 0
quality shops

Shops - good range of 2.7% 7 6.1% 2 0.0% 0 12.6% 5 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
supermarkets

Familiar / know where 2.6% 7 47% 2 0.0% 0 1.4% 1 0.0% 0 20.3% 2 272% 2 0.0% 0 7.3% 0 0.7% 1
everything is

Shops - good range of 2.6% 7  0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 13.6% 1 30.0% 2 0.0% 0 25% 3

clothes shops

Close to work / en route to 1.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 35% 5
work

Good train service 1.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.4% 5
Shops - good opening hours/  1.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.6% 1 0.0% 0 0.0% 0 2.5% 3
open on Sundays

Easy to get there on foot 1.5% 4  0.0% 0 0.0% 0 1.4% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 3
Easier to compare goods 1.4% 4 51% 2 0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 21.0% 2 0.0% 0 0.0% 0
online
Traditional / quaint 1.4% 4 37% 1 10.9% 2 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Good bus service 1.4% 4  0.0% 0 0.0% 0 0.7% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 25% 3
Open / green spaces / parks 1.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 3
Good seating areas 1.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 25% 3
Good disabled access 1.3% 3 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 25% 3
You can get everything you 1.2% 3 0.0% 0 0.0% 0 1.4% I 0.0% 0 34.1% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
need there
Delivery service 0.8% 2 51% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Parking - it's cheap 0.8% 2 51% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Shops - good range of kosher  0.7% 2 1.0% 0 0.0% 0 3.6% I 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
stores
The Tesco store 0.6% 1 0.0% 0 0.0% 0 0.7% 0  0.0% 0 15.5% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0
The Budgens store 0.2% 1 0.0% 0 0.0% 0 1.4% I 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Parking - it's free 0.2% 0 0.0% 0 2.1% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Quiet / not too busy 0.2% 0 1.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Good pavements 0.1% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
It's different 0.1% 0 0.0% 0 0.0% 0 0.0% 0 6.8% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
(Nothing) 10.0% 26 11.0% 4  0.0% 0 23.6% 9 31.9% 1 3.9% 0  0.0% 0 4.1% 0 14.6% 0 83% 12
(Don't know) 1.1% 3 37% 1 0.0% 0 1.4% I 0.0% 0 0.0% 0 13.6% 1 0.0% 0  0.0% 0 0.0% 0
Weighted base: 264 40 21 38 2 8 6 8 2 139
Sample: 205 34 13 74 8 9 7 7 7 46
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Q22 Is there anything about High Road, Bushey Heath that could be improved? [MR]
Those who said they visit High Road, Bushey Heath “Once a year” or more often at Q07

Parking - make more spaces 8.4% 22 10.8% 4 21.9% 5 12.6% 5 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 6.1% 8
available

More / better cafés / 81% 21 3.7% 1 0.0% 0 3.4% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 13.3% 19
restaurants

Better market 7.8% 21 10.1% 4  7.8% 2 0.0% 0 34.1% 1 19.7% 2 0.0% 0 15.0% 1 0.0% 0 83% 12

Parking - make it free 74% 20 8.1% 3 322% 7 14.9% 6 6.8% 0 3.9% 0  0.0% 0 0.0% 0  0.0% 0 2.6% 4

Shops - more high quality 7.1% 19 3.7% 1 0.0% 0 3.4% 1 0.0% 0 0.0% 0 13.6% 1 0.0% 0  0.0% 0 10.9% 15
shops

More / better leisure facilities  6.7% 18  3.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.0% 1 0.0% 0 10.8% 15
(e.g. leisure centres,
cinema, health and fitness
clubs, etc)

More / better range of other 6.2% 16  0.0% 0 0.0% 0 2.6% 1 0.0% 0 14.5% 1 0.0% 0 15.0% 1 0.0% 0 93% 13
services (e.g. library,
hairdresser, vets etc.)

Less charity shops 6.1% 16 5.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.6% 1 21.0% 2 0.0% 0 83% 12
Less empty shops 57% 15 3.7% 1 0.0% 0 0.7% 0 0.0% 0 0.0% 0 27.2% 2 15.0% 1 0.0% 0 74% 10
Shops - more independent 4.4% 12 0.0% 0  0.0% 0 83% 3 0.0% 0 0.0% 0  0.0% 0 0.0% 0 73% 0 59% 8
shops
Improve the nightlife 43% 11 3.7% 1 78% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.0% 1 0.0% 0 49% 7
Shops - more / better range 38% 10 3.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 27.2% 2 0.0% 0 0.0% 0 49% 7
of supermarkets
More pedestrianised areas 3.7% 10 7.5% 3 0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 49% 7
Shops - more 'high street' 37% 10 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.8% 9
retailers
Parking - make it cheaper 36% 10 5.1% 2 21.2% 4 57% 2 34.1% 1 3.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More / better financial 3.5% 9 0.0% 0 0.0% 0 2.1% 1 0.0% 0 19.7% 2 0.0% 0 0.0% 0 0.0% 0 49% 7
services (e.g. banks /
building societies)
Less takeaways 3.5% 9 51% 2 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 49% 7
Less betting shops 3.4% 9 0.0% 0 0.0% 0 2.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 58% 8
Shops - more / better range 3.4% 9 0.0% 0  0.0% 0 42% 2 0.0% 0 20.3% 2 18.5% 1 15.0% 1 0.0% 0 25% 3
of non-food shops
generally
More / better pubs / bars 32% 8 3.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 49% 7
Shops - longer opening hours  2.8% 7 3.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.0% 2 26.9% 1 25% 3
/ more open on Sundays
Shops - more bakers / 2.7% 7 0.0% 0 7.8% 2 0.0% 0 0.0% 0 0.0% 0 13.6% 1 0.0% 0 0.0% 0 34% 5
butchers / greengrocers
Better disabled access 2.6% 7 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 49% 7
More / better health facilities ~ 2.6% 7 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 49% 7
(e.g. doctors, dentists,
opticians, etc)
Make it more attractive / 2.6% 7 3.7% 1 10.9% 2 07% 0 0.0% 0 14.5% 1 27.2% 2 0.0% 0 0.0% 0 0.0% 0
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nicer environment

Less cheap shops 2.4% 6 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 13.6% 1 15.0% 1 36.6% 1 25% 3

More / better seating areas 2.3% 6 3.7% 1 0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 3.4% 5

Cleaner streets / better 2.2% 6 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 15.0% 1 36.6% 1 25% 3
maintained

Update / refurbish the 2.2% 6 0.0% 0  0.0% 0 0.0% 0  0.0% 0 14.5% 1 18.5% 1 0.0% 0  0.0% 0 25% 3
shopping area

More undercover shopping 2.1% 6 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 13.6% 1 0.0% 0  0.0% 0 3.4% 5

More rubbish bins 1.9% 5 37% 1 0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 25% 3

Easier to get to by car 1.9% 5 37% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 25% 3

Nicer atmosphere / friendlier ~ 1.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 18.5% 1 0.0% 0 0.0% 0 25% 3
people

Quieter / less busy 1.6% 4 0.0% 0 0.0% 0 0.7% 0 34.1% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 25% 3

Better security / safety 1.5% 4 7.7% 3 0.0% 0 2.6% I 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Better lighting 1.5% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 26.9% 1 25% 3

Parking - make more 1.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 2.6% 4
disabled spaces available

More road crossings 1.3% 4  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 27.2% 2 15.0% 1 26.9% 1 0.0% 0

Easier to get to by bus 1.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 3

Shops - more affordable 0.9% 2 37% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 13.6% 1 0.0% 0 0.0% 0 0.0% 0
shops

Less traffic congestion / 0.8% 2 47% 2 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
improved access

Better layout / shops closer 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.7% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0
together

More / better public toilets 0.6% 1 37% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0

Parking - longer time slots 0.4% 1 0.0% 0 0.0% 0 27% I 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0

A Tesco store 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.7% 1

A Sainsbury's store 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.7% 1

Shops - more / better clothes ~ 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 36.6% 1 0.0% 0
shops

A stationery store 0.1% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0

Parking - more payment 0.1% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
methods

Better quality roads 0.1% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0

Better Christmas lights 0.1% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0

Less cafes 0.1% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0

(Nothing) 26.7% 71 28.3% 11 12.6% 3 43.3% 16 59.1% 1 41.7% 3 13.6% 1 34.0% 3 29.2% 1 227% 32

(Don't know) 89% 24 14.9% 6 36.5% 8 6.0% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 5.6% 8

Weighted base: 264 40 21 38 2 8 6 8 2 139

Sample: 205 34 13 74 8 9 7 7 7 46
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Q23 How does your household normally travel to Radlett?
Those who said they visit Radlett “Once a year” or more often at Q07

Car / van — driver 68.0% 183 59.8% 8 79.5% 15 90.7% 15 46.2% 12 88.7% 31 75.5% 5 73.0% 12 79.6% 11 602% 72
Car / van — passenger 87% 23 14.7% 2 11.7% 2 77% 1 4.6% 1 62% 2 0.0% 0 17.7% 3 192% 3 13% 9
Bus, minibus or coach 4.5% 12 14.7% 2 0.0% 0 0.0% 0 2.8% 1 0.9% 0 12.2% 1 74% 1 0.0% 0 57% 7
Bicycle 0.6% 1 10.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Motorcycle, scooter or 1.3% 3 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 29% 3
moped
Disability vehicle (e.g. 1.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 3
mobility scooter)
Taxi 38% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 86% 10
Train 1.8% 5 0.0% 0 0.0% 0 1.5% 0 0.0% 0 0.9% 0 12.2% 1 0.0% 0 0.0% 0 29% 3
Walk 51% 14 0.0% 0 0.0% 0 0.0% 0 45.9% 12 3.4% 1 0.0% 0 2.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
(Don't know / varies) 50% 13 0.0% 0 8.7% 2 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 12% 0 9.6% 12
Weighted base: 269 14 18 17 26 35 7 17 14 120
Sample: 295 14 16 27 91 38 10 20 41 38
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Q24 What do you like most about Radlett for shopping and services? [MR]
Those who said they visit Radlett “Once a year” or more often at Q07

Good cafés / restaurants 25.7% 69 382% 5 572% 11 25.9% 4 142% 4 30.3% 11 0.0% 0 12.3% 2 12.9% 2 253% 30
Good market 12.1% 33 25.5% 4  0.0% 0 57% 1 2.5% 1 0.0% 0 41.1% 3 0.0% 0 43% 1 20.1% 24
Attractive environment / nice  8.4% 23 0.0% 0 0.0% 0 1.5% 0 9.1% 2 34% 1 0.0% 0 7.4% 1 0.0% 0 14.5% 17
place
Shops - good range of 81% 22 14.7% 2 11.9% 2 0.0% 0 7.0% 2 15.7% 6 16.6% 1 94% 2 47% 1 57% 7
quality shops
Good range of health 77% 21 20.6% 3 24% 0 62% I 05% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 13.5% 16
services (e.g. doctors,
dentists, opticians etc.)
Good for a day out 6.9% 19 10.8% 1 11.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.6% 15
Easy to get there by car 6.8% 18 0.0% 0 11.9% 2 0.0% 0 0.0% 0 7.5% 3 0.0% 0 0.0% 0 0.0% 0 11.3% 14
Good pubs / bars 6.8% 18 10.8% 1 0.0% 0 0.0% 0 0.0% 0 4.0% 1 24.5% 2 32.4% 5 10.3% 1 57% 7
Good leisure facilities (e.g. 6.7% 18 2.9% 0 0.0% 0 0.0% 0 0.5% 0 09% 0 0.0% 0 7.4% 1 73% 1 12.5% 15
leisure centres, cinema,
health and fitness clubs,
etc)
Familiar / know where 6.0% 16 0.0% 0 0.0% 0 1.5% 0 6.0% 2 32% 1 28.9% 2 0.0% 0 7.1% 1 8.6% 10
everything is
Close to home 6.0% 16  0.0% 0 0.0% 0 62% 1 37.2% 10 43% 2 33% 0 11.4% 2 10.6% 1 0.0% 0

Parking - it's easy to find a 5.7% 15 2.9% 0 24% 0 3.1% 1 5.6% 1 12.1% 4 33% 0 0.0% 0 152% 2 48% 6
space

Shops - good range of 'high 54% 14 0.0% 0 0.0% 0 6.1% 1 0.0% 0 0.0% 0 24.5% 2 74% 1 12% 0 86% 10
street' retailers

Shops - good range of bakers  5.1% 14 0.0% 0 0.0% 0 0.0% 0 2.0% 1 95% 3 122% 1 2.0% 0 6.7% 1 65% 8
/ butchers / greengrocers

Shops - good range of 45% 12 29.4% 4 0.0% 0 6.1% 1 0.0% 0 7.8% 3 0.0% 0 0.0% 0 55% 1 29% 3
clothes shops

Shops - good range of 43% 12 59% 1 24% 0 15.6% 3 4.0% 1 6.0% 2 15.6% 1 7.9% 1 15.5% 2 0.0% 0
independent shops

Shops - good range of 42% 11  0.0% 0 0.0% 0 0.0% 0 1.0% 0 7.8% 3 0.0% 0 7.4% 1 0.0% 0 57% 7
charity shops

Nice atmosphere / friendly 41% 11 10.8% 1 0.0% 0 7.7% 1 10.3% 3 9.5% 3 0.0% 0 74% 1 73% 1 0.0% 0
people

Close to friends / relatives 40% 11  0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.4% 2 12.2% 1 0.0% 0 12% 0 6.8% 8
Good for financial services 3.4% 9 14.7% 2 0.0% 0 0.0% 0 25% 1 6.0% 2 122% 1 0.0% 0 1.2% 0 29% 3
(e.g. banks / building

societies)

Shops - good range of 3.4% 9 0.0% 0 0.0% 0 0.0% 0 8.1% 2 09% 0 33% 0 0.0% 0 59% 1 47% 6
supermarkets

Shops - good range of 3.3% 9 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 12.2% 1 0.0% 0 0.0% 0 6.8% 8
affordable shops

Good range of other services ~ 3.2% 9  0.0% 0 0.0% 0 15% 0 1.0% 0 7.7% 3 12.2% 1 0.0% 0 82% 1 29% 3
(e.g. library, hairdresser,
vets etc.)
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Shops - good range of 3.1% 8 13.7% 2 0.0% 0 0.0% 0 55% 1 42% 2 0.0% 0 11.4% 2 47% 1 0.8% 1
non-food shops generally

Traditional / quaint 3.0% 8 0.0% 0  0.0% 0 3.1% 1 0.0% 0 1.7% 1 0.0% 0 0.0% 0  0.0% 0 57% 7

Pedestrianised areas 2.6% 7 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 57% 7

Like to support local 2.5% 7  0.0% 0 11.9% 2 8.0% 1 1.0% 0  0.0% 0  0.0% 0 17.7% 3 0.0% 0 0.0% 0
businesses

Parking - it's cheap 2.5% 7 14.7% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 3.9% 5

Good layout / shops close 2.5% 7  0.0% 0 11.9% 2 0.0% 0  0.0% 0 0.9% 0 0.0% 0 0.0% 0 4.7% 1 29% 3
together

Clean streets / well 2.2% 6 0.0% 0  0.0% 0 0.0% 0  0.0% 0 3.4% 1 0.0% 0 7.4% 1 0.0% 0 29% 3
maintained

Open / green spaces / parks 2.2% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 1 0.0% 0 0.0% 0 0.0% 0 3.9% 5

Good bus service 1.8% 5 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 4.0% 5

Quiet / not too busy 1.8% 5 0.0% 0 0.0% 0 0.0% 0 2.6% I 0.0% 0 0.0% 0 0.0% 0 43% 1 29% 3

The Radlett Centre 1.7% 5 0.0% 0 24% 0 1.5% 0 0.5% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 4

Good safety / security / feel 1.3% 3 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 29% 3
safe there

Good toilet facilities 1.3% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 29% 3

Easy to get there on foot 1.1% 3 10.8% 1 0.0% 0 0.0% 0 58% 2 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0

Shops - good opening hours/  1.0% 3 0.0% 0 0.0% 0 0.0% 0 2.5% I 0.0% 0 0.0% 0 7.4% I 59% 1 0.0% 0
open on Sundays

You can get everything you 0.9% 2 0.0% 0  0.0% 0 0.0% 0 59% 2 0.0% 0 0.0% 0 0.0% 0 6.1% 1 0.0% 0
need there

Good disabled access 0.9% 2 10.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.2% 1 0.0% 0  0.0% 0 0.0% 0

Parking - it's free 0.7% 2 0.0% 0 24% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 93% 1 0.0% 0

Has undercover shopping 0.6% 1 10.8% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0

Diverse / multi-cultural 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.2% 1 0.0% 0  0.0% 0 0.0% 0

Close to work / en route to 0.3% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 12.2% 1 0.0% 0  0.0% 0 0.0% 0
work

It's different 0.2% 0 29% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0

The Tesco store 0.1% 0 0.0% 0 0.0% 0 1.5% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0

The Budgens store 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0

(Nothing) 9.1% 24 0.0% 0 7.1% 1 10.8% 2 11.4% 3 14.0% 5 0.0% 0 23.7% 4 10.8% 2 6.5% 8

(Don't know) 4.6% 12 0.0% 0 0.0% 0 14.0% 2 0.0% 0 0.9% 0  0.0% 0 7.4% 1 2.4% 0 6.8% 8

Weighted base: 269 14 18 17 26 35 7 17 14 120

Sample: 295 14 16 27 91 38 10 20 41 38
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Q25 Is there anything about Radlett that could be improved? [MR]
Those who said they visit Radlett “Once a year” or more often at Q07

Parking - make more spaces  12.9% 35 2.9% 0 19.4% 4 1.5% 0 26.1% 7 13.8% 5 33% 0 24.2% 4 20.2% 3 9.6% 11
available

Less charity shops 84% 23 0.0% 0 0.0% 0 0.0% 0 25% 1 0.0% 0 122% 1 74% 1 0.0% 0 16.5% 20

More / better cafés / 8.0% 21 14.7% 2 0.0% 0 0.0% 0 51% 1 0.0% 0 122% 1 74% I 59% 1 12.6% 15
restaurants

Shops - more high quality 7.8% 21 14.7% 2 0.0% 0 0.0% 0 45% 1 43% 2 16.6% 1 0.0% 0 0.0% 0 12.6% 15
shops

Improve the nightlife 73% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 43% 2 16.6% 1 74% 1 43% 1 12.6% 15

Less empty shops 6.8% 18 14.7% 2 0.0% 0 0.0% 0 2.0% 1 0.0% 0 122% 1 0.0% 0 0.0% 0 125% 15

More / better seating areas 6.1% 16 10.8% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 12.5% 15

Parking - make it free 53% 14 0.0% 0 11.9% 2 15.6% 3 22.8% 6 3.4% 1 0.0% 0 12.3% 2 12% 0 0.0% 0

Shops - more / better range 4.6% 12 0.0% 0  0.0% 0 0.0% 0 7.5% 2 44% 2 0.0% 0 0.0% 0 47% 1 6.8% 8

of non-food shops
generally
More / better leisure facilities  4.0% 11 10.8% 1 0.0% 0 0.0% 0 2.6% 1 44% 2 0.0% 0 0.0% 0  0.0% 0 57% 7
(e.g. leisure centres,
cinema, health and fitness

clubs, etc)
Better lighting 3.5% 9 10.8% 1 0.0% 0 0.0% 0 0.0% 0 32% 1 36.7% 3 0.0% 0 59% 1 29% 3
Shops - more / better range 3.5% 9 0.0% 0 24% 0 1.5% 0 0.5% 0 0.0% 0 24.5% 2 0.0% 0 0.0% 0 57% 7
of supermarkets
More / better range of other 3.3% 9 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.9% 8

services (e.g. library,
hairdresser, vets etc.)
More / better public toilets 2.9% 8 10.8% 1 0.0% 0 0.0% 0 0.0% 0 44% 2 0.0% 0 0.0% 0 0.0% 0 39% 5

Make it more attractive / 2.6% 7 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 57% 7
nicer environment
More / better pubs / bars 2.6% 7  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 57% 7

More / better health facilities  2.6% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 57% 7
(e.g. doctors, dentists,
opticians, etc)

Nicer atmosphere / friendlier ~ 2.5% 7 10.8% 1 0.0% 0 0.0% 0 0.0% 0 43% 2 0.0% 0 2.0% 0  0.0% 0 29% 3

people

Better layout / shops closer 2.5% 7 10.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.4% 1 43% 1 29% 3
together

Less traffic congestion / 2.4% 7 0.0% 0 0.0% 0 0.0% 0 10.5% 3 0.0% 0 0.0% 0 2.0% 0 0.0% 0 29% 3
improved access

Quieter / less busy 2.3% 6 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 12.2% 1 2.0% 0 0.0% 0 39% 5

Shops - more bakers / 2.1% 6 0.0% 0 0.0% 0 3.1% 1 49% 1 0.0% 0 12.2% 1 147% 2 43% 1 0.0% 0
butchers / greengrocers

Update / refurbish the 2.0% 5 0.0% 0  0.0% 0 0.0% 0 3.0% 1 0.0% 0 16.6% 1 0.0% 0 0.0% 0 29% 3
shopping area

Better security / safety 1.8% 5 10.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 3

Shops - more affordable 1.8% 5 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 39% 5
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shops

More / better financial 1.8% 5 0.0% 0 0.0% 0 0.0% 0 0.5% 0 34% 1 0.0% 0 0.0% 0 0.0% 0 29% 3
services (e.g. banks /
building societies)

Cleaner streets / better 1.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 74% 1 0.0% 0 29% 3
maintained

More road crossings 1.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.2% 1 0.0% 0 0.0% 0 29% 3

Shops - more independent 1.5% 4 0.0% 0 0.0% 0 15% 0 7.8% 2 0.0% 0  0.0% 0 0.0% 0 5.8% 1 0.8% 1
shops

Better market 1.4% 4 0.0% 0 0.0% 0 0.0% 0 2.5% 1 32% 1 0.0% 0 74% 1 43% 1 0.0% 0

Less betting shops 1.3% 4 14.7% 2 0.0% 0 0.0% 0 0.0% 0 44% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Parking - make it cheaper 1.3% 3 0.0% 0 11.9% 2 1.5% 0 3.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Shops - more 'high street' 1.3% 3 0.0% 0 24% 0 0.0% 0 3.0% 1 44% 2 0.0% 0 0.0% 0 4.7% 1 0.0% 0
retailers

More rubbish bins 1.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 3

Shops - more / better clothes ~ 0.9% 3 0.0% 0  0.0% 0 0.0% 0 1.0% 0 4.0% 1 12.2% 1 0.0% 0  0.0% 0 0.0% 0
shops

Less takeaways 0.8% 2 14.7% 2 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Easier to get to on foot 0.8% 2 14.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Parking - make more 0.6% 2 0.0% 0 0.0% 0 0.0% 0 1.5% 0 34% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
disabled spaces available

Less cheap shops 0.6% 1 10.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0

Parking - longer free parking  0.5% 1 0.0% 0 0.0% 0 1.5% 0 0.0% 0 34% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Allow the Brass Monkey 0.5% 1 0.0% 0  0.0% 0 8.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
cafe to keep it's outdoor
seating space

Less cafes 0.5% 1 0.0% 0 24% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

More pedestrianised areas 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 12.2% 1 0.0% 0 1.2% 0 0.0% 0

Shops - longer opening hours  0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 59% 1 0.0% 0
/ more open on Sundays

Stop people parking on 0.3% 1 0.0% 0 0.0% 0 0.0% 0 3.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pavements

Better disabled access 0.2% 1 0.0% 0  0.0% 0 0.0% 0 2.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Change the iHandi store 0.2% 1 0.0% 0 0.0% 0 0.0% 0 2.5% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
front so it's less garish

Less barbers / hairdressers / 0.2% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
nail bars / salons

Lower prices in restaurants 0.2% 0 0.0% 0 24% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Parking - more payment 0.2% 0  0.0% 0 0.0% 0 1.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 0 0.0% 0
methods

Easier to get to by bus 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 12% 0 0.0% 0

Lifts installed at Radlett 0.1% 0  0.0% 0 0.0% 0 1.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Station

A florists 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 0 0.0% 0

Parking - make the high 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
street shorter stay

A furniture store 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

090A25

NEMS market research



Zone Wtd [B] Hertsmere Household Survey Page 57
Weighted: for CPW Planning October 2025
Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9
(Nothing) 31.2% 84 32.3% 4 529% 10 42.8% 7 13.0% 3 441% 16 18.9% 1 49.7% 8 49.9% 7 221% 27
(Don't know) 7.6% 20 2.9% 0 11.1% 2 24.4% 4 0.5% 0 11.3% 4 0.0% 0 0.0% 0 35% 1 77% 9
Weighted base: 269 14 18 17 26 35 7 17 14 120
Sample: 295 14 16 27 91 38 10 20 41 38
Meanscore: [Alot=2| Alittle=1| Notatall=0]
Q26 How much would the following influence your likelihood to visit Borehamwood? [PR]
Greater choice of shops and services
A lot 29.5% 305 12.2% 18 17.6% 21 21.7% 10 30.0% 8 61.6% 56 21.3% 11 19.0% 15 14.6% 5 36.3% 161
A little 21.1% 218 10.9% 16 15.1% 18 2.9% 1 26.1% 7 20.6% 19 18.4% 10 14.3% 11 10.0% 3 299% 133
Not at all 41.1% 425 55.6% 82 61.4% 72 72.2% 33 39.7% 11 13.2% 12 52.8% 28 65.0% 50 70.9% 22 26.0% 115
(Don't know) 8.4% 87 21.4% 31 59% 7 33% 1 42% 4.6% 4 75% 4 1.6% 1 44% 1 7.8% 35
Mean: 0.87 0.45 0.53 0.48 0.90 1.51 0.66 0.53 0.41 1.11
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Easier to park
Alot 26.1% 269 14.0% 21 18.2% 21 16.6% 8 16.2% 5 34.4% 31 22.4% 12 16.2% 12 48% 1 35.6% 158
A little 159% 165 4.6% 7 11.9% 14 72% 3 13.7% 4 19.5% 18 9.4% 5 16.4% 12 18.9% 6 21.5% 96
Not at all 49.0% 507 59.5% 88 64.4% 75 73.5% 33 65.9% 18 39.5% 36 57.6% 31 65.8% 50 72.4% 23 343% 152
(Don't know) 9.0% 93 21.9% 32 55% 6 2.7% 1 42% 1 6.6% 6 10.6% 6 1.6% 1 3.9% 1 8.6% 38
Mean: 0.75 0.42 0.51 0.42 0.48 0.95 0.61 0.50 0.30 1.01
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Cheaper to park
Alot 22.9% 237 10.8% 16 18.2% 21 10.2% 5 16.2% 5 27.6% 25 13.6% 7 153% 12 6.9% 2 32.5% 144
A little 152% 157 4.9% 7 92% 11 92% 4 6.1% 2 152% 14 8.5% 5 82% 6 13.8% 4 235% 104
Not at all 53.0% 548 60.3% 89 67.0% 78 78.4% 36 73.6% 21 54.3% 50 66.8% 36 72.1% 55 75.4% 24 36.2% 161
(Don't know) 8.9% 92 24.1% 35 5.5% 6 2.1% 1 42% 1 3.0% 3 11.2% 6 4.4% 3 39% 1 78% 35
Mean: 0.67 0.35 0.48 0.30 0.40 0.73 0.40 0.41 0.29 0.96
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Easier to travel to by public transport
A lot 24.5% 254 15.0% 22 17.5% 20 13.1% 6 10.5% 3 20.8% 19 152% 8 95% 7 4.8% 2 37.5% 167
A little 12.5% 129  9.6% 14 12.2% 14 9.0% 4 28% 1 11.5% 10 5.0% 3 16.8% 13 11.4% 4 15.0% 67
Not at all 53.6% 554 55.4% 81 62.1% 73 75.8% 34 82.5% 23 61.4% 56 68.6% 37 69.8% 53 79.9% 25 38.6% 172
(Don't know) 9.4% 97 20.0% 29  82% 10 2.1% 1 42% 1 64% 6 11.2% 6 3.9% 3 39% 1 89% 40
Mean: 0.68 0.50 0.51 0.36 0.25 0.57 0.40 0.37 0.22 0.99
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9
Being a more pleasant and attractive place to visit
A lot 28.5% 295 12.5% 18 17.6% 21 12.5% 6 27.6% 8 413% 38 16.8% 9 152% 12 8.3% 3 409% 182
A little 17.6% 182 109% 16 150% 18 10.8% 5 30.7% 9 20.0% 18 13.8% 7 12.4% 9 95% 3 21.8% 97
Not at all 453% 469 552% 81 61.5% 72 74.6% 34 375% 10 32.8% 30 59.9% 32 70.8% 54 783% 25 29.4% 131
(Don't know) 85% 88 214% 31 59% 7 21% 1 42% 1 59% 5 95% 5 1.6% 1 3.9% 1 78% 35
Mean: 0.82 0.46 0.53 0.37 0.90 1.09 0.53 0.44 0.27 1.13
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Improved safety and security during the daytime
A lot 241% 249 11.1% 16 138% 16 12.6% 6 20.9% 6 352% 32 11.4% 6 12.0% 9 6.7% 2 35.0% 155
A little 16.1% 167 4.8% 7 88% 10 6.7% 3 10.3% 3 249% 23 12.6% 7 11.1% 8 6.9% 2 233% 103
Not at all 50.9% 526 613% 90 70.8% 83 775% 35 64.6% 18 34.0% 31 66.9% 36 748% 57 82.0% 26 33.9% 151
(Don't know) 89% 92 227% 33 6.6% 8 33% 1 42% 1 59% 5 9.1% 5 21% 2 44% 1 78% 35
Mean: 0.71 0.35 0.39 0.33 0.55 1.01 0.39 0.36 0.21 1.01
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Improved safety and security during the evening
A lot 238% 246 10.9% 16 149% 17 13.1% 6 18.0% 5 33.6% 31 10.6% 6 10.9% 8 6.7% 2 349% 155
A little 15.5% 160 4.8% 7 92% 11  8.0% 4 16.0% 4 23.0% 21 73% 4 11.5% 9 53% 2 222% 99
Not at all 51.4% 531 625% 92 69.7% 81 768% 35 613% 17 375% 34 714% 38 738% 56 83.6% 26 34.1% 151
(Don't know) 93% 96 219% 32 63% 7 21% 1 4.6% 1 59% 5 10.7% 6 3.9% 3 44% 1 88% 39
Mean: 0.70 0.34 0.42 0.35 0.55 0.96 0.32 0.35 0.20 1.01
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
More events, such as farmers / street markets, festivals, community shows, etc.
A lot 27.9% 288 15.6% 23 152% 18 7.3% 3 17.6% 5 493% 45 215% 11 197% 15 8.5% 3 37.1% 165
A little 18.9% 195 9.4% 14 16.0% 19 12.7% 6 30.3% 8 18.9% 17 9.3% 5 13.8% 11 13.1% 4 251% 111
Not at all 449% 464 553% 81 625% 73 76.7% 35 479% 13 28.8% 26 61.7% 33 64.9% 49 724% 23 292% 130
(Don't know) 84% 87 197% 29 6.3% 7 33% 1 42% 1 3.0% 3 7.5% 4 1.6% 1 6.0% 2 86% 38
Mean: 0.82 0.51 0.50 0.28 0.68 1.21 0.57 0.54 0.32 1.09
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Meanscore: [Alot=2| Alittle=1| Notatall=0]

Q27 How much would the following influence your likelihood to visit Darkes Lane, Potters Bar? [PR]
Greater choice of shops and services

A lot 22.4% 232 9.9% 15 15.0% 17 10.3% 5 42% 1 95% 9 51.7% 28 19.1% 15 2.5% 1 32.0% 142
A little 143% 148 7.3% 11 12.1% 14 44% 2 28% 1 11.2% 10 22.8% 12 13.4% 10 11.6% 4 18.9% 84
Not at all 53.3% 551 62.6% 92 66.3% 78 82.1% 37 84.0% 23 67.1% 61 19.8% 11 65.9% 50 80.9% 25 389% 173
(Don't know) 10.0% 104 202% 30 6.6% 8 33% 1 89% 2 122% 11 57% 3 1.6% 1 5.0% 2 102% 45
Mean: 0.66 0.34 0.45 0.26 0.12 0.34 1.34 0.52 0.18 0.92
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Easier to park
A lot 19.0% 197 7.5% 11 15.0% 17 12.4% 6 42% 1 7.0% 6 34.2% 18 18.0% 14 78% 2 272% 121
A little 13.8% 143 7.5% 11 6.5% 8 0.0% 0 2.4% 1 98% 9 14.2% 8 16.1% 12 85% 3 20.8% 92
Not at all 56.5% 584 63.7% 94 71.9% 84 84.3% 38 84.0% 23 71.0% 65 41.9% 22 63.9% 49 78.7% 25 414% 184
(Don't know) 10.7% 110 21.3% 31 6.6% 8 33% 1 94% 3 12.2% 11 9.7% 5 21% 2 5.0% 2 10.7% 48
Mean: 0.58 0.29 0.39 0.26 0.12 0.27 0.91 0.53 0.25 0.84
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Cheaper to park
A lot 20.3% 210 9.5% 14 16.8% 20 10.3% 5 42% 1 8.1% 7 32.2% 17 17.1% 13 1.1% 0 29.8% 132
A little 123% 127 4.8% 7 4.6% 5 49% 2 24% 1 83% 8 12.6% 7 14.1% 11 14.7% 5 18.4% 82
Not at all 56.9% 588 64.4% 95 71.9% 84 81.5% 37 84.0% 23 73.1% 67 43.9% 23 67.1% 51 79.2% 25 41.1% 183
(Don't know) 10.6% 109 21.3% 31 6.6% 8 33% 1 94% 3 10.5% 10 11.4% 6 1.6% 1 5.0% 2 10.7% 48
Mean: 0.59 0.30 0.41 0.26 0.12 0.27 0.87 0.49 0.18 0.87
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Easier to travel to by public transport
A lot 18.7% 193 11.2% 16 11.9% 14 11.4% 5 42% 1 74% 7 18.4% 10 12.2% 9 0.5% 0 29.4% 131
A little 14.4% 149 6.9% 10 11.1% 13 23% 1 05% 0 8.0% 7 9.8% 5 19.4% 15 10.9% 3 21.2% 94
Not at all 56.4% 583 61.8% 91 70.4% 82 83.0% 38 86.4% 24 72.4% 66 54.7% 29 66.8% 51 84.1% 26 39.5% 175
(Don't know) 10.5% 108 20.2% 30 6.6% 8 33% 1 89% 2 12.2% 11 17.1% 9 1.6% 1 44% 1 9.9% 44
Mean: 0.58 0.37 0.37 0.26 0.10 0.26 0.56 0.45 0.13 0.89
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Being a more pleasant and attractive place to visit

A lot 20.2% 209 11.3% 17 13.0% 15 13.2% 6 42% 1 9.0% 8 27.1% 14 142% 11 52% 2 30.3% 134
A little 13.2% 136  4.8% 7 102% 12 23% 1 24% 1 7.1% 6 249% 13 156% 12 5.8% 2 185% 82
Not at all 552% 571 62.6% 92 702% 82 813% 37 84.5% 24 68.1% 62 374% 20 68.6% 52 84.1% 26 39.5% 176
(Don't know) 11.4% 118 21.3% 31 6.6% 8 33% 1 89% 2 159% 14 10.6% 6 1.6% 1 5.0% 2 11.7% 52
Mean: 0.60 0.35 0.39 0.30 0.12 0.30 0.89 0.45 0.17 0.90
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Improved safety and security during the daytime
Alot 19.0% 196 6.5% 10 13.0% 15 10.3% 5 24% 1 6.1% 6 17.8% 10 16.6% 13 3.2% 1 31.0% 138
A little 121% 125 58% 9 92% 11 49% 2 24% 1 42% 4 198% 11 83% 6 72% 2 179% 80
Not at all 572% 591 648% 95 71.2% 83 815% 37 858% 24 745% 68 492% 26 734% 56 84.6% 27 394% 175
(Don't know) 11.7% 121 23.0% 34 6.6% 8 3.3% 1 94% 3 152% 14 13.2% 7 1.6% 1 5.0% 2 11.7% 52
Mean: 0.57 0.24 0.38 0.26 0.08 0.19 0.64 0.42 0.14 0.91
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Improved safety and security during the evening
A lot 19.5% 202 75% 11 13.0% 15 10.3% 5 24% 1 47% 4 249% 13 10.6% 8 0.5% 0 32.5% 144
A little 11.3% 117 4.4% 7 6.6% 8 4.9% 2 42% 1 6.9% 6 194% 10 134% 10 9.9% 3 157% 70
Not at all 58.0% 600 655% 96 73.8% 86 81.5% 37 84.5% 24 745% 68 429% 23 739% 56 84.6% 27 412% 183
(Don't know) 11.1% 115 22.6% 33  6.6% 8 33% 1 89% 2 139% 13 12.8% 7 21% 2 5.0% 2 10.7% 48
Mean: 0.57 0.25 0.35 0.26 0.10 0.19 0.79 0.35 0.12 0.90
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
More events, such as farmers / street markets, festivals, community shows, etc.
A lot 214% 222 8.8% 13 13.1% 15 13.7% 6 23% 1 8.0% 7 371% 20 20.6% 16 5.2% 2 32.0% 142
A little 12.1% 125 11.7% 17 91% 11 4.4% 2 2.8% 1 7.4% 7 13.8% 7 16.7% 13 6.3% 2 147% 65
Not at all 56.3% 582 59.6% 88 71.2% 83 78.6% 36 859% 24 740% 68 433% 23 61.0% 46 83.6% 26 42.4% 188
(Don't know) 102% 105 19.9% 29 6.6% 8 33% 1 89% 2 10.5% 10 5.7% 3 1.6% 1 5.0% 2 11.0% 49
Mean: 0.61 0.37 0.38 0.33 0.08 0.26 0.93 0.59 0.18 0.88
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Meanscore: [Alot=2| Alittle=1| Notatall=0]

Q28 How much would the following influence your likelihood to visit the High Street, Potters Bar? [PR]
Greater choice of shops and services

A lot 22.7% 235 9.9% 15 15.0% 18 10.3% 5 24% 1 10.8% 10 459% 25 183% 14 72% 2 33.1% 147
A little 151% 156  7.3% 11 53% 6 44% 2 53% 1 10.3% 9 17.4% 9 154% 12 74% 2 232% 103
Not at all 53.2% 550 65.3% 96 71.9% 84 83.2% 38 85.4% 24 71.0% 65 28.3% 15 64.6% 49 77.1% 24 349% 155
(Don't know) 9.0% 93 17.5% 26 7.8% 9 2.1% 1 7.0% 2 7.8% 7 84% 5 1.6% 1 83% 3 89% 39
Mean: 0.67 0.33 0.38 0.26 0.11 0.35 1.19 0.53 0.24 0.98
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Easier to park
A lot 20.6% 213 8.9% 13 11.1% 13 10.9% 5 48% I 5.6% 5 35.0% 19 14.7% 11 58% 2 323% 143
A little 14.1% 146 6.5% 10 7.7% 9 4.4% 2 58% 2 11.8% 11 17.0% 9 18.5% 14 10.4% 3 19.4% 86
Not at all 56.3% 582 65.7% 97 73.4% 86 82.6% 37 82.9% 23 75.4% 69 36.5% 20 65.2% 50 78.8% 25 39.7% 176
(Don't know) 9.1% 94 18.9% 28  7.8% 9 2.1% 1 6.5% 2 71% 7 11.5% 6 1.6% 1 5.0% 2 87% 38
Mean: 0.61 0.30 0.33 0.27 0.16 0.25 0.98 0.49 0.23 0.92
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Cheaper to park
Alot 18.8% 195 9.9% 15 13.4% 16 10.3% 5 24% 1 44% 4 25.6% 14 19.8% 15 53% 2 28.1% 125
A little 14.8% 153 6.5% 10 5.4% 6 4.4% 2 48% 1 13.0% 12 15.3% 8 8.6% 7 7.9% 2 23.6% 105
Not at all 56.7% 587 64.7% 95 73.4% 86 83.2% 38 84.5% 24 73.4% 67 47.6% 25 69.9% 53 81.9% 26 389% 173
(Don't know) 9.6% 99 18.9% 28  7.8% 9 21% 1 84% 2 91% 8 11.5% 6 1.6% 1 5.0% 2 94% 42
Mean: 0.58 0.32 0.35 0.26 0.10 0.24 0.75 0.49 0.19 0.88
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Easier to travel to by public transport
A lot 20.0% 207 14.3% 21 16.4% 19 8.6% 4 2.4% 1 11.8% 11 19.0% 10 84% 6 4.6% 1 30.1% 134
A little 13.5% 139 8.9% 13 6.5% 8 2.8% 1 24% 1 7.0% 6 7.6% 4 14.2% 11 7.9% 2 20.9% 93
Not at all 56.9% 588 59.0% 87 69.3% 81 86.4% 39 88.7% 25 72.0% 66 59.7% 32 75.7% 58 82.5% 26 39.4% 175
(Don't know) 9.6% 99 17.8% 26 7.8% 9 2.1% 1 65% 2 9.1% 8 13.7% 7 1.6% 1 5.0% 2 9.6% 43
Mean: 0.59 0.46 0.43 0.21 0.08 0.34 0.53 0.32 0.18 0.90
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Being a more pleasant and attractive place to visit

A lot 22.8% 235 105% 15 11.1% 13 10.3% 5 2.8% 1 98% 9 292% 16 21.7% 17 72% 2 35.6% 158
A little 11.7% 121  6.2% 9 4.9% 6 44% 2 24% 1 11.0% 10 185% 10 8.5% 7 85% 3 168% 75
Not at all 55.5% 574 644% 95 758% 89 80.4% 36 883% 25 704% 64 424% 23 68.1% 52 792% 25 374% 166
(Don't know) 10.0% 103 189% 28 82% 10 4.9% 2 6.5% 2 8.8% 8 10.0% 5 1.6% 1 5.0% 2 102% 45
Mean: 0.64 0.34 0.30 0.26 0.09 0.34 0.85 0.53 0.24 0.98
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Improved safety and security during the daytime
A lot 192% 198 72% 11 11.1% 13 8.0% 4 24% 1 63% 6 182% 10 142% 11 72% 2 32.0% 142
A little 144% 149 92% 14 3.5% 4 72% 3 4.8% 1 108% 10 14.2% 8 11.6% 9 53% 2 222% 99
Not at all 56.6% 585 658% 97 772% 90 82.1% 37 84.5% 24 758% 69 56.0% 30 72.6% 55 82.5% 26 353% 157
(Don't know) 9.8% 101 17.8% 26 82% 10 2.7% 1 84% 2 71% 7 11.5% 6 1.6% 1 5.0% 2 105% 47
Mean: 0.59 0.29 0.28 0.24 0.10 0.25 0.57 0.41 0.21 0.96
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Improved safety and security during the evening
A lot 224% 232 119% 18 11.1% 13 8.6% 4 24% 1 11.0% 10 244% 13 11.9% 9 72% 2 36.5% 162
A little 121% 126 5.1% 7 13% 9 6.6% 3 2.8% 1 6.1% 6 12.7% 7 139% 11 53% 2 183% 81
Not at all 56.4% 583 64.1% 94 73.8% 86 82.1% 37 883% 25 758% 69 513% 27 72.6% 55 82.5% 26 36.6% 163
(Don't know) 91% 94 189% 28 7.8% 9 27% 1 65% 2 71% 7 11.5% 6 1.6% 1 5.0% 2 87% 38
Mean: 0.63 0.36 0.32 0.25 0.08 0.30 0.70 0.38 0.21 1.00
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
More events, such as farmers / street markets, festivals, community shows, etc.
A lot 21.9% 226 11.8% 17 13.8% 16 10.9% 5 24% 1 7.9% 7 299% 16 179% 14 53% 2 334% 149
A little 13.2% 136 7.6% 11 51% 6 5.1% 2 24% 1 10.2% 9 13.1% 7 15.6% 12 9.8% 3 19.1% 85
Not at all 559% 578 62.1% 91 734% 86 81.9% 37 888% 25 748% 68 49.7% 27 65.0% 50 79.9% 25 38.1% 169
(Don't know) 91% 94 185% 27 17.8% 9 21% 1 65% 2 71% 7 73% 4 1.6% 1 5.0% 2 93% 41
Mean: 0.63 0.38 0.35 0.27 0.08 0.28 0.79 0.52 0.22 0.95
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158

090A25 NEMS market research



Zone Wtd [B] Hertsmere Household Survey Page 63
Weighted: for CPW Planning October 2025

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Meanscore: [Alot=2| Alittle=1| Notatall=0]

Q29 How much would the following influence your likelihood to visit the High Street, Bushey? [PR]
Greater choice of shops and services

A lot 258% 267 223% 33 21.0% 25 362% 16 9.4% 3 16.3% 15 64% 3 11.8% 9 83% 3 36.1% 160
A little 14.0% 144 11.6% 17 10.2% 12 16.4% 7 81% 2 6.6% 6 72% 4 10.0% 8 94% 3 19.2% 85
Not at all 50.7% 524 49.9% 73 60.6% 71 46.9% 21 78.4% 22 69.5% 63 72.1% 39 74.3% 57 77.8% 24 34.6% 154
(Don't know) 9.6% 99 162% 24 82% 10 0.6% 0 42% 1 7.6% 7 14.4% 8 3.8% 3 44% 1 102% 45
Mean: 0.72 0.67 0.57 0.89 0.28 0.42 0.23 0.35 0.27 1.02
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Easier to park
A lot 22.1% 228 16.3% 24 18.0% 21 39.7% 18  6.6% 2 8.6% 8 8.0% 4 11.2% 9 11.1% 3 31.4% 139
A little 13.6% 141 14.1% 21 8.7% 10 5.1% 2 11.9% 3 10.0% 9 52% 3 13.4% 10 11.2% 4 17.6% 78
Not at all 54.7% 566 53.3% 78 65.1% 76 552% 25 77.4% 22 73.8% 67 70.8% 38 71.6% 55 73.3% 23 409% 182
(Don't know) 9.6% 99 16.2% 24 82% 10 0.0% 0 42% 1 7.6% 7 15.9% 9 3.8% 3 44% 1 10.2% 45
Mean: 0.64 0.56 0.49 0.84 0.26 0.29 0.25 0.37 0.35 0.89
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Cheaper to park
Alot 20.4% 211 17.8% 26 18.0% 21 37.8% 17 9.5% 3 69% 6 6.5% 3 13.5% 10 9.5% 3 272% 121
A little 13.8% 142 6.6% 10 7.9% 9 10.7% 5 9.5% 3 84% 8 6.8% 4 10.7% 8 10.9% 3 21.0% 93
Not at all 55.4% 572 55.6% 82 66.0% 77 51.5% 23 76.9% 21 73.8% 67 70.8% 38 72.0% 55 75.1% 24 41.6% 185
(Don't know) 10.5% 108 20.1% 30 82% 10 0.0% 0 42% 1 10.9% 10 15.9% 9 3.8% 3 44% 1 10.2% 45
Mean: 0.61 0.53 0.48 0.86 0.30 0.25 0.24 0.39 0.31 0.84
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Easier to travel to by public transport
A lot 19.8% 205 18.2% 27 19.1% 22 13.6% 6 24% 1 65% 6 4.7% 3 64% 5 73% 2 30.1% 134
A little 12.0% 124 8.3% 12 7.6% 9 57% 3 34% 1 9.0% 8 8.8% 5 14.6% 11 47% 1 16.6% 74
Not at all 58.6% 606 55.3% 81 65.5% 77 80.7% 37 90.1% 25 75.3% 69 72.2% 39 75.2% 57 83.6% 26 44.0% 195
(Don't know) 9.6% 99 18.2% 27  71.8% 9  0.0% 0 42% 1 93% 8 14.4% 8 3.8% 3 44% 1 94% 42
Mean: 0.57 0.55 0.50 0.33 0.09 0.24 0.21 0.28 0.20 0.85
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Being a more pleasant and attractive place to visit

A lot 22.2% 230 158% 23 149% 17 20.1% 9 33% 1 131% 12 4.8% 3 151% 12 9.4% 3 338% 150
A little 122% 126 134% 20 7.9% 9 18.7% 8 9.5% 3 84% 8 4.7% 3 5.6% 4 53% 2 157% 70
Not at all 554% 573 546% 80 69.1% 81 61.1% 28 83.0% 23 685% 63 74.6% 40 755% 58 80.9% 25 39.5% 176
(Don't know) 102% 105 162% 24 82% 10 0.0% 0 42% 1 9.9% 9 15.9% 9 3.8% 3 44% 1 109% 49
Mean: 0.63 0.54 0.41 0.59 0.17 0.39 0.17 0.37 0.25 0.94
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Improved safety and security during the daytime
A lot 21.0% 217 143% 21 149% 17 16.6% 8 33% 1 1.9% 2 84% 4 92% 7 9.4% 3 34.6% 154
A little 11.5% 118 104% 15 7.3% 9 12.9% 6 53% 1 10.0% 9 1.6% 1 11.3% 9 53% 2 151% 67
Not at all 57.5% 594 585% 86 69.6% 81 69.9% 32 872% 24 788% 72 757% 40 75.6% 58 80.9% 25 394% 175
(Don't know) 10.1% 105 16.8% 25 82% 10 0.6% 0 42% 1 93% 8 14.4% 8 3.8% 3 44% 1 109% 49
Mean: 0.59 0.47 0.41 0.46 0.12 0.15 0.21 0.31 0.25 0.95
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Improved safety and security during the evening
A lot 20.2% 209 15.6% 23 13.0% 15 17.7% 8 24% 1 3.1% 3 6.8% 4 11.9% 9 8.8% 3 324% 144
A little 129% 134 77% 11 77% 9 13.5% 6 24% 1 10.1% 9 4.7% 3 6.8% 5 4.7% 1 198% 88
Not at all 57.3% 593 583% 8 71.2% 83 688% 31 90.1% 25 792% 72 742% 40 775% 59 82.0% 26 383% 170
(Don't know) 95% 99 184% 27 82% 10 0.0% 0 51% 1 7.6% 7 14.4% 8 3.8% 3 44% 1 94% 42
Mean: 0.59 0.48 0.37 0.49 0.08 0.18 0.21 0.32 0.24 0.94
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
More events, such as farmers / street markets, festivals, community shows, etc.
A lot 232% 240 229% 34 148% 17 263% 12 9.3% 3 12.4% 11 10.0% 5 7.6% 6 4.8% 1 338% 150
A little 13.5% 140 7.8% 12 11.1% 13 16.5% 7 5.8% 2 1.1% 6 4.7% 3 16.1% 12 12.5% 4 182% 81
Not at all 53.4% 552 527% 78 659% 77 572% 26 80.7% 23 73.0% 67 709% 38 72.5% 55 783% 25 37.0% 164
(Don't know) 99% 102 16.5% 24 82% 10 0.0% 0 42% 1 7.6% 7 14.4% 8 3.8% 3 44% 1 109% 49
Mean: 0.67 0.64 0.44 0.69 0.26 0.34 0.29 0.33 0.23 0.96
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Meanscore: [Alot=2| Alittle=1| Notatall=0]

Q30 How much would the following influence your likelihood to visit High Road, Bushey Heath? [PR]
Greater choice of shops and services

A lot 21.2% 220 18.0% 26 172% 20 31.8% 14 7.5% 2 48% 4 51% 3 9.1% 7 83% 3 314% 140
A little 14.6% 150 11.4% 17 10.1% 12 11.0% 5 12.9% 4 10.9% 10 4.8% 3 10.6% 8 7.4% 2 204% 90
Not at all 53.0% 548 51.6% 76 66.3% 78 57.3% 26 75.5% 21 72.3% 66 79.1% 42 72.5% 55 76.6% 24 36.0% 160
(Don't know) 11.2% 116 19.0% 28 6.4% 7 0.0% 0 42% 1 12.0% 11 11.0% 6 7.8% 6 7.7% 2 122% 54
Mean: 0.64 0.59 0.48 0.75 0.29 0.23 0.17 0.31 0.26 0.95
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Easier to park
A lot 21.9% 226 18.5% 27 13.4% 16 32.1% 15 10.4% 3 5.0% 5 10.6% 6 15.5% 12 84% 3 31.8% 141
A little 12.2% 126  7.3% 11 13.4% 16 10.9% 5 85% 2 11.1% 10 3.1% 2 10.0% 8 12.1% 4 15.5% 69
Not at all 55.2% 570 54.2% 80 66.4% 78 56.9% 26 76.8% 21 70.4% 64 753% 40 67.1% 51 71.2% 22 422% 188
(Don't know) 10.8% 111 20.0% 29  6.8% 8 0.0% 0 42% 1 13.4% 12 11.0% 6 73% 6 8.3% 3 10.4% 46
Mean: 0.63 0.55 0.43 0.75 0.31 0.24 0.27 0.44 0.32 0.88
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Cheaper to park
Alot 20.0% 207 13.6% 20 13.0% 15 29.1% 13 52% 1 5.0% 5 49% 3 12.9% 10 9.5% 3 30.8% 137
A little 11.9% 123 10.2% 15 8.1% 10 11.2% 5 9.5% 3 8.6% 8 92% 5 10.4% 8 8.4% 3 152% 67
Not at all 573% 592 55.1% 81 72.5% 85 59.7% 27 80.7% 23 73.0% 67 74.9% 40 69.4% 53 74.3% 23 43.6% 194
(Don't know) 10.9% 112 21.1% 31 64% 7 0.0% 0 4.6% 1 13.4% 12 11.0% 6 73% 6 7.7% 2 10.4% 46
Mean: 0.58 0.47 0.36 0.69 0.21 0.22 0.21 0.39 0.30 0.86
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Easier to travel to by public transport
A lot 18.6% 192 14.4% 21 152% 18 12.6% 6 24% 1 71% 6 5.1% 3 9.8% 8 57% 2 289% 128
A little 11.4% 118 10.0% 15 8.1% 9 92% 4 3.4% 1 89% 8 57% 3 94% 7 69% 2 154% 68
Not at all 59.4% 614 58.0% 85 69.9% 82 78.3% 35 90.1% 25 72.0% 66 78.2% 42 73.4% 56 79.7% 25 44.6% 198
(Don't know) 10.6% 110 17.6% 26 6.8% 8 0.0% 0 42% 1 12.0% 11 11.0% 6 73% 6 7.7% 2 11.2% 50
Mean: 0.54 0.47 0.41 0.34 0.09 0.26 0.18 0.31 0.20 0.82
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9
Being a more pleasant and attractive place to visit
A lot 21.6% 223 129% 19 149% 17 20.0% 9 33% 1 84% 8 89% 5 158% 12 58% 2 338% 150
A little 11.4% 117 83% 12 7.8% 9 6.7% 3 10.1% 3 6.8% 6 4.7% 3 3.8% 3 10.4% 3 17.0% 75
Not at all 574% 593 602% 89 70.9% 83 733% 33 82.5% 23 73.1% 67 75.0% 40 73.0% 56 76.6% 24 40.3% 179
(Don't know) 9.7% 100 18.6% 27 6.4% 7 0.0% 0 42% 1 11.8% 11 11.5% 6 73% 6 72% 2 89% 39
Mean: 0.60 0.42 0.40 0.47 0.17 0.27 0.25 0.38 0.24 0.93
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Improved safety and security during the daytime
A lot 20.6% 213 11.3% 17 13.0% 15 20.0% 9 28% 1 71% 7 6.8% 4 9.4% 7 5.8% 2 343% 152
A little 124% 129 124% 18 62% 7 11.3% 5 82% 2 34% 3 47% 3 94% 7 7.7% 2 18.1% 81
Not at all 56.8% 588 58.4% 86 744% 87 68.7% 31 843% 24 754% 69 77.5% 41 739% 56 792% 25 37.9% 169
(Don't know) 10.1% 105 17.9% 26 6.4% 7 0.0% 0 4.6% 1 141% 13 11.0% 6 73% 6 72% 2 96% 43
Mean: 0.60 0.43 0.34 0.51 0.15 0.21 0.21 0.30 0.21 0.96
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Improved safety and security during the evening
A lot 21.1% 219 119% 17 12.6% 15 20.0% 9 33% 1 42% 4 78% 4 71% 5 7.8% 2 36.1% 160
A little 10.3% 106 104% 15 73% 9 10.1% 5 58% 2 6.1% 6 3.7% 2 11.2% 9 4.7% 1 132% 59
Not at all 58.1% 601 59.8% 88 723% 85 69.9% 32 858% 24 773% 71 77.5% 41 743% 57 79.8% 25 403% 179
(Don't know) 10.5% 108 17.9% 26 7.8% 9 0.0% 0 51% 1 124% 11 11.0% 6 73% 6 7.7% 2 104% 46
Mean: 0.59 0.42 0.35 0.50 0.13 0.17 0.22 0.28 0.22 0.95
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
More events, such as farmers / street markets, festivals, community shows, etc.
A lot 22.2% 229 19.1% 28 169% 20 21.7% 10 7.5% 2 5.0% 5 6.9% 4 10.5% 8 9.0% 3 33.8% 150
A little 13.9% 144 8.9% 13 6.1% 7 13.9% 6 12.8% 4 11.3% 10 3.1% 2 12.3% 9 11.4% 4 20.0% 89
Not at all 53.8% 557 533% 78 702% 82 644% 29 773% 22 720% 66 77.4% 41 69.8% 53 724% 23 36.5% 162
(Don't know) 10.1% 104 18.6% 27 6.8% 8 0.0% 0 24% 1 11.7% 11 12.6% 7 13% 6 72% 2 96% 43
Mean: 0.65 0.58 0.43 0.57 0.28 0.24 0.19 0.36 0.32 0.97
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Meanscore: [Alot=2| Alittle=1| Notatall=0]

Q31 How much would the following influence your likelihood to visit Radlett? [PR]
Greater choice of shops and services

A lot 255% 264 14.8% 22 19.5% 23 17.2% 8 427% 12 18.3% 17 11.0% 6 174% 13 147% 5 357% 159
A little 142% 147 10.5% 15 95% 11 6.1% 3 13.1% 4 23.0% 21 98% 5 10.3% 8 16.0% 5 16.8% 75
Not at all 52.5% 543 54.8% 81 63.2% 74 76.7% 35 42.1% 12 56.3% 51 68.6% 37 68.5% 52 65.4% 21 40.7% 181
(Don't know) 79% 81 199% 29 7.8% 9 0.0% 0 22% 1 25% 2 10.6% 6 3.8% 3 3.9% 1 68% 30
Mean: 0.71 0.50 0.53 0.40 1.01 0.61 0.36 0.47 0.47 0.95
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Easier to park
A lot 24.2% 250 12.6% 19 30.2% 35 22.1% 10 352% 10 22.4% 20 12.9% 7 20.9% 16 24.6% 8 282% 125
A little 13.5% 140 6.8% 10 3.9% 5 4.6% 2 17.6% 5 16.5% 15 12.1% 6 82% 6 12.8% 4 19.5% 87
Not at all 53.2% 550 59.5% 88 58.1% 68 73.3% 33 45.6% 13 553% 50 64.4% 34 67.5% 51 58.1% 18 43.7% 194
(Don't know) 9.1% 94 21.0% 31 7.8% 9  0.0% 0 1.7% 0 59% 5 10.6% 6 3.4% 3 44% 1 8.6% 38
Mean: 0.68 0.41 0.70 0.49 0.89 0.65 0.43 0.52 0.65 0.83
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Cheaper to park
Alot 23.3% 240 12.1% 18 24.1% 28 16.6% 8 41.4% 12 143% 13 9.8% 5 12.7% 10 16.4% 5 32.0% 142
A little 12.4% 128 4.7% 7 43% 5 57% 3 5.6% 2 18.3% 17 13.1% 7 11.6% 9 13.6% 4 17.0% 76
Not at all 55.1% 570 60.8% 89 63.9% 75 75.6% 34 51.2% 14 61.5% 56 66.5% 36 72.3% 55 65.6% 21 42.6% 189
(Don't know) 9.2% 96 22.4% 33 7.8% 9 21% 1 1.7% 0 59% 5 10.6% 6 3.4% 3 44% 1 83% 37
Mean: 0.65 0.37 0.57 0.40 0.90 0.50 0.37 0.38 0.49 0.88
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Easier to travel to by public transport
A lot 21.7% 224 13.9% 20 21.7% 25 17.2% 8 53% 1 153% 14  8.6% 5 13.8% 10 8.0% 2 30.9% 137
A little 12.2% 127  9.4% 14 7.3% 8 3.8% 2 57% 2 13.5% 12 58% 3 9.1% 7 10.4% 3 17.0% 75
Not at all 57.7% 597 57.1% 84 63.2% 74 79.0% 36 87.2% 24 67.0% 61 75.0% 40 73.8% 56 77.2% 24 443% 197
(Don't know) 8.4% 87 19.6% 29  7.8% 9  0.0% 0 1.7% 0 42% 4 10.6% 6 3.4% 3 44% 1 7.9% 35
Mean: 0.61 0.46 0.55 0.38 0.17 0.46 0.26 0.38 0.28 0.86
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9
Being a more pleasant and attractive place to visit
A lot 21.7% 224 122% 18 153% 18 11.4% 5 19.5% 5 11.7% 11 8.9% 5 12.6% 10 10.6% 3 33.7% 150
A little 142% 147  6.0% 9 102% 12 10.3% 5 7.6% 2 177% 16  8.6% 5 10.6% 8 12.1% 4 19.6% 87
Not at all 56.1% 580 622% 91 66.7% 78 783% 35 71.1% 20 663% 61 71.9% 38 734% 56 73.4% 23 40.0% 178
(Don't know) 79% 82 19.6% 29 7.8% 9 0.0% 0 17% 0 42% 4 10.6% 6 3.4% 3 3.9% 1 68% 30
Mean: 0.63 0.38 0.44 0.33 0.48 0.43 0.30 0.37 0.35 0.93
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Improved safety and security during the daytime
A lot 18.7% 194 11.5% 17 15.6% 18 12.6% 6 9.6% 3 94% 9 35% 2 10.0% 8 6.9% 2 292% 130
A little 13.7% 141  3.0% 4 85% 10 7.4% 3 89% 2 145% 13 8.4% 4 12.3% 9 13.0% 4 202% 90
Not at all 58.5% 605 62.8% 92 68.1% 80 80.0% 36 79.7% 22 70.6% 64 754% 40 73.9% 56 762% 24 42.7% 190
(Don't know) 91% 94 227% 33 7.8% 9 0.0% 0 1.7% 0 55% 5 12.7% 7 3.8% 3 3.9% 1 79% 35
Mean: 0.56 0.34 0.43 0.33 0.29 0.35 0.18 0.34 0.28 0.85
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Improved safety and security during the evening
A lot 21.9% 227 10.5% 15 12.6% 15 16.0% 7 16.7% 5 128% 12 8.8% 5 12.3% 9 83% 3 352% 156
A little 10.7% 111 53% 8 119% 14 63% 3 89% 2 9.0% 8 3.1% 2 8.0% 6 10.5% 3 145% 64
Not at all 583% 603 628% 92 67.7% 79 77.7% 35 722% 20 74.0% 68 77.5% 41 755% 58 772% 24 41.7% 185
(Don't know) 9.0% 93 213% 31 7.8% 9 0.0% 0 22% 1 42% 4 10.6% 6 43% 3 3.9% 1 86% 38
Mean: 0.60 0.34 0.40 0.38 0.43 0.36 0.23 0.34 0.28 0.93
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
More events, such as farmers / street markets, festivals, community shows, etc.
A lot 244% 253 149% 22 199% 23 17.2% 8 27.6% 8 16.9% 15 7.9% 4 9.1% 7 12.5% 4 36.4% 162
A little 13.2% 136 5.9% 9 123% 14 4.0% 2 19.0% 5 19.1% 17 11.6% 6 199% 15 13.9% 4 141% 63
Not at all 52.7% 545 582% 86 59.7% 70 788% 36 51.7% 14 612% 56 67.7% 36 67.6% 52 69.6% 22 39.1% 174
(Don't know) 97% 101 21.0% 31 82% 10 0.0% 0 1.7% 0 2.8% 3 12.7% 7 3.4% 3 3.9% 1 105% 46
Mean: 0.69 0.45 0.57 0.38 0.76 0.54 0.31 0.39 0.41 0.97
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Q32 Where does your household do most of its shopping for clothing and footwear?

Zone 1

Aldi, Century Park, Dalton 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Way, Watford, WD17 2SF

B&Q Watford, Watford 0.1% I 1.0% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Arches Retail Park,
Watford, WD17 2SD

Century Park, Dalton Way, 0.2% 2 0.0% 0 0.4% 0 21% I 0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford, WD17 2SF

Colne Valley Retail Park, 0.3% 3 0.0% 0 0.0% 0 23% 1 0.0% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Waterfields Way, Watford,

WD17 2JZ

Lidl, Lower High Street, 0.3% 4 14% 2 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford, WD17 2HY

M&S Store, High Street, 0.7% 7 2.8% 4 22% 3 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0
Watford, WD17 2DH

Sainsbury's Superstore, 0.1% 1 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 1.6% 1 0.0% 0 0.0% 0

Albert Road South,
Watford, WD17 1PE

Tesco Extra, Lower High 0.9% 9 1.1% 2 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 1.5% 7
Street, Watford, WD17
2BD

Waterfields Shopping Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0
Waterfields Way, Watford,
WDI17 2BD

Watford Arches Retail Park, 0.3% 3 1.0% 1 0.0% 0 0.0% 0 0.0% 0 03% 0 0.0% 0 0.0% 0 0.5% 0 02% 1
Watford, WD17 2SD

Watford Town Centre 20.1% 208 455% 67 45.0% 53 46.8% 21 14.6% 4 20.1% 18 2.1% 1 53% 4 9.9% 3 81% 36
(includes Harlequin

Shopping Centre)

Zone 2

Asda, Odhams Industrial 0.8% 8 0.0% 0 57% 7 0.0% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0

Estate, St Albans Road,

Watford, WD24 7RT

Zone 3

Bushey (High Street) 0.1% 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Costco Watford, Hartspring 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lane, Bushey, Watford,

WD25 8JS

Zone 4

Radlett Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5

Borehamwood Shopping 1.9% 19 0.0% 0 33% 4 0.0% 0 05% 0 3.3% 3 37% 2 0.0% 0 0.5% 0 23% 10
Park, Borehamwood, WD6

4PR

Borehamwood Town Centre 1.7% 18  0.0% 0 1.9% 2 0.0% 0 0.0% 0 58% 5 0.0% 0 0.0% 0 0.5% 0 23% 10

—_—
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Elstree Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, Stirling Way, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0

Borehamwood, WD6 2RN

Tesco Extra, Shenley Road, 1.0% 10 0.0% 0 0.0% 0 0.0% 0 24% 1 22% 2 2.1% 1 0.0% 0 0.0% 0 1.5% 7
Borehamwood, WD6 1JG

Zone 6

Potters Bar (Darkes Lane) 0.1% 1 0.0%
Potters Bar (High Street) 0.1% 1 0.0%
Tesco Superstore, Mutton 1.1% 11 0.0%
Lane, Potters Bar, EN6

2PB

Zone 7

Aylett Nurseries, North 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 04% 0 0.0% 0  0.0% 0 0.0% 0
Orbital Road, St Albans,

AL2 1DH

Colney Fields Shopping 48% 50 0.8% 1 1.9% 2 1.1% 1 10.9% 3 97% 9 14.9% 8 19.7% 15 11.6% 4 1.6% 7
Park, London Colney,

AL2 1BW

London Colney Village 0.1% 1 03% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0
Centre (excludes Colney

Fields Shopping Park)

M&S Store, Barnet Road, 1.1% 11 0.0% 0 0.8% 1 0.6% 0 12.8% 4 03% 0 2.6% 1 53% 4 2.7% 1 0.0% 0
Colney Fields, London

Colney, AL2 1AB

Sainsbury's Superstore, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0  0.0% 0 0.4% 0 2.7% 1 0.0% 0
Colney Fields Shopping

Park, London Colney,

AL2 1AB

Zone 8

Zone 9

Asda, High Street, 0.3% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.8% 3
Wealdstone, HA3 7AE

Edgware Town Centre 0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 1.8% 8
(includes Broadwalk

Shopping Centre)

High Barnet / Chipping 1.9% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 43% 19
Barnet Town Centre

Outside Survey Area

Abbey View Retail Park, St 0.0% I 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.6% 1 0.0% 0
Albans, AL1 2RJ

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

2.1% 1 04%
0.4% 0 04%
5.1% 3 04%

0.0% 0 0.0%
0.0% 0 0.0%
0.0% 0 1.8%

0.0% 0 0.0%
0.0% 0 0.0%
0.0% 0 0.0%

S oo
S OO
S OO
S OO
S OO
0o O

Aldi, Parkhouse Court, 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.4% 0 0.0% 0 0.0% 0
Hatfield, AL10 9RQ

Aylesbury Town Centre 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0

Bedford Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0

Bicester Shopping Village, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pingle Drive, Bicester,
0X26 6WD
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Bluewater Shopping Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Dartford, Greenhithe, DA9
9ST

Braintree Shopping Village, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0  0.0% 0 0.0% 0
Chapel Hill, Braintree,
CM77 8YH

Brent Cross Shopping 6.0% 62 0.3% 0 0.0% 0 85% 4 9.8% 3 44% 4  04% 0 0.0% 0 4.8% 1 11.1% 49
Centre, Prince Charles
Drive, Brent Cross, NW4
3FP

Brookfield Shopping Park, 0.8% 8 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 27% 2 0.0% 0 0.8% 3
Halfhide Lane, Cheshunt,
EN8 0QE

Carpenders Park Garden 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0
Centre, Little Oxhey Lane,
Watford, WD19 5BA

Central London / West End 29% 30 2.1% 3 1.9% 2 0.6% 0 14% 0 2.6% 2 72% 4 47% 4 21% 1 3.0% 13
Crews Hill Nurseries, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0
Strayfield Road, Enfield,

EN2 9JF

East Barnet Local Centre, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
London

Enfield Retail Park, Crown 0.2% 2 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Enfield, EN1 1TH

Enfield Town Centre 0.4% 4  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 04% 0 22% 2 0.0% 0 04% 2
Friern Bridge Retail Park, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Friern Barnet, N11 3PW

Harrow Town Centre 13% 13 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 13
(includes St Ann's & St

George's Shopping

Centres)

Hatfield Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 04% 0 0.0% 0 0.0% 0

(excludes The Galleria
Outlet Shopping Centre)

Hemel Hempstead Town 0.6% 7 0.3% 0 45% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 1 0.0% 0
Centre

Hertford Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0

High Wycombe Town 0.2% 2 0.0% 0 1.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Lakeside Shopping Centre, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 22% 1 0.0% 0 0.0% 0 0.0% 0
West Thurrock, Grays,

RM20 2ZP

Morrisons, Hatfield Road, St~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0
Albans, AL1 4SU

New Barnet Local Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
London

Sainsbury's Superstore, East 0.5% 5 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 5
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Barnet Road, New Barnet,
EN4 8RQ

Sainsbury's Superstore,
Everard Close, St Albans,
ALI12QU

St Albans City Centre
(includes The Maltings &
Christopher Place
Shopping Centres)

Stadium Retail Park,
Wembley Park Drive,
Wembley, HA9 8TS

Stevenage Town Centre

The Galleria Outlet
Shopping Centre, Hatfield,
AL10 0XR

Tring Garden Centre,
Bulbourne Road, Tring,
HP23 SHF

Waltham Cross Town Centre

Welwyn Garden City Town
Centre (includes The
Howard Centre)

Westfield Stratford City,
Montfichet Road,
Stratford, E20 1EJ

Others

Abroad

Internet / delivery

(Don't know / varies)

(Don't do this type of
shopping)

Weighted base:

Sample:

Total

0.0%

2.0%

0.1%

0.0%
0.2%

0.0%

0.1%
0.7%

0.5%

0.8%
36.2%
3.3%
2.3%

21

8
374
34
24

1034
1034

Zone 1

0.0%

0.0%

1.0%

0.0%
0.0%

0.0%

1.0%
0.0%

0.0%

2.8%
34.6%
0.3%
2.5%

O -

&~ O

147
125

Zone 2

0.0%

0.8%

0.0%

0.0%
0.0%

0.4%

0.0%
0.0%

0.0%

0.0%
24.7%
1.4%
1.9%

NSRS

117
120

Zone 3

0.0%

52%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
28.9%
0.0%
0.6%

S WO

[=]

45
100

Zone 4

0.0%

5.1%

0.0%

0.0%
0.0%

0.0%

0.0%
0.5%

0.0%

0.5%
33.4%
0.5%
0.5%

0  0.0%

1 34%

0 0.0%

0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 03%

0 0.0%

0.0%
34.5%
2.5%
2.4%

SO Vvo

100

Zone 5

91
110

Zone 6

0.0%

0.8%

0.0%

0.4%
0.4%

0.0%

0.0%
1.7%

0.0%

1.6%
37.4%
0.0%
6.3%

20

w o

53
100

Zone 7

0.0%

9.8%

0.0%

0.0%
1.8%

0.0%

0.0%
7.7%

0.0%

0.0%
35.3%
0.0%
0.0%

0
27

76
111

Zone 8

1.1% 0

15.8% 5

0.0% 0

0.0% 0
0.0% 0

0.0% 0

0.0% 0
0.0% 0

0.0% 0

0.0% 0
34.4% 11
3.0% 1
0.0% 0

31
110

Zone 9

0.0%

0.0%

0.0%

0.0%
0.2%

0.0%

0.0%
0.0%

1.1%

0.8%
41.1%
6.4%
2.6%

—_

183

12

444
158
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Q33 Where does your household do most of its shopping for furniture, carpets and other floor coverings?

Zone 1

B&Q Watford, Watford 0.6% 6 1.4% 2 3.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Arches Retail Park,

Watford, WD17 2SD

Century Park, Dalton Way, 1.2% 13 1.6% 2 21% 2 41% 2 43% 1 1.3% 1 0.0% 0 0.0% 0 0.5% 0 0.8% 4
Watford, WD17 2SF

Colne Valley Retail Park, 32% 33 4.1% 6 72% 8 11.0% 5 1.9% 1 3.1% 3 0.0% 0 7.8% 6 10.1% 3 02% 1
Waterfields Way, Watford,

WDI172JZ

M&S Store, High Street, 0.2% 2 1.4% 2 0.4% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford, WD17 2DH

Morrisons, Ascot Road, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Watford, WD18 8AA

Sainsbury's Superstore, 0.3% 3 14% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.6% 1 0.0% 0 0.0% 0
Albert Road South,

Watford, WD17 1PE

Waterfields Shopping Park, 0.4% 4 1.4% 2 0.4% 0 1.1% 1 24% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Waterfields Way, Watford,

WDI17 2BD

Watford Arches Retail Park, 2.1% 21  2.4% 4 57% 7 4.0% 2 2.9% 1 41% 4  0.0% 0 3.5% 3 74% 2 0.0% 0
Watford, WD17 2SD

Watford Town Centre 74% 77 149% 22 15.8% 18 17.1% 8 4.7% 1 10.9% 10 0.0% 0 3.1% 2 6.4% 2 29% 13
(includes Harlequin

Shopping Centre)

Zone 2

Capel Carpets, St Albans 0.3% 3 0.0% 0 22% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Watford, WD24

6PE

Carpet Supermarket, St 0.2% 2 0.0% 0 1.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Albans Road, Watford,

WD24 4AS

Sainsbury's Superstore, Cow  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0
Lane, Watford, WD25 9JS

Zone 3

Bushey (High Street) 0.6% 6 03% 0 1.9% 2 7.6%
Bushey Heath (High Road) 0.2% 3 0.0% 0 1.9% 0.6%
Costco Watford, Hartspring 0.1% 1 1.0% 1 0.0% 0.0%
Lane, Bushey, Watford,

WD25 8JS

Zone 4

Zone 5

Borehamwood Shopping 0.1% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.3% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0
Park, Borehamwood, WD6

4PR

Borehamwood Town Centre 0.4% 4 0.0% 0 0.0% 0 0.0% 0 1.9% 1 3.1% 3 0.0% 0 0.0% 0 0.0% 0 02% 1

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

0.0% 0  0.0%
0.0% 0.0%
0.0% 0 0.0%

0.0% 0 0.0%
0.0% 0.0%
0.0% 0 0.0%

SN
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S oo
S oo
(=]
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First Choice Carpets & Beds,
Leeming Road,
Borehamwood, WD6 4DU

Screwfix Borehamwood,
Moda Centre, Stirling
Way, Borehamwood,
WD6 2BT

Tesco Extra, Shenley Road,
Borehamwood, WD6 1JG

We Sell Carpets, Stirling
Way, Borehamwood,
WD6 2BT

Zone 6

Potters Bar (Darkes Lane)

Potters Bar (High Street)

Tesco Superstore, Mutton
Lane, Potters Bar, EN6
2PB

Zone 7

Alban Park Estate, Hatfield
Road, St Albans, AL4 0]J

Colney Fields Shopping
Park, London Colney,
AL2 1BW

Dunelm, Alban Park Estate,
Hatfield Road, St Albans,
AL4 0JJ

Zone 8

Zone 9

B&Q Stanmore, Honeypot
Lane, Queensbury,
Stanmore, Edgware, HA7
1QL

Burnt Oak Local Centre,
Edgware

Edgware Town Centre
(includes Broadwalk
Shopping Centre)

High Barnet / Chipping
Barnet Town Centre

Stanmore District Centre

Outside Survey Area

Abbey View Retail Park, St
Albans, AL1 2RJ

Apsley Mills Retail Park,
Hemel Hempstead, HP3
9QN

Total

0.3%

0.1%

0.1%

0.1%

0.5%
0.6%
0.1%

0.0%

0.5%

0.6%

0.2%

0.5%

0.1%

1.1%

0.0%

0.4%

0.2%

[e o))
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0.0%

0.0%

0.0%
0.0%
0.0%

0.0%
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0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.3%

(=]

Zone 2

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

1.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.4%

0.4%

Zone 3

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

0.0%

2.1%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

(=]

Zone 4 Zone 5

0.0%

0.0%

2.4%

0.0%

0.0%
0.0%
0.0%

0.0%

0.0%

1.9%

0.0%

0.0%

0.0%

0.0%

0.0%

2.3%

0.0%

0 3.0%

0 13%

1 0.0%

0 0.0%

0.0%
0.3%
0 0.0%

(=]

0 0.0%

0 03%

1 03%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

1 0.0%

0 0.0%

(=]

Zone 6

0.0%

0.0%

1.6%

0.0%

9.7%
3.8%
1.6%

0.0%

1.7%

0.4%

0.0%

0.0%

0.0%

0.4%

0.0%

2.4%

0.0%

N W

Zone 7

0.0%

0.0%

0.0%

0.0%

0.4%
2.2%
0.0%

0.4%

2.1%

0.4%

0.0%

1.6%

0.0%

0.0%

0.0%

0.9%

0.0%

N o

Zone 8

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

32%

1.6%

0.0%

0.0%

0.0%

0.0%

0.0%

2.1%

0.0%

Zone 9

0.0%

0.0%

0.0%

0.2%

0.0%
0.4%
0.0%

0.0%

0.0%

0.8%

0.4%

0.8%

0.2%

2.6%

0.0%

0.0%

0.0%
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9
Aylesbury Town Centre 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.5% 0.0% 0
B&Q St Albans, Graham 0.1% 2 0.0% 0.0% 0.0% 0.0% 0 1.7% 0.0% 0.0% 0.0% 0.0% 0
Close, St Albans, AL1
2DF
B&Q Welwyn Garden City, 0.0% 0  0.0% 0.0% 0.0% 0.0% 0  0.0% 0.0% 0.4% 0.0% 0.0% 0
Swallowfields, Welwyn
Garden City, AL7 1JD
Brent Cross Shopping 44% 46 22% 0.8% 5.7% 8.0% 2 1.0% 0.0% 2.1% 9.6% 7.1% 32
Centre, Prince Charles
Drive, Brent Cross, NW4
3FP
Brookfield Shopping Park, 0.0% 0 0.0% 0.0% 0.0% 0.0% 0  0.0% 0.0% 0.4% 0.0% 0.0% 0
Halthide Lane, Cheshunt,
EN8 0QE
Carpenters Nursery & Farm 0.3% 3 0.0% 0.0% 0.0% 0.0% 0  0.0% 0.0% 0.0% 0.0% 0.8% 3
Shop, St Albans Road,
Sandridge, St Albans, AL4
9LJ
Central London / West End 0.2% 2 0.6% 0.0% 1.1% 0.0% 0 0.3% 0.4% 0.0% 0.0% 0.0% 0
De Mandeville Gate Retail 0.1% 1 0.0% 0.0% 0.0% 0.0% 0  0.0% 0.0% 1.7% 0.0% 0.0% 0
Park, Enfield, EN1 1TW
East Barnet Local Centre, 0.3% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.8% 3
London
Enfield Retail Park, Crown 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.8% 0.4% 0.0% 0.0% 0
Road, Enfield, EN1 ITH
Enfield Town Centre 0.6% 7 0.0% 0.0% 0.0% 0.5% 0 03% 0.8% 0.0% 0.0% 1.3% 6
Friern Barnet Local Centre, 0.3% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.8% 3
London
Friern Bridge Retail Park, 0.7% 7 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 1.5% 7
Friern Barnet, N11 3PW
Great Cambridge Road, 0.4% 4 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.8% 4
Enfield
Harpenden Town Centre 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.5% 0.0% 0
Harrow Town Centre 0.3% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.8% 3
(includes St Ann's & St
George's Shopping
Centres)
Hatfield Town Centre 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.4% 0.0% 0.0% 0
(excludes The Galleria
Outlet Shopping Centre)
Hemel Hempstead Town 0.0% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.4% 0.5% 0.0% 0
Centre
High Wycombe Town 0.0% 0 0.0% 0.4% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0
Centre
IKEA, Bletchley, Milton 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.5% 0.0% 0
Keynes, MK1 1QB
IKEA, North Circular Road, 3.0% 31 1.0% 5.7% 3.5% 0.0% 0 3.0% 3.2% 0.0% 0.5% 3.6% 16
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9
Wembley, NW10 0TH
John Lewis, Holmers Farm 0.2% 2 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 2.7% 1 0.0% 0
Way Cressex Centre, High
Wycombe, HP12 4NW
Kings Langley Village 0.0% 0  0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Milton Keynes Town Centre ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Moor Park Industrial Centre,  0.2% 2 0.0% 0 14% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tolpits Lane, Northwood,
Watford, WD18 9EZ
Nine / 9 Yards Retail Park, 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 1 3.1% 2 0.0% 0 0.0% 0
(aka Roaring Meg Retail
Park) Great North Road,
Stevenage, SG1 1XN
North Finchley Local Centre,  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1
London
Queensgate Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0
Edinburgh Way, Harlow,
CM20 2DH
South Oxhey Local Centre, 0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford
St Albans City Centre 0.8% 8 1.4% 2 0.0% 0 0.0% 0 33% 1 0.0% 0  0.0% 0 45% 3 53% 2 0.0% 0
(includes The Maltings &
Christopher Place
Shopping Centres)
Staples Corner Retail Park, 0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.8% 8
Hendon, NW2 6LW
Stevenage Town Centre 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 1 23% 2 0.0% 0 02% 1
The Carpet Warehouse, 0.2% 2 14% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Sunderland Estate, Church
Lane, Kings Langley,
WD4 8JU
Victoria Road Retail Area, 0.2% 2 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 2.0% 1 02% 1
Ruislip, HA4 OLJ
Waltham Cross Town Centre  1.7% 17  1.1% 2 0.0% 0 0.6% 0 0.5% 0 3.0% 3 42% 2 13% 1 0.0% 0 2.1% 9
Welwyn Garden City Town 1.7% 17 0.6% 1 0.0% 0 0.0% 0 09% 0 13% 1 6.6% 4 9.8% 7 1.6% 1 0.8% 4
Centre (includes The
Howard Centre)
Whetstone Local Centre, 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Barnet
Winterhill Retail Park, 0.2% 2 0.0% 0 1.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Snowdon Drive, Milton
Keynes, MK6 1BN
Others
Abroad 0.9% 9 14% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 7
Internet / delivery 273% 282 29.8% 44 202% 24 9.0% 4 28.8% 8 29.0% 26 21.5% 11 16.2% 12 18.3% 6 32.9% 146
(Don't know / varies) 10.6% 110 5.4% 8 33% 4 13.7% 6 13.6% 4 14.1% 13 7.8% 4 71% 5 9.8% 3 14.1% 63

090A25

NEMS market research



Zone Wtd [B] Hertsmere Household Survey Page 77
Weighted: for CPW Planning October 2025
Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9
(Don't do this type of 20.0% 207 233% 34 21.8% 26 18.1% 8 19.3% 5 17.9% 16 224% 12 251% 19 16.9% 5 182% 8l
shopping)
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
090A25 NEMS market research



Zone Wtd [B] Hertsmere Household Survey Page 78
Weighted: for CPW Planning October 2025

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Q34 Where does your household do most of its shopping for household textiles and soft furnishings, including bedding?

Zone 1

Aldi, Century Park, Dalton 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Way, Watford, WD17 2SF

B&Q Watford, Watford 0.5% 5 34% 5 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Arches Retail Park,
Watford, WD17 2SD

Bushey Blinds, Aldenham 0.1% 1 0.0% 0 0.0% 0 29% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Watford, WD19
4AB

Century Park, Dalton Way, 0.9% 10 1.0% 1 27% 3 28% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.8% 4
Watford, WD17 2SF

Colne Valley Retail Park, 0.5% 5 0.0% 0 23% 3 1.1% 1 09% 0 03% 0 0.0% 0 0.0% 0 0.5% 0 02% 1
Waterfields Way, Watford,

WD17 2JZ

M&S Store, High Street, 0.5% 6 1.6% 2 04% 0 58% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0
Watford, WD17 2DH

Morrisons, Ascot Road, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Watford, WD18 8AA

Sainsbury's Superstore, 0.3% 3 14% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0

Albert Road South,
Watford, WD17 1PE

Tesco Extra, Lower High 0.4% 4 03% 0 1.9% 2 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0
Street, Watford, WD17
2BD

Waterfields Shopping Park, 0.1% 1 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Waterfields Way, Watford,
WDI17 2BD

Watford Arches Retail Park, 1.5% 16 1.4% 2 45% 5 4.0% 2 1.7% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 13% 6
Watford, WD17 2SD

Watford Town Centre 12.7% 131 35.5% 52 24.1% 28 22.0% 10 11.3% 3 10.7% 10 0.4% 0 3.1% 2 9.1% 3 49% 22
(includes Harlequin
Shopping Centre)

Zone 2

Asda, Odhams Industrial 0.9% 10 0.0% 0 6.1% 7 0.6% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0 2.1% 1 0.0% 0
Estate, St Albans Road,
Watford, WD24 7RT

Sainsbury's Superstore, Cow  0.2% 2 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lane, Watford, WD25 9JS

Zone 3

Bushey (High Street) 0.0% 0 0.0% 0 0.0% 0 0.6% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bushey Heath (High Road) 0.3% 3 0.0% 0 1.9% 2 23% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Costco Watford, Hartspring 0.2% 2 1.1% 2 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lane, Bushey, Watford,
WD25 8JS
Zone 4

090A25 NEMS market research



Zone Wtd [B]
Weighted:

Hertsmere Household Survey
for CPW Planning

Page 79
October 2025

Zone 5

Borehamwood Shopping
Park, Borehamwood, WD6
4PR

Borehamwood Town Centre

Morrisons, Stirling Way,
Borehamwood, WD6 2RN

Tesco Extra, Shenley Road,
Borehamwood, WD6 1JG

Zone 6

Potters Bar (Darkes Lane)

Potters Bar (High Street)

Sainsbury's Superstore,
Darkes Lane, Potters Bar,
EN6 1AU

Tesco Superstore, Mutton
Lane, Potters Bar, EN6
2PB

Zone 7

Alban Park Estate, Hatfield
Road, St Albans, AL4 0]J

Colney Fields Shopping
Park, London Colney,
AL2 1BW

Dunelm, Alban Park Estate,
Hatfield Road, St Albans,
AL4 0JJ

London Colney Village
Centre (excludes Colney
Fields Shopping Park)

MA&S Store, Barnet Road,
Colney Fields, London
Colney, AL2 1AB

Sainsbury's Superstore,
Colney Fields Shopping
Park, London Colney,
AL2 1AB

Zone 8

Zone 9

Asda, High Street,
Wealdstone, HA3 7AE

Burnt Oak Local Centre,
Edgware

Edgware Town Centre
(includes Broadwalk
Shopping Centre)

High Barnet / Chipping

Total

0.2%

0.5%

0.2%

1.1%

0.5%
0.1%
0.1%

0.7%

0.0%
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0.5%
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41
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0.0%
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0.0%
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0.0%
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0.0%
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0.0%
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0.0%
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Zone 3

2.1%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

0.0%

2.8%

0.0%

0.0%

1.1%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 4 Zone 5

0.0%

0.0%

0.0%
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0.0%
0.0%
0.0%

0.0%

0.0%
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7.1%

0.0%
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0.5%

0.0%

0.0%

0.0%

0.0%

0 03%

0 4.1%

0 2.0%

1 7.1%

0.0%
0.0%
0 0.0%

0 0.0%

0 0.0%

2 1.7%
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0 0.0%

1 1.3%

0 0.0%

0 0.0%
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0 0.0%

0 0.0%
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1.7%

0.0%

0.0%
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0.0%
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0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
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1.7%
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0.0%

0.0%

0.4%
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25.6%

0.4%
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0.0%

0.0%

0.0%

0.0%

0.0%
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0.0%

0.0%

0.0%

0.0%
0.0%
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0.0%
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0.0%
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0.0%
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0.0%

0.0%

0.0%

0.8%

0.2%

1.1%

1.6%

—_

090A25

NEMS market research



Zone Wtd [B]
Weighted:

Hertsmere Household Survey

for CPW Planning

Page 80
October 2025

Barnet Town Centre

Mill Hill Local Centre,
Barnet

Mowbray Carpets &
Flooring, Edgware Way,
Edgware, HAS8 8JS

Sainsbury's Superstore,
Burnt Oak Broadway,
Burnt Oak, HA8 OBE

Outside Survey Area

Abbey View Retail Park, St
Albans, AL1 2RJ

Apsley Mills Retail Park,
Hemel Hempstead, HP3
9QN

Apsley Village Centre

Asda, Capitol Way (off
Edgware Road), Colindale,
NW9 0AS

B&Q St Albans, Graham
Close, St Albans, AL1
2DF

Brent Cross Shopping
Centre, Prince Charles
Drive, Brent Cross, NW4
3FP

Brent South Shopping Park,
Brent Terrace, Brent
Cross, NW2 ILS

Brookfield Shopping Park,
Halfhide Lane, Cheshunt,
EN8 0QE

Cambridge Retail Park,
Newmarket Road,
Cambridge, CB5 SWR

Central London / West End

Clacton Shopping Village,
Stephenson Road West,
Clacton-on-Sea, CO15
4TL

Colindale Local Centre,
Edgware

De Mandeville Gate Retail
Park, Enfield, EN1 ITW

Dunelm, Aladdin Tower,
Western Avenue,
Greenford, UB6 8LZ

Total

0.1%

0.1%

0.1%

0.2%

0.9%

0.0%
0.4%

0.1%

5.3%
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0.0%

0.0%

0.5%
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0.0%

0.3%
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0.0%
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0.0%
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0.0%
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0.0%
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0.0%
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0.0%
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0.0%
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0.0%
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1.6%

0.0%

0.0%

2.2%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

1.3%

0.4%

0.4%
0.0%

0.0%

0.4%

0.0%

Zone 8

0.0%

0.0%

0.0%

1.1%

1.1%

0.0%
0.0%

0.0%

4.8%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

Zone 9

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.8%

0.0%

7.4%

0.0%

0.0%

0.0%

0.2%
0.0%

0.0%

0.0%

1.0%

33
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9
Dunelm, London Road, 0.2% 2 0.0% 1.1% 0.6% 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0.0% 0
Apsley, Hemel
Hempstead, HP3 9SR
Dunelm, London Road, 0.1% 2 0.0% 0.0% 0.0% 0.0% 0 1.7% 0.0% 0.0% 0 0.0% 0.0% 0
Stevenage, SG1 1XZ
Dunstable Town Centre 0.0% 0  0.0% 0.0% 0.6% 0.0% 0  0.0% 0.0% 0.0% 0 0.0% 0.0% 0
East Barnet Local Centre, 0.3% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0  0.0% 0.8% 3
London
Enfield Retail Park, Crown 0.7% 8 0.0% 0.0% 0.0% 0.0% 0  0.0% 4.6% 0.4% 0 0.0% 1.1% 5
Road, Enfield, EN1 ITH
Enfield Town Centre 0.5% 5 0.0% 0.0% 0.6% 0.0% 0 0.7% 0.4% 2.7% 2 0.0% 0.4% 2
Friern Bridge Retail Park, 1.8% 19 0.0% 0.0% 0.0% 0.0% 0  0.0% 0.4% 0.0% 0 0.0% 42% 18
Friern Barnet, N11 3PW
Harrow Town Centre 0.3% 3 0.0% 0.0% 0.0% 0.0% 0  0.0% 0.0% 0.0% 0 0.0% 0.8% 3
(includes St Ann's & St
George's Shopping
Centres)
Hatfield Town Centre 0.4% 4  0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.4% 0 0.0% 0.8% 3
(excludes The Galleria
Outlet Shopping Centre)
Hemel Hempstead Town 0.1% 1 03% 0.0% 0.6% 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0.0% 0
Centre
Hertford Town Centre 0.0% 0 0.0% 0.0% 0.0% 0.0% 0  0.0% 0.0% 0.4% 0 0.0% 0.0% 0
IKEA, North Circular Road, 1.8% 19 2.0% 1.9% 0.0% 0.0% 0 0.0% 0.4% 1.6% 1 27% 25% 11
Wembley, NW10 0TH
John Lewis, Holmers Farm 0.0% 0 03% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0  0.0% 0.0% 0
Way Cressex Centre, High
Wycombe, HP12 4NW
Liverpool City Centre 0.0% 0 0.0% 0.0% 0.0% 0.5% 0 0.0% 0.0% 0.0% 0  0.0% 0.0% 0
New Bamnet Local Centre, 0.3% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0.8% 3
London
Sainsbury's Superstore, 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0 0.5% 0.0% 0
Everard Close, St Albans,
AL12QU
St Albans City Centre 0.5% 6 0.0% 0.4% 0.0% 0.9% 0 03% 0.0% 4.1% 3 4.8% 0.0% 0
(includes The Maltings &
Christopher Place
Shopping Centres)
Stadium Retail Park, 0.3% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0.8% 3
Wembley Park Drive,
Wembley, HA9 8TS
Staples Corner Retail Park, 0.7% 7 0.0% 0.0% 0.0% 0.0% 0 03% 1.6% 0.0% 0 0.0% 1.3% 6
Hendon, NW2 6LW
Stevenage Town Centre 0.2% 2 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 2.3% 2 0.0% 0.0% 0
Tesco Extra, Brookfield 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.4% 0 0.0% 0.0% 0

Centre, Cheshunt,
Waltham Cross, EN8 0TA
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Tesco Extra, Great North 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0
Road, Hatfield, AL9 5JY
The Broadway, Southall 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
The Galleria Outlet 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1
Shopping Centre, Hatfield,
AL10 OXR
Victoria Road Retail Area, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 1.0% 4
Ruislip, HA4 OLJ
Waltham Cross Town Centre ~ 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 21% 1 13% 1 0.0% 0 0.0% 0
Welwyn Garden City Town 2.0% 20 0.3% 0  0.0% 0 0.0% 0 47% 1 0.0% 0 7.7% 4 13.3% 10 1.6% 1 0.8% 4
Centre (includes The
Howard Centre)
Others
Abroad 0.2% 2 14% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / delivery 29.9% 309 28.1% 41 17.9% 21 15.8% 7 22.7% 6 36.4% 33 30.0% 16 12.0% 9 20.4% 6 37.8% 168
(Don't know / varies) 6.9% 71 3.4% 5 11.8% 14 6.8% 3 75% 2 3.8% 3 11.0% 6 0.4% 0 55% 2 8.0% 35
(Don't do this type of 11.4% 118 13.1% 19  8.7% 10  8.6% 4 6.6% 2 10.9% 10 3.7% 2 71% 5 13.7% 4 13.7% 61
shopping)
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Q35 Where does your household do most of its shopping for household appliances, such as fridges, washing machines, kettles or hairdryers?

Zone 1

Century Park, Dalton Way, 6.8% 70 10.8% 16 16.4% 19 25.8% 12 6.7% 2 93% 8 0.0% 0 1.8% 1 15.4% 5 1.6% 7
Watford, WD17 2SF

Colne Valley Retail Park, 0.8% 9 35% 5 27% 3 0.6% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Waterfields Way, Watford,
WD172)Z

Sainsbury's Superstore, 0.1% 1 03% 0 0.0% 0 21% I 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Albert Road South,
Watford, WD17 1PE

Tesco Extra, Lower High 0.6% 6 0.0% 0 1.5% 2 0.6% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.5% 0 0.8% 3
Street, Watford, WD17
2BD

Watford Arches Retail Park, 19% 20 0.3% 0 8.0% 9 51% 2 5.6% 2 1.0% 1 0.0% 0 0.4% 0 0.0% 0 1.0% 5
Watford, WD17 2SD

Watford Town Centre 37% 38 135% 20 4.9% 6 8.0% 4 2.8% 1 1.0% 1 04% 0 27% 2 1.6% 1 1.1% 5
(includes Harlequin

Shopping Centre)

Zone 2

Asda, Odhams Industrial 0.6% 6 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.8% 3

Estate, St Albans Road,

Watford, WD24 7RT

Sainsbury's Superstore, Cow  0.3% 3 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0
Lane, Watford, WD25 9JS

Zone 3

Costco Watford, Hartspring 0.6% 6 0.3% 0 1.1% 1 34% 2 52% 1 0.0% 0 0.0% 0 1.7% 1 0.5% 0 0.0% 0
Lane, Bushey, Watford,

WD25 8JS

Wickes Watford, Otterspool 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Way, Bushey, Watford,

WD25 8HL

Zone 4

Radlett Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5

Aldi, Borehamwood 0.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0 0.8% 3
Shopping Park,

Borehamwood, WD6 4PR

Borehamwood Shopping 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 1.7% 1 0.0% 0 0.0% 0 0.0% 0
Park, Borchamwood, WD6

4PR

Borehamwood Town Centre 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 04% 0 0.0% 0 0.0% 0 1.0% 4
Lidl, Elstree Way, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Borehamwood, WD6 1SH

Morrisons, Stirling Way, 0.1% 1 0.0% 0 0.0% 0 0.6% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Borehamwood, WD6 2RN

Tesco Extra, Shenley Road, 0.9% 9 0.0% 0 0.0% 0 0.0% 0 2.8% 1 2.6% 2 1.6% 1 0.0% 0 2.0% 1 1.1% 5
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Borehamwood, WD6 1JG

Zone 6

Potters Bar (Darkes Lane)

Sainsbury's Superstore,
Darkes Lane, Potters Bar,
EN6 1AU

Tesco Superstore, Mutton
Lane, Potters Bar, EN6
2PB

Zone 7

Colney Fields Shopping
Park, London Colney,
AL2 1IBW

Sainsbury's Superstore,
Colney Fields Shopping
Park, London Colney,
AL2 1AB

Zone 8

Zone 9

Edgware Town Centre
(includes Broadwalk
Shopping Centre)

Harrow Weald Local Centre,
Harrow

High Barnet / Chipping
Barnet Town Centre

Lidl, High Street, Edgware,
HAS8 7DD

Mill Hill Local Centre,
Barnet

Sainsbury's Superstore,
Broadwalk Shopping
Centre, Edgware, HA8
7BQ

Sorrell & Son, High Road,
Harrow, HA3 6EL

Stanmore District Centre

Outside Survey Area

Abbey View Retail Park, St
Albans, AL1 2RJ

Abbots Langley Village
Centre

Apsley Mills Retail Park,
Hemel Hempstead, HP3
9QN

Brent Cross Shopping
Centre, Prince Charles

Total

0.0%
0.0%

0.6%

0.6%

0.0%

1.3%

0.2%

0.5%

0.3%

0.1%

0.3%

0.1%

0.4%

0.2%

0.3%

0.4%

3.6%

14

37

Zone 1

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.4%

0.6%

0.6%

2.9%

Zone 2

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.5%

2.2%

2.3%

Zone 3

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.1%

0.0%

15.1%

Zone 4 Zone 5

0.0%
0.0%

0.0%

0.9%

0.0%

2.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

52%

0 0.0%
0 0.0%

0 0.0%

0 2.0%

0 03%

I 1.7%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

1 42%

Zone 6

0.4%
0.8%

5.4%

2.1%

0.0%

0.4%

0.0%

2.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 7

0.0%
0.0%

0.4%

3.4%

0.0%

0.0%

0.0%

0.0%

0.0%

1.6%

1.6%

0.0%

0.0%

0.0%

0.0%

0.0%

2.3%

Zone 8

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.1%

0.5%

1.6%

5.1%

Zone 9

0.0%
0.0%

0.8%

0.0%

0.0%

2.5%

0.4%

1.0%

0.8%

0.0%

0.4%

0.2%

1.0%

0.0%

0.0%

0.0%

3.3%

11
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9
Drive, Brent Cross, NW4
3FP
Carpenters Nursery & Farm 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shop, St Albans Road,
Sandridge, St Albans, AL4
9LJ
Central London / West End 0.8% 8 03% 0 0.0% 0 0.0% 0 23% 1 13% 1 22% 1 0.0% 0 0.0% 0 1.0% 5
De Mandeville Gate Retail 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 3 0.0% 0 0.0% 0 0.0% 0
Park, Enfield, EN1 1TW
Enfield Retail Park, Crown 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 09% 1 0.0% 0 0.8% 3
Road, Enfield, EN1 1TH
Friern Barnet Local Centre, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
London
Friern Bridge Retail Park, 12% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 12
Friern Barnet, N11 3PW
Glotech Kitchens, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0
Appliances and Repairs,
Soothouse Spring, St
Albans, AL3 6PF
Harrow Town Centre 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 4
(includes St Ann's & St
George's Shopping
Centres)
Hatfield Town Centre 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0
(excludes The Galleria
Outlet Shopping Centre)
Hemel Hempstead Town 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Hertford Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0
IKEA, North Circular Road,  0.3% 4 24% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wembley, NW10 0TH
John Lewis, Holmers Farm 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 27% 1 0.0% 0
Way Cressex Centre, High
Wycombe, HP12 4NW
Kingsbury Local Centre, 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 4
Brent
Lewes Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0
Luton Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.4% 0 0.0% 0 0.5% 0 0.0% 0
Milton Keynes Town Centre  0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Monkswood Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0
Elder Way, Stevenage,
SG1 ITL
Nine / 9 Yards Retail Park, 0.6% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.5% 2 62% 5 0.5% 0 0.0% 0
(aka Roaring Meg Retail
Park) Great North Road,
Stevenage, SG1 1XN
North Finchley Local Centre,  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9
London
Ruislip Town Centre 0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sainsbury's Superstore, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0
Everard Close, St Albans,
AL12QU
St Albans City Centre 0.3% 3 0.0% 0 04% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 1.8% 1 2.6% 1 0.0% 0
(includes The Maltings &
Christopher Place
Shopping Centres)
Stadium Retail Park, 1.0% 11  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 24% 11
Wembley Park Drive,
Wembley, HA9 8TS
Staples Corner Retail Park, 1.1% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0  0.0% 0 23% 10
Hendon, NW2 6LW
Stevenage Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 0.0% 0 0.0% 0
Tesco Extra, Great North 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0  0.0% 0 0.0% 0
Road, Hatfield, AL9 5JY
Victoria Road Retail Area, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1
Ruislip, HA4 OLJ
Waltham Cross Town Centre ~ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1 0.0% 0
Welwyn Garden City Town 28% 29 0.0% 0 0.8% 1 0.0% 0 09% 0 1.7% 2 85% 5 20.4% 16 4.3% 1 1.0% 5
Centre (includes The
Howard Centre)
Others
Abroad 0.5% 5 1.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Internet / delivery 47.5% 491 453% 67 41.5% 49 29.6% 13 54.2% 15 58.5% 53 433% 23 40.5% 31 443% 14 50.9% 226
(Don't know / varies) 63% 65 1.4% 2 54% 6 1.1% 1 43% I 29% 3 7.5% 4 58% 4 55% 2 94% 42
(Don't do this type of 71% 74 14.0% 21 7.7% 9 63% 3 33% 1 57% 5 71% 4 22% 2 64% 2 62% 27
shopping)
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Q36 Where does your household do most of its shopping for audio-visual equipment, such as TVs, radios, phones, cameras, speakers, and computer products?

Zone 1

B&Q Watford, Watford 0.3% 4 1.0% 1 1.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Arches Retail Park,
Watford, WD17 2SD

Century Park, Dalton Way, 6.6% 68 92% 14 179% 21 22.3% 10 4.8% I 9.0% 8 0.0% 0 22% 2 11.6% 4 2.0% 9
Watford, WD17 2SF

Colne Valley Retail Park, 0.7% 7 41% 6 0.0% 0 0.6% 0 29% 1 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Waterfields Way, Watford,

WD172)Z

Lidl, Lower High Street, 0.2% 2 1.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford, WD17 2HY

Sainsbury's Superstore, 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Albert Road South,
Watford, WD17 1PE

Tesco Extra, Lower High 0.5% 5 0.0% 0 04% 0 0.6% 0 24% I 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Street, Watford, WD17
2BD

Waterfields Shopping Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% I 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Waterfields Way, Watford,
WDI17 2BD

Watford Arches Retail Park, 20% 20 1.8% 3 6.8% 8 2.9% 1 7.6% 2 0.7% I 0.0% 0 0.0% 0 32% 1 1.0% 5
Watford, WD17 2SD

Watford Town Centre 52% 54 11.3% 17 6.4% 8 9.8% 4 74% 2 3.6% 3 04% 0 7.0% 5 74% 2 28% 12
(includes Harlequin

Shopping Centre)

Zone 2

Asda, Odhams Industrial 0.3% 3 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 1.6% 1 1.6% 1 0.0% 0 0.0% 0

Estate, St Albans Road,

Watford, WD24 7RT

Sainsbury's Superstore, Cow  0.3% 3 0.0% 0 22% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lane, Watford, WD25 9JS

Zone 3

Costco Watford, Hartspring 2.8% 29 0.0% 0 52% 6 16.5% 8 8.1% 2 3.6% 3 0.0% 0 1.7% 1 1.1% 0 1.9% 8
Lane, Bushey, Watford,

WD25 8JS

Zone 4

Zone 5

Borehamwood Shopping 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 1.7% 1 0.0% 0 0.0% 0 0.0% 0
Park, Borehamwood, WD6

4PR

Borehamwood Town Centre 0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 04% 0 0.0% 0 0.0% 0 04%
Tesco Extra, Shenley Road, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 1.6% 1 0.0% 0 2.0% 1 0.0% 0
Borehamwood, WD6 1JG

Zone 6

Potters Bar (Darkes Lane) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 0 0.0% 0 0.0% 0 0.0% 0

NS}
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Sainsbury's Superstore, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 04% 0 04% 0 0.0% 0 0.0% 0

Darkes Lane, Potters Bar,

EN6 1AU

Southgate Road, Potters Bar 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0

Tesco Superstore, Mutton 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 1.6% 1 0.0% 0 0.0% 0

Lane, Potters Bar, EN6

2PB

Zone 7

Colney Fields Shopping 0.3% 3 0.0% 0 0.0% 0 0.0% 0 24% 1 03% 0 0.0% 0 22% 2 0.0% 0 0.0% 0

Park, London Colney,

AL2 1BW

Sainsbury's Superstore, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0

Colney Fields Shopping
Park, London Colney,
AL2 1AB

Zone 8

Zone 9

Asda, High Street, 0.4% 5 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 2.1% 1 0.0% 0  0.0% 0 0.8% 3
Wealdstone, HA3 7AE

Edgware Town Centre 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 5
(includes Broadwalk
Shopping Centre)

High Barnet / Chipping 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.3% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Barnet Town Centre

Sainsbury's Superstore, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 04% 2
Broadwalk Shopping
Centre, Edgware, HA8
7BQ

Outside Survey Area

Abbey View Retail Park, St 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 1.6% 1 0.0% 0
Albans, AL1 2RJ

Abbots Langley Village 0.1% 1 03% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0
Centre

Apsley Mills Retail Park, 1.3% 13 1.3% 2 22% 3 21% 1 0.0% 0 0.0% 0 0.0% 0 55% 4 1.1% 0 0.8% 3
Hemel Hempstead, HP3

9QN

B&Q St Albans, Graham 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Close, St Albans, AL

2DF

Braintree Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0
Brent Cross Shopping 4.8% 50 1.4% 2 27% 3 99% 5 94% 3 54% 5 1.6% 1 23% 2 4.6% 1 65% 29
Centre, Prince Charles

Drive, Brent Cross, NW4

3FP

Central London / West End 0.8% 8 0.3% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 22% 1 1.6% 1 0.0% 0 1.0% 5
Currys South Ruislip, 0.4% 4 24% 4 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1

Victoria Road, South

090A25 NEMS market research



Zone Wtd [B]
Weighted:

Hertsmere Household Survey
for CPW Planning

Page 89
October 2025

Ruislip, HA4 OEL

De Mandeville Gate Retail
Park, Enfield, EN1 1TW

Enfield Retail Park, Crown
Road, Enfield, EN1 1TH

Finchley Road, South
Hampstead

Friern Bridge Retail Park,
Friern Barnet, N11 3PW

Glotech Kitchens,
Appliances and Repairs,
Soothouse Spring, St
Albans, AL3 6PF

Harrow Town Centre
(includes St Ann's & St
George's Shopping
Centres)

John Lewis, Holmers Farm
Way Cressex Centre, High
Wycombe, HP12 4NW

Milton Keynes Town Centre

Nine / 9 Yards Retail Park,
(aka Roaring Meg Retail
Park) Great North Road,
Stevenage, SG1 1XN

Sainsbury's Superstore,
Everard Close, St Albans,
AL12QU

Sainsbury's Superstore, Nash
Way, Kenton, Harrow,
HA3 0JA

St Albans City Centre
(includes The Maltings &
Christopher Place
Shopping Centres)

Stadium Retail Park,
Wembley Park Drive,
Wembley, HA9 8TS

Staples Corner Retail Park,
Hendon, NW2 6LW

Stevenage Town Centre

Welwyn Garden City Town
Centre (includes The
Howard Centre)

Others

Abroad

Internet / delivery

Total

0.1%

0.3%

0.2%

2.2%

0.0%

0.3%

0.1%

0.0%
0.5%

0.1%

0.5%

0.1%

1.0%

0.9%

0.1%
3.7%

0.4%
44.9%

22

11

464

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.6%

0.0%
48.9%

Zone 2

0.0%

0.0%

0.0%

1.9%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
1.1%

0.0%
34.3%

Zone 3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%
0.0%

0.0%
21.2%

Zone 4 Zone 5

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.5%
0.0%

0.0%

0.0%

0.5%

0.0%

0.0%

0.0%
0.9%

0.0%
41.8%

0  0.0%

0 0.0%

0 1.7%

0  0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%
0 03%

0 0.0%

0 0.0%

0 0.7%

0 0.0%

0 0.0%

0 0.0%
0 1.7%

0 0.0%
12 48.6%

Zone 6

2.2%

3.8%

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%
0.4%

0.0%

0.0%

0.0%

0.0%

0.0%

2.2%
14.5%

1.7%
44.1%

Zone 7

0.4%

0.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
6.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
26.2%

0.0%
27.7%

Zone 8

0.0%

0.0%

0.0%

0.0%

0.5%

0.0%

2.7%

0.0%
0.5%

2.1%

0.0%

1.1%

0.0%

0.0%

0.0%
7.0%

0.0%
36.4%

Zone 9

0.0%

0.2%

0.0%

4.5%

0.0%

0.8%

0.0%

0.0%
0.0%

0.0%

1.1%

0.0%

2.4%

2.1%

0.0%
1.0%

0.8%
51.9%

20

11

230
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(Don't know / varies) 6.7% 69 2.5% 4 58% 7 2.8% 1 34% 1 3.7% 3 3.0% 2 6.1% 5 87% 3 10.0% 44
(Don't do this type of 8.3% 85 13.7% 20 10.2% 12 10.1% 5 57% 2 11.5% 11 10.6% 6 5.8% 4 7.5% 2 55% 24
shopping)
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7

Q37 Where does your household do most of its shopping for hardware, DIY goods, decorating supplies and garden products?

Zone 1

Aldi, Century Park, Dalton 0.5% 5 1.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0%
Way, Watford, WD17 2SF

B&Q Watford, Watford 114% 118 16.5% 24 34.8% 41 42.0% 19 23.4% 7 89% 8 22% 1 0.0%
Arches Retail Park,
Watford, WD17 2SD

Century Park, Dalton Way, 0.7% 7 3.0% 4 1.5% 2 0.0% 0 0.0% 0 0.3% 0 0.0% 0 0.0%
Watford, WD17 2SF

Colne Valley Retail Park, 0.2% 2 0.0% 0 04% 0 0.6% 0 0.0% 0  0.0% 0 2.1% 1 0.0%
Waterfields Way, Watford,
WD17 2JZ

Morrisons, Ascot Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.6% 1 0.0%
Watford, WD18 8AA

Sainsbury's Superstore, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 33%
Albert Road South,
Watford, WD17 1PE

Screwfix Watford 0.2% 3 0.0% 0 1.9% 2 0.6% 0 0.0% 0  0.0% 0  0.0% 0 0.0%
Wiggenhall Road, Trade
City, Thomas Sawyer
Way, Watford, WD18
0GS

Tesco Extra, Lower High 0.9% 9 1.1% 2 04% 0 0.6% 0 0.0% 0 0.0% 0  0.0% 0 0.0%
Street, Watford, WD17
2BD

The Plant Stop, Hempstead 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0%
Road, Watford, WD17
3NL

Waterfields Shopping Park, 0.1% 1 03% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0  0.0% 0 0.0%
Waterfields Way, Watford,
WDI17 2BD

Watford Arches Retail Park, 39% 40 12.4% 18 11.9% 14 51% 2 10.9% 3 1.0% 1 0.0% 0 0.0%
Watford, WD17 2SD

Watford Town Centre 25% 25 87% 13 1.5% 2 29% 1 47% I 1.9% 2 0.0% 0 22%
(includes Harlequin
Shopping Centre)

Zone 2

Asda, Odhams Industrial 0.4% 5 1.0% 1 27% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0%
Estate, St Albans Road,
Watford, WD24 7RT

Sainsbury's Superstore, Cow  0.0% 0 0.0% 0 0.4% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0%
Lane, Watford, WD25 9JS

Screwfix Watford Imperial 0.4% 4  0.0% 0 23% 3 3.0% I 0.0% 0 0.0% 0 0.0% 0 0.0%
Park, Watford, WD24 4PP

Toolstation, Colonial Way, 0.2% 2 1.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0%
Watford, WD24 4PT

Zone 8

0.0%

3.7%

0.0%

0.0%

0.0%

2.0%

0.0%

0.0%

0.5%

0.0%

3.2%

0.0%

0.0%

0.0%

0.5%

0.0%

Zone 9

0.8%

3.8%

0.2%

0.0%

0.0%

0.0%

0.0%

1.5%

0.0%

0.0%

0.2%

1.1%

0.0%

0.0%

0.0%

0.0%

17
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Zone 3

Bushey (High Street)

Costco Watford, Hartspring
Lane, Bushey, Watford,
WD25 8JS

Roundbush Nursery and
Garden Centre, Round
Bush, Radlett, Aldenham,
WD25 8BQ

Wickes Watford, Otterspool
Way, Bushey, Watford,
WD25 S8HL

Zone 4

Zone 5

Borehamwood Shopping
Park, Borehamwood, WD6
4PR

Borehamwood Town Centre

Screwfix Borehamwood,
Moda Centre, Stirling
Way, Borehamwood,
WD6 2BT

Tesco Extra, Shenley Road,
Borehamwood, WD6 1JG

Wickes Borehamwood,
Elstree Way,
Borehamwood, WD6 1GJ

Zone 6

Potters Bar (Darkes Lane)

Potters Bar (High Street)

Tesco Superstore, Mutton
Lane, Potters Bar, EN6
2PB

Zone 7

Alban Park Estate, Hatfield
Road, St Albans, AL4 0JJ

Aylett Nurseries, North
Orbital Road, St Albans,
AL2 1DH

Bryan's Homecentre,
Bradmore Green,
Brookmans Park, Hatfield,
AL9 7QR

Colney Fields Shopping
Park, London Colney,
AL2 1BW

Cuffley Village Centre

Total

0.2%
0.1%

0.0%

1.3%

0.5%

1.5%
0.6%

0.2%

2.9%

0.9%
0.2%
0.3%

0.1%

1.6%

0.1%

0.3%

0.0%

30

[\S)

Zone 1

0.0%
1.0%

0.0%

2.8%

1.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

2.7%

0.0%

1.0%

0.0%

SO

Zone 2

0.0%
0.0%

0.0%

1.9%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

1.1%

0.0%

0.0%

0.0%

Zone 3

4.6%
0.0%

0.6%

0.6%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

[l e)

Zone 4

0.0%
0.0%

0.0%

2.4%

0.5%

0.0%
2.3%

0.0%

3.8%

0.0%
0.0%
2.4%

0.0%

13.7%

0.0%

0.0%

0.0%

1

Zone 5

0.0%
0.0%

0.0%

1.7%

1.7%

7.1%
2.6%

0.7%

24.7%

0.0%
0.0%
0.0%

0.0%

3.3%

0.0%

0.3%

0.0%

23

S o

Zone 6

0.0%
0.0%

0.0%

0.0%

3.8%

2.2%
2.2%

1.6%

2.9%

6.8%
3.4%
0.0%

0.4%

2.1%

0.4%

0.0%

0.0%

Zone 7

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%
2.2%

0.0%

0.0%

0.4%
0.0%
1.6%

0.4%

3.1%

0.4%

0.0%

0.4%

Zone 8

0.0%
0.0%

0.0%

2.6%

0.0%

0.0%
0.0%

2.7%

0.0%

0.0%
0.0%
0.0%

0.0%

2.1%

0.0%

2.7%

0.0%

Zone 9

0.0%
0.0%

0.0%

0.8%

0.0%

1.8%
0.0%

0.0%

1.1%

1.1%
0.0%
0.2%

0.0%

0.0%

0.0%

0.0%

0.0%

oo

wn

—_
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Dunelm, Alban Park Estate, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 0.0% 0
Hatfield Road, St Albans,
AL4 0JJ

London Colney Village 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Centre (excludes Colney
Fields Shopping Park)

Notcutts Garden Centre St 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.7% 5 0.0% 0 0.0% 0
Albans, Hatfield Road,
Smallford, St Albans, AL4
OHN

Screwfix St Albans, 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 04% 0 5.0% 4  0.0% 0 0.0% 0
Acrewood Park, Hatfield
Road, St Albans, AL4 OFT

The Dutch Marketplace, 0.7% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 29% 2 7.5% 6 0.0% 0 0.0% 0
Great North Road,
Hatfield, AL9 6ND

Wickes St Albans, Acrewood — 0.7% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 81% 6 32% 1 0.0% 0
Way, St Albans, AL4 0JY

Zone 8
Bricket Wood Village Centre  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0
Burston Garden Centre, 0.7% 8 0.0% 0 1.9% 2 0.6% 0 09% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 2 0.8% 3

North Orbital Road, St
Albans, AL2 2DS

Chiswell Green Village 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0
Centre
Zone 9
Asda, High Street, 0.7% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 1.5% 7

Wealdstone, HA3 7AE

B&Q Stanmore, Honeypot 34% 35 1.0% 1 0.0% 0 4.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 69% 31
Lane, Queensbury,
Stanmore, Edgware, HA7

1QL
Burnt Oak Local Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.6% 1 0.0% 0 0.0% 0
Edgware

Edgware Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.3% 1 0.0% 0 0.0% 0  0.0% 0 02% 1
(includes Broadwalk

Shopping Centre)

High Barnet / Chipping 1.0% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 04% 0 0.0% 0 0.0% 0 21% 9
Barnet Town Centre

Mill Hill Local Centre, 0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 8
Barnet

Squire's Garden Centre, 1.4% 14  0.0% 0 0.0% 0 52% 2 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 25% 11

Common Road, Harrow,
Stanmore, HA7 3JF

Wealdstone Local Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1
Harrow

Outside Survey Area
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Abbey View Retail Park, St
Albans, AL1 2RJ

Abbots Langley Village
Centre

Apsley Mills Retail Park,
Hemel Hempstead, HP3
9QN

B&Q Cricklewood,
Broadway Retail Park,
Cricklewood, NW2 1ES

B&Q Friern Barnet, Friern
Bridge Retail Park,
London, N11 3PW

B&Q Harrow (Small Local
Store), St Anns Road,
Harrow, HA1 1LA

B&Q Hemel Hempstead,
Two Waters Road, Hemel
Hempstead, HP3 9BX

B&Q St Albans, Graham
Close, St Albans, AL1
2DF

B&Q Welwyn Garden City,
Swallowfields, Welwyn
Garden City, AL7 1JD

Birchen Grove Garden
Centre, Birchen Grove,
Kingsbury, NW9 8RY

Brent Cross Shopping
Centre, Prince Charles
Drive, Brent Cross, NW4
3FP

Carpenders Park Garden
Centre, Little Oxhey Lane,
Watford, WD19 5BA

Carpenters Nursery & Farm
Shop, St Albans Road,
Sandridge, St Albans, AL4
9LJ

Cheshunt Town Centre

Chipperfield Garden Centre,
Tower Hill, Chipperfield,
Kings Langley, WD4 9LH

Crews Hill Nurseries,
Strayfield Road, Enfield,
EN2 9JF

Dunelm, Dearsley Road,

Total

0.3%

0.1%

0.1%

0.5%

0.2%

0.2%

0.1%

2.1%

0.3%

0.1%

0.3%

0.9%

0.2%

0.0%
0.0%

0.3%

0.4%

22

Zone 1

0.0%

0.3%

0.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.9%

0.0%

0.0%
0.0%

0.3%

0.0%

Zone 2

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.8%

0.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.4%

0.0%

0.0%

Zone 3

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.9%

0.0%

0.0%
0.0%

0.0%

0.0%

Zone 4

0.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

3.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

Zone 5

0 0.0%

0  0.0%

0  0.0%

0  0.0%

0 0.0%

0 1.7%

0 0.0%

1 0.0%

0 0.0%

0 0.0%

0 0.0%

0 03%

0 1.7%

0 0.0%
0 0.0%

0 03%

0 0.0%

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.3%

2.5%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.4%

0.0%

Zone 7

2.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

11.1%

2.2%

0.0%

0.0%

0.0%

0.9%

0.4%
0.0%

1.3%

0.0%

Zone 8

4.2%

0.5%

0.0%

0.0%

0.0%

0.0%

0.0%

34.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

11

Zone 9

0.0%

0.0%

0.0%

1.1%

0.4%

0.2%

0.0%

0.0%

0.0%

0.2%

0.8%

1.0%

0.0%

0.0%
0.0%

0.2%

0.8%

090A25

NEMS market research



Zone Wtd [B]
Weighted:

Hertsmere Household Survey

for CPW Planning

Page 95
October 2025

Enfield, EN1 3RR

Enfield Garden Centre,
Cattlegate Road, Crews
Hill, Enfield, EN2 9DX

Enfield Retail Park, Crown
Road, Enfield, EN1 1TH

Friern Bridge Retail Park,
Friern Barnet, N11 3PW

Harrow Garden Centre,
Headstone Lane, Harrow,
HA2 6NB

Harrow Town Centre
(includes St Ann's & St
George's Shopping
Centres)

Hatfield Town Centre
(excludes The Galleria
Outlet Shopping Centre)

Hertford Town Centre

Nine /9 Yards Retail Park,
(aka Roaring Meg Retail
Park) Great North Road,
Stevenage, SG1 1XN

Queens Park Local Centre,
Brent

Redbourn Village Centre

Rowan Garden Centre,
Gorelands Lane, Chalfont
St Giles, HPS 4AB

Screwfix New Barnet, East
Barnet Road, Barnet, EN4
8RD

Silkbridge Retail Park,
Edgware Road, Edgware,
NW9 7EZ

Springtime Nurseries,
Cattlegate Road, Enfield,
EN2 9EE

St Albans City Centre
(includes The Maltings &
Christopher Place
Shopping Centres)

Tesco Extra, Brookfield
Centre, Cheshunt,
Waltham Cross, EN8 0TA

Tesco Extra, Great North
Road, Hatfield, AL9 5]Y

Total

0.0%

0.6%

1.6%

0.1%

0.4%

0.1%

0.0%
0.2%

0.3%

0.0%

0.2%

1.3%

0.1%

0.0%

0.5%

0.0%

0.0%

14

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 2

0.0%

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

1.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 3

0.6%

0.6%

0.0%

0.0%

0.6%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 4 Zone 5

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.8%

0.0%

0.0%

0  0.0%

0  0.0%

0 0.0%

0  0.0%

0 0.0%

0 0.0%

0 0.0%
0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

1 0.0%

0 0.0%

0 0.0%

Zone 6

0.0%

4.6%

0.0%

0.0%

0.0%

0.4%

0.0%
4.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.4%

1.7%

0.0%

0.0%

Zone 7

0.0%

3.1%

0.0%

0.0%

0.0%

0.4%

0.4%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

3.2%

0.4%

0.4%

Zone 8

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.5%

0.0%

0.0%

0.0%

0.0%

2.7%

0.0%

0.0%

Zone 9

0.0%

0.2%

3.7%

0.2%

1.0%

0.0%

0.0%
0.0%

0.8%

0.0%

0.0%

3.1%

0.2%

0.0%

0.0%

0.0%

0.0%

14
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The Gardening Club, Park 0.2% 2 0.0% 0 0.0% 0 0.6% 0 0.0% 0 1.7% 2 04% 0 04% 0 0.0% 0 0.0% 0
View Nursery, Theobalds
Park Road, Enfield, EN2
9BQ
The Hertfordshire Garden 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Redding Lane,
Redbourn, St Albans, AL3
7PS
Thompsons Garden Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 04% 0 0.0% 0 02% 1
Cattlegate Road, Crews
Hill, Enfield, EN2 9DP
Waltham Cross Town Centre ~ 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 2 0.0% 0 0.0% 0
Welwyn Garden City Town 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 1.8% 1 0.0% 0 0.0% 0
Centre (includes The
Howard Centre)
Wolden Garden Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0
Cattlegate Road, Enfield,
EN2 9DW
Others
Abroad 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Internet / delivery 152% 157 19.0% 28 17.3% 9 55% 3 3.8% 1 182% 17 11.0% 6 8.6% 7 53% 2 194% 86
(Don't know / varies) 11.2% 116 4.0% 6 134% 16 92% 4 84% 2 3.6% 3 14.1% 8 4.8% 4 8.1% 3 159% 71
(Don't do this type of 17.4% 180 19.2% 28 12.8% 15 8.4% 4 11.7% 3 14.2% 13 19.6% 10 10.7% 8 13.1% 4 211% 94
shopping)
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Q38 Where does your household do most of its shopping for chemists and medical goods, cosmetics and other beauty products?

Zone 1

Arches Pharmacy, 0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Attenborough Court,

Owen Square, Watford,

WD19 4FN

Bridgewater Pharmacy, 0.0% 0 0.3% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Printers Avenue, Watford,

WD18 7QR

Cassiobury Pharmacy, 0.2% 2 14% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Langley Way, Watford,

WDI17 3EA

Century Park, Dalton Way, 0.5% 5 0.0% 0 0.0% 0 3.0% I 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 4
Watford, WD17 2SF

Lidl, Lower High Street, 0.0% 0 0.0% 0 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Watford, WD17 2HY

MD Pharmacy, Whippendell ~ 0.2% 2 1.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Road, Watford, WD18

7LR

Morrisons, Ascot Road, 0.5% 5 1.1% 2 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0
Watford, WD18 8AA

Sainsbury's Superstore, 0.5% 5 2.8% 4 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0

Albert Road South,
Watford, WD17 1PE

Tesco Extra, Lower High 1.4% 15 52% 8 0.4% 0 4.0% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.6% 1 1.0% 4
Street, Watford, WD17
2BD

Waterfields Shopping Park, 0.7% 8 3.7% 5 04% 0 23% 1 24% I 0.0% 0  0.0% 0 0.0% 0 0.5% 0 0.0% 0
Waterfields Way, Watford,
WDI17 2BD

Watford Arches Retail Park, 0.1% I 0.0% 0 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 02% 1
Watford, WD17 2SD

Watford Town Centre 12.0% 124 429% 63 36.4% 43 22.4% 10 6.5% 2 1.6% 1 0.0% 0 0.0% 0 43% 1 0.8% 3
(includes Harlequin

Shopping Centre)

Zone 2

Asda, Odhams Industrial 1.8% 18 1.4% 2 7.5% 9 0.0% 0 0.0% 0 0.0% 0 3.1% 2 0.0% 0 7.9% 2 0.8% 3

Estate, St Albans Road,
Watford, WD24 7RT

Boots Pharmacy, St Albans 0.1% 1 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Watford, WD24
5BQ

Bridgewater Surgeries, The 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Meriden, Harvest End,
Watford, WD25 9UB

Chagcrest Pharmacy, Bushey  0.1% 1 03% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Mill Lane, Watford,

WD24 7PD

Chemilab Pharmacy, North 0.2% 2 0.0% 0 1.5% 2 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0

Approach, Watford,

WD25 0EL

Co-Op, Abbotswood Park, 0.2% 2 0.0% 0 1.9% 2 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0

Leavesden, Watford,

WD25 7LS

Co-Op, York Way, Watford,  0.0% 0  0.0% 0 04% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0

WD25 9EA

Courtlands Drive, Watford 0.0% 0 0.3% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Garston Local Centre, 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Watford

Leavesden Local Centre, 0.1% 1 0.0% 0 0.8% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Watford

Sainsbury's Superstore, Cow  1.0% 11 1.6% 2 6.0% 7 29% 1 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0

Lane, Watford, WD25 9JS

Tudorken Pharmacy & 0.0% 0 0.0% 0 04% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0

Travel Clinic, St Albans

Road, Watford, WD24

6PQ

Zone 3

Bushey (High Street) 0.8% 9 24% 4  0.0% 0 11.5% 5 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bushey Heath (High Road) 0.9% 9 0.3% 0 0.0% 0 18.8% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0

Costco Watford, Hartspring 0.3% 3 1.0% 1 1.5% 2 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lane, Bushey, Watford,

WD25 8JS

Triangle Healthcare 0.3% 3 0.0% 0 0.0% 0 57% 3 0.0% 0 03% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0

Pharmacy, Harcourt Road,

Bushey, WD23 3PP

Zone 4

Radlett Town Centre 1.1% 11 0.0% 0 0.0% 0 1.1% 1 34.9% 10 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0

Shenley Village Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 7.0% 2 0.0% 0  0.0% 0 0.4% 0  0.0% 0 0.0% 0

Zone 5

Aldi, Borehamwood 0.3% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.8% 3

Shopping Park,

Borehamwood, WD6 4PR

Borehamwood Shopping 3.7% 38 1.0% 1 0.0% 0 3.4% 2 7.1% 2 17.7% 16  0.4% 0 0.0% 0 0.5% 0 3.7% 16

Park, Borehamwood, WD6

4PR

Borehamwood Town Centre 38% 39  0.0% 0 0.0% 0 0.6% 0 3.9% 1 38.2% 35 0.0% 0 0.0% 0 0.0% 0 0.6% 3

Elstree Village Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Green Light Pharmacy, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Manor Way,

Borehamwood, WD6 1QX

Lidl, Elstree Way, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.1% 5

Borehamwood, WD6 1SH
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Metro Pharmacy, Leeming 0.1% 1 0.0% 0 0.0% 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0.0% 0.0% 0

Road, Borehamwood,

WD6 4EB

Tesco Extra, Shenley Road, 1.5% 16 0.3% 0 0.0% 2.3% I 09% 0 14.2% 13 0.0% 0 0.0% 0.0% 0.2% 1

Borehamwood, WD6 1JG

Zone 6

Potters Bar (Darkes Lane) 1.6% 16 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 17.4% 9 2.6% 0.0% 1.1% 5

Potters Bar (High Street) 1.0% 11 0.0% 0  0.0% 0.0% 0  0.0% 0  0.0% 0 16.4% 9 27% 0.0% 0.0% 0

Sainsbury's Superstore, 0.3% 3 0.0% 0  0.0% 0.0% 0  0.0% 0 1.7% 2 33% 2 0.0% 0.0% 0.0% 0

Darkes Lane, Potters Bar,

EN6 1AU

Tesco Superstore, Mutton 1.6% 16 0.0% 0 0.0% 0.0% 0 24% I 0.0% 0 13.0% 7 27% 0.0% 1.5% 7

Lane, Potters Bar, EN6

2PB

Zone 7

Colney Fields Shopping 29% 30 1.0% 1 04% 0.6% 0 95% 3 0.7% 1 10.7% 6 12.0% 4.1% 1.9% 8

Park, London Colney,

AL2 1BW

Cuffley Village Centre 0.2% 2 0.0% 0 0.0% 0.0% 0  0.0% 0 0.0% 0  0.0% 0 3.1% 0.0% 0.0% 0

London Colney Village 0.1% 2 0.0% 0 0.0% 0.0% 0 0.5% 0  0.0% 0 04% 0 1.3% 0.5% 0.0% 0

Centre (excludes Colney

Fields Shopping Park)

Sainsbury's Superstore, 1.2% 13 0.0% 0 0.0% 0.0% 0 0.9% 0 0.3% 0 0.8% 0 9.8% 0.0% 1.0% 4

Colney Fields Shopping

Park, London Colney,

AL2 1AB

Welham Green Village 0.3% 3 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 04% 0 4.0% 0.0% 0.0% 0

Centre

Zone 8

Bricket Wood Village Centre  0.1% 1 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 2.1% 0.0% 0

Chiswell Green Village 0.2% 2 0.0% 0 0.0% 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 7.0% 0.0% 0

Centre

How Wood Village Centre 0.4% 4  0.0% 0 0.0% 0.6% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 12.8% 0.0% 0

Park Street Village Centre 0.1% 1 0.0% 0 0.0% 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 2.7% 0.0% 0

Zone 9

Acorn Pharmacy, Watford 0.5% 6 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 1.3% 6

Way, Edgware, NW7 3JR

Asda, High Street, 0.8% 8 0.0% 0 0.0% 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.6% 0.0% 1.5% 7

Wealdstone, HA3 7AE

Barnet Town Centre 1.2% 13 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 2.9% 13

Burnt Oak Local Centre, 0.3% 3 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 0.0% 0.4% 2

Edgware

Canons Pharmacy, Station 0.1% 1 0.0% 0 0.0% 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0.0% 0.2% 1

Parade, Whitchurch Lane,

Edgware, HA8 6RW

Cockfosters Local Centre, 0.1% 1 0.0% 0 0.0% 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0.0% 0.2% 1

Barnet
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Edgware Town Centre 1.8% 18  0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 4.1% 18
(includes Broadwalk
Shopping Centre)

High Barnet / Chipping 23% 24 0.0% 0.0% 0.0% 0.0% 0 1.3% 0.0% 0.0% 0.0% 51% 23
Barnet Town Centre

Kings Pharmacy, Honeypot 0.1% 1 0.0% 0.0% 0.0% 0.0% 0  0.0% 0.0% 0.0% 0.0% 0.2% 1
Lane, Stanmore, HA7
1AR

Lidl, High Road, Harrow, 0.2% 2 0.0% 0.0% 0.0% 0.0% 0  0.0% 0.0% 0.0% 0.0% 0.4% 2
HA3 6HF

Nowells Pharmacy, Weald 0.4% 5 0.0% 0.0% 0.0% 0.0% 0  0.0% 0.0% 0.0% 0.0% 1.0% 5
Lane, Harrow, HA3 5ES

Sainsbury's Superstore, 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.2% 1
Broadwalk Shopping
Centre, Edgware, HA8
7BQ

Sainsbury's Superstore, 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 1.6% 0.0% 0.0% 0.0% 0
Burnt Oak Broadway,
Burnt Oak, HA8 OBE

Sainsbury's Superstore, The 0.3% 3 0.0% 0.0% 0.0% 0.0% 0  0.0% 0.0% 0.0% 0.0% 0.6% 3
Broadway, Stanmore, HA7
4DA

Singer Pharmacy, Edgware 0.1% 1 0.0% 0.0% 0.0% 0.0% 0  0.0% 0.0% 0.0% 0.0% 0.2% 1
Way, Edgware, HAS8 8JS

Stanmore District Centre 1.0% 10 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 2.3% 10

Wealdstone Local Centre, 0.2% 2 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.4% 2
Harrow

Outside Survey Area

Abbey View Retail Park, St 0.1% 1 1.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0
Albans, AL1 2R]J

Abbots Langley Village 0.2% 2 0.0% 1.9% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.0% 0
Centre

Aldi, Brookhill Road, 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.2% 1
Barnet, EN4 8SL

Aldi, Graham Close, St 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 4.2% 0.0% 0
Albans, AL1 2DF

Aldi, Parkhouse Court, 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.4% 0.4% 0.0% 0.0% 0
Hatfield, AL10 9RQ

Apsley Mills Retail Park, 0.3% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.8% 3
Hemel Hempstead, HP3
9QN

Asda, Capitol Way (off 0.1% I 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0.2% 1
Edgware Road), Colindale,
NW9 0AS

Belmont Local Centre, 0.4% 5 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 1.0% 5
Stanmore / Harrow

Brent Cross Shopping 22% 22 0.0% 0.0% 2.3% 3.3% 1 03% 0.4% 0.0% 0.5% 4.5% 20
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Centre, Prince Charles
Drive, Brent Cross, NW4
3FP
Brookfield Shopping Park, 0.1% 1 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 1.8% 1 0.0% 0.0% 0
Halfhide Lane, Cheshunt,
EN8 0QE
Central London / West End 0.1% 1 0.0% 0 0.0% 0.6% 0 0.0% 0 0.0% 0 1.6% 0.0% 0  0.0% 0.0% 0
East Barnet Local Centre, 0.5% 5 0.0% 0  0.0% 0.0% 0  0.0% 0  0.0% 0 0.0% 0.0% 0  0.0% 1.1% 5
London
Enfield Town Centre 0.2% 2 0.0% 0 0.0% 0.6% 0 0.0% 0 0.0% 0 0.0% 0.0% 0  0.0% 0.4% 2
Goffs Oak Village Centre 0.1% 1 0.0% 0 0.0% 0.0% 0 0.0% 0  0.0% 0 0.0% 0.9% I 0.0% 0.0% 0
Greenfield Pharmacy and 0.4% 4  0.0% 0 0.0% 0.0% 0 0.0% 0  0.0% 0 0.0% 0.0% 0 0.0% 0.8% 4
Travel Clinic, Great North
Road, New Barnet, EN5
1ES
Harrow Town Centre 14% 15 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0  0.0% 33% 15
(includes St Ann's & St
George's Shopping
Centres)
Hatfield Town Centre 0.5% 5 0.0% 0 0.0% 0.0% 0 0.0% 0  0.0% 0 04% 5.7% 4 0.5% 0.0% 0
(excludes The Galleria
Outlet Shopping Centre)
Hemel Hempstead Town 0.3% 3 0.0% 0 2.6% 0.0% 0 0.0% 0  0.0% 0 0.0% 0.0% 0 0.0% 0.0% 0
Centre
Jersey Farm Local Centre, St~ 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0  0.0% 0.4% 0  0.0% 0.0% 0
Albans
Leavesden Pharmacy, 0.0% 0 0.0% 0 0.4% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0  0.0% 0.0% 0
Katherine Place, Abbots
Langley, WDS 0BT
Lidl, Prestwick Road, 0.2% 2 1.1% 2 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0  0.0% 0.0% 0
Watford, WD19 7AG
Morrisons, Hatfield Road, St~ 0.1% 1 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.9% 1 0.0% 0.0% 0
Albans, AL1 4SU
Morrisons, Honeypot Lane, 0.4% 4 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0  0.0% 0.8% 4
Queensbury, Brent, NW9
6RN
Morrisons, Uxbridge Road, 0.1% 1 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0  0.0% 0.2% 1
Hatch End, Pinner, HAS
4QT
New Barnet Local Centre, 0.1% 1 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0.2% 1
London
Nine / 9 Yards Retail Park, 0.1% I 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0.2% 1
(aka Roaring Meg Retail
Park) Great North Road,
Stevenage, SG1 1XN
Northwood Town Centre 0.0% 0 03% 0 0.0% 0.0% 0 0.0% 0 0.0% 0  0.0% 0.0% 0 0.0% 0.0% 0
Quadrant Pharmacy, 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0  0.0% 0.4% 0 0.0% 0.0% 0
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Marshalswick, St Albans,
AL4 9RB
Redbourn Village Centre 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.5% 0 0.0% 0
Sainsbury's Superstore, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 54% 2 0.0% 0
Everard Close, St Albans,
AL12QU
St Albans City Centre 1.3% 14 0.0% 0 04% 0 0.6% 0 0.5% 0 0.0% 0 0.0% 0 10.3% 8 15.4% 5 0.0% 0
(includes The Maltings &
Christopher Place
Shopping Centres)
Tesco Extra, Brookfield 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.4% 0 0.0% 0 0.0% 0
Centre, Cheshunt,
Waltham Cross, EN8 0TA
Tesco Extra, Great North 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 7.0% 5 0.0% 0 0.0% 0
Road, Hatfield, AL9 5JY
Tesco Extra, Jarman Way, 0.1% 1 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 1 0.0% 0
Hemel Hempstead, HP2
4]S
Tesco Superstore, Station 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1
Road, Harrow, HA1 2TU
Tesco Superstore, Ware 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.4% 0  0.0% 0 0.0% 0
Road, Hertford, SG14
1QA
Waitrose, Ermine Close, St 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0
Albans, AL3 4]Z
Welwyn Garden City Town 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 22% 2 0.0% 0 0.0% 0
Centre (includes The
Howard Centre)
Whetstone Local Centre, 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 4
Barnet
Others
Internet / delivery 22.5% 233 20.7% 30 14.0% 16 10.1% 5 14.9% 4 13.1% 12 18.1% 10 20.7% 16 9.7% 3 30.8% 137
(Don't know / varies) 8.0% 83 5.1% 8 6.1% 7 0.6% 0 29% I 1.9% 2 37% 2 43% 3 6.5% 2 13.1% 58
(Don't do this type of 49% 51 3.0% 4 11.3% 13 63% 3 24% 1 42% 4 6.9% 4 0.0% 0 53% 2 4.6% 21
shopping)
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Q39 Where does your household do most of its shopping for books, jewellery, watches, china, glassware, kitchen utensils, recreational and luxury goods?

Zone 1

Aldi, Century Park, Dalton 0.2% 2 0.0% 0 1.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Way, Watford, WD17 2SF

Century Park, Dalton Way, 0.4% 5 03% 0 0.4% 0 82% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Watford, WD17 2SF

M&S Store, High Street, 0.0% 0 03% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford, WD17 2DH

Sainsbury's Superstore, 0.3% 3 1.1% 2 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0
Albert Road South,

Watford, WD17 1PE

Tesco Extra, Lower High 0.7% 8 1.4% 2 0.0% 0 L7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 1.0% 4
Street, Watford, WD17

2BD

Waterfields Shopping Park, 0.3% 3 1.4% 2 0.0% 0 0.0% 0 24% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Waterfields Way, Watford,

WDI17 2BD

Watford Arches Retail Park, 0.3% 3 1.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1
Watford, WD17 2SD

Watford Town Centre 11.3% 117 309% 45 29.7% 35 14.9% 7 14% 0 8.1% 7 04% 0 5.0% 4 4.8% 1 37% 17
(includes Harlequin

Shopping Centre)

Zone 2

Asda, Odhams Industrial 0.7% 7 0.0% 0 3.8% 4 0.0% 0 0.0% 0 0.0% 0 1.6% 1 1.6% 1 2.6% 1 0.0% 0

Estate, St Albans Road,

Watford, WD24 7RT

Garston Local Centre, 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford

Sainsbury's Superstore, Cow  0.5% 5 03% 0 3.0% 3 0.6% 0 05% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0
Lane, Watford, WD25 9JS

Zone 3

Bushey (High Street) 0.0% 0 0.0%
Bushey Heath (High Road) 0.4% 4  0.0%
Costco Watford, Hartspring 0.0% 0  0.0%
Lane, Bushey, Watford,

WD25 8JS

Zone 4

Radlett Town Centre 0.1% I 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0  0.0% 0 0.0% 0 2.0% 1 0.0% 0
Zone 5

Aldi, Borehamwood 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Shopping Park,

Borehamwood, WD6 4PR

Borehamwood Shopping 0.2% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 23% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Borehamwood, WD6

4PR

Borehamwood Town Centre 1.3% 13 0.0% 0 0.0% 0 0.0% 0 1.9% 1 11.5% 10 0.4% 0 0.0% 0 0.5% 0 0.4% 2

0.0% 0  0.0%
0.0% 0  0.0%
0.0% 0 0.0%

0.5% 0 0.0%
0.0% 0 0.8%
0.0% 0 0.0%

0.0% 0 0.0%
0.0% 0 0.6%
0.4% 0 0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

S oo
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S O
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Morrisons, Stirling Way, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 1.9% 1 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.8% 4

Borehamwood, WD6 2RN

Tesco Extra, Shenley Road, 1.4% 14 0.0% 0  0.0% 0 23% 1 0.5% 0 5.0% 5 1.6% 1 0.0% 0 0.5% 0 1.8% 8
Borehamwood, WD6 1JG

Zone 6

Potters Bar (Darkes Lane) 0.5%
Potters Bar (High Street) 0.0%
Sainsbury's Superstore, 0.3%
Darkes Lane, Potters Bar,

EN6 1AU

Tesco Superstore, Mutton 0.5% 5 0.0% 0 0.0% 0 0.0% 0 24% I 0.0% 0 6.7% 4 0.0% 0 0.0% 0 02% 1
Lane, Potters Bar, EN6

2PB

Zone 7

Colney Fields Shopping 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.3% 0 0.0% 0 3.1% 2 0.0% 0 0.0% 0
Park, London Colney,

AL2 1BW

Cuffley Village Centre 0.1% 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 09% I 0.0% 0 0.0% 0
Dunelm, Alban Park Estate, 0.2% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.7% 2 0.0% 0 09% 1 05% 0 0.0% 0
Hatfield Road, St Albans,

AL4 0JJ

London Colney Village 0.2% 2 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 22% 2 0.0% 0 0.0% 0
Centre (excludes Colney

Fields Shopping Park)

M&S Store, Barnet Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0  0.0% 0 0.0% 0 2.7% 1 0.0% 0
Colney Fields, London

Colney, AL2 1AB

Sainsbury's Superstore, 0.7% 7  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 3.0% 2 22% 2 0.5% 0 0.8% 3
Colney Fields Shopping

Park, London Colney,

AL2 1AB

Zone 8

How Wood Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.1% 0 0.0% 0
Zone 9

0.0% 0 0.0%
0.0% 0 0.0%
0.0% 0 0.8%

0.0%
0.0%
0.0%

0.0% 0 0.0%
0.0% 0 0.0%
0.0% 0 0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

8.0% 4 0.9%
0.0% 0 04%
0.0% 0 0.0%

[PSI N
S OO
S OO
S oo
S oo
(=
w oo

—_

Barnet Town Centre 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 4
Cockfosters Local Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 02% 1
Barnet

Coopers Of Barnet, Mays 0.4% 4 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 4
Lane, Barnet, EN5 2DY

Edgware Town Centre 0.8% 8 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 8
(includes Broadwalk

Shopping Centre)

Harrow Weald Local Centre,  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1
Harrow

High Barnet / Chipping 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.8% 0 0.0% 0 0.0% 0 0.6% 3
Barnet Town Centre

Sainsbury's Superstore, The 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0
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Broadway, Stanmore, HA7

4DA
Stanmore District Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1
Wealdstone Local Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1
Harrow

Outside Survey Area
Abbey View Retail Park, St 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0 0.5% 0 0.8% 3
Albans, AL1 2RJ

Abbots Langley Village 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0
Centre

Amersham Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0
Apsley Mills Retail Park, 0.2% 2 0.0% 0 1.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hemel Hempstead, HP3

9QN

Berkhamsted Town Centre 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicester Shopping Village, 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pingle Drive, Bicester,

0X26 6WD

Brent Cross Shopping 2.1% 22 1.4% 2 1.9% 2 6.4% 3 12.9% 4 3.6% 3 0.0% 0 0.0% 0 42% 1 1.5% 7
Centre, Prince Charles

Drive, Brent Cross, NW4

3FP

Brookfield Shopping Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 04% 0 0.0% 0 0.0% 0
Halthide Lane, Cheshunt,

ENS 0QE
Central London /WestEnd ~ 1.9% 19 1.6% 2 41% 5 34% 2 56% 2 13% 1 46% 2 17% 1 21% 1 08% 3
Crews Hill Village Centre 00% 0 00% 0 00% 0 00% 0 00% 0 03% 0 00% 0 00% 0 00% 0 00% 0

De Mandeville Gate Retail 0.1% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 2.1% 1 0.0% 0  0.0% 0 0.0% 0
Park, Enfield, EN1 ITW

Enfield Town Centre 0.3% 3 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 27% 2 0.0% 0 02% 1
Epping Town Centre 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Friern Bridge Retail Park, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Friern Barnet, N11 3PW

Harrow Town Centre 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 5
(includes St Ann's & St

George's Shopping

Centres)

Hatfield Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 03% 0 0.0% 0 25% 2 0.0% 0 0.0% 0
(excludes The Galleria

Outlet Shopping Centre)

Hemel Hempstead Town 0.0% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 04% 0 0.5% 0 0.0% 0

Centre

IKEA, North Circular Road, 0.3% 3 1.0% 1 0.0% 0 0.0% 0 24% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1
Wembley, NW10 0TH

Luton Town Centre 0.2% 2 1.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Marshalswick Local Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.4% 0 0.0% 0 0.0% 0
St Albans
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Maylands Business Centre, 0.2% 2 0.0% 0 1.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Redbourne Road, Hemel
Hempstead, HP2 7ES
Milton Keynes Town Centre ~ 0.2% 2 0.0% 0 1.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Morrisons, Uxbridge Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 02% 1
Hatch End, Pinner, HAS
4QT
Sainsbury's Superstore, East 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.8% 4
Barnet Road, New Barnet,
EN4 8RQ
Screwfix New Barnet, East 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Barnet Road, Barnet, EN4
8RD
St Albans City Centre 1.3% 13 0.3% 0 04% 0 0.6% 0 42% I 0.0% 0 04% 0 84% 6 10.1% 3 02% 1
(includes The Maltings &
Christopher Place
Shopping Centres)
Tesco Extra, Great North 0.2% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 22% 2 0.0% 0 0.0% 0
Road, Hatfield, AL9 5]Y
Waltham Cross Town Centre ~ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 09% I 0.0% 0 0.0% 0
Welwyn Garden City Town 1.1% 11 0.0% 0 0.0% 0 0.0% 0 23% 1 1.3% I 39% 2 79% 0.0% 0 02% 1
Centre (includes The
Howard Centre)
Wembley Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 02% 1
Others
Abroad 1.5% 16 2.4% 4  0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.4% 0 2.7% 1 23% 10
Internet / delivery 36.8% 381 31.1% 46 21.8% 26 27.1% 12 37.1% 10 353% 32 31.8% 17 36.3% 28 27.9% 9 452% 201
(Don't know / varies) 11.6% 120 8.5% 13 9.8% 11 8.1% 4  7.6% 2 9.0% 8 82% 4 25% 2 71% 2 16.5% 73
(Don't do this type of 149% 154 143% 21 179% 21 25.6% 12 13.2% 4 15.1% 14 22.6% 12 142% 11 25.0% 8 11.8% 52
shopping)
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Meanscore: [Number of visits per month]

Q40 How often do you do the following leisure activities? [PR]
Drinking out (i.e. pub / bar)

At least weekly 20.4% 210 14.7% 22 18.4% 21 11.4% 5 21.8% 6 11.7% 11 19.8% 11 17.8% 14 13.6% 4 263% 117
Once a fortnight 151% 156 98% 14 88% 10 10.2% 5 17.8% 5 127% 12 12.9% 7 11.4% 9 22.5% 7 197% 87
Once a month 12.8% 132 9.1% 13 9.3% 11 12.0% 5 15.1% 4 15.9% 14 22.1% 12 20.4% 16  7.0% 2 12.1% 54
Once every 2 months 63% 66 6.6% 10 108% 13 5.8% 3 14% 0 8.8% 8 3.0% 2 3.9% 3 64% 2 57% 25
Once every 6 months 28% 29 2.7% 4 3.4% 4 4.0% 2 1.9% 1 7.6% 7 42% 2 3.1% 2 0.5% 0 1.5% 7
Once a year 1.3% 13 3.0% 4 1.8% 2 0.0% 0 1.9% 1 0.7% 1 1.7% 1 04% 0 1.6% 1 0.8% 4
Less often 4.1% 42 24% 4 1.1% 1 3.0% 1 0.5% 0 4.6% 4 25% 1 32% 2 0.5% 0 63% 28
(Never) 353% 365 49.3% 72 44.5% 52 47.3% 21 39.6% 11 33.7% 31 33.3% 18 39.8% 30 44.0% 14 26.0% 116
(Don’t know/varies) 2.0% 21 24% 4 1.9% 2 63% 3 0.0% 0 44% 4 04% 0 0.0% 0 39% 1 1.5% 7
Mean: 1.31 0.94 1.09 0.88 1.39 0.99 1.30 1.17 1.14 1.63
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Eating out (i.e. restaurant / café)
At least weekly 26.3% 272 20.9% 31 21.9% 26 21.8% 10 41.0% 11 31.1% 28 31.4% 17 27.3% 21 25.6% 8 27.1% 121
Once a fortnight 22.3% 231 19.4% 29 16.3% 19 21.6% 10 24.3% 7 23.4% 21 26.4% 14 17.9% 14 13.2% 4 255% 113
Once a month 20.4% 211 21.5% 32 20.9% 25 24.8% 11 12.7% 4 19.8% 18 21.8% 12 17.3% 13 21.8% 7 20.3% 90
Once every 2 months 10.5% 108 10.3% 15 13.4% 16 7.0% 3 28% 1 7.4% 7 85% 5 14.7% 11 7.9% 2 10.9% 49
Once every 6 months 3.0% 31 3.0% 4 57% 7 1.7% 1 33% 1 4.8% 4 25% 1 49% 4 43% 1 1.6% 7
Once a year 1.0% 10 1.6% 2 04% 0 33% 1 09% 0 13% 1 0.0% 0 09% 1 1.1% 0 0.8% 4
Less often 2.6% 27 3.9% 6 1.9% 2 21% 1 0.5% 0 29% 3 0.0% 0 04% 0 0.0% 0 34% 15
(Never) 11.8% 122 16.4% 24 17.6% 21 12.0% 5 14.4% 4 47% 4 94% 5 16.5% 13 22.2% 7 87% 39
(Don’t know/varies) 2.1% 22 3.0% 4 1.9% 2 57% 3 0.0% 0 47% 4 0.0% 0 0.0% 0 39% 1 1.5% 7
Mean: 1.80 1.55 1.52 1.69 2.28 2.06 2.05 1.71 1.62 1.89
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Indoor sports or health and fitness activities
At least weekly 31.3% 324 33.4% 49 22.7% 27 27.6% 12 40.2% 11 13.7% 13 28.4% 15 26.1% 20 24.7% 8 38.1% 169
Once a fortnight 5.9% 61 4.8% 7 6.5% 8 0.0% 0 8.0% 2 63% 6 3.7% 2 22% 2 2.0% 1 77% 34
Once a month 4.6% 47  5.7% 8 0.0% 0 27% 1 24% I 59% 5 0.8% 0 10.5% 8 0.0% 0 52% 23
Once every 2 months 1.7% 18 0.3% 0 0.0% 0 0.6% 0 23% 1 47% 4 1.6% 1 4.0% 3 0.0% 0 1.9% 8
Once every 6 months 2.0% 21 24% 4 0.0% 0 0.0% 0  0.0% 0 0.0% 0 22% 1 4.6% 3 0.0% 0 29% 13
Once a year 0.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.8% 3
Less often 4.9% 51 62% 9 52% 6 0.6% 0 0.5% 0 3.7% 3 37% 2 0.0% 0 0.0% 0 6.7% 30
(Never) 44.2% 457 44.7% 66 63.0% 74 62.9% 28 46.6% 13 52.5% 48 59.2% 32 52.6% 40 67.4% 21 30.4% 135
(Don’t know/varies) 4.9% 50 2.4% 4 2.6% 3 57% 3 0.0% 0 11.9% 11 04% 0 0.0% 0 59% 2 63% 28
Mean: 1.51 1.54 1.07 1.20 1.80 0.87 1.24 1.22 1.09 1.87
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Cinema
At least weekly 4.0% 41 62% 9 0.0% 0 49% 2 0.5% 0 1.7% 2 04% 0 21% 2 0.0% 0 6.0% 27
Once a fortnight 5.6% 58 7.3% 11 3.8% 4 0.6% 0 33% 1 25% 2 52% 3 0.0% 0 3.8% 1 79% 35
Once a month 15.8% 164 14.9% 22 55% 6 12.2% 6 27.7% 8 11.0% 10 23.2% 12 19.3% 15 85% 3 18.5% 82
Once every 2 months 17.2% 178 10.2% 15 19.0% 22 57% 3 75% 2 14.7% 13 14.7% 8 16.5% 13 10.5% 3 222% 99
Once every 6 months 11.9% 123 11.6% 17 14.4% 17 7.5% 3 10.3% 3 19.3% 18  5.4% 3 13.3% 10 10.1% 3 11.1% 49
Once a year 3.8% 39 6.5% 10 9.6% 11 1.7% 1 8.6% 2 3.0% 3 42% 2 31% 2 27% 1 1.6% 7
Less often 87% 90 6.7% 10 6.1% 7 9.6% 4 33% 1 9.6% 9 52% 3 22% 2 21% 1 12.1% 54
(Never) 29.6% 306 34.0% 50 393% 46 52.0% 24 383% 11 29.1% 27 41.6% 22 43.1% 33 56.4% 18 17.2% 76
(Don’t know/varies) 3.3% 34 24% 4 23% 3 57% 3 05% 0 89% 8 0.0% 0 04% 0 59% 2 34% 15
Mean: 0.57 0.65 0.28 0.41 0.44 0.39 0.45 0.39 0.25 0.76
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Ten-pin bowling
At least weekly 1.0% 10 1.0% 1 0.0% 0  0.6% 0 0.0% 0 0.0% 0 3.1% 2 0.0% 0  0.0% 0 1.5% 7
Once a fortnight 3.4% 35 44% 7 04% 0 2.1% 1 48% 1 1.7% 2 69% 4 33% 2 0.0% 0 4.1% 18
Once a month 4.9% 51 4.4% 7 0.0% 0 0.0% 0 1.7% 0 3.7% 3 0.0% 0 49% 4 05% 0 83% 37
Once every 2 months 7.2% 74 10.4% 15 43% 5 0.6% 0 0.0% 0 3.0% 3 3.1% 2 89% 7 27% 1 94% 42
Once every 6 months 9.7% 100 10.0% 15 54% 6 5.8% 3 39% 1 15.6% 14 35% 2 3.8% 3 7.9% 2 12.1% 54
Once a year 7.1% 74 7.9% 12 83% 10 9.8% 4 72% 2 34% 3 85% 5 8.0% 6 2.6% 1 71% 32
Less often 7.8% 81 0.3% 0 52% 6 0.6% 0 42% 1 10.4% 10 6.9% 4 73% 6 4.8% 2 11.8% 52
(Never) 53.5% 553 57.7% 85 72.2% 84 72.7% 33 782% 22 52.8% 48 67.5% 36 63.8% 49 68.1% 21 393% 175
(Don’t know/varies) 5.3% 55 3.8% 6 4.1% 5 79% 4  0.0% 0 94% 9 04% 0 0.0% 0 13.3% 4 63% 28
Mean: 0.24 0.26 0.06 0.10 0.13 0.14 0.30 0.18 0.05 0.34
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
Bingo
At least weekly 3.7% 38 4.4% 7 1.9% 2 0.0% 0 0.0% 0 1.7% 2 21% 1 37% 3 0.5% 0 53% 24
Once a fortnight 2.7% 28  24% 4 0.0% 0 2.1% 1 24% 1 0.0% 0 47% 3 1.6% 1 2.0% 1 4.1% 18
Once a month 2.1% 21 3.5% 5 0.0% 0 0.0% 0 0.0% 0 3.8% 3 1.6% 1 49% 4 0.0% 0 1.8% 8
Once every 2 months 1.5% 16 1.0% 1 1.4% 2 0.0% 0 0.0% 0 0.0% 0 1.6% 1 23% 2 0.0% 0 23% 10
Once every 6 months 2.5% 26 2.0% 3 34% 4 0.0% 0 0.0% 0 72% 7 0.0% 0  0.0% 0 27% 1 2.6% 12
Once a year 1.0% 10 1.0% 1 0.0% 0 0.0% 0 0.0% 0 21% 2 0.0% 0 0.0% 0 0.0% 0 1.5% 7
Less often 6.8% 70 2.8% 4 4.1% 5 0.0% 0 2.4% 1 34% 3 25% 1 1.7% 1 0.0% 0 12.2% 54
(Never) 72.6% 750 79.0% 116 85.1% 100 90.0% 41 95.3% 27 T1.2% 65 87.1% 47 85.7% 65 86.3% 27 59.2% 263
(Don’t know/varies) 7.2% 74 3.8% 6 4.1% 5 7.9% 4  0.0% 0 10.7% 10 0.4% 0 0.0% 0 85% 3 10.8% 48
Mean: 0.26 0.28 0.10 0.05 0.05 0.14 0.21 0.24 0.07 0.39
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Theatres / concert halls / museums / other cultural facilities

At least weekly 34% 35 1.6% 2 1.9% 2 29% 1 29% 1 12% 1 35% 2 04% 0 0.0% 0 55% 25
Once a fortnight 22% 23 32% 5 0.0% 0 1.7% 1 7.1% 2 13% 1 75% 4 4.6% 4 0.5% 0 15% 7
Once a month 12.7% 132 149% 22 3.4% 4 10.1% 5 18.8% 5 10.3% 9 213% 11 15.0% 11 7.5% 2 13.8% 62
Once every 2 months 129% 134 11.2% 17 15.5% 18 20.8% 9 13.9% 4 15.4% 14 11.1% 6 93% 7 9.4% 3 125% 56
Once every 6 months 16.2% 168 22.1% 32 11.5% 13 10.8% 5 23.6% 7 229% 21 9.0% 5 21.0% 16 17.7% 6 142% 63
Once a year 71% 74 54% 8 9.2% 11 85% 4 47% 1 7.7% 7 87% 5 9.8% 8 13.3% 4 6.0% 27
Less often 7.6% 79 13% 2 12% 8 0.6% 0 47% 1 32% 3 72% 4 32% 2 0.0% 0 13.0% 58
(Never) 31.5% 326 37.5% 55 46.9% 55 355% 16 23.9% 7 29.0% 26 312% 17 36.7% 28 41.0% 13 24.5% 109
(Don’t know/varies) 63% 65 2.7% 4 45% 5 9.0% 4 0.5% 0 89% 8 0.4% 0 0.0% 0 10.6% 3 89% 40
Mean: 0.45 0.40 0.24 0.42 0.57 0.34 0.60 0.36 0.20 0.55
Weighted base: 1034 147 117 45 28 91 53 76 31 444
Sample: 1034 125 120 100 100 110 100 111 110 158
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Q41 Where do you visit most often for drinking out (i.e. pub / bar)?
Those who said they go Drinking out “Once every 6 months” or more often at Q40

Zone 1

Cassiobury Local Centre, 0.3% 2 2.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford

Oxhey Local Centre, 0.8% 4 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 4
Watford

Royal British Legion, 0.3% 2 0.0% 0 29% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Bushey Mill Lane,

Bushey, WD23 2AS

The Royal Oak, Watford 0.3% 1 24% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Heath, Watford, WD19

4EU

Watford Arches Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.1% 0 0.0% 0
Watford, WD17 2SD

Watford Town Centre 11.8% 70 47.0% 30 422% 25 92% 2 42% 1 63% 3 0.0% 0 0.0% 0 1.1% 0 3.1% 9
(includes Harlequin

Shopping Centre)

Zone 2

Leavesden Local Centre, 0.5% 3 0.0% 0 4.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford

The Glenn Social & Sports, 0.4% 2 0.0% 0 3.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0
Victoria Road, Watford,

WD24 5AZ

The Tudor Arms, Bushey 0.2% 1 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 1 0.0% 0
Mill Lane, Watford,

WD24 7TQ

Tudor Cafe, Bushey Mill 0.1% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lane, Watford, WD24

7PE

Zone 3

Aldenham Village Centre 0.1% 1 0.0% 0 0.0% 0 2.6% 1 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bushey (High Street) 39% 23 8.0% 5 22% 1 33.1% 7  0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 34% 10
Bushey Bowling Club, 0.0% 0 0.0% 0 0.0% 0 1.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chiltern Avenue, Bushey,

WD23 4RF

Bushey Heath (High Road) 1.5% 9 0.6% 0 11.0% 7 10.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Letchmore Heath Village 0.3% 1 0.0% 0 0.7% 0 4.0% 1 1.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Patchetts Green Village 0.2% 1 0.0% 0 0.0% 0 52% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

The King Stag, Bournehall 0.4% 2 32% 2 0.0% 0 1.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Road, Bushey, WD23 3EH

The Round Bush, Roundbush ~ 0.1% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lane, Round Bush,
Radlett, Watford, WD25
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8BG

Zone 4

Battlers Green Farm, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0

Common Lane, Radlett,

WD7 8PH

Radlett Town Centre 1.2% 7 0.0% 0 0.0% 0 0.0% 0 40.7% 7  0.6% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0

Shenley Village Centre 0.5% 3 0.0% 0 0.0% 0 0.0% 0 10.5% 2 23% 1 0.0% 0 0.8% 0  0.0% 0 0.0% 0

Zone 5

Battle Axes, Butterfly Lane, 0.3% 1 24% 1 0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Radlett, Borchamwood,

WD6 3AD

Borehamwood Shopping 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 1 0.0% 0 0.0% 0 0.0% 0
Park, Borehamwood, WD6

4PR

Borehamwood Town Centre 3.2% 19  0.6% 0 2.7% 2 52% 1 0.0% 0 14.9% 8 0.0% 0  0.0% 0 0.0% 0 2.8% 8
Elstree Village Centre 0.3% 2 0.0% 0 0.0% 0 6.8% 1 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
The Green Dragon, Leeming  0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Borehamwood,

WD6 4EB

Well End Village Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6

Little Heath Local Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0
Potters Bar

Potters Bar (Darkes Lane) 3.6% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32.2% 11 8.1% 4 0.0% 0 24% 7
Potters Bar (High Street) 2.2% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 87% 3 0.0% 0 0.0% 0 3.5% 10
South Mimms Village Centre  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0
Zone 7

Brookmans Park Village 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Colney Fields Shopping 1.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 1 0.0% 0 2.8% 8
Park, London Colney,

AL2 1BW

Colney Heath Village Centre  0.1% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0
Cuffley Village Centre 0.1% 1 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 1.6% 1 0.0% 0 0.0%
London Colney Village 1.3% 7 0.0% 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 93% 4 0.0% 0 12%
Centre (excludes Colney
Fields Shopping Park)
North Mymms Park, Off 0.1% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0
Tollgate Road, Brookmans
Park, Hatfield, AL9 7TR

(=)
[N e]
[N e]
(=]
w o

Water End Village Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 1 0.0% 0 0.0% 0 0.0% 0

Welham Green Village 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 7.8% 3 0.0% 0 0.0% 0
Centre

Zone 8

Bricket Wood Village Centre  0.4% 3 0.0% 0 0.7% 0 52% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 74% 1 0.0% 0

Chiswell Green Village 0.4% 2 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 10.8% 2 0.0% 0

Centre

[=]
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How Wood Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 55% 1 0.0% 0
Park Street Village Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.6% 2 0.0% 0
Spielplatz, Lye Lane, St 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0
Albans, AL2 3TD
The Old Fox, School Lane, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 1 0.0% 0
Bricket Wood, St Albans,
AL2 3XU
Zone 9
Arkley Village Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0  0.0% 0 0.3% 1
Burnt Oak Local Centre, 0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 2.9% 1 0.0% 0 12% 3
Edgware
Cockfosters Local Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0
Barnet
Edgware Town Centre 1.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 9
(includes Broadwalk
Shopping Centre)
Harrow Weald Local Centre,  0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.3% 1
Harrow
High Barnet / Chipping 45% 26 0.6% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 1.4% 0 0.0% 0 0.0% 0 84% 24
Barnet Town Centre
Mill Hill Local Centre, 0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.5% 4
Barnet
Stanmore District Centre 0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 5
The Duck In The Pond, 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 12% 3
Kenton Lane, Stanmore,
Harrow, HA3 6AA
The Green Dragon, St 0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0  0.0% 0 12% 3
Albans Road, Barnet, EN5
4RE
The Hare, Weald, Brookshill,  0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.6% 5
Old Redding, Harrow,
HA3 6SD
The Seven, Kenton Lane, 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 12% 3
Harrow, HA3 6AW
Outside Survey Area
Abbots Langley Village 0.5% 3 0.0% 0 53% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Centre
Berkhamsted Town Centre 0.3% 2 0.0% 0 29% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Birmingham City Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 42% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brent Cross Shopping 0.8% 5 24% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 3
Centre, Prince Charles
Drive, Brent Cross, NW4
3FP
Central London / West End 11.7% 69 4.3% 3 9.6% 6 6.5% 1 12.7% 2 25.6% 3 16.2% 5 0.8% 0 0.0% 0 13.3% 39
Chipperfield Village Centre 0.2% 1 13% 1 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cole Green Village Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 27% 1 0.0% 0 0.0% 0 0.0% 0
Colindale Local Centre, 0.2% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.3% 1
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Edgware
Crews Hill Village Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 3.1% 1 0.0% 0 0.0% 0
Croxley Green Village 0.1% 1 0.6% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
De Mandeville Gate Retail 0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 1 0.0% 0 0.0% 0 12% 3
Park, Enfield, EN1 1TW
East Barnet Local Centre, 1.1% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 52% 2 0.0% 0 0.0% 0 1.7% 5
London
Enfield Town Centre 1.1% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2 0.7% 0 0.8% 0 0.0% 0 1.5% 4
Flaundon Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0
Glencoe Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0
Godalming Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Harrow Town Centre 1.5% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 9
(includes St Ann's & St
George's Shopping
Centres)
Hatch End Local Centre, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 1
Harrow
Hatfield Town Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 1 0.0% 0 0.0% 0
(excludes The Galleria
Outlet Shopping Centre)
Hertford Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0  0.0% 0 0.0% 0
Leighton Buzzard Town 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Marchmont Arms, Piccotts 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 53% 1 0.0% 0
End, Hemel Hempstead,
HPI 3AT
Marlow Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
New Barnet Local Centre, 33% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 68% 20
London
Redbourn Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 0 0.0% 0
Rickmansworth Town Centre  0.5% 3 33% 2 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Royal Tunbridge Wells 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0
Town Centre
Sandridge Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0
Sarratt Village Centre 0.1% 1 0.6% 0 0.0% 0 13% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
South Oxhey Local Centre, 0.1% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford
St Albans City Centre 6.0% 35 3.7% 2 44% 3 0.0% 0 14.1% 2 12.0% 6 0.0% 0 40.5% 17 28.4% 4 0.0% 0
(includes The Maltings &
Christopher Place
Shopping Centres)
Stevenage Town Centre 0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 1 0.0% 0 12% 3
The Galleria Outlet 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 2 0.0% 0 0.0% 0
Shopping Centre, Hatfield,
AL10 0XR
The Hatfield Road Sports, 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hatfield Road, St Albans,
AL14JL
The King Harry, King Harry ~ 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.6% 1 0.0% 0
Lane, St Albans, AL3 4BL
The Prae Wood Arms, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0
Garden House Lane, St
Albans, AL3 6]JZ
Tring Town Centre 0.0% 0 0.0% 0 0.0% 0 13% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Welwyn Garden City Town 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 53% 1 0.0% 0
Centre (includes The
Howard Centre)
Welwyn Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wembley Park (Retail & 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 1 0.0% 0 0.0% 0
Leisure Area), Wembley
(includes London Designer
Outlet), HA9 0TG
Others
Abroad 18% 10 3.9% 2 0.0% 0 13% 0 0.0% 0 0.0% 0 2.5% 1 0.0% 0 0.0% 0 24% 7
(Don't know / varies) 17.4% 103 10.0% 6 2.7% 2 49% 1 8.0% 1 24.5% 13 16.5% 5 52% 2 2.1% 0 249% 72
Weighted base: 592 63 59 20 16 52 33 43 16 290
Sample: 494 59 51 44 48 51 55 49 49 38
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Q42 Where do you visit most often for eating out (i.e. restaurant / café)?
Those who said they go Eating out “Once every 6 months” or more often at Q40

Zone 1

Colne Valley Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0
Waterfields Way, Watford,

WDI17 2JZ

Raj Garden, Park Avenue, 0.2% 2 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bushey, WD23 2DQ

Rising Sun Brewers Fayre, 0.1% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ascot Road, Watford,

WDI18 8AP

The Victoria, Chalk Hill, 0.2% 2 1.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Watford, WD19 4BU

Waterfields Shopping Park, 0.2% 2 1.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Waterfields Way, Watford,

WD17 2BD

Watford Arches Retail Park, 0.1% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Watford, WD17 2SD

Watford Town Centre 14.1% 121 50.5% 56 44.6% 41 11.3% 4 32% 1 62% 5 0.0% 0 0.0% 0 2.9% 1 36% 14
(includes Harlequin

Shopping Centre)

Zone 2

Garston Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 1 0.0% 0

Harvester Garston Watford, 0.7% 6 0.0% 0 62% 6 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
St Albans Road, Watford,

WD25 0LL
Leavesden Local Centre, 0.1% 0 0.0% 0 0.5% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford
Meriden Local Centre, 0.1% 0 0.0% 0 0.5% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Watford

Namaste Watford, St Albans  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Watford, WD24
6PQ

Tudor Cafe, Bushey Mill 0.1% 1 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 1 0.0% 0
Lane, Watford, WD24
7PE

Watford Woodside Leisure 0.2% 1 0.0% 0 0.0% 0 3.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Horseshoe Lane,
Watford, WD25 7THH

Zone 3

Aldenham Village Centre 0.1% 1 0.0% 0 0.5% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0%

Bushey (High Street) 5.0% 42 8.5% 9 8.6% 8 34.5% 12 0.0% 0 1.2% I 0.5% 0 2.0% 1 0.0% 0 2.9% 11

Bushey Heath (High Road) 2.4% 20 0.4% 0 59% 5 11.2% 4 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 24%

Letchmore Heath Village 0.1% 1 0.0% 0 0.0% 0 0.7% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0
Centre

Toby Carvery Watford, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0
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Hartspring Lane, Watford,

WD25 8AD

Zone 4

Radlett Town Centre 2.3% 19 0.7% I 1.0% 1 07% 0 41.8% 10 2.8% 2 0.0% 0 0.0% 0 22% 1 1.3% 5

Shenley Village Centre 0.2% 2 0.0% 0  0.0% 0 0.0% 0 5.0% 1 0.8% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0

Zone 5

Battle Axes, Butterfly Lane, 0.0% 0 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Radlett, Borehamwood,

WD6 3AD

Borehamwood Shopping 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0

Park, Borehamwood, WD6

4PR

Borehamwood Town Centre 48% 41 0.0% 0 0.0% 0 0.0% 0 0.6% 0 37.4% 30 2.9% 1 0.0% 0 0.7% 0 2.7% 10

Elstree Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Linger & Taste, Aycliffe 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0

Road, Borehamwood,

WD6 4DY

Toby Carvery Oaklands, 0.2% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.9% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0

Studio Way,

Borehamwood, WD6 5JY

Well End Village Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0

Zone 6

Little Heath Local Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0

Potters Bar

Potters Bar (Darkes Lane) 2.2% 18 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 32.0% 16 3.1% 2 0.0% 0 02% 1

Potters Bar (High Street) 2.2% 19 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.9% 2 17.5% 8 72% 4  0.0% 0 1.1% 4

Ridge Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0

Strafford Arms, Mutton 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0

Lane, Potters Bar, EN6

2HE

Tesco Superstore, Mutton 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0

Lane, Potters Bar, EN6

2PB

Zone 7

Aylett Nurseries, North 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0

Orbital Road, St Albans,

AL2 1DH

Brookmans Park Village 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0 3.9% 2 0.0% 0 0.0% 0

Centre

Colney Fields Shopping 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 2.5% 2 0.0% 0 0.0% 0

Park, London Colney,

AL2 1BW

Cuffley Village Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 2 0.0% 0 0.0% 0

London Colney Village 0.4% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 48% 3 0.0% 0 0.0% 0

Centre (excludes Colney

Fields Shopping Park)

Luton Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0
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North Mymms Park, Off 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.5% 0.0% 0 0.0% 0
Tollgate Road, Brookmans
Park, Hatfield, AL9 7TR

Water End Village Centre 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.5% 0.0% 0.0% 0 0.0% 0

Welham Green Village 0.4% 3 0.0% 0.0% 0.0% 0  0.0% 0  0.0% 0.0% 4.8% 0.0% 0 0.0% 0
Centre

Zone 8

Bricket Wood Village Centre  0.1% 1 0.0% 0.0% 0.0% 0  0.0% 0  0.0% 0.0% 0.0% 5.1% 1 0.0% 0

Burston Garden Centre, 0.0% 0  0.0% 0.0% 0.0% 0  0.0% 0  0.0% 0.0% 0.0% 0.7% 0 0.0% 0
North Orbital Road, St
Albans, AL2 2DS

Chiswell Green Village 0.1% 1 0.0% 0.0% 0.0% 0 0.0% 0  0.0% 0.0% 0.0% 2.2% 1 0.0% 0
Centre

Park Street Village Centre 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0  0.0% 0.0% 0.0% 1.5% 0 0.0% 0

Zone 9

Arkley Village Centre 0.2% 2 0.0% 0.0% 0.0% 0 0.0% 0 0.4% 0.0% 2.8% 0.0% 0 0.0% 0

Burnt Oak Local Centre, 0.1% 1 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 02% 1
Edgware

Cockfosters Local Centre, 0.6% 5 0.0% 0.0% 0.0% 0 0.0% 0 04% 0.5% 0.0% 0.0% 0 1.1% 4
Barnet

Edgware Town Centre 38% 33 0.0% 0.0% 0.7% 0 1.1% 0 04% 0.0% 2.0% 0.0% 0 81% 31
(includes Broadwalk
Shopping Centre)

Hadley Local Centre, Barnet ~ 0.4% 3 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 09% 3

Hadley Wood Local Centre, 0.0% 0 0.0% 0.0% 0.0% 0  0.0% 0 0.0% 0.0% 0.5% 0.0% 0 0.0% 0
Barnet

Harrow Weald Local Centre,  0.1% 1 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 02% 1
Harrow

High Barnet / Chipping 38% 32 0.0% 0.0% 0.0% 0  0.0% 0 0.4% 0.0% 0.0% 0.0% 0 84% 32
Barnet Town Centre

Mill Hill Local Centre, 0.4% 3 0.0% 0.0% 0.0% 0  0.0% 0 0.0% 0.0% 0.0% 0.0% 0 09% 3
Barnet

Squire's Garden Centre, 0.0% 0 0.4% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0
Common Road, Harrow,
Stanmore, HA7 3JF

Stanmore District Centre 24% 20 04% 0.5% 1.5% I 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 49% 19

The Gate, Barnet Road, 0.1% 1 0.0% 0.0% 0.0% 0  0.0% 0 0.4% 0.0% 0.0% 0.0% 0 02% 1
Barnet, EN5 3LA

The Hare, Weald, Brookshill,  0.0% 0 0.4% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0
Old Redding, Harrow,
HA3 6SD

Outside Survey Area

Abbey View Retail Park, St 0.2% 2 0.0% 0.0% 0.0% 0 0.0% 0 1.9% 0.0% 0.0% 0.0% 0 0.0% 0
Albans, AL1 2RJ

Abbots Langley Village 0.2% 1 0.0% 1.4% 0.0% 0  0.0% 0 0.0% 0.0% 0.0% 0.7% 0 0.0% 0
Centre

Apsley Mills Retail Park, 0.5% 4  0.0% 0.5% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 09% 3
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Hemel Hempstead, HP3
9QN
Balloch Village Centre 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.5% 0 0.0% 0  0.0% 0 0.0% 0
Batchwood Local Centre, St 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0
Albans
Berkhamsted Town Centre 0.1% 1 0.0% 0 0.5% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.7% 0 0.0% 0
Biggleswade Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Birmingham City Centre 0.1% 1 0.0% 0  0.0% 0 0.0% 0 51% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Brent Cross Shopping 1.0% 8 1.4% 1 0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 1.8% 7
Centre, Prince Charles
Drive, Brent Cross, NW4
3FP
Brookfield Shopping Park, 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 09% 3
Halfhide Lane, Cheshunt,
EN8 0QE
Carpenders Park Local 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Watford
Central London / West End 11.6% 99 14.1% 16 6.3% 6 16.4% 6 16.2% 4 10.3% 8 13.6% 7 22% 1 43% 1 135% 51
Centurion Club, Hemel 0.1% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hempstead Road, Hemel
Hempstead, HP3 8LA
Chipperfield Village Centre 0.1% 1 04% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Cirencester Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crews Hill Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.5% 0  0.0% 0 0.0% 0
Croxley Green Village 0.1% 1 0.7% 1 05% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Denham Village Centre 0.0% 0 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
East Barnet Local Centre, 0.8% 7  0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.4% 1 1.7% 1 0.0% 0 0.7% 0 1.3% 5
London
East Finchley Local Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
London
Enfield Town Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.7% 1 1.1% 1 0.0% 0 02% 1
Exeter City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0  0.0% 0 0.0% 0
Friern Barnet Local Centre, 0.6% 5 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.5% 0 0.0% 0  0.0% 0 12% 5
London
Friern Bridge Retail Park, 0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.0% 4
Friern Barnet, N11 3PW
Harpenden Town Centre 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.6% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Harrow Town Centre 1.2% 10 0.4% 0 0.0% 0 3.7% I 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 23% 9
(includes St Ann's & St
George's Shopping
Centres)
Harvester Flamstead, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.5% 0 0.0% 0 0.0% 0
London Road, Flamstead,
St Albans, AL3 8HT
Hatch End Local Centre, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.5% 2

Harrow
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Hatfield Town Centre 0.4% 3 1.9% 2 0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.5% 0  0.0% 0 02% 1
(excludes The Galleria
Outlet Shopping Centre)
Hemel Hempstead Town 0.2% 1 0.0% 0 0.0% 0 0.7% 0  0.0% 0 0.0% 0  0.0% 0 0.5% 0 3.7% 1 0.0% 0
Centre
Kings Langley Village 0.1% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 04% 0  0.0% 0 0.0% 0 0.7% 0 0.0% 0
Centre
Kingsbury Local Centre, 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 04% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Brent
Letchworth Garden City 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.5% 0 0.0% 0  0.0% 0 0.0% 0
Town Centre
Little Berkhamsted Village 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0
Centre
Milton Keynes Town Centre  0.1% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Moneyhill Village Centre 0.1% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
New Barnet Local Centre, 1.9% 17 0.0% 0  0.0% 0 0.0% 0  0.0% 0 2.0% 2 0.0% 0 0.0% 0  0.0% 0 39% 15
London
Newgate Street Village 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.5% 0  0.0% 0 0.0% 0
Centre
North Finchley Local Centre,  0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 3
London
Pinner Village Centre 0.1% 0 0.0% 0  0.0% 0 0.0% 0  0.6% 0 04% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Potton Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0
Regents Park Road, Finchley  0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 09% 3
Rickmansworth Town Centre  0.3% 2 0.0% 0 24% 2 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Rookery Cafe, Great North 0.1% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.8% 1 0.0% 0  0.0% 0 0.0% 0
Road, Welham Green,
Hatfield, AL9 5SF
Royston Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Saltford Village Centre 0.0% 0 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Sandridge Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 05% 0  0.0% 0 0.0% 0
Sarratt Village Centre 0.2% 2 1.4% 2 0.0% 0 0.7% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.7% 0 0.0% 0
Sawbridgeworth Town 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.5% 0  0.0% 0 0.0% 0
Centre
Slough Town Centre 0.2% 2 1.9% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
St Albans City Centre 54% 46  0.7% 1 1.9% 2 52% 2 14.4% 3 39% 3 27% 1 343% 21 53.0% 12 0.0% 0
(includes The Maltings &
Christopher Place
Shopping Centres)
Stevenage Town Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0
The Cardamom Club, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1
Belmont Circle, Stanmore,
HA3 8RF
The Galleria Outlet 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 28% 2 0.0% 0 0.0% 0
Shopping Centre, Hatfield,
AL10 0XR
The Prae Wood Arms, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.7% 0 0.0% 0
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Garden House Lane, St
Albans, AL3 6]JZ
Totteridge Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 02% 1
Welwyn Garden City Town 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 48% 3 0.0% 0 0.0% 0
Centre (includes The
Howard Centre)
Wembley Park (Retail & 0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.7% 1 13% 5
Leisure Area), Wembley
(includes London Designer
Outlet), HA9 0TG
Wheathampstead Village 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0
Centre
Whetstone Local Centre, 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.0% 4
Barnet
Windsor Town Centre 0.2% 2 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Others
Abroad 24% 21 3.6% 4 24% 2 0.0% 0 0.0% 0 0.0% 0 4.1% 2 2.1% 1 0.0% 0 3.0% 11
(Don't know / varies) 16.7% 143 7.3% 8 9.3% 9 12% 3 7.6% 2 17.7% 14 12.5% 6 59% 4 7.0% 2 254% 97
Weighted base: 853 111 92 35 23 79 48 63 23 380
Sample: 827 94 92 80 86 89 89 87 82 128
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Q43 Where do you visit most often for indoor sports or health and fitness activities?
Those who said they do Indoor sports or health and fitness activities “Once a month” or more often at Q40

Zone 1

Anytime Fitness Croxley 0.5% 2 3.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, The Hive, Hatters
Lane, Watford, WDI18
8AS

Bushey Grove Leisure 59% 25 18.1% 12 17.8% 6 37.6% 5 17.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Bushey Grove
Lane, Bushey, WD23 2ES

Cassiobury Park, Central 0.4% 2 25% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Avenue, Watford, WD18

7LG

David Lloyd Bushey, 1.8% 8 5.6% 4  0.0% 0 0.0% 0 26.6% 4 1.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hartspring Lane, Bushey,
Watford, WD23 2DL

NRG Gym Watford, Watford 2.4% 10 13.2% 9 4.7% 2 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
House Lane, Watford,
WD17 1BJ

PureGym Watford 1.8% 8 23% 1 47% 2 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 21% 5
Waterfields, New Road,
Watford, WD17 2EU

The Mayfield Club, Heron 0.1% 0 0.6% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Place, Watford, WD18
O0LQ

Watford Central Leisure 34% 15 11.8% 8 14.6% 5 0.0% 0 4.8% 1 0.0% 0  0.0% 0 42% 1 0.0% 0 0.0% 0
Centre, Peace Prospect,
Watford, WD17 3HA

Watford Town Centre 1.5% 6 23% 1 13.0% 4 1.9% 0 1.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(includes Harlequin

Shopping Centre)

Zone 2

All Saints Church of 0.1% 0 0.0% 0 13% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

England, Horseshoe Lane,
Watford, WD25 7NJ

Meriden Community Centre,  0.1% 0 0.0% 0 1.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Meriden Centre,
Garsmouth Way, Watford,
WD25 9ET

Parmiter's School, High 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 1
Elms Lane, Watford,
WD25 0UU

St Mark's Church, Leggatts 0.1% 0 0.0% 0 1.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Way, Watford, WD24
5NQ

The Gym Group Watford, 2.2% 10 0.0% 0 17.6% 6 27.1% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Imperial Park, Watford,

WD24 4JF

Watford Woodside Leisure 1.3% 6 54% 4 6.4% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0%

Centre, Horseshoe Lane,

Watford, WD25 7HH

Zone 3

Bushey (High Street) 0.1% 1 0.0% 0 0.0% 3.8% I 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0.0%

Bushey Heath (High Road) 0.1% 0 0.0% 0 0.0% 1.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0%

Zone 4

Radlett Town Centre 0.7% 3 0.0% 0 0.0% 0.0% 0 13.0% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 0.4%

Zone 5

Anytime Fitness 2.2% 9 23% 1 0.0% 7.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 3.0%

Borehamwood, Theobald

Street, Borehamwood,

WD6 4PR

Borehamwood Town Centre 1.9% 8 0.0% 0 0.0% 0.0% 0 0.0% 0 15.7% 4 51% 1 0.0% 0 0.0% 1.5%

Elstree Village Centre 0.2% 1 0.0% 0 0.0% 0.0% 0 09% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0.4%

PureGym Borehamwood, 2.2% 9 0.0% 0 0.0% 0.0% 0 4.6% 1 7.9% 2 0.0% 0 0.0% 0 0.0% 3.0%

Shenley Road,

Borehamwood, WD6 1EH

The Farm Gym, Barnet Lane, 0.2% 1 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.4%

Elstree, WD6 3QU

The Venue Leisure Centre, 2.3% 10 0.0% 0 0.0% 0.0% 0 7.1% 1 382% 9 0.0% 0 0.0% 0 0.0% 0.0%

Elstree Way,

Borehamwood, WD6 1JY

Village Gym London 0.8% 3 0.0% 0 0.0% 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 1.5%

Watford, Centennial

Avenue, Elstree, WD6

3SB

Zone 6

Elm Court Youth & 0.1% 0 0.0% 0 0.0% 0.0% 0  0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0.0%

Community Centre,

Mutton Lane, Potters Bar,

ENG6 3BP

Furzefield Leisure Centre, 2.2% 10 0.0% 0 0.0% 0.0% 0  0.0% 0 0.0% 0 21.7% 4 10.4% 3 0.0% 1.2%

Mutton Lane, Potters Bar,

EN6 3BW

Mount Grace Road, Potters 0.2% 1 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 47% 1 0.0% 0 0.0% 0.0%

Bar

Potters Bar (Darkes Lane) 0.8% 4  0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 15.1% 3 0.0% 0 0.0% 0.4%

Potters Bar (High Street) 0.2% 1 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 51% 1 0.0% 0 0.0% 0.0%

Zone 7

Brookmans Park Village 0.1% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.1% 0 0.0% 0.0%

Centre

Cotlandswick Leisure 1.2% 5 0.0% 0 0.0% 0.0% 0 09% 0 0.0% 0 47% 1 23% I 2.0% 1.5%

Centre, High Street,
London Colney, AL2 1EB
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Cuffley Village Centre 0.2% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 2.3% 1 0.0% 0.0% 0
London Colney Village 0.4% 2 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 5.4% 2 0.0% 0.0% 0
Centre (excludes Colney
Fields Shopping Park)
PureGym London Colney, 33% 14 0.0% 0.0% 0.0% 0.0% 0 0.0% 6.6% 5.9% 2 0.0% 51% 12
Barnet Road, London
Colney, AL2 1AB
Zone 8
Chiswell Green Village 0.2% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0 10.3% 0.0% 0
Centre
Frogmore Village Centre 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0 2.0% 0.0% 0
Greenwood Park Community  0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0 2.0% 0.0% 0
Centre, Tippendell Lane,
Chiswell Green, St
Albans, AL2 3HW
Park Street Village Centre 0.1% 0 0.0% 0.0% 0.0% 0.9% 0  0.0% 0.0% 0.0% 0 2.0% 0.0% 0
Zone 9
Aspire Leisure Centre, Wood  1.2% 5 0.0% 0.0% 0.0% 0.0% 0 6.6% 0.0% 0.0% 0 0.0% 1.6% 4
Lane, Stanmore, HA7 4AP
Barnet Burnt Oak Leisure 49% 21  0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 93% 21
Centre, Watling Avenue,
Edgware, HA8 ONP
Burnt Oak Local Centre, 1.1% 5 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 2.1% 5
Edgware
Cedars Youth & Community  0.9% 4 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 1.6% 4
Centre, Chicheley Road,
Harrow, HA3 6QH
Drop Gym, Mill Hill, The 1.1% 5 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 2.1% 5
Broadway, Edgware, NW7
3LH
Dyrham Park Country Club, 0.3% 1 0.0% 0.0% 0.0% 0.0% 0 5.1% 0.0% 0.0% 0 0.0% 0.0% 0
Galley Lane, Barnet,
Hertfordshire, EN5 4RA
Edgware Town Centre 0.3% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 6.4% 0.0% 0 0.0% 0.0% 0
(includes Broadwalk
Shopping Centre)
Mill Hill Local Centre, 0.6% 3 0.0% 0.0% 0.0% 0.0% 0 64% 0.0% 4.2% 1 0.0% 0.0% 0
Barnet
New Barnet Leisure Centre, 46% 20 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 87% 20
Lawton Road, Barnet,
EN4 9BS
PureGym Edgware, Station 32% 14 3.1% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 52% 12
Road, Edgware, HA8 7JG
Stanmore District Centre 0.3% 1 0.0% 0.0% 1.9% 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0.4% 1
Wealdstone Local Centre, 0.2% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0% 0 10.0% 0.0% 0

Harrow
Outside Survey Area
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Abbots Langley Village
Centre

Barnet Copthall Leisure
Centre, Champions Way,
Barnet, NW4 1PX

Batchwood Golf and Tennis
Centre, St Albans, AL3
SXA

Central London / West End

Cheshunt Town Centre

David Lloyd Enfield,
Carterhatch Lane, Enfield,
EN1 4LF

David Lloyd Hatfield, The
Hangar, Hatfield Business
Park, Hatfield, AL10 9AX

David Lloyd Northwood,
Duck's Hill Road,
Northwood, HA6 2DR

East Barnet Local Centre,
London

Evolve Gym Colindale,
Evolve Gym Ground
Floor, Edgware Road,
London, NW9 5AE

Fitness First St Albans,
Christopher Place, St
Albans, AL3 5DQ

Fitness Plus Martial Art UK,
Percival Road, Enfield,
EN1 1QU

Garston Local Centre,
Watford

Golders Hill Park Tennis
Courts, Golders Hill Park,
Hampstead, NW11 7QP

Hatfield Leisure Centre,
Travellers Lane, Hatfield,
AL10 8TJ

Hatfield Town Centre
(excludes The Galleria
Outlet Shopping Centre)

Hemel Hempstead Town
Centre

Hertfordshire Sports Village,
College Lane, Hatfield,
AL109AB

Total

0.1%
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0.0%

0.0%

0.0%
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Kenton Methodist Church, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 1

Kenton Road, Harrow,

HA3 OHT

Kings Langley Village 0.4% 2 25% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre

Leverstock Green Tennis 0.1% 0 0.6% 0  0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0

Club, Grasmere Close,

Hemel Hempstead, HP3

8QZ

New Barnet Local Centre, 1.9% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 35% 8

London

North Harrow Local Centre, 0.1% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London

Northwood Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.3% 0 0.0% 0 0.0% 0 0.0% 0

Nuffield Health Fitness & 1.1% 5 0.0% 0 0.0% 0 0.0% 0 3.7% I 0.0% 0 2.6% 0 99% 3 10.3% 1 0.0% 0

Wellbeing Gym, St

Albans, AL1 3XQ

Redbourn Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 0 0.0% 0

Rickmansworth Town Centre  0.1% 0 0.0% 0 13% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sopwell House, Cottonmill 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 0  0.0% 0 0.0% 0 1.1% 0 2.0% 0 0.0% 0

Lane, St Albans, AL1

2HQ

South Oxhey Local Centre, 0.1% 0 0.0% 0 1.3% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Watford

St Albans City Centre 25% 11 0.0% 0 0.0% 0 0.0% 0 4.8% 1 6.4% 2 0.0% 0 24.0% 7 15.7% 1 0.0% 0

(includes The Maltings &

Christopher Place

Shopping Centres)

The Gym Group Welwyn 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 1 0.0% 0 0.0% 0

Garden City, The Howard

Centre, Welwyn Garden

City, AL8 6HA

Westminster Lodge Leisure 1.2% 5 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 7.1% 2 30.5% 3 0.0% 0

Centre, Holywell Hill, St

Albans, AL1 2DL

Whetstone Local Centre, 0.9% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.6% 4

Barnet

Others

Abroad 2.7% 12 63% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 1 0.0% 0 0.0% 0 3.0% 7

(Don't know / varies) 19.4% 84 13.3% 9 10.8% 4 11.4% 2 1.9% 0 11.1% 3 11.2% 2 1.1% 0 0.0% 0 28.7% 65

Weighted base: 432 65 34 14 14 24 18 30 8 227

Sample: 314 46 30 23 38 25 28 35 21 68
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Q44 Which cinema do you visit most often?
Those who said they go to the Cinema “Once a year” or more often at Q40

Zone 1

Cineworld Watford, Charter 1.9% 11 10.7% 9 22% 1 1.8% 0 32% 1 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0
Place, Watford, WD17

2DJ

Zone 2

Vue Cinema Watford, 27.9% 168 559% 47 702% 43 83.0% 12 47.2% 8 18.7% 9 0.8% 0 18.8% 8 56.7% 6 11.8% 35
Woodside Leisure Park,

Watford, WD25 7JZ

Zone 4

Moovies on the Farm, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Battlers Green Farm,

Common Lane, Radlett,

WD7 8PH

Zone 5

96 Shenley Road Cinema & 38% 23 0.0% 0 3.6% 2 0.0% 0 4.1% 1 6.6% 3 59% 2 0.0% 0  0.0% 0 50% 15
Theatre, Borehamwood,

WD6 1EB

Reel Cinema Borechamwood,  8.5% 51 2.3% 2 0.0% 0 0.0% 0 24% 0 434% 21 6.9% 2 0.0% 0 7.5% 1 84% 25
Shenley Road,

Borehamwood, WD6 1EH

Zone 6

Wryllyotts Theatre & 3.0% 18 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.6% 0 21.5% 6 55% 2 0.0% 0 32% 9
Cinema, Wyllyotts Place,

Potters Bar, EN6 2HZ

Outside Survey Area

Campus West Cinema, The 0.3% 2 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 2 0.0% 0 0.0% 0
Campus, Welwyn Garden

City, AL8 6BX

Central London / West End 3.0% 18  0.5% 0 0.0% 0 3.5% 4.0%
Chequers Cinema, Chequer 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0%
Street, St Albans, ALI

3YD

Cineworld Enfield, 0.5% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 10.2% 3 0.0% 0  0.0% 0 0.0% 0
Southbury Leisure Centre,

Southbury Road, Enfield,

ENI 1YQ

Cineworld Hemel 3.5% 21 11.5% 10 7.3% 4 6.5% 1 0.8% 0  0.0% 0 0.0% 0 42% 2 77% 1 1.1% 3
Hempstead, Jarman

Square, Hemel

Hempstead, HP2 4JW

Cineworld Milton Keynes, 0.1% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Marlborough Gate, Milton

Keynes, MK9 3XS

Cineworld St Helens, Chalon  0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 5

—_
—_

0.0% 0 0.0% 0 6.8% 0.0% 0 47% 14
0.0% 0  0.0% 0 1.5% 0 0.0% 0

(=]
W
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Way West, St Helens,
WAI10 1BF

Cineworld Stevenage, 0.3% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0 49% 2 0.0% 0 0.0% 0
Stevenage Leisure Park,
Kings Way, Stevenage,
SG1 2UA

Everyman Barnet, Great 11.8% 71 0.5% 0 0.0% 0 0.0% 0 9.6% 2 9.5% 5 11.8% 3 0.0% 0  0.0% 0 20.5% 61
North Road, New Barnet,
Barnet, EN5 1AB

Everyman Hampstead, Holly ~ 0.1% 1 0.0% 0  0.0% 0 0.0% 0 42% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bush Vale, London, NW3
6TX

Odeon Hatfield, The 49% 30 0.0% 0 3.7% 2 0.0% 0 4.8% 1 2.6% 1 17.1% 5 23.6% 10 5.5% 1 34% 10
Galleria, Comet Way,
Hatfield, AL10 9TF

Phoenix Cinema, High Road, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
London, N2 9PJ

The Odyssey Cinema, 59% 36 23% 2 44% 3 1.8% 0 13.7% 2 32% 2 5.6% 2 283% 12 21.2% 2 39% 12
London Road, St Albans,
AL1 1PQ

The Rex Cinema, High 1.1% 7 3.4% 3 0.0% 0 1.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.1% 3
Street, Berkhamsted, HP4
2FG

Vue Cinema Harrow, St 7.1% 43 3.6% 3 2.6% 2 1.8% 0 0.0% 0 25% 1 0.0% 0 0.0% 0  0.0% 0 123% 37
George's Shopping &
Leisure Centre, Harrow,
HA1 1HS

Vue Cinema London North 34% 20  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 4.0% 1 0.0% 0 0.0% 0 64% 19
Finchley, Great North
Leisure Park, London,

NI12 0GL
Others
Abroad 1.6% 9 42% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.8% 3 0.0% 0  0.0% 0 1.1% 3
(Don't know / varies) 104% 62 52% 4 53% 3 0.0% 0 5.0% 1 10.4% 5 6.7% 2 3.0% 1 0.0% 0 154% 46
Weighted base: 603 84 61 15 16 48 28 41 11 299
Sample: 463 67 51 27 49 50 45 44 36 94
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Q45 Where do you visit most often for ten-pin bowling?
Those who said they go Ten-pin bowling “Once a year” or more often at Q40

Zone 1

Hollywood Bowl, The 12.1% 42 41.2% 23 9.5% 2 20.4% 2 13.9% 1 12.4% 3 79% 1 79% 2 0.0% 0 4.4% 8
Harlequin, Watford,
WD17 2UB

Zone 2

Hollywood Bowl, Woodside 26.0% 90 34.6% 19 67.6% 15 73.6% 6 72.9% 4 50.9% 13 0.0% 0 44.6% 10 81.9% 4 104% 20
Leisure Park, Watford,
WD25 7JZ

Outside Survey Area

Central London / West End 5.8% 20  0.0% 0 0.0% 0  0.0%
Go Bowling, Grove Park, 1.4% 5 0.0% 0 0.0% 0 0.0%
Court Drive, Dunstable,
LUS 4JD

Hollywood Bowl, Finchley 16.3% 56 0.0% 0 0.0% 0 0.0% 0 2.7% 0 10.9% 3 79% 1 0.0% 0 0.0% 0 27.7% 52
High Road, Leisure Way,
Finchley, N12 0GL

Hollywood Bowl, Stevenage  1.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 0 153% 2 132% 3 39% 0 0.0% 0
Leisure Park, Six Hills
Way, Stevenage, SG1

10.6% 1 6.1% 2 84% 1 22.6% 0.0% 0 62% 12
0.0% 0.0% 0 0.0% 0.0% 0 0.0% 0 25% 5

S o

(=]

(=]
w

2UA
Hollywood Bowl, The 1.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 3
Chimes Shopping Centre,

Uxbridge, UB8 1LA
Ten Pin, Royale Leisure 1.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 3

Park, Western Avenue,
Acton, W3 OPA

Ten Pin, The Rotunda, 1.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 3
Kingston upon Thames,
KT1 1QJ
Others
Abroad 2.1% 7 3.6% 2 0.0% 0 3.0% 0 0.0% 0 0.0% 0 12.4% 2 0.0% 0 0.0% 0 1.8% 3
(Don't know / varies) 31.8% 110 20.5% 12 22.9% 5 3.0% 0 0.0% 0 18.3% 5 48.1% 6 11.7% 3 142% 1 41.7% 719
Weighted base: 345 56 22 9 5 25 13 22 4 189
Sample: 186 34 16 13 11 20 16 17 9 50
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Q46 Where do you visit most often for bingo?
Those who said they play Bingo “Once a year” or more often at Q40

Zone 1

Watford Town Centre 7.1% 10 7.1% 1 28.5% 2 0.0% 0 0.0% 0 11.7% 2 0.0% 0 0.0% 0 0.0% 0 59% 5
(includes Harlequin

Shopping Centre)

Zone 3

Bushey (High Street) 2.1% 3 14.1% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bushey Heath (High Road) 2.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 4.4% 3
Zone 5

Borehamwood Town Centre 2.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 44% 3
Buzz Bingo, Shenley Road, 17.7% 25 7.1% 1 0.0% 0 0.0% 0 0.0% 0 47.8% 6 15.7% 1 0.0% 0 0.0% 0 20.2% 16
Borehamwood, WD6 1AE

Zone 6

Potters Bar (High Street) 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 13.0% 1 0.0% 0 0.0% 0
Zone 7

London Colney Village 3.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.5% 0 0.0% 0 59% 5

Centre (excludes Colney

Fields Shopping Park)

Zone 8

Bricket Wood Village Centre  0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 10.3% 0 0.0% 0
Zone 9

Harrow Weald Local Centre,  0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1
Harrow

Mill Hill Local Centre, 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 13.0% 1 0.0% 0 0.0% 0
Barnet

Outside Survey Area

Buzz Bingo, Cricklewood 1.2% 2 0.0% 0 22.4% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Broadway, Cricklewood,

NW2 3DU

Buzz Bingo, Dearsley Road, 5.4% 8 0.0% 0 22.4% 2 0.0% 0 0.0% 0 0.0% 0 21.4% 1 13.0% I 0.0% 0 4.4% 3
Enfield, EN1 3FB

Central London / West End 1.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.0% 1 0.0% 0 13.0% 1 0.0% 0 0.0% 0

Colindale Local Centre, 1.1% 1 7.1% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Edgware

East Barnet Local Centre, 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.0% 1 0.0% 0 0.0% 0
London

Mecca Bingo, Danestrete, 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.3% 2 0.0% 0 0.0% 0
Stevenage, SG1 1XB

Mecca Bingo, Smithfield 2.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 44% 3
Road, Wrexham, LL13

8EN

New Barnet Local Centre, 2.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 44% 3
London

St Albans City Centre 0.6% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 15.7% 1 0.0% 0 0.0% 0 0.0% 0

(includes The Maltings &
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Christopher Place

Shopping Centres)
Others
Abroad 6.1% 8 16.7% 4 0.0% 0 0.0% 0 100.1% 1 0.0% 0 157% 1 0.0% 0 0.0% 0 44% 3
(Don't know / varies) 38.7% 54 48.0% 10 26.6% 2 100.0% 1 0.0% 0 31.5% 4 31.4% 2 13.0% 1 89.7% 1 40.7% 32
Weighted base: 139 21 8 1 1 13 5 10 2 79
Sample: 71 13 5 1 1 11 6 8 3 23
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Q47 Where do you visit most often for theatres, concert halls, museums and other cultural facilities?
Those who said they visit Theatres / concert halls / museums / other cultural facilities “Once a year” or more often at Q40

Zone 1

Hertfordshire Fire Brigade 0.9% 5 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 3
Museum, Lower High
Street, Watford, WD17
2AG

Pump House Theatre & Arts 1.0% 6 1.7% I 09% 0 1.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 4
Centre, Local Board Road,
Watford, WD17 2JP

Watford Colosseum, 0.8% 5 48% 4 0.0% 0 1.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.1% 0 0.0% 0
Rickmansworth Road,
Watford, WD17 3JN

Watford Palace Theatre, 19% 11  6.7% 6 6.5% 3 3.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 0 04% 1
Clarendon Road, Watford,

WD17 1JZ

Watford Town Centre 1.0% 6 2.9% 3 27% 1 21% 1 0.0% 0 2.7% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0
(includes Harlequin

Shopping Centre)

Zone 3

Bushey (High Street) 0.1% 1 0.0% 0 0.0% 0 3.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Bushey Heath (High Road) 0.1% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 2.5% 1 0.0% 0  0.0% 0 0.0% 0
Bushey Museum & Art 0.2% 1 05% 0 0.9% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0

Gallery, Rudolph Road,

Bushey, WD23 3HW

Bushey Rose Garden, High 0.6% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 1.4% 3
Street, Bushey, WD23

3HH

The Bushey Arena (Grange 0.6% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 1.4% 3
Academy), London Road,

Bushey, WD23 3AA

Zone 4

Radlett & District Museum, 0.1% 1 0.0% 0 0.0% 0 1.0% 0 13% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0
Watling Street, Radlett,

WD7 711G

Radlett Centre, Aldenham 0.2% 1 0.0% 0 0.0% 0 1.0% 0 4.6% 1 0.0% 0  0.0% 0 0.0% 0 1.1% 0 0.0% 0
Avenue, Radlett, WD7

8HL

Radlett Town Centre 1.0% 6 1.9% 2 1.8% 1 1.0% 0 94% 2 0.6% 0 0.0% 0 0.0% 0 43% 1 0.0% 0
Zone 5

96 Shenley Road Cinema & 1.8% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 4.3% 10
Theatre, Borehamwood,

WD6 1EB

Aldenham Country Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 33% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Aldenham Road, Radlett,

Borehamwood, WD6 3BA

090A25 NEMS market research



Zone Wtd [B] Hertsmere Household Survey Page 132
Weighted: for CPW Planning October 2025
Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9
Allum Hall & Manor House,  0.3% I 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Allum Lane, Elstree,
Borehamwood, WD6 3PJ
BBC Elstree Centre, Eldon 0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 2.0% 5
Avenue, Borehamwood,
WD6 INL
Borehamwood Town Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1 0.7% 0 0.0% 0  0.0% 0 0.0% 0
Elstree & Borechamwood 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Museum, Shenley Road,
Borehamwood, WD6 1EB
Zone 6
Potters Bar (Darkes Lane) 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 27% 1 0.0% 0 0.0% 0 0.0% 0
Wyllyotts Theatre & 1.0% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 69% 2 42% 2 1.1% 0 0.4% 1
Cinema, Wyllyotts Place,
Potters Bar, EN6 2HZ
Zone 7
Cuffley Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0  0.0% 0 0.0% 0
De Havilland Aircraft 1.7% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 2 0.0% 0 0.0% 0  0.0% 0 3.4% 8
Museum, Salisbury Hall,
London Colney, AL2 1BU
Zone 9
Barnet Museum, Wood 1.2% 7  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 7
Street, Barnet, EN5 4BE
Bentley Priory Museum, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.5% 1 0.0% 0  0.0% 0 0.0% 0
Mansion House Drive,
Stanmore, HA7 3FB
High Barnet / Chipping 0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.5% 4
Barnet Town Centre
Mill Hill Local Centre, 0.2% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0
Barnet
The Bull Theatre, High 0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 5
Street, Chipping Barnet,
Barnet, EN5 5SJ
Outside Survey Area
Aylesbury Town Centre 0.1% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Battersea District Centre 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0
Birmingham City Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 2.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broxbourne Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0
Cambridge City Centre 0.1% 0 0.0% 0 09% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Central London / West End ~ 53.6% 303 50.9% 44 66.7% 2 72.1% 18 67.0% 13 63.3% 34 49.4% 6 663% 30 69.7% 11 43.8% 104
Hatfield House, Park and 0.3% 2 0.0% 0 09% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0
Gardens, Hatfield, AL9
SHX
High Wycombe Town 0.1% 0 0.0% 0 09% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Milton Keynes Town Centre  0.2% 1 0.0% 0 1.8% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0
New Barnet Local Centre, 0.2% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0

090A25

NEMS market research



Zone Wtd [B]
Weighted:

Hertsmere Household Survey

for CPW Planning

Page 133
October 2025

London

Old Gorhambury House,
A414, St Albans, AL3
6AH

Park Theatre, Clifton
Terrace, Finsbury Park,
London, N4 3JP

Richmond Theatre, Little
Green, Richmond, TW9
1QJ

Richmond Town Centre

St Albans City Centre
(includes The Maltings &
Christopher Place
Shopping Centres)

Stevenage Town Centre

Stratford-upon-Avon Town
Centre

The Abbey Theatre,
Westminster Lodge,
Holywell Hill, St Albans,
AL12DL

The Alban Arena (Theatre),
Civic Centre, St Albans,
AL13LD

The British Museum, Great
Russell Street, London,
WCIB 3DG

The Eric Morecambe
Theatre, Rothamsted Park
Trail, Harpenden, ALS
2FR

The Minack Theatre,
Porthcurno, Penzance,
TR19 6JU

The O2, Peninsula Square,
London, SE10 0DX

The Playhouse Theatre,
Northumberland Avenue,
London, WC2N 5DE

Totteridge Village Centre

University of Hertfordshire,
College Lane, Hatfield,
AL109AB

Welwyn Garden City Town
Centre (includes The
Howard Centre)

Total

0.0%

0.7%

0.0%

0.1%
1.4%

0.3%
0.0%

0.1%

0.0%

0.6%

0.0%

0.8%

1.3%

0.1%

0.0%
0.1%

0.1%

Zone 1

0.0%

0.0%

0.0%

0.5%
2.8%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

Zone 2

0.0%

0.0%

0.0%

0.0%
1.8%

0.0%
0.0%

0.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

Zone 3

0.0%

0.0%

1.0%

1.0%
0.0%

0.0%
1.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

Zone 4 Zone 5

0.0%

0.0%

0.0%

0.0%
0.7%

0.0%
0.0%

0.0%

0.0%

0.0%

0.7%

0.0%

3.4%

0.0%

0.0%
0.0%

0.0%

0  0.0%

0  0.0%

0  0.0%

0 0.0%
0 0.6%

0 0.6%
0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

1 0.0%

0  0.6%

0 0.0%
0 0.0%

0 0.0%

Zone 6

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.7%

Zone 7

0.0%

0.0%

0.0%

0.0%
6.8%

2.9%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.7%

0.7%

Zone 8

1.1%

0.0%

0.0%

0.0%
8.8%

0.0%
0.0%

0.0%

1.1%

0.0%

0.0%

0.0%

0.0%

0.0%

1.1%
0.0%

0.0%

Zone 9

0.0%

1.5%

0.0%

0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

1.4%

0.0%

2.0%

2.9%

0.0%

0.0%
0.0%

0.0%
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Zone Wtd [B] Hertsmere Household Survey Page 134

Weighted: for CPW Planning October 2025
Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Windsor Town Centre 0.3% 2 0.0% 0 3.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Others

Abroad 1.6% 9 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 58% 2 0.0% 0 22% 0 29% 7

(Don't know / varies) 193% 109 234% 20 9.7% 5 8.0% 2 62% 1 24.4% 13 27.8% 9 8.0% 4 62% 1 22.7% 54

Weighted base: 565 86 48 25 20 54 33 46 15 238

Sample: 545 71 45 57 69 58 51 57 57 80
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Zone Wtd [B] Hertsmere Household Survey Page 135
Weighted: for CPW Planning October 2025

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9

Q48 Which leisure facilities would you like to see more of in the area? [MR]

Cinema 9.9% 102 7.0% 10 1.4% 2 1.1% 1 6.6% 2 7.9% 7 11.5% 6 3.4% 3 39% 1 159% 71

Food / farmers markets 87% 90 8.6% 13 38% 4 0.0% 0 0.0% 0 7.6% 7 14.3% 8 3.9% 3 0.0% 0 125% 55

Bowling alley (tenpin) 87% 90 2.4% 4 0.0% 0 0.0% 0 1.9% 1 8.0% 7 43% 2 0.0% 0 6.6% 2 16.6% 74

Comedy clubs 79% 81 62% 9 7.9% 9 21% 1 41% 1 3.4% 3 52% 3 33% 2 4.6% 1 11.5% 51

More / better restaurants / 73% 76 4.5% 7 1.9% 2 0.0% 0 0.0% 0 0.0% 0 22% 1 0.0% 0 0.5% 0 148% 66
cafes

Cheaper prices to access 69% 71 51% 8 1.4% 2 0.0% 0  0.0% 0 32% 3 0.0% 0 6.0% 5 32% 1 12.0% 53
leisure facilities

Food halls 64% 66 4.8% 7 85% 10 2.1% 1 0.0% 0 5.1% 5 1.6% 1 0.0% 0 0.0% 0 95% 42

Leisure / sports centre 59% 61 3.8% 6 3.6% 4 0.0% 0 53% 1 3.0% 3 1.6% 1 3.9% 3 3.0% 1 9.6% 43

More / better leisure facilities  5.8% 60 5.2% 8 1.9% 2 27% 1 48% 1 44% 4 5.6% 3 1.7% 1 2.6% 1 8.6% 38

/ activities for young

children
Live music venues 57% 59 53% 8 4.1% 5 3.0% 1 24% 1 0.0% 0 9.1% 5 0.0% 0 3.7% 1 86% 38
Experience-based bars / 56% 58 24% 4 33% 4 0.0% 0 0.0% 0 3.0% 3 1.6% 1 23% 2 27% 1 10.0% 44
immersive experiences
(e.g. darts, crazy golf, axe
throwing)
Bingo venues 56% 57 8.6% 13 3.7% 4 0.0% 0 0.0% 0 1.7% 2 0.0% 0 5.6% 4  0.0% 0 78% 35
More / better pubs / bars 55% 57 85% 13 1.9% 2 2.1% 1 0.0% 0 59% 5 1.6% 1 1.7% 1 2.0% 1 73% 33
Concert hall / venue 52% 54 28% 4 14% 2 0.0% 0 24% 1 5.0% 5 2.1% 1 33% 2 0.5% 0 88% 39
Swimming pool - indoor 51% 53 72% 11 2.6% 3 0.6% 0 10.0% 3 33% 3 4.6% 2 8.9% 7 2.1% 1 52% 23
Extreme sports 51% 53 1.4% 2 33% 4 0.0% 0 24% 1 29% 3 1.7% 1 33% 2 2.0% 1 89% 39
Museum / art galleries 50% 52 5.8% 9 1.9% 2 0.6% 0 24% 1 59% 5 3.1% 2 2.1% 2 25% 1 7.0% 31
Health and fitness venues 45% 47 3.0% 4 0.0% 0 0.0% 0 3.9% 1 0.0% 0 04% 0 2.1% 2 0.0% 0 89% 39
(including indoor gyms)
More sports facilities 45% 47 45% 7 0.0% 0 23% 1 24% 1 1.7% 2 1.6% 1 44% 3 47% 1 7.0% 31
(football pitches, tennis
courts)
More outdoor entertainment/  4.4% 46  6.9% 10 1.9% 2 0.0% 0 0.0% 0 25% 2 3.1% 2 1.7% 1 0.0% 0 63% 28
events (includes festivals)
Dance facilities 44% 45 48% 7 1.4% 2 0.0% 0 0.0% 0 0.0% 0 9.0% 5 2.1% 2 27% 1 6.6% 29
Swimming pool - outdoor 43% 45 93% 14 1.9% 2 0.0% 0 0.5% 0 4.6% 4 3.7% 2 3.1% 2 0.0% 0 45% 20
More / better bars / pubs 43% 44 72% 11 0.0% 0 0.0% 0 2.8% 1 03% 0 7.0% 4 1.6% 1 2.0% 1 6.0% 27
Theatre 4.0% 41 3.0% 4 1.8% 2 1.7% 1 0.0% 0 7.1% 6 1.6% 1 1.6% 1 0.0% 0 57% 25
More / better leisure facilities 3.8% 39 4.5% 7 4.6% 5 1.1% 1 23% 1 59% 5 43% 2 0.0% 0 5.8% 2 38% 17
/ activities for teenagers
Karting 3.6% 37 4.4% 7 1.4% 2 0.0% 0 1.7% 0 3.0% 3 1.6% 1 23% 2 0.0% 0 52% 23
Casinos 35% 36 24% 4 0.0% 0 0.0% 0 0.0% 0 12% 1 2.1% 1 0.0% 0 2.7% 1 6.6% 29
Ice rink 3.0% 31 3.4% 5 1.9% 2 3.0% 1 1.7% 0 12% 1 0.0% 0 1.7% 1 2.7% 1 41% 18
Paintballing 3.0% 31 24% 4 14% 2 0.0% 0 24% 1 0.0% 0 0.0% 0 0.0% 0 2.7% 1 54% 24
Climbing centres 29% 30 4.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.9% 4 1.6% 1 0.0% 0 41% 18
Soft play areas 29% 30 3.5% 5 14% 2 0.0% 0 0.0% 0 3.7% 3 21% 1 23% 2 27% 1 3.6% 16
Improved public transportto ~ 2.7% 28 1.4% 2 1.9% 2 0.0% 0 1.7% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0 49% 22

leisure facilities
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